

The new album featuring "I'm A Slave 4 U," 
"I'm Not A Girl, Not Yet A Woman," 
"Overprotected" and "I Love Rock 'N' Roll" 

Produced by Max Martin & Rami, Tine Neptunes, 
Rodney Jerl<ins, Wade J. Robson & Justin Timberlake 
and Brian Kierulf & Josh Schwartz 

In Stores November 6th 



Manausnnent: Lany Rudolph and Johnny Wright for Wright Entertainment Group W8S 
beget Representation; Rudolph arxj Beer, LLP 
Booking Agent: David Zedeok/Evoiution Talent Agency 
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"Paramount Pictures and MTV Films are the distributors in Norlti America onty. 
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In three years she's become the biggest pop media star on the planet. 

Shattering sales records with over 40 million albums sold, 
best-selling cover stories, record breaking television audiences, 
SRO concert performances... everywhere you turn, her name is in lights. 

On her third album, self-assured and shimmering with certainty, 
she explores the possibilities of her gift. Her sultry voice passionately fused with a 
neo-pop blend of danceable R&B, Rock and Funk rhythms. 

Britney Spears Live From Las Vegas November 18 on HBO 
and performances on MTV's TRL, Fox Family The Rosie O'Donnell Show, 
The Late Show With David Letterman, 
The Tonight Show With Jay Leno and Nickelodeon. 

U.S. Fall Tour Begins October 31st. 

Her first major motion picture COMING SOON 2002 
Paramount Pictures* and Zomba Films in association with MTV Films* 
present Britney Spears in CROSSROADS 

And this year she turns 20. Join us in wishing an astounding young woman, who has 
achieved so much in so little time, a very happy birthday 

It's time you get to know her on a first name basis. . . 
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AIDS &1he Music Industry: Caring At A Crossroads 



BY WAYNE HOFFMAN 

NEW YORK— When Freddie Mercury, lead singer of British rock 
group Queen, died of AIDS 1 0 >'ears ago this month at age 4.5. it .sent 
a shock wave through the music world. While Mercury was not the 
first performer to fall victim to the disease, many music insiders 
remember hi.s death as a wake-up call. One executive notes, "In Uie 
music industry, it was the turning point, where people realized [it 
was] our issue now." 

As World AIDS Day — Dec. I — approaches, the industry looks 
back on 20 years of an epidemic. And it seems clear that however 
symbolic a landmark it may have been, Mercur>''s death marked a 
transformation in how the music world dealt with AIDS. 

During the first decade of the crisis, the industry's response was 
uneven and sporadic, and music was seen lagging behind other 
entertainment fields in its support of its own employees with HIV 
miboard. Jan. 25. 1992). A few artists dealt with AIDS head-on 




through their music — for instance, "Let's "ftlk 
About Sex" by Salt 'N I'epa; others, such as Madon- 
na, donated time and money Such labels as Arista 
and Chrysalis got behind benefit CDs, while the 
industry's T.J. Martell Foundation added AIDS 
research to the list of medical efforts it supported. 
But the industry had yet to band together in an 
organized way to fight the epidemic. 

Following Mercury's death, the second decade of 
AIDS saw a better-orchestrated response from the 
music world. Organizations were launched that did 
everything from fund research in developing nations 
to help musicians purchase life-saving medications. 
Radio stations linked arms with local AIDS 
groups to promote community events, while 
(Continued on page 90) 



Wind-Up's Creed Has 
'Weathered' Success 



BY LARRY FUCK 

NEW YORK— At a time when 
far too much current rock 
music is steeped in anger and 
darkness. Creed frontman Scott 
Stapp thinks that it's time for a 
little light. 

"I don't see the merit in wal- 
lowing in misery," Stapp says. 
'"When I'm dealing with a heavy 
issue or something that stirs my 
anger, i don't want to stay there. 
I want to get out. I need to 
believe that there's eventual 
relief from the pain." 

That philosophy has been the 
(Continued on page 92) 



Rnding More Latin Music Fans 



Retail Reaches Out 
With New Strategies 

BY Jia PESSELNICK 

LOS ANGELES — Most major retail- 
ers that sell Utin music concur that 
the genre's sales totals have slipped 
this year. But rather than shift focus 
to other burgeoning categories, 
chains are trying to attract more 
fans through a variety of product, 
display, and advertising programs. 

The problem this year, accord- 
ing to many retailers, has been the 
lack of hit albums from such 
top-sellers as Ricky Martin, Chris- 
tina Aguilera, Enrique Iglesias, 
Marc Anthony, and Shakira — 
(Continued on page 94) 




Epk's Shakira 'Serves' 
A Bilinfflial /Ubuai 

BY LEILA COBO 

MIAMI — It took Colombian pop/ 
rock star Shakira more than a year 
to complete her first English- 
language album, a mega-production 
in which virtually every resource, 
producer, writer, and arranger was 
placed at her disposal. 

But in the end, even with the spec- 
ter of "crossover success" hovering 
over her head. Shakira — perhaps 
the most successful female l.atin ar- 
tist of her generation — chose to 
make her foreign-language debut 
a.s intensely personal as her work in 
(Continued on page 94) 
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p THEIR TIME AND ENERaV 

ILE EVENING POSF ^BIE. 



SAM GOODY'S 



REE CONCERT SERIES 



•.J 

I he Sam (.<>o<l\ ItH-alioiis in llu' N<-« ^<)l•k area «i,sli O l<> lliaiik our parliii-rs I hi- South Slrccl Seaport, I hiK- 
Warner (]al)lf. \e» Line <]incnia. Meniorcv, and oilysearcli.ooni and ail of our tvcord lalx-l and distrihution 
partners and the artist nianaj^eiiient teams that supported Sam (>ood>'s third season of Home Refoiv .Midni|i;ht 
fre*' eoiuvrts on \e« \ork (lily's Pier I" at tlie liislorie South Street Sea|M>rl this past summer! 

"One of the great events taking place 

in New York City..." 

-ED CHRISTMAN, BILLBOAKO 




AMERICAN Hl-fl performed at Sam Goody's Home Before Midnight Free 
Concert Series this past summer for close to 5,500 people on July 19. 
An hour-long set was followed by an hour-long signing. 



Sam Goody teamed up with 

(who else?) WKTU to introduce 

lltt CAKTIELL on June 8. Although this 

was more than six weeks before her 

debut album, So Blu, was released, Sam 

Goody took close to 100 (paid in full) 

reservations for the record. 

BILAl'S Aug. 2 performance packed 
the Pier and was reviewed in the 
New York Times. 




MYSTIC'S "cool out, mental show' on Aug. 16, 
also reviewed in the New York Times introduced 
New Yorkers to her tranquil music, boasted a 
surprise set by Masta Ace, and featured Hot 97's 
Mister Cee. 



The grand finale featured DIEAH STtEET 

on August 27. Chris, Frankie, Greg, 
Jesse, and Matt-thanks for ALL of the 
events you've done with Sam Goody 
around the country this past year. Congratulations on going Gold! 






Sam Goody supports local and independent artists. 
New York-based Swedish artist JANIIA brought her 
critically-lauded sound to the Pier on June 14, a 
double bill with Reese. 



Sam Goody's Home Before Midnight Free Concert Series 2001: Blu Cantrell ./um-s , Reese, Janlta Jum- /? ,Youngstown , Gary U.S. Bonds Mi i , 

Vengaboys z:-' .American Hi-Fi, Smartbomb /.'/ , Bilal ,Tegan & Sara Ih^^ .v. Mystic, Masta Ace Ih^-. «, Michael Amante,i«;f.2;,Trickside, 
Lava Baby {Aug. 2ii, Incredible Moses Leroy, Ball In The House, Bree Sharp, Meaningless Tag Uif;. zi), Dream Street ^ Aug. 27). 

Sam (kK)t)\'s I loMi; IJkkoki: Mii)M(;iit I'iikk ( loNciiRr Stiuiis 2ooy: The sugfjesiion box is wide open! 
Sales irps, product managers, promotion stalls, publicists, and artist management Talk amongst \oin-selve.s. 
tlien contact Chris Nadler, Sam (ioody Marketing Manager, at 212-677-1795 xlOl (enadler@nui.sieland.coni) and 
let's talk. We've taken this series tf) a new level each year. 2002 won't he any different. 



MESENIEO If 



/J^TIME WARNER 

J( v. CABLE 

al its best 



CI'SPDNSIKD II 



Sam Goodv'.s Ho.Mii Bicfoiu-: Midmcht Free Concert Series <•<■/(■*;«/« rtW,t«/)/M,« Tka<:ii Kor Vmerica. 

Sjmiiil llidiiks III Kl-MS /.VMBKWV ZvMBRVNA Prodi (-TTIoNS for three yniis itf gmil souiul ami sliigiiig. 
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Sting On The Fragile Art Of 'All This Time' 



/ looked out across the river . . . and saw a city and an old church 
tower... priests came round tonight... to offer prayers for the dying, 
to serve the final rite — Sting, "All This Time." 

Like echoing fragments of a familiar song, the sights at dusk on a 
recent September day at the Certosa del Galluzzo priori' and church 
near Tuscany 's Amo River seemed stirring and sadly symbolic in their 
comforting agelessness — as if life's deepest sensations have all been 
known and felt before. Minutes before sundown, a portly Italian monk 
of the Cisterian order met Sting; his wife. Trudie Styler. and their few 
guests at the massive gate of the castle-like monastery overlooking 
Florence. After boNVS and cordial hand clasps were exchanged, he led 
us down into the cloister's cavernous. 14th-century corridors. 

It was SepL 13. the fea-st of SL Aniatus (a cave<k\'elling, seventtvcentur^' 
ascetic whose food was filched by crows), and only two tense days since 
terrorists active in the United States had committed the mass murder of 
.se\'eral thousand civilians of numerous nationalities, 
including an estimated 38 Italians. The visit at twilight to 
the medieval hilltop retreat was Sting and his spouse's 
first outing to Florence since Sept. II. The tragedy in 
America had coincided with a long-planned live concert 
taping on the night of SepL 1 1 in the courtyard of Sting 
and Trudie's salla in the Amo Valley — a unique project 
originally intended to revisit the Brand S'ai^ Day album 
first de\"eloped in 1998 at their TUscany residence — and 
Sting's sense of responsibility toward his audience was 
transformed into something far more reflective. Days later, 
the pangs of ttie moment and its .still-unfolding aftermath 
remained potent and the visit to the Certosa — where 
prominent Christian painters once sought refuge during 
tlie plague of 1522 — seemed .somehow apL 

"At first I didn't want to sing." Sting recalls of the 
remarkably intimate document that is . . . Ml This Time 
(AiSMAJniwrsal. due Nov 20|, a I,>track set performed 
for the 250 invited fans and friends who suddenly found 
themselves at a program dedicated to tho,se who died. Shivering slight- 
ly under the starry autumn canopy. Sling had told the distraught spec- 
tators, "This was supposed to be a very joyous occasion tonight. 
Because of the horrific events of today, it simply can't be a joyous occa- 
sion. We have three choices: One is the show must go on. the other 
is not to do anything at all. The band and I came up with a compro- 
mise: We'd like to have one number on the Webcast for the rest of the 
world to see and then shut it off as a token of respect to tho.se who've 
lost their lives and those who have lost loved ones from this terrible 
event. And then it's up to you and how you feel. I'd like a minute's 
silence after that .song. I don't want any applau.se — I just want us to 
stand there and think about what's happened today." 

Sting and his band began to play "Fragile": "If blood will flow when 
flesh and steel are one/Drying in the color of the evening sun/Tomor- 
row's rain will wash the stains away/But something in our minds will 
ahiBys stay." After more than 60 seconds of silence, during which many 
onlookers wept, the crowd began to stand and applaud. Visibly moved. 
Sting .suggested the band play "A Thousand Years. " .An impromptu set 
slowly emerged. Sting asking the crowd to name appropriate songs 
from his repertoire. 1 le introduced "All This Time" by saying he wrote 
it about his father's death and that he wanted to play it for him. 




"I thought, 'Why am I choosing a set list when this cataclysm has 
happened?' " Sting now recalls of his poignant dilemma in Italy. "It 
just seemed crazy. But then as the evening wore on, although we 
began in a very somber and tentative way, it became sort of defiant 
it became a celebration of feeling, which I suppose is anti-terrorisL 
That's what I feel — that these people want to kill our mode of expres- 
sion, our joy, and we can't let them do thaL" 

Thus did ....Ml This Time come to its own pathos-refracted fruition, 
complete with a sensitiw palette of impassioned new arrangements. 
Offered withcxit interruption, the ultimate .song choices (including "Per- 
fect Love . . . Gone Wrong," 'The Hounds of Winter," "Don't Stand So 
Close to Me," "When We Dance," "Dienda" — Sting lending evocative 
lyrics to the former iastrumenlal dedicated to hLs late keyboardist Kenny 
Kirkland — "Roxanne," "(If You Love Someone) Set Them Free." "Brand 
New Day." "Fields of Ciold," "Moon 0\<er Bourbon Street " "If I Ever Lose 
My Faith in You," and "Kvery Breath You Take") build 
upon the other to create one of the most lean, fervent, 
and warmly satisl^ang liw albums imaginable. 

'The songs all seemed to recalibrate themselves 
within the brand-new context," Sting .says, "and that 
knocked me sideways a couple of times. 'A Thousand 
Years.' I just put in because it was the right kind of 
mood, but some of the lyrics were almost too close 
to the images we had just seen on CNN and BBC tel- 
evision, (such as] towers of souls.' But I think the 
band |which featured such dramatic new additions 
as Christian McBride on upright ba.ss and Brazilian 
cellist Jaques Morelenbaum] played out of their skins 
that night. Everybody did. I sang in a way 1 never 
sang before. I don't normally get involved emotion- 
ally in the singing. If you've written the melody and 
the lyrics, they will transmit the emotions that you 
mean them to. But that night, it was impossible not 
to get swept up in this feeling." 
Sting says the pilgrimage to the monastery two days later was a per- 
sonal emotional coda to . . . .4// This Time that "meant a great deal." As 
he and his fellow guests entered the rough-hewn stone passageways, 
plainsong chanting could be heard reN-erberating from a tiny room in 
the belly of the complex. Guiding as into a faintly lit chamber, the head 
monk took his place opposite three other members of his order in one 
of the pews flanking a small altar. I lymnals were passed as an African 
friar beside the altar intoned a verse. Then all pre.sent continued with 
vespers, the solemn l^tin eN-ening seu'ice celebrated with hymns and 
canticles, as nightfall enveloped the Certosa del Galluzzo. 

"It was strange in that enormous place to have just four ancient 
monks there," Sting says, "but I'm grateful they earn,' on the ritu- 
al and the liturgy. I actually believe in the power of prayer, and I 
think that when people are praying it helps the world — not just the 
individuals who are praying. I think it balances out all the other 
crap that's going on. I've been looking for symbols of stillness, 
because of all the turmoil in the world and how everything is mov- 
ing toward more and more mischief and mayhem. And while I 
would have preferred not to have had that kind of context |in which] 
to perform , . .All This Time, as it was and is, I'm proud of it as a 
memento and a memorial of that day. " 



COVERAGE 'ACCURATE AND FAIR' 

In our opinion, IfiHdouTt/Washington Bureau 
Oiiefl Bill Holland's OAwage of gc^'emment affeirs 
("Govt, Tech Critics Decry RIAA Tkiics, " I^etters, 
mUboard. Nov. 31 has always been accurate and 
fair. He's been on the beat k)ng enough to knew liis 
way around the halls of Congress pretty well. 

Pam Horovltz, president 
National Assn. of Recording Merchandisers 
Marlton, New lersey 

LAWYERS, ARTISTS & CONTRAaS 

Congratulatk)ns to Bill Holland and Billboard 
for having the courage and chutzpah to report 
the ongoing problems with controlled-composi- 
tion clauses {Billboard, Oct 6). Having worked as 
a music publisher in .several countries, I can attest 
that the mere proposal of a reduced mechanical 
rate in Japan, Australia, the U.K.. or any other 



European Economic Union nation woukl imme- 
diately bring waves of laughter and ridic-ule. 

Peter Jansson, president/CEO 
Janssongs 
Los Angeles 

Bill Holland's article, ".ArUsts & I^^trs Decry 
Dmtract Clause" {Billboard, Oct 61, was a g(x)d 
primer on the controlled-composition clause. 
Ho^^'e\'er, Holland did not reveal three addition- 
al insidioas ways in which this clause impacts 
songwriters' royalties. The first is that some 
record companies structure their clauses so the 
statutory' mechanical rate (or a reduced per- 
centage thereoO is kxJ(ed in at the time the mas- 
ter is recorded, regardless of w+iether the master 
us repackaged in a compilation years later. A sec- 
ond area is if a record company wms a record 
club: the major clubs insist they have the right to 



pay only three-quarters of the statutory mechan- 
ical rate. Finally, .some record companies apply 
confrolled-aimposition provisions to other song- 
writers who write songs with their artists. 

Eric Polin, partner 
Wixen Music Publishing 
Calabasas, Calif. 

RELEVANT WORDS & WARRIORS 

Thanks for Timothy VNfiite's highly intelligent 
articulate column ("The Songs One's Enemies 
Sing, " Music to My Ears, Billboard. Oct 13). I 
was unaware of this nevv book j Warriors of God: 
HidiardtheUonheartandSaladin in the Third 
Crusade]. After White's column, however, it 
seems particularly important and relevant 

Ronnie Lippin 
The LIppIn Group 
Los Angeles 
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Jesse Stone, 1901-99: A Centennial Tribute 



As a centennial birthday tribute 
to the late Jesse Stone, aka Charles 
Calhoun — author of such classic 
songs as "Idaho," "Money Honey," 
and "Shake. Kattle and Koll"— the 
following eulogy is offered by 
famed producer Jerry VVexler, 
seminal .Atlantic Records execu- 
tive and former Billboard editor. 

Stone, a grandson of Tennessee 
slas'es, was bom Nov. 16. 1901, in 
rural Kansas and died April 1, 
1999, in .Mtamonte Springs, Fla A 
gifted pianist. Stone led a band in 
the 1920s that boasted such play- 
ers as Coleman Hawkins and Budd 
Johason. Duke Ellington booked 
a later big band of Stone's into the 
Cotton Club in 1936. When Ah- 
met Ertegun co-founded .Atlantic 
Records in 1947, he hired Stone 
to help establish the label's AiSR 
leadership status in rhythm and 
blues. As a writer. Stone worked 
with Ray Charles on "It Should 



Have Eieen Me," co-wrote "Soul on 
Fire " for LaVem Baker, and aided 
Ertegun and Wexler on such ses- 
sions as the Clovers' "Your Cash 
Ain't Nothin' but Trash" and 




Chuck Willis' "C,C, Rider," 

"Jesse is still underappreciated, " 
says Wexler, who here reprises the 
personal testament origirially writ- 
ten for Stone's birthday in 1996. 



Dear Jesse: You are a very spe- 
cial man. and it is fitting indeed 
thai you are being honored. Your 
career began in the early years of 
the century when .America s pop- 
ular music, jazz in particular, 
was in lis rudimentary, formatiiv 
stages, and you, as a contempo- 
rary of Jelly Roll Morton, left 
your indelible mark on this great 
part of our culture. But Jelly Koll 
passed more than a half-century 
ago, and you were ju.<it hitting 
your stride. Fhim your imt expe- 
rience with jazz, blues, country — 
in fact, every facet of American 
root music— you became one of 
the architects of the new urban 
music of black folk, the music 
that came to be known as 
rhythm and blues. You wrote the 
tunes and the arrangements, you 
assembled the players, you ran 
the rehearsals, and you conduct- 
ed in the studio. 



And it was your own continu- 
ing evolution that helped pat v the 
way for the next great cultural 
wave — rock'n 'roll. Your songs 
were marked with wisdom arid the 
deep humor of plain folks making 
their way in a difficult world, the 
humor of the backwoods, the 
farm, and the city streets. 

From the first day that I came 
to the studio to be present (I dare 
not say produce) as part of the 
team of Ahmet, Tom Dowd, and 
yourself at LaVem Baker's first ses- 
sion for Mantic, I watched you, I 
listened and, I hope, I learned It 
wouldn 't be overstating the case to 
say that you taught me every thir^ 
I know about our craft; yes. every- 
thing I know, and a small fraction 
of what you have always known 

With deep affection and 
admiration, t[ I I f] 



,,m ■ I 11 _ 
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ALL IN THE 'FAMILY': Maiy J. Blige holds on to the No. 1 posi- 
tion on The Billboard Hot 100 for a second week with "Family 
Affair " (MCA), her very first chart-topper. But Blige is not the 
first artist with a No. 1 hit to use a first name, middle initial, 
and last name. She"s the second. 

If your mind is racing to remember who was the first, let 
me pass along e-mails received in the past few days from two 
frequent Chart Beat contributors, William Simpson of I.os 
Angeles and Lany Cohen of Trumbull, Conn. Both pointed out 
that the only other artist with a No. 1 hit on the Hot 100 to 
use a first name, middle initial, and last name was the woman 
who sang "Harper Valley P.TJ\." That was a chart-topper for 
Jeannie C. Riley in 1968. 

If you're wondering why Ernie K-Doe doesn't count, it's 
because "K" wasn't used as a middle initial, but as a hyphenat- 
ed letter to his last name. And Gary U.S. Bonds doesn t qualify 
either, because those double-letters weren t his middle initials. 

There was more e-mail related to the No. 1 status of "'Family 
Affair." Tasos Kakaroukas of Athens, Greece, pointed out that 
the song, which shares a title with a previous No. 1 hit by Sly & 
the Family Stone, from almost 30 years ago (December 1971), 
is the 12th song title shared by more than one No. 1 hit. The 
others are: "Venus" by Frankie Avalon (1959) and "Venus " by 
Shocking Blue (1970); " My Love " by Petula Clark (1966) and 



"'My Love" by Paul McCartney & Wings (1973); "Best of My 
Love" by the Eagles (1975) and "Best of My Love " by the Emo- 
Uons (1977); "I'm Sorry" by Brenda Ue (1960) and "I'm Sorry" 
by John Denver (1975); "One More Try " by George Michael 
(19881 and "One More Try" by Timmy T. (1991); "Good Vibra- 
tions" by the Beach Boys (1966) and "Good Vibrations" by Marky 
Mark & the Funky Bunch (1991 ); "Jump" by Van Halen (1984) 
and " Jump" by Kris Kross (1992); "All 4 Love " by Color Me Badd 
(1992) and "All for Love" by Bryan Adams/Rod Stewart/Sting 
(1994); "The Power of Love " by Huey Uwis & the News (1985) 
and "The Power of Love " by Celine Dion (1994); "Honey" by 
Bobby Golsboro (1968) and "Honey " by Mariah Carey (1997); 
"Wild Wild West " by the Escape Club (1988) and " Wild Wild 
West' by Will Smith Featuring Dru Hill & Kool Mo Dee (1999). 

BROADWAY BABY: The opening of Mamma Mia! on Broad- 
way helps propel the London cast recording onto The Bill- 
board 200 (at No. 169) for the first time. The Decca Broad- 
way release was recorded two years ago, after the musical 
based on Abba songs opened in the West End April 6, 1999, 
25 years to the day after .Abba won the Eurovision Song Con - 
test with "Waterloo." 

More Fred Branson each week at www.blllboard.com. 
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THE QUEEN OF NEO SOUL IS BACK WITH THE POWERFUL FOLLOW-UP 
TO HER STUNNING, PLATINUM DEBUT ALBUM BLACK DIAMOND 

ANGli STOl' ' 

-'^^Jm^og^ sou 




"ALBUM OF THE WEEK, 
NO ONE HAS EVER BEEN ABLE 
TO SEIZE THE THRONE FROM 
ARETHA FRANKLIN, BUT IF 
THERE IS AN OPENING FOR 
PRINCESS OF SOUL, ANGIE 
STONE IS READY. DAZZLING." 



PEOPLE MAGAZINE. 
NOVEMBER, 2001 > 



"NO SINGLE ALBUM DURI 
THE NEO-SOUL REVIVAL 
HAS EMBRACED THE SOUI^ 
EXPERIENCE AS FULLY / 
AS ANGIE STONE'S NEV 
MAHOGANY SOUL . 
SO pOMPELLING." > 

Dr^DKDT Ull E3I IDKI \ 



i 



ROBERT HILBURN, 
LOS ANGELES TIMES 
SUNDAY CALENDAR 





FEATURING THE ELECTRIFYING HIT RECORD AND VIDEO "BROTHA" 
ALSO INCLUDES NEW GEMS "THE INGREDIENTS OF LOVE" [WITH MUSIQ SOULCHILD], 

"MORE THAN A WOMAN" [WITH CALVIN] i 
AND THE RED HOT CUT "WISH I DIDN'T MISS YOU" 

ALBUM IN STORES TUESDAY NOVEMBER 6TH 




Latin Grammys* Sales Boost May Be Diluted By Delays 



BY LBLA COBO 

MIAMI — Now that the long-delayed 
Latin Grammy Awards have been 
handed out, winning artists are cele- 
brating. But retailers and labels 
believe the postponements have less- 
ened the awards' ability to boost sales. 

The biggest winners of the second 
Latin Grammy Awards, announced 
Oct. 30, were Spanish singer/song- 
writer Alejandro Sanz — who took 
home four awards — and Colombia's 
Juanes, who followed with three. 

"We're going to do as much pub- 
licity as possible, " says Robbie Lear, 
marketing director for I jtin arti.sts at 
Universal, which garnered the most 
awards: 1 1, including three for Juanes. 
"But 1 think all that's happened has di- 
luted the impact The impact will be 
made for a long-term career and felt 
as a personal musical prize rather 
than a huge immediate sales impact." 

I^r is quick to note that Juanes did 
benefit firom his seven nominations. 



In The News 

• The Senate approwd tile Patri- 
ot Bill Oct. 2.''i and .sent the anti- 
terrorist legislation to President 
Bush. Earlier, a range of private- 
interest groups agreed to language 
developed by Senate Judiciary 
Committee staff that will enable liiL' 
Justice Department to punish ter- 
rorist hackers with criminal penal- 
lies but retain civil penalty provi- 
sions from current law that allow 
such groups as the Recording 
Industo' Assn. of America (RIAjM 
and the Motion Picture ;\ssn. of 
America to pursue legal anti-pira- 
cy efforts and avoid lawsuits from 
peer-lii-pter .S(jng-.swappinfi infrin- 
gers. Draft language put fonvard by 
the RlAy\ granting it inlinunily 
from consequences of anti-piracy 
techniques was rejected. 

• Tm) members of Bow II Men 
canceled an appearance at a Wash- 
ington, D.C., sch(K)l to help launch 
the Songs of the Centur>' program, 
an initiative developed by the RLVf\ 
and the National Endowment for 
the Arts to teach Ameriain music 
and its cultural heritage in schools. 
A spokesperson for the group says 
Shawn .Stockman and Nathan Mor- 
ris had "travel concerns " after a 
bomb threat resulted in a flight 
from New York City to I )allas being 
diverted to D.C.'s Dulles ;\irport. 

• Charlie Dimont, executive VP 
of KM! Recorded Music, has added 
the title of COO of Virgin Records 
America, reporting to new KMI 
chairman/CEO Alain Levy Uiil/- 
board Bullelin. Nov. I). The ap- 
pointment follows the e.\its of Vlr 
gin vice ctviirman Nancy Berr>' and 
EMI CEO Ken Berry. 



which translated into quintuple sales 
of his album in the U.S. from the 
moment nominees were announced 
this summer. Sales of Juanes' critical- 
ly acclaimed solo debut, Pijate liien, 
had languished for nearly a year. 

Sanz, who took home album of the 
year and male pop album of the year 
awards (in El Alma alAire (WEA), as 
well as record and song of the year 
for the album's title track, will likely 
benefit not only from that album but 
al.so from his upcoming A/ri' f/n- 
plugged. set for a Nov. 20 release. 

"The timing is ideal for us," says 
Gabby Martinez, marketing VP for 
Warner Music I^tin America. "If you 
combine the Grammys and MTV 
Unplugged — which are trademarks 
of the U.S. market where jMejandro 
is making inroads — it's a huge 
endorsement for his growth, and it 
will give lit] credibility." 

After receiving his awards, Sanz, 
who was afso nominated for a general 
market Grammy this year, remained 
in Los Angeles to do media promotion. 

"If you think about it. I shouldn't be 
the one most likely to win, because 




I'm not tlie best-known Latin artist [in 
the U.S. I," saj* Sanz, who is a super- 
star in his native Spain. "But I like that 
the Academy members voted and that 
in some way, they heard the album. " 

The roster of nominees for this 
year's awards was especially eclectic 
and tended to shun huge names. The 
biggest exception was Christina Aguil- 
era's win in the best female pop album 
categor)', where she beat out Paulina 
Rubio's succe.s.sful Paulina (Universal). 

Rubio was also nominated for 
album of the year, alongside Juanes. 



MIV Networks Cuts Staff , 
Moves MlVi In-House 



BY BRIAN GARRUY 

NEW YORK— In the wake of Viacom 
announcing a $190 million net lass for 
the third quarter amid a weak adver- 
tising environment, MTV Net\vorks 
(MTVN) is restructuring its operations 
and laying off 8%-9% of its overall 
work force — roughly 450 memhi i i i 
a staff of about 5,000. 

As part of the move, 
MTVN is bringing its 
money-losing online 
operation, MTVi, back 
in-house. A company 
spokesperson declined 
to comment on the fate 
of MTVi president/CEO 
Nicholas Butterworth 
and his staff. 

MTVN has also com- 
pleted a management 
restructuring at VHl 
that began earlier this 
year with Fred Graver's 
shift from senior 
VP/GMofWeb division the VHl Croup 
to executive VP of production and pro- 
gramming at the VHl network {Bill- 
board /iullelm. May 9). 

Other changes include the consoli- 
dation of MTV and Nickelodeon's I^tin 
American operations and the hiring of 
independent outside facilities to sup- 
port MTVs animation strategy. 

MTVN chairman/CEO Tom Frcston 
said in a memo to employees Oct. 29 
that the decision was based on "many 
changes in our company and in our 
industry and in view of tile new eco- 
nomic times." He added. "Although 
our business has grown and changed 




dramatically over the years, we 
haven't restructured our organization 
in any way since we decentralized by 
brands in 1989." 

Viacom said back in October that the 
company would be looking for ways to 
cut cosb in a lean economic climate 
Hi.it nnly worsened after Sept. 11. 

Eight days after the 
attacks, the company 
reduced its 2001 cash- 
flow growth estimates, 
citing lost ad revenue 
from canceled and post- 
poned programming. 

But on the bottom 
line, the cable nehvorks 
division — anchored by 
MTV — remains one of 
Viacom's star perform- 
ers. In the third quar- 
ter. MTV and VHl both 
posted double-digit ad 
revenue gains. Overall 
cable revenue rose to 
$1,096 billion from $1,021 billion. 

While cuts are expected across 
MTVN, some of the biggest changes 
are likely to come in the online group. 
MTVi. .spun off as a .separate company 
last year with the original intention of 
going public, will move its operations 
back to MTVN's headquarters in Times 
Square, New York City. 

Viacom stopped breaking out re- 
sults for its online properties — MTVi, 
CBS.com, and iWon.com — at the end 
of last year But for the year ended 
2000, the collective online businesses' 
revenue grew to $113.2 million fi-om 
$43.2 million in 1<»99. 



Sanz. Gilberto Gil, and flamenco vir- 
tuoso Vicente Amigo, whose Ciudad 
de las Ideas (Ariola/BMC) won in the 
flamenco category. 

"That nomination alone means 
another Grammy to me, " Amigo tells 
Billboard, "because I come from fla- 
menco — and that means breaking bar- 
riers, both for me and the Academy." 

The Latin Grammys gained critical 
respect this year with a highly regard- 
ed list of nominees. But the awards suf- 
fered after the ceremony was post- 
poned and then canceled after Sept 1 1 . 

In the nearly two months that fol- 
lowed, Grammy offlcials reportedly 
debated announcing the winners 
during a live televi.sed press confer- 
ence and even producing .some sort 
of TV special with rehearsal footage. 
In the end, winners were announced 
during a sober press conference at a 
Los Angeles nightclub. 



Winners say this hasn't made a dif- 
ference in the significance of the prize. 
Juanes quips, "They could have taken 
place in a castle or under a bridge. " 

But the feel-good vibe didn't 
translate to retailers, many of whom 
have said no marketing or position- 
ing was planned around the Gram- 
my winners, in part because there 
simply wasn't time to do so between 
Friday — when the press conference 
was announced — and Tuesday, when 
it took place. 

" Had it been the general market 
Grammys. we would have had some- 
thing set up beforehand." one I jtin- 
music buyer says. "As it is. I'd 
ordered enough product to cover the 
nominees, but I'm just discouraged 
by the fact that the labels want us to 
bring this large amount of product, 
and I don't get a single piece of pro- 
motion around it." 



Market Watch 

A Weekly National Music Sales Report 





Total 


620.315.000 590,755.000 


(04.8%) 


Albums 


574,156.000 563,019,000 


(■=^1.9%) 


Singles 


46,159,000 27,736,000 


(039.9%) 


YEAR-TO-DATE SALES BY ALBUM FORMAT 


2000 2001 


CD 


510,851,000 522,162,000 


(02.2%) 


Cassette 


61,956,000 39,762.000 


(•^35.8%) 


Other 


1,349,000 1,095,000 


(ol8.8%) 


OVERALL UNIT SALES 


Tliis Week 


13,058.000 This Week 2000 


13,069.000 


Last Week 


12,457,000 Change 


00.1% 


Change 


04.8% 






nis Week 


12.666.000 This Week 2000 


12,339,000 


Last Week 


12.028,000 Change 


■02.7% 


Change 


<^'5.3% 






SINGLES SALES 




This Week 


392.000 This Week 2000 


730.000 


Last Week 


429,000 Change 


o46.3% 


Chnnqe 


08.6% 




YEAR-TO-DATE SINGLES SALES BY STORE TYPE 


2000 2001 


Chain 


22,634,000 13,588,000 


(040.0%) 


Independent 


7.906.000 6,035,000 


(023.7%) 


Mass Merchant 


15,432,000 7,922,000 


(o48.7%) 


Nontraditional 


187,000 191,000 




YEAR-TO-DATE SINGLES SALES BY STORE LOCALE 


2000 2001 


City 


12^9,000 8,298,000 


(o32.0%l 


Suburbs 


17^5,000 10,381,000 


(039.7%) 



Rural 

ROUNUED FIGURES 



16,746,000 



9,057,000 



(045.9%) 



FORWEEK ENDING lOWOl 



I nMonal ssmpla ol rtuH sw««nd rMk nl«$ rtponscollKieij comfiiled. and prmndec 
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Barry'sBack! 



NEW ERA, NEW LABEL, NEW ALBUM. 



Barry Manilow is back with the first 

recording to feature all original Manilow 
songs in over 15 years! For his debut release 
on Concord Records, Here At The Mayflower, 
Barry has reunited with the songwriting 
greats with whom he co-wrote such hits as 
"Could It Be Magic," "Even Now," "It's A 
Miracle," "This One's For You," and 
"Copacabana." With these brand new collabo- 
rations Barry Manilow has created one of the 
most exciting projects of his career! 



BarryManilow 



Produced, Composed and Arranged by Barry Manilow 
Co-produced by David Benson 




HERE AT THE MAYFLOWER 



The Rosie O'Donnell Show 11.06 
Live With Regis and Kelly 11.15 
The Today Show 11.21 
The View 11.23 

E! Entertainment's Exclusive Close-up TBA 
A&E's Biography TBA 

Nnf co n cgft tour 

12.13-15, Las Vegas; Mandalay Bay 
12.20, Vancouver; Queen Elizabeth Theatre 
12.21-22, Seattle; Paramount Theatre 
12.28-31, Los Angeles; the brand new 
Kodak Theatre (New Year's Eve shawl) 
Twenty-one more cities through April 2002 



PRESS: audreyf@concordrecords.com • RETAIL: shawnb@concordrecords.com 
RADIO: rebeccar@concordrecords.com 



DISTRIBUTED BY: CONCORD RECORDS INC. 

RO. Box 845, Concord, CA 94520 
800-551 -5299, Fax 925-682-3508 
ESSv«jT>ffi WWW.C0NC0RDREC0RDS.COM 




\imm 



Canada, U.S. Differ On Controlled-Composition Clause 



BY LARRY LeBLANC 

TORONTO — Almost everyone — except 
major record companies— derides the 
controlled-composilion three-quarter- 
rate clause in the U.S. But north of the 
border, the clause has less impact on 
the Canadian music industry. 

The controlled-composition clause 
permits record companies to lower or 
put a cap on the number of musical 
compositions on an album "con- 
trolled" by a singer/songwriter for 
which a label is required to pay a full 
mechanical royalty. Mechanical royal- 
ties are upfront costs that have to be 
paid to both songwriters and their 
music publishers for the use of the 
masic on every recording sold. Amer- 
ican labels generally offer new artists 
and outside songwriters only three- 
quarters of the 7.5 cent mechanical 
royalty rate, or about 5.5 cents per tune 
with a 10-song cap (.Rillboard. Oct. 6). 

Canadian-based majors continue to 
try utilizing a similar controlled-com- 
position clause. But the net effect of a 
lack of compuLsory licensing under 
Canada's Copyright Act since 1988— 
coupled with a broad mechanical 
licensing agreement (MLA) between 
the Canadian Musical Reproduction 
Rights Agency (CMRRA) and the Cana 
dian Recording Industry Assn. 
(CRIA) — is that music publishers do 
not have to grant the reduced rate. 



CMRRA president David Basskin 
says, "The only part of the world where 
the controlled-composition clause 
applies is in the United States and 
Canada, and we did something about 
(restricting its] terms." 

Toronto entertainment lawyer Paul 
Sanderson of Sanderson Taylor agrees: 
"MLA created an industry standard in 
Canada which is substantially better 
than in the United States." 

CMRRA is a mechanical licensing 
and collection agency that represents 
more than 23,000 music publishers 
doing business in Canada. CRIA, a 
trade group with 28 members, repre- 
sents labels that collectively own 95% 
of the sound recordings manufactured 
and sold in Canada. The majority of 
CMRRA's mechanical licenses are 
issued to CRIA members. 

EMI Music Canada president Mi- 
chael McCarty .says, "In the U.S., the 
three-quarter-rate is considered the 
norm, but Canadian publishers and 
lawyers will hold out for a full rate, 
even with U,S.-based contracts." 

Steven Ehrlick, EMI Music Canada 
VP of legal and business affairs, says, 
"There's more of a hard-nosed ap- 
proach in the U.S. [American labels] 
stick to their guns partially because of 
the negotiating power they have." 

Ian MacKay, VP of legal and basiness 
affairs for Sony Music Canada, says, "In 
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RECORD COMPANIES: Steve 
Cranweli is promoted to senior 
VP of Universal/lsland/Def Jam 
for Universal Music Canada in 
Toronto. He was VP of marketing 
at the division. 

Craig Aaronson is named VP 
of A&K for Warner Bros. Records 
in Burhank, Calif. He was VP of 
A<SR (West Coast) for Grand 
Royal Records. 

.Ari.sta Records promotes Tom 
Gimbel to senior director of sales 
and Devin Lasker to Northeast 
regional marketing director in 
New York City. They were, re- 
spectively. Northeast regional di- 
rector of sales and director of 
sales and retail marketing. 

Michelle Babbitt is named 
senior director of adult promo- 
tion for Elektra Entertainment 
in New York City. She was adult 



format editor for Network 40. 

Gina Orr is named senior di- 
rector of publicity for Jive Rec- 
ords in Los Angeles. She was 
senior director of publicity for 
RCA Records. 

Marisa Luther is promoted to 
director of information pr<tcess- 
es and standards for BMC in New 
York City. She was director of 
new technologies. 

PUBUSHERS: Suzan Koc is named 
VP of songwriter relations for 
BMC. Songs in Los Angeles. She 
was a manager of songwriters. 

REUTED FIELDS: Ray Doudstar 

is named VP of licensing and 
business development for the 
Stronghold Group in Los Ange- 
les. He was director of licensing 
for Universal Studios. 



'In the U.S., the 
three-quarter rate 
is considered the 
norm, but Canadian 

publishers and 
lawyers will hold 
out for a full rate, 

even with U.S.- 
based contracts. ' 

—MICHAEL Mccarty, 

EMI MUSK CANADA 

general, record companies are trying to 
limit what is otherwise an open-ended 
mechanical royalty obligation." 

Entertainment lawyer Susan Abram- 
(witch of .Stohn Abramovitch in Toron- 
to points out "jU.S.-based contracts] 
often also have a controlled rate for the 
U.S. and Canada. I tell them that's not 
the norm in Canada and get the full- 
rate on 12 songs for Canadian sales." 

Prior to 1988, Canada's Copyright 
Act provided for the granting of a com- 
pulsory mechanical license at a 2 cent 



rate after the music was published or 
performed in public. Phase I Revi-sioas 
of the Copyright Act in 1988 sounded 
the death knell of mandatory mechan- 
ical licensing in Canada. Under its pro- 
visions, record companies and pub- 
lishers here were granted permission 
to negotiate an MLA. 

The first MIA was signed in 1988 for 
a two-year period. The royalty rate for 
musical compositions was initially 
raised to 5.25 cents. An interim MLA 
in 1990 upped it to 5.90 cents. 

In 1992, the CMRRA and CRL\ con- 
cluded a historical MLA that ran until 
1997. That sweeping agreement ad- 
dressed such issues as returns, budget 
and midline product, promotional 
copies, and auditing, as well as how 
and when licenses are applied. 

"Record companies got a rate [in 
1992] they could live with by agree- 
ing to limitations on the controlled 
composition. " Basskin recalls. "We 
weren't prepared to close a deal unless 
they did that" 

In 1998, the CMRRA and CRIA final- 
ized a six-year MIA that expires Dec. 
31, 2003. Under the agreement, the 
standard mechanical royalty rate in 
Canada is now 7.4 cents and 1.48 
cents, for each additional minute or 



partial minute of running time. On 
Jan. 1, 2002, it will be upped to 7.7 
cents and 1.54 cents, respectively. 

In American-based contracts, the 
controlled-composition clause gen- 
erally caps the record company's lia- 
bility at 10 songs at three-quarters of 
the statutory rate. Under Canada's 
MLA, if a cap is present, companies 
cannot set the initial rate at less than 
three-quarters of the industry stan- 
dard and must pay no less than 50% 
of the (iill rate up to a cap of 12 songs 
per album. Non-controlled songs and 
non-controlled portions of songs 
receive a full royalty rale. 

No such agreement in the U.S. pro- 
vides an absolute minimum. U.S. 
recording artists bound by the con- 
trolled-composition clause could owe 
their labels for excesses on full mechan- 
ical royalties paid to non-controlled 
songwriters. Such excesses are gener- 
ally charged against arti.st royalties. 

Another difference is that in the U.S. 
a mechanical license is set on the 
release date of the album or delivery of 
the master. The record company is 
then entitled to that rate in pertuity 
regardless of increases in the statuto- 
ry rate. Under Canada's MLA, the rate 
rises pro rata the applicable rate. 



Bankruptcy Hits Sam The Record Man 



BY LARRY LdLANC 

TORONTO— Canada's longtime retail 
giant Sam the Record Man filed for 
bankruptcy Oct. 30 with the Ontario 
Superior Court of Justice. 

According to receiver BDO Dun- 
woody, the Toronto-based privately 
owned chain had assets of $10.4 mil- 
lion Canadian ($6.5 million) and owes 
$17.8 million Canadian ($11.2 mil- 
lion). About $6.5 million Canadian 
($4.2 million) is owed as unsecured to 
major record labels, with market 
leader Universal Music Canada — owed 
$2 million Canadian ($13 million) — 
the hardest hit, as expected. 

BIX) Dunwoody says $8.1 million 
Canadian ($5.1 million) is owed as 
secured to the Sniderman family, 
which had operated Sam the Record 
Man since 1929, originally as Snider- 
man Radio Sales and Services under 
brothers Sidney and Sam Sniderman. 

"It's the end of an era," says Brian 
Robertson, president of the Canadian 
Recording Industry Assn, "Sam Sni- 
derman was an icon — the chain was 
so emblematic of the Canadian music 
industry. The chain, and Sam's per- 
sonality, dominated our industry for 
decades. With declining sales overall, 
losing a cornerstone of the business 
like this, you wonder what the future 
of retail is in our industry. " 

According to BDO Dunwoody, the 
Sam the Record Man Toronto flagship 
store on Yonge Street — ^which opened 
in 1961 — as well as stores in down- 
town Montreal, Vancouver, and Hali- 
fax, Nova Scotia, will remain open for 
an undetermined time under the wing 



of the receiver Real estate of locations 
owned by the family was not part of the 
bankruptcy filing. 

But 24 of the Sniderman family's 30 
stores across the country were slated 
to close within days of the bankruptcy 
announcement Eleven independent- 
ly owned fraiKhise stores across Cana- 




da are not directly affected and con- 
tinue under the Sam's banner. 

"It's a very sad day," admits Sam's 
son Jason Sniderman who, as VP of 
Sam the Record Man, ran day-to-day 
operations. "The family will try to do 
the right thing by everybody — 
whether we carry on in stores or not." 

There is talk of the Sam the Record 
Man chain ultimately surviving in a 
refocused form and speculation that 
the HMV Canada and Music World 
chains will acquire outlets. Randy 



Lennox, president/CEO of Universal 
Music Canada, predicts, "Given the 
strength of their locations and with 
reorganization, these outlets will be in 
business in one form or another." 

The Sniderman brothers started 
selling records in 1937 as Sniderman's 
Music Hall on Toronto's College 
Street. Sam the Record Man was 
owned by a trust headed by Sam's two 
sons, Jason and Robert Sniderman, 
and Sid's two daughters, Lana Sni- 
derman and Ama Corarxler Sam, 81. 
and Sidney, 94, retained controlling 
voting shares in the trust 

At its peak in the mid-'80s, Sam the 
Record Man was a network of 106 cor- 
porate, franchise, and dealership 
stores, dominating the Canadian 
masic retail marketplace with an esti- 
mated 25% of all purchases, accord- 
ing to industry sources. But its 
prominence diminished in the '90s 
with the growth of HMV Canada, in 
particular, as well as competition 
from Wal-Mart, Zellers, and Vancou- 
ver-based electronic chain Future 
Shop. Today, Sam the Record Man 
commands 3% of the retail market 

Rumors of store closings and down- 
sizing have dogged the chain for the 
past five years. Between 1996 and 
1997, the chain sent back $16 million- 
$19 million Canadian ($10.1 million- 
$12 million) in returns, according to 
industry sources. The returns result- 
ed from overhauling inventory opera- 
tions, cutting back franchising, and 
changing shipping policies. 

Lennox notes, "In the past few years, 
the chain had been on watch." 
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Gail Davies And Friends Live On Little Chickadee 



BY DEBORAH EVANS PRICE 

NASHVILLE — Acclaimed bassist Leiand Sklar once com- 
mented that when Gail Davies first began producing 
records, women in Nashville were barefoot, pregnant, and 
in the vocal booth. "I knew that I was breaking ground, 
and I knew it was going to cause a lot of static," Davies 
recalls, "but it was something that I had to do." 

Never one to take the easy road, Davies paved the way 
for other female country artists to enjoy artistic freedom 
and creative control. Now 53 — and still as outspoken as 
ever — Davies continues to make music on her own terms. 

Her new album, Gail Davies and Friends: Live & 
Unplugged at the Station Inn, is a lively acoustic outing 
recorded at Nashville's famed bluegrass night club. The 
set is being issued Nov. 13 via Valley Entertainment and 
Davies' own Little Chickadee label. Davies has also pro- 
duced Caught in the Webb, a tribute to Webb Pierce fea- 
turing Dwight Yoakam, Emmylou Harris. Pam Tillis, 
George Jones, Charley Pride, Willie Nelson, Robbie Fulks, 
Joy Lynn White, Allison Moorer, BR.549, and others, due 
out on Audium Records in January. 

Live & Unplugged at the Station Inn has a fresh, no- 
holds-barred energy that is earning fans. "One listen and 
you'll know this is a record Gail has always wanted to 
make," says Terry Herd, owner of the syndicated Bluegrass 
Radio Network and host of its weekly Into the Blue show, 
as well as program director for Sirius Satellite Radio's 
bluegrass channel. "It's straight from the heart — no stu- 
dio tricks, no smoke and mirrors — just honest, unre- 
touched, handmade music captured live at bluegrass 
ground zero. What a concept." 

Davies says the idea to record a live album at the Sta- 
tion Inn came when her husband, Rob Price, suggested 
capturing her performances there. "My husband bought 
a Roland 1680, and the next time we played the Station 
Inn, he taped [the show]," she recalls. "We listened to it 
and said, Wow, this could be a live album.' That's how 
the album came to be. It's all — except for two songs — 
one performance." 

The 19-song collection runs the gamut from the Bob 
Dylan classic "It Ain't Me Babe" to the tongue-in-cheek 
"Wedding Invitation" to the poignant "I'm Hungry, I'm 
Tired." which Davies penned for pal Roger Miller, whom 
she briefly dated early in her career 

"I went out and toured with him for a couple of 
months," Davies recalls of a short stint as Miller's back- 
up vocalist. "It was very enlightening. He was wonderful 
and a great songwriter. One evening he told me the story 
[of his life], and 1 went home and wrote the song. It was 
a very sad song. He missed out on growing up with his 
mother. When I played it for him, he cried." 

On Live From the Station Inn, Davies also reprises 



some of her previous hits: "Grandma's Song. " "Round 
the Clock Lovin'," and ""Bucket to the South." ""A lot of 
bluegrass bands have cut that song. " Davies says of 
"Bucket to the South." However, she admits, most peo- 
ple don't associate her with bluegrass music — even 
though she had a country hit with the bluegrass num- 




ber "Blue Heartache, " penned "Hometown Gossip" for 
the Whites, and has cut duets with Dolly Parton, Ricky 
Skaggs. and most recently Ralph Stanley on his Clinch 
Mountain Sweethearts disc. 

"I heard someone say the other day. 'Everybody is 
jumping on the bluegrass bandwagon.' " Davies says. "I 
just want to remind everybody that in 1981. I brought 
Jerry Douglas — who was just a kid — into the studio to 
play, and the record company freaked out land said], 'If 
we put dobro on this, people will think you are trying to 
be bluegrass.' I used Jerry on probably one of his first 
Nashville sessions." 

Davies had a string of country radio hits in the late '70s 
and early '80s, including "I'll Be There," "It's a Lovely, 
Lovely World," and "Jagged Edge of a Broken Heart" 
(recently cut by new Russian countr>' group Bering Strait 
on MCA Nashville). She became less visible as she devot- 
ed time to raising son Christopher, now 18, as a single 
parent. In the early '90s, she worked with former Capitol 
Nashville chief Jimmy Bowen as a staff producer before 
starting her Little Chickadee label in 1994. (She owns a 
publishing company, also called Little Chickadee, named 
for a line in the Webb Pierce song "No Love for I.") 

Jeff Skillen, executive VP of Santa Fe, N.M.-based Valley 
Entertainment, says the label plans to market the album 
beyond bluegrass circles. ""It has a really natural feel to it. 
It's very accessible and will appeal to a broader demo- 
graphic than strictly bluegrass," he says. "I don't want to 
pigeonhole this record. Obviously, people know Gail from 
her early country success, and I don't want to do anything 
to alienate people who still make a distinction between 
country and bluegrass." 

Davies, who is self-managed and booked by Andrea Comp- 
ton, debuted her new album at the International World of 
Bluegrass convention in early October in Louisville, Ky. 

Davies will tour Europe and Japan in November and De- 
cember, but, she admits, she would like more U.S. book- 
ings. "We'd like to do a lot of shows, but I can't get any- 
body to book me because I'm over 30," Davies says. "It's 
such a sexist thing — and nonsense. Somebody said I was 
too old to be a singer and I needed to quit trying. I looked 
at them and said, 'No. I, I'm not trying to be a singer, 1 
am a singer. You wouldn't tell B.B. King he's too old to 
play guitar or Willie Nelson he's too old to sing anymore. 
You only say that to women.' " 

Davies does not plan on slowing down. Her next proj- 
ect will be Gail Davies: The Songwriter Sessions. "I'm 
going to do a lot of my songs that people don't remem- 
ber," she says of the acoustic album. "It's going to be 
really broken down — me on acoustic guitar and maybe 
one other guitar player, upright bass, and mandolin — 
real stark and real open." 
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Jewel Doing Things Her 'Way' 

FourUi Atlantic Set Shows 'Sassy, ' Personal Side Of Singer/SongwrHer 



BY CHUCK TAYLOR 

NEW YORK— When singer/song- 
writer Jewel ventured into the studio 
for the first time in two years, she 
insists, she wasn't there to make a 
record. She was there to make masic. 

"1 had quit the business, really. 1 just 
wasn't sure I wanted to come back to 
the machine, " Jewel admits. "I took a 
year off and then two years pa.s,sed and 
firmly 1 knew there were things I want- 
ed to say. I had a very clear vision and 
was not willing to compromise." 

The resulting 14-track This Way, 
which streets Nov. 13, showcases a less 
self-conscious, less polished Jewel. 
Most of her vocals were recorded live 
with musicians she found off the beat- 
en track, giving her fourth Atlantic 
album a more personal, less trend-con- 
scious bent with a vivid diversity of 
styles, from the expected pop and rock 
to country', folk, and some surprising- 
ly strident rock. 7'/?ts Way has Jewel 
sharing production duties for the first 
time with co-producer Dan I luff. 

"My passion is in jast doiny .some- 
thing, not perfecting it when it's done, " 
Jewel explains. "My records have 
ahvays suffered because I hate singing 
to a wall, and I don't have patience — 
or maybe the vanity — to make them 
absolutely perfect. This time, I sang the 
vocals live with the band a few times 
and just picked the best. It allowed me 
to perform more as an artist tfian a sci- 
entist in the studio. " 

First single "Standing Still," writ- 
ten by Jewel and Rick Nowles, is dis- 
obeying its title with a fast start at 
adult top 40, where it is No. 1,3 in its 
third week. The bright, midtempo pop 
number addresses simple desires ("Do 
you want me like 1 want you?") with 
an underlying message about taking 
forward steps in life. 

"I wanted the lyric to be smart but 
colorful and vibrant like a little movie 
in your head. " Jewel .says. '1 like writ- 
ing hooky songs that can be hits, but 
I like them to have a lyric that has 
another layer. " 



Ron Shapiro, executive V'lVGM of 
the Atlantic Group, says, "Because of 
her songwriting genius. Jewel always 
has a couple of different \ewk going on 
in her music. She really had a numt>er 
of agendas on this record: to repre.sent 
her diversity, to really have a hand in 
the whole process, and to mix songs of 




the heart with statements about 
important is,sues going on in the world. 
The project represents the difference 
between the girl of 18 tfiat made Pieces 
of You and the 27-year-old woman that 
she is today She has recommitted her- 
selftothemusicand has WTitten songs 
that take you on a journey." 

Among the standouts are "Love Me 
Just Leave Me Alone," a classic rock- 
rooted, no-holds-barred jam that Jewel 
has performed live; the whimsical, 
blue.sy "Everybody Needs Somebody 
Sometime"; the biting but lu.scious 
ballad "Break Me": and the intimate, 
social commentary "Serve the Ego. " 

The new album follows a non-stop 
whirlwind ignited when the debut sin- 
gle from h'eces, "Who Will Save Your 
Soul, " caught fire in 1995. It was en- 
cored by l99S'i Spirit, which spawned 
the signature hit "Hands," and tlie 1999 
platinum Christmas collection ioj/. All 
the while. Jewel toured exhaustively: 
wrote two txxjks — the million-selling 
poetry collection^ A'/g/j/ Without 
.Armor and short story/es,say text Chas- 
ing IXiun the Dawn; co-starred in the 
film Hide With the Devil: and backed 



various causes and charities, including 
her own I ligher Ground for 1 lumani- 
ty. She also was nominated for three 
Grammy Awards, graced the cover of 
Time, and moved 20 million albums 
worldwide, according to Atlantic. 

"I wiLs really tired," Jewel says. "1 just 
ran out of energy to go around and 
promote the way you need to. I barely 
had energy for shows. I was just sort 
of done." So she moved to a Texas 
ranch with boyfriend/rodeo champion 
TV Murray for a much-needed break. 

This time around. Jewel — who is 
managed by Mani Artists, booked by 
Creative Artists, and published by 
WBAViggly Tooth, ASCAP— vows to 
pace herself in a way "that won't use 
me up again." Atlantic started its mar- 
keting campaign with a quick, two- 
week U.S. promotional tour, with 
appearances booked on the late-night 
TV shows, MTVs TKL. My mi M'ank 
Dec. 2. and a series of live radio Christ- 
mas shows in December. 

The international release of This 
Way will be staggered to space out 
Jewel s schedule. It won't hit racks in 
Europe and parts of Asia until Feb- 
ruary 2002. This year, in addition to 
the U.S.. it will be issued in Canada. 
Australia, New Zealand, Japan, and 
Utin America. 

At retail, the foreca.st is optimistic, 
in part because of rekindled airplay of 
Jewel's sensitive "Hands" in the wake 
of Sept. 11. "It was unexpected, of 
course, but that put her back in peo- 
ple's minds." says Eric Keil. a buyer for 
the South Plainfield. N.J.-based Com- 
pact Di.sc World chain. "1 think the 
public is in the mood for the kind of 
music that she makes — plus, the first 
single is getting such a good reception 
at radio. That bodes well." 

Jewel also gives this work her per- 
sonal stamp of approval. "It was impor- 
tant that this record feel less premed- 
itated," she says. "1 needed to have fiin, 
be sensual, be raucous, and feel sa.s.sy 
I'm a fairly mercurial person, and I'm 
glad I got that across on this record," 




It's Your Sound 









by Melinda Newman 




SCHER RETURNS: Vowing "I'm going 
to be in my heart and my brain a con- 
cert promoter until I die, but at the 
moment, I can t jpromotej," John 
Scher has purchased back the record, 
management, TV, and theatrical divi- 
sions of Metropolitan Entertainment 
Group (MEG) from Covanta Energy 
for an undisclosed sum. 

Scher. who founded MEG more 
than 30 years ago, was ousted as 
president/CEO of MEG in August 
{Billboard, .^ug. 2.5). Covanta, which 
purchased 50% of MEG in 1995, 




retains MEG's New Jersey-ba.sed con- 
cert division. Covanta now owns 
around 80% of MEG, while Scher re- 
tains a minority share. 

Under the terms of his departure, 
Scher cannot promote concerts until 
August 2(K)4. However, it's clear that 
promoting is not far from his mind, "A 
couple of potential buyers |for MEG's 
concert division] have asked me if 1 
\vould still consider being involved, " 
he says. "Tve indicated that there's al- 
ways a little piece of me that would be 
a concert promoter, but they'd inher- 
it the non-compete. The clock .starting 
ticking on that Aug. 1 1 ." 

In the meantime. Scher is clearly 
thrilled to have back the other three 
divisions. "'This has been in the works 
since my departure, " says Scher, who 
remains in his New York City-based 
office, with a I4-person staff. "I can 
really get back to what I enjoyed when 
I started this company, which is work- 
ing with creative people and vmrking 
with talent and having input into what 
is going to be the end product, 
whether it be a record, play, or movie. " 

Doug Thaler continues to run the 
management division, whose clients 
include Vertical Horizon, Rusted Root, 
and Art Garfunkel; Allen Newman 
runs the theatrical/A' unit, which has 
two projects in the works, among 
them a play based on the 4 Seasons: 
and Joe Augustine is charged with the 
day-to-day operations of Atlantic-dis- 
tributed Hybrid Recording.s, whose re- 
leases include the soundtrack to Hed- 
wig & the Angry Inch, as well as a rock 



compilation put out in conjunction 
with NASG\R, NBC, and TNT Scher 
expects to name a new label head to 
replace Michael Leon, who remains a 
consultant with the company. Ciuter. 
who was Hybrid's top artist, remains 
under contract witli Covanta. 

Covanta CEO Scott Mackin .says. 
"We're still talking to a variety' of peo- 
ple I about the concert division), but I 
wouldn't .say we're .shopping iL We're 
prepared to hang in there for the long 
haul. There's about five people who are 
asking questions, but no one is mak- 
ing a really serious proposal." 

GARTH AND CBS: Although details are 
still being firmed up. Garth Brooks is 
expected to star in three houriong con- 
cert specials for CBS in November to 
propel sales of Scarecrow, his Nov. 13 
Capitol Nashville release. The specials 
are expected to be live from three dif- 
ferent cities. There's also a possibility of 
a tie-in with SepL 11 relief efforts. 

GOOD WORKS: Stone Temple Pilots 

have recorded the Beatles' "Revolu- 
tion" as a special CD single to benefit 
the Twin Towers Fund. The Atlantic 
Records act, which first performed the 
song at the Oct, 2 John Lennon trib- 
ute, will donate its roralties, as will the 
record label. The enhanced single, 
recorded Oct 6. comes out Niw. 27 and 
is priced at $3.99. 

The American Red Cross will be on 
the receiving end of profits ft'om a new 
DVD from Pioneer Entertainment and 
Classic World Pnxiuctions called 77i<; 
Judy Garland Show: Songs for. Amer- 
ica. Out OcL 30, the $9.98 set is a four- 
song music video collection, taken 
from Gariand's I9a3-I9f>4 TVseries, 

IN BRIEF: Michael White, a 19-year 
Capitol Records veteran, filed suit 
Oct, 29 in California Superior Court 
in Los Angeles against the label, par- 
ent company EMI, and Jay Knigman, 
Capitol's senior VP of domestic and 
international marketing [Bill- 
board Bulletin. Oct. 30). White, who 
was let go earlier this month, alleges 
wrongful termination, race discrim- 
ination, and retaliation. He claims he 
was fired for corroborating charges 
alleged in another race discrimina- 
tion suit against Capitol and Krug- 
man filed by former employee Bren- 
da Jones in August. 

"EMI Recorded Music finds the 
lawsuit filed by former Capitol Rec- 
ords employee Michael White to be 
without merit, " says the company in 
a statement. Uue to the realities of a 
slowing economy, Mr. White was one 
of 88 employees throughout EMI who 
were laid off Oct. 5: all were given 
financial packages." 
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Town and Shakira 




\ry J. Blige, Blink 182, Jennifer Lopez, 
Rule and more! 





Family Vtoes. Faith Evans. Deborah Gibson, and Patti LaBclle were amon{^ the artists 
who participated in the all-star recording of "We Are Family." the Nile Rodgers-pro- 
duced single that will benefit the American Red Cross and various organizations pro- 
moting peace. The single, which also features Beyonce Knowles of Destiny's Child, 
Eartha KItt, and Phoebe Snow, among others, is available on Tommy Boy Records. 




Jazzy Lady. Rising diva Shane Kelly recently performed material from her 
self-made, eponymous CD at the Fort Mason Auditorium in San Francisco. 
The sold-out event showed the artist effectively taking on such pop standards 
as the torchy Johnny Burke/James Van Heusen ballad. "But Beautiful." as well 
as Richard Rodgers/Lorenz Mart's "It Never Entered My Mind." Kelly is 
preparing to do a series of West Coast dates supporting the CD. Pictured with 
Kelly backstage is her manager, Kurt Burgess. 



NovEMeaio 

2001 



amusement 



Boxscore Top 10 
Concert Grosses 



ARTISTlSl 


VCNUC/ 

DATE 


GAOSS/ 

nctCET PHICElSl 


ATTlNDANCtt 
CAPACITY 


W!OMOTfR 


NEIL DIAMOND 


Xcel Energy Center, 
Sl Paul, Minn. 

Oct 26-27 


S67 50/537,50 


331MI 

two sellouts 


Sal Bonalede. Apregan 
Entertainment Group 


ELTON JOHN 


Air Canada Centre. 
Toronto 

Oct 6 


SI. 185. 709 

(SI .851,832 Canacliani 
S83 24/'S57 3I/S44 50 


18.347 

sellout 


House of Blues Canada 


NEIL DIAMOND 


Van Ancfel Arena. 
Grand Rapids, Mich. 

Ocl 20 21 


$1,067,669 

S56,50,'$37 50 


24,452 two shows 
one sellout 


Sal Bonalede. Apregan 
Enlertaimnnl Group 


ELTON JOHN 


Corel Cenlra. 

OMmm 

OetS 


S878.250 

(Sl.368.264 Canadian) 
S80.0iSM_5I,'S3I.7(lS18-B9 


14.851 

sellout 


Howe of Blues Canada 


JANE'S ADDICTION, 
LIVE, FEMI KUTI 


Madison Square Garden. 
New York 

Ocl 15 


S752.993 

S62-50,'S42 50 


13J14 

sellout 


Metropolitan 
EniedBinment Group 


AEROSMITH, CHEAP TRICK 


Skyreach Centre. 
Edinonlon. Albeila 

Ocl 13 


$742,569 

ISI. 160.409 Canadian) 
S63.35.'S50 55 


1Z031 

16,778 


House of Blues Canada 


NEIL DIAMOND 


The Mark of the Quad 
Cities. Maline, III 

Oi.t ?.l 


S533.163 

S59,50,'S37 50 


laTsi 

sellout 


Sal Bonalede. Apragan 
Entertainment Group 


FAMILY VALUES TOUR: STONE 
TEMPLE PILOTS, STATIC-X, LINKIN 
PARK. STAIND. SPIKE 1000 


Palace ol Auburn Hills, 
Auburn Hills, Mich. 

Oct 15 


S45 


13.680 

selluut 


Concerts Wasi 


ELTON JOHN 


Oinvocstion Centre. 
Cleveland 

Oci.5 


S548.785 

$125/S75'S59,50 


10.226 

11.132 


House of Blues Concerts 


FAMILY VALUES TOUR: STONE 
TEMPLE PILOTS, STATIC X, LINKIN 
PARK, STAIND, SPIKE 1000 


Xcel Energy Center, 
SL Paul, Minn. 

Oct 13 


$547,756 

S44 


13JK4 

sellout 


Concerts West 



Copv'igTCM ai'iIf'^plM trt' Arriusewfrl Bus<nMS. apuDlCdtonct ailDiWt] MuscGn^ BoO Men. MKMnll» Pnore- 321-9171 fat 615-321-0678 

Foi rMMrcn ififofmiOon »n0 tror^iM BoO Allen, 61^321-9171 



DELUXE CLASSIC ALBUMS REMASTERED, RESTORED AND EXPANDED 
E (j 1 t i O n PREVIOUSLY UNRELEASED MATERIAL ON 2 CD's 



THE WHO LIVE AT lEEDS 



LYNYRD SKYNYRD 
ONE MORE FROM THE ROAD (25lh ANNIVERSARY) 



MARVIN GAYE if r S GET IT ON 




• Features, for the first time anywhere, 2 CO SET 
their entire leads perfornnonce of Tommy. 

• Over 2 hours of nnusic 

by one of rock's greatest live bands — M- C-A 

Almost o full hour previously unreleased. Hnrin 



RICK JAMES 

STREET SONGS I20lh ANNIVERSARY} 




• The original classic album remastered 
plus rare 1 2-inch mixes of "Super Freak" 
and "Give II To Me Baby" 

• Includes a slammin' 
unreleased live album from 1981 



PETEK FRAMPION 
f tampion Comes Alive f25th Anniversaryl 

BUND FAITH 
Blind Faith 

MARVIN GAYE 
Wfra/ s Going On fJOlIt Anniveisaiy) 

BOB MARIEY A THE WAIIERS 
CoKh A fire 

JAMES BROWN 
live Al The Apollo Volume t 



In stores November 6th 



Bob Kingsley Radio Special November 5th 
CMA Award Show performance November 7th 
The debut single"Run" is a top ten hit in just 4 weeks. 



MCA 




Auto Interiors Flaunt Indle-Pop 'Halo' 



BY ANDREW KATCHEN 

BOSTON — ^Auto Interiors plays breezy 
indie-pop that feels like a late Friday 
nigtit car ride with friends. ILs inter- 
pretations of the traditional rock song 
reflect an interest in the subduing use 
of organ play, with smoky and hushed 
vocals and plenty of swirling guitars 
that converge to yield enjoyable, dri- 
ving-appropriate tunes that are never 
without melody. 



AUTO INTERIORS 




SOHOGRAN DHOTEi 

JIO WEST IIROADWAY. NfVV YORK. NY 10013 

21i.'H.5.JOOO 800.965.3000 
FAX 212.965.3200 
VVVVW.SOHOGRAN D.COM 



While the title of the group's self- 
released debut album. No Frill Halo 
Flight, may sound self-effacing, the 
batch of tracks demonstrates a 
strong songivriting ability and multi- 
genre influences. Auto Interiors' 
gatecrashing, Britpop-inspired open- 
er, "Green Arrow," kicks in strong 
with Larry Mansdorf s and Eric Wax- 
wood's agitated guitar front and Dan 
Dooley's piping organ, while Wax- 
wood's breathy harmonies on 
"Shooting Flares" are a distinct vocal 
nod to Cat Stevens. "Simply Saucer" 
skillfully recalls the meandering gui- 
tar soundscapes of both Built to Spill 
and My Bloody Valentine. 

Waxwood says, "We were listening to 
a lot of Kinks, Zombies, and Flaming I jps 
when we were recording the album." 
Mansdorf adds, "I think there's definitely 
a lot of '60s psych influence and .some 
70s arena rock thrwm in, too." 

Managed by Todd Demma at Janissary 
Management in Boston, the then- 
shoegazing Boston five-piece formed in 
1999 as Kilo\\'att Hours, with the lineup 
consisting of guitarists Mansdorf and 
Waxwood, bassist Tom Cirard, key- 
boardist Dooley, and drummer Fat 
O'Shea. The band members re-chris- 
tened themseh'es Auto Interiors while 
O'Shea was still in the fold, but Dan Crow 
now acts as the full-time drummer 

The vi.sceral. live sound captured on 
jVo Frill Halo Flight (released on the 
hand's Warm Design label) may be 
attributed to its fascination with rough 
garage recordings. Before entering the 
newly built Small Church Studios in 
Boston, the hand hammered out four- 
track wrsions of the songs in its prac- 
tice space, and these rough versions 
nearly became the final product. 

"We were almost contemplating re- 
leasing the four-track versions. We're 
not afraid of a lo-fi sound," Mansdorf 
notes. Girard adds, "The actual studio 
recording process took a weekend. 
The vocals were done over a three- 
month span, and the overdubs were 
done kind of spontaneously." 

.According to Demma, the album — 
which is currently in its second press- 
ing — has been successful largely be- 
cause of the strict focus on a college 
niche. "We directed them to focus 
exclusively on college radio as 
opposed to doing the common trend 
of attempting to work both college 
and commercial radio," he says. 

Espo Records label head and music 
director of local music for WBCN 
Boston Shred thinks playing live is key 
for Auto Interiors. "If you put them in 
front of an audience who hasn't heard 
them, they are going to sell some 
discs, " he says. 

The past few months have been 
noteworthy for Auto Interiors. Booked 
by Boston's Planetary Group, the band 
spent time playing live on WBCti and 
fellow Boston station WMBR. 

While Auto Interiors plans to per- 
form in Massachusetts over the com- 
ing months, the band hopes to tour 
the entire Northeast and possibly the 
U.K. in the new year 




•I'llL 

TVacks.. 

HOLIDAY -FAVORITE': While the hol- 
iday season brings its usual slew of 
holiday albums, Our Favorite 
Things (Sony Classical) is aimed at 
the sophisticated music buyer 
seeking the traditional mixed with 
the contemporary. 

The "family-oriented" Our Fav- 
orite Things is a live recording 
made by Tony Bennett. Charlotte 
Church, Placido Domingo, and 
Vanessa Williams in a concert 
taped last December in Vienna. The 
concert special will air multiple 
times on PBS this December as 
part of the network's fund-raising 
pledge drive. The album also has a 
companion home video available 
on VHS and DVD. 

The track listing for the album is 
as follows; Bennett, "The Christmas 
Song"; Church and Domingo, "0 
Holy Night"; Williams, "Do You 
Hear What I Hear?"; Domingo. 
"Jesus De Nazareth"; Bennett and 
Williams, "Winter Wonderland"; 
Church, "Silent Night": Williams, 
Bennett, and Domingo. "My 
Favorite Things"; Bennett and 
Williams, "White Christmas"; 
Domingo. "Hacia Belen Va Un 
Burro"; Williams, "Through the 
Eyes of a Child"; Bennett and 
Domingo, "The First Noel": Chorus, 
"Somewhere in My Memory"; 
Domingo and Williams. "I Saw 
Three Ships"; Bennett, "Have Your- 
self a Merry Little Christmas"; 
Domingo, "Hijo De Dios"; Bennett 
and Domingo, "I'll Be Home for 
Christmas"; Domingo and Williams, 
"Joy to the World"; Bennett, 
Williams, and Domingo, '"Angels We 
Have Heard on High"; Williams, 
Domingo, Church, and Bennett, 
"Silent Night"; and Domingo and 
Williams, "One More Year" 

The combination of solo tunes 
and collaborations makes this 
album different from most holiday 
collections on the market, says 
Sony Classical president Peter Celb. 
"We're hoping that this album is an 
international success because of its 
international appeal." 

Conductor Steven Mercurio says 
that although he has conducted 
many holiday concerts, "This one 
had an ease to it. The artists were 
very gracious and professional 
from beginning to end." 

Mercurio notes of each singer, 
" Tony Bennett is one of the last 
entertainers alive who is from that 
Frank Sinatra tradition. | Bennett] 
was never lacking for conversa- 
tion. Vanessa Williams is the epit- 
ome of class and elegance. Placido 
Domingo is like the patriarch of 
Christmas in Vienna, and he wel- 
comed the other singers as if they 



were in his own home. And as for 
Charlotte Church, a lot of people 
didn't quite know what to expect 
from her but she was utterly 
enjoyable to work with." 

Celb says that marketing will 
feature a direct-response campaign 
to be launched at the end of 
November. Commercials will air on 
such networks as Bravo, A&E, Dis- 
covery, and the Food Network. In 
addition, there will be advertising 




on Oprah Winfrey's Christmas spe- 
cial, which will air on a date yet to 
be announced. 

Sony Classical is also anticipating 
increased sales for the album once 
the concert special begins airing on 
PBS. Celb notes. "PBS will be the 
cornerstone of our marketing." 

Additional TV exposure will 
come in the form of a performance 
by Bennett and Williams on NBC's 
Lighting of the Christmas Tree spe- 
cial, set to air Nov. 28. 

"Our Favorite Things should be 
a pretty good seller compared to 
other holiday albums, " says Daniel 
Cossu. classical music specialist for 
Borders Books & Music's La Ciene- 
ga Boulevard location in Los Ange- 
les. "Charlotte Church has a new 
album out now \Enchantment\. 
and her Christmas album last year 
[Dream a Dream] was a best seller, 
so that will only help sales for Our 
Favorite Things." 

In addition to point-of-purchase 
displays and other promotional 
materials serviced to retail. Sony 
Classical is releasing the Our 
Favorite Things CD to classical, 
pop standards, and National Public 
Radio stations. There will be sam- 
pler CDs available to various clas- 
sical, pop, and AC radio stations. 
Sony Classical will also have con- 
tests with select AC and top 40 sta- 
tions, for which the prizes will he 
copies of the CD and video. 

Cossu adds, "This is going to be 
a crossover album. It's for people 
who might not necessarily be 
classical music fans because it's 
not a purely classical album. It 
will appeal to an older audience 
and people who like easy-listen- 
ing music." 
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To all our American Friends, 

Our thoughts, prayers 
and support are with you. 




Together we stand. 



MOLSON 

CENTRE 

MONTREAL • CANADA 
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issue Date: 
December Z9 

an Close: 
December 3 



Billboard's annual Year in Music Spotliglit issue 
features year-end cliarts in every genre, 
and expanded coverage of the year's 
most notable artists and events. 

Don't miss this opportunity to salute your artists, 
promote new releases and acknowledge 
your company's accomplishments over the 
last year in this special collector's issue. 

Gail and reserve your an tonay! 



New Yon< 
646.654.4696 



Los Angeles 
323.525.2307 



Sheila E. is currently 
promoting Heaven, her second al- 
bum for Concord Vista Records. The 
set is steeped in jazz. funk, and vin- 
tage soul sounds and features guest 
appearances b>' such wnerabie play- 
ers as Gerald Albright. Paul Jackson 
Jr.. Reggie Hamilton, and George 
Duke. Heaivn is also infused with a 
decidedly spiritual tone. Sheila E. 
says. "Each song speaks of things 
that are positive, which can be sung 
to someone or to Cod. " 



In The Works 



• On Nov. 27. Columbia will 
issue the live recording of the 
Concert for New York City, offer- 
ing highlights from the recent 
super-star-packed concert that 
originated from Madi.son Square 
Garden and telecast on VHl. \ 
portion of Sony's proceeds from 
the set's sale will be donated to 
the Robin Hood Relief Kund. 

• The original members of 
Concrete Blonde have re-formed 
and will release an album. Group 
Therapy, on Los Angeles-based 
indie .Manifesto Records Jan. 15. 
20(12. The band will begin a tour 
in mid-Januar>', with additional 
dates to follow. 



• Elektra offers SUrf Upper 
Up Live, a DVD-Video capturing 
a live date on AC/DC's 2001 
tour. Due in stores Dec. 4. the 
show was filmed in .Munich. 
Germany, and features 21 songs, 
including "You Shook Me All 
Night Long," "Hells Bells," and 
"Back in Black." 

• On Nov. 20, Uva/Atlantic's 
Kid Rock issues Cocky, the 
much-anticipated follow-up to 
1998's 10 million-selling Wm'/ 
Wilhoul ll Cause. Recorded in 
Detroit at Kid Rock's Clark.ston 
Chophouse studio, the set fea- 
tures guest appearances by 
Sher\'l Crow and Snoop Dogg. 
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Wiih eBizJets, Shaq has access id ovei 1.400 private luxury leis ready to get him airborne anytime, anywhere, 
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Call 1-877-EBIZJETS (1-877-324-9538) loday . you will too. 
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Where the smart money flies: 




WHArS IN THE BOX?: At a time when 
the majors are responding to the 
downturn in the classical market by 
dropping artists and slashing release 
schedules, and independent distribu- 
tors are trimming label rosters, the 
Sanctuary Music Group has taken the 
opposite approach. The Ixjndon-based 
firm — which already owns respected 
British classical indie label ASV and 
boasts an impressive stable of pop 
music artists and labels, as well as 
artist management, tour booking, TV, 
and new media interests — recently 
announced its acquisition of U.K. inde- 
pendent label Black Box, in an effort 
to broaden its classical music business. 
As part of the deal. Black Box 



founder Chris Craker signs on as cre- 
ative director of the Sanctuary Classics 
and Jazz division, which includes ASV 
and the classical and jazz holdings of 
the Castle label, also owned by Sanc- 
tuary. Craker remains managing direc- 
tor of Black Box, but will also oversee 
marketing initiatives for the other 
labels in the division, working closely 
with ASV managing director Richard 
Harrison. Craker will also pursue 
licensing deals to more fully exploit 
Sanctuary's holdings outside the clas- 
sical marketplace. 

For Craker. the advantages in join- 
ing the Sanctuary Group begin with 
simply having the manpower to help 
his label's projects meet their poten- 
tial. "We achieved an enormous 
amount with very [few] human re- 
sources. " he says. "There were only 
four of us working here at any one 
time. Now we've got 11 people (pro- 
viding] a degree of assistance in press 
and P.R., liaising with the distribu- 
tors — all the tasks that 1 had to get in- 
volved with on a day-to-day basis. That 
frees me up for more of a creative role." 

That role is the very reason Craker 
founded Black liox, to release on his 
own the kinds of projects he once pro- 
duced for EMIAIrgin, Decca, RCA, and 
a handful of independents. He com- 
bined his production expertise with 
marketing sawy, employing sleek, uni- 
fied cover designs, and innovative use 
of multimedia content. 

Black Box carved out a niche for 
itself by recording leading contempo- 
rary composers, including Michael 
Nyman, James MacMillan, and Kevin 
Volans, as well as exploring lesser- 
known repertoire by such established 



by Steve Smith 



composers as Elgar, Rachmaninoff, 
and Frank Bridge. The label's midprice 
line, iClassics, packaged sturdy per- 
formances of standard repertoire with 
extensive multimedia content Intro- 
duced to the U.S. market last year by 
Harmonia Mundi, the Black Box cata- 
log now includes 75 titles, growing at 
a rate of one to two titles per month. 

As the label gained momentum, it 
was able to take on projects that once 
might have been the sole purview of 
the majors, such as Manhattan Rave, 
a recent disc of works by young British 
composer Dave Heath performed by 
former BMG artist Evelyn Glennie 
with the London Philharmonic. 
Mother BMG refugee, composer Steve 




Martland, leads his own ensemble on 
Horses of Instruction, recently 
released to tremendous acclaim in the 
U.K. and due for release in the U.S. this 
month. In coming months, Black Box 
will release the premiere recording of 
Volans' String Quartet No. 6 by the 
Duke Quartet, as well as a disc of new 
works by Harrison Birtwistle com- 
posed for the Nash Ensemble. 

Very little about Black Box will 
change under its new owner, accord- 
ing to Craker. The most significant 
adjustment will see the label focusing 
exclusively on contemporary music. 
"Both the Castle and ASV catalogs are 
very much more mainstream (than 
Black Box]," he explains. "Sanctuary 
was looking to acquire a company that 
had a specialist interest in contempo- 
rary classical music and music that 
couldn't really be defined as classical 
but did appeal to the younger, con- 
temporary audience. " (The latter cate- 
gory includes John Metcalfe's innova- 
tive chamber music-cum-electronica 
release. The Inner Line.) 

Joe Cokell, CEO of Sanctuary 
Records, feels that the acquisition of 
Black Box will solidify his company's 
growing stature in the classical mar- 
ket. "The label is a perfect fit with 
the label we already own, ASV," he 
says. "It's a meeting of the minds be- 
tween the ASV guys, who do ex- 
ceptionally good work with the 
repertoire that they have, and Chris, 
who comes in with fresh ideas and 
contemporary repertoire. We believe 
the relationship (willl take us for- 
ward and give us the right sort of 
profile we're looking to establish in 
this sector of the market." 
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SIMIAN 

Chembtry U What We Are 

PRODUCERS: James Ford, Simon Lord. 
Jas Stuw. and Alex Macnaghten 
Source/Astralwerks 11005 

One might expect raw. primal sounds 
to emerge from an outfit named after 
apes. But this four-piece band from 
Manchester draws inspiration from 
quieter sources: Standout song "Mr. 
Crow" resonates with the t>'pc of vocal 
harmonies that once brought another 
Fab Four to prominence. Simian's per- 
sonal record label and recording stu- 
dio, both called Trial and Error, neatly 
reflect a loose production style. And it's 
the group's quiet subtleties that make 
the album flow: the chirps of dazed 
birds that swirl distantly on "Round 
and Around." the skittering tones that 
dance behind "How Could I Be Right." 
Like recent Astralwerks releases from 
British bands Turin Brakes and Kings 
of Convenience, Simian employs the 
use of electronic music as a cloaked 
sideline within a more traditional folk- 
rock format for a soothing effort that 
sounds modern and nostalgic. — TP 

BERTRAND BURGAUT 
The Sssoimd of Mmmuslc 

PRODUCER: Bertrand Burgalat 
Emperor Norton 7046 

As a producer/remixer. Bertrand Bur- 
galat has worked with such groups as 
Depeche Mode and Soul II Soul. On 
his solo debut, he creates his own 
songs — and, in the process, his own 
brand of neo-retro lounge music. 
Whether singing lazily over strummed 
acoustic guitars on the fotky "Chaque 
Jour." handing the microphone to 
British MTV host Joanne Colan for 
an English half-rap on the disco-fla- 
vored "Sunshine Yellow." or eschew- 
ing vocals altogether on the dreamy, 
synth-heavy opening instrumental 
"Aux Cyclades Electronique,'" Burgalat 
creates ethereal arrangements with an 
often narcotic, trance-like effect. Still, 
enough of a beat remains to prevent 
the disc from feeling drowsy. Musical- 
ly, it's an apt companion to Moon 



SPOTLIGHTS 




CARLOS VIVES 
Oejame Entrar 
PRODUCERS: Sebastian Krys 
and Emilio Estefan Jr. 
EMI Latin 95623 

In his follow-up to 1999's successful 
El Amor de Mi Tierra. Vives offers an 
album that at least equals its prede- 
cessor in content and reach, white 
also sprinkling in a handful of extra- 
neous elements. In the end. the 10- 
track disc is Vives all over again, but 
it's simply gorgeous, boosted by fine 
songs, superlative ensemble work 
and an irresistible exuberance that 
results in part from the fact that the 
musical base of the album — bass, 
drums, and percussion — was record- 
ed live as a group. i\s usual, Vives' 
songs are equal parts joy and melan- 
cholia, punctuated by Egidio Cuadra- 
do's minor-key accordion riffs (In 
"Canto." he quotes the theme of // 
Fustino.] Within this framework. 
Vives goes from the vallenatn/pop of 
the title track to son corrido ("Luna 
Nueva"), io cumbia ("Papadio") to 
the more traditional "D^cimas." 
based on cat] and response. Multiple 
textures and sonic layers make this 
set a worthwhile journey. — LC 



BRITNEY SPEARS 
Britney 

PRODUCERS: various 
Jive 50243 

Spears bravely steps out on the 
proverbial high wire for her third 
album — attempting the unenviable 
task of pleasing her legion of teen 
fans, while also making necessary 
moves toward becoming an artist 
of adult durability. The result is a 
nicely varied, wholly satisfying col- 
lection wherein .she darts from well- 
crafted, mature fare like the deli- 
ciously funky "Boys" (which is rife 
with loving references to Prince) to 



STONE MAHOa^N^pUL 

ft. ,:r 




charmingly youthful gems like the 
smash- in -waiting "Not a Girl, Not 
Yet a Woman." What's most notable 
about this collection is that it shows 
Spears taking solid first steps as a 
songwriter, as she deftly explores 
the emotional fallout and eventual 
empowerment of growing up under 
a public microscope. In doing this, 
she renders liritney her new state- 
ment of purpose. Think of it as her 
equivalent to Janet Jackson's land- 
mark Control. — IF 



ANGIE STONE 
Mahogany Soul 

PRODUCERS; various 
J Records 20013 

On her second album — and first for 
J Records — a more confident Stone 
polishes the promise delivered on 
1999's Black Diamond to an eye- 
squinting gleam. Stronger musically 
and lyrically. Mahogany Soul oozes 
with heart-warming energv- that's 
simultaneously contemporary and 
old-school. Stone once again rolls 
her gospel-honed vocals around 
real-life issues and emotion-filled 
lyrics. That combination hits 
home most notably on lead single 
"Brotha." Reach deeper into this 17- 
track set and you'll come out with a 
winner every time, be it about love 
("More Than a Woman"), life dramas 
("Mad Issues." "If It Wasn't"), or a 
warning that the overloaded new- 
soul boat is going to sink ("Soul 
Insurance"). In the words of Curtis 
Mayfield (whose "The Makings of 
You" gets the Stone treatment), the 
woman's got soul. .And with this 
album, she deserves to become a 
household name. Come on. every- 
body — lets go get stoned! — CM 



Safari by fellow French act Air. whom 
Burgalat has also remixed. — WH 

★ LOUDON WAINWRIGHT UJ 
Last Man on Earth 

PRODUCER: Stewart Lerman 
Red House 158 

Wainwright, who turned 53 last year 
(according to the title track), uses this 
tuneful and artfully arranged album to 



continue working out his troubled 
family relationships ("Surviving TXv'in" 
is a brutal peacemaking gesture to his 
deceased father), failed love affairs 
("Living Alone"), faded friendships 
("Out of Reach"), and intimations of 
his own mortality ("Graveyard"). The 
Ciindid sclf-porlrails, warts and all. fur- 
ther showcase the artist's ever-brilliant 
wit and sensitivity within a subtly 



effective production. Also, despite the 
predominantly dark lyrical turn, the 
disc is hardly without Wainwright's 
customary, if caustic, humor: He 
clearly relishes being the last man 
on earth, as it gives him a free pass 
at any woman left listening. So grave- 
yard be damned, for there's plenty of 

life and musical relevance in this 53- 
year-old coot yet. — iB 



CHAVA ALBERTSTEIN 
AND THE KLEZMATICS 
Tlie Well 

PRODUCER: Ben Mink 
Rounder 11661 

When Israeli singer Chava Albertstein 
decided to set the words of late Yiddish 
poets to music, she wisely chose to 
work with the Klezmatics, an American 
combo renowned for interpreting the 
music of the shtetl with a modern sen- 
sibility. The result is a stunning collab- 
oration that is reverent but not stuck 
in the past, heartfelt without seeming 
schmaltzy or weepy. From the playful 
freilakh "Velkhes Meydl S'Nemt a 
Bokher" (Any Girl Who Takes a Boy- 
friend) to the mournful memoir "Mayn 
Shvester Khaye" (My Sister Khaye). the 
Polish-born AlberUtein's clear voice 
brings the poems' emotions to the fore. 
The Klezmatics' playing, as always, is 
lively and true to the lyrics; while the 
arrangements are contemporary, the 
melodies reflect the lost world the 
poets describe. Ben Mink's light-hand- 
ed production sews the package to- 
gether, melding past and present in 
elegant fashion. — ¥fH 



R&B/RAP 



^ FAITH EVANS 
Faithfully 

PRODUCERS: various 
Bad Boy/Arista 73041 

Flavorful is the word that comes to 
mind after listening Io Faith Evans' 
third studio album. Missing in solo 
action since 1998's Keep the Faith, she 
wraps her gospel -trained chops around 
a mix of R&B-. hip-hop-, and jazz-fla- 
vored party jams, midtempo grooves, 
and ballads, making it a much stronger 
project than her previous outing. Lead- 
ing the charge: the sophisticated-yet- 
street first single "You Gets No Love." 
Evans pays tribute to late husband 
Notorious B.I.G. (integrating his 
"Who Shot Ya" into the moving "Alone 
in This World"), jumps on the dance- 
floor (the retro "Back to Love" using 
Indeep's "Last Night a DJ Saved My 
Life"), and dabbles with jazz (calling 
on Hubert Laws and Michael Franks). 
But her distinctive vocals shine best 
on such original tunes as the sparse 
"Love Can't Hide" — clearly showing 
she's still only scratched the surface 

of her potential.— CM 

(Continued on page 28) 



GRATEFUL DEAD 
The Golden Road (1965-1973) 
REISSUE PRODUCERS: lames Austin, David 
Lemleux, Dennis McNalty, aiKl LouTambakos 
ORIGINAL PRODUCERS: various 
Warner Bros./Rhino R2 74401 
Fat with dozens of previously unre- 
leased tracks — live stuff, alternate 
studio versions, and, believe it or not. 
Warlocks recordings — The Golden 
Road will no doubt overwhelm many 
a Deadhead. This lovingly produced. 
12-CD collection of the band's Warner 
Bros, work is less your standard fare 
boxed retrospective and more a Dead 
treasure chest. In addition to remas- 
tered, repackaged, and expanded ver- 
sions of such studio classics as Ameri- 



VITAL 

can Beauty, Workingman's Dead, and 
Aoxomoxoa — which contain most of 
the band's best-known songs, includ- 
ing "Sugar Magnolia," "Truckin"," "St. 
Stephen," "Uncle John's Band," "Casey 
Jones." and "China Cat Sunflower" — 
a two-disc set composed almost en- 
tirely of previously unreleased materi- 
al. Birth of the Dead, makes its debut 
here. Birth's first disc begins with six 
jangly tracks (including Cordon 
Lightfoofs "Early Morning Rain" and 
"i Know You Rider") cut in November 
1965, when the band was still known 
as the Warlocks. Us second disc — con- 
taining mostly covers, with many fea- 
turing late singer/keyboardist Ron 
"Pigpen" McKernan on lead vocals— is 



REISSUES 



QKATtrviL Dead 




a series of live tracks recorded the 
next year. Though certainly rough 
around the edges, such tracks as 
"Pain in My Heart" and Dylan's "It's 
All Over Now. Baby Blue" are surpris- 
ingly exciting reminders of the band's 
passion for blues and soul music. Also 
documenting the Dead's Bay Area 
birth and the beginnings of its meta- 
morphosis into one of .■\merica's 
most-loved rock products is an 80- 
page booklet that collects famed pho- 
tos (by. among others, Jim Marshall. 
Herb Greene, and Paul Ryan) and, 
most notably, a wonderfully insightful 
essay by longtime Dead spokesman 
Dennis McNally that, in certain areas, 
is specially tailored to apply to the the 



band's Warner era. Full of anecdotes 
that McNally and very few others 
could recount, it generates even 
more anticipation for his forthcom- 
ing book. A Long Strange Trip: The 
Inside Story of the Grateful Dead. 
due to be released in the summer of 
2002. Offering just the slightest taste 
of the band's rich vault. The Golden 
Road does well to keep the Dead 
torch burning, while setting a stan- 
dard by which Arista and Grateful 
Dead Records should meet — and pos- 
sibly exceed — a few years from now 
with a companion box that collects 
such essential, late-era Dead albums 
as Blues for Allah. In the Dark, and 
Shakedown Street.— WO 
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.Breaking News Daily 



HMV Revamps in U.S. 
Und«r Stuart Fleming 

HMV North America 
has restructured its 
U.S. arm, Bulletin has 
teamed. Stuart Reming, 
fbrmeriy director of pur- 
chasing, has been 
named director of HMV 
U.S., overseeing all buslH 
r>ess in the country. )He 
continues to report to 
HMV U.S. VP/GM Lesya/ 
McQueen, who is I 
atHK 



Bebel To Join 
Schuon Atop Duet 

Lool< for Mike Bebel, 
executive VP of busi- 
ness development at 
Universal Music Group's 
el-abs, to be named 
today as COO of Duet, 
UMG's Joint venture with 
Sony Music. Bet>el will 
work closely with Andy 
Schuon, the president/ 



MTV.com Plans Overhaul 

col<e, 



the n 
peop 

cfudii 



M 



TV.com expects to undergo a massive relaunch this 
summer, sources say "The relaunch will be total: not a 
single page from the old MTV.com will be the same after 



Also, 
June 
Yo 



ketlnj the new MTV.com Is launched," says one source. "The goal is 
to make MTV.com the most technologically Innovative Web site 
from any major media brand." The relaunch will include ad- 

rvanced technology and added elements for Interaction among 
users. Including Instant messaging and further development of 
communifies. The relaunch will be part of MTV 360, a cross-pro- 
— -' that began er . *''TV, 

Zomba Nixes BMG n Andy Gershon Gets 

Distrib Deal In Canada V2 President Stripes 

Zomba has terminated I °^ for Andy Gershon 

Its distritKJtlon deal "to ^ named presl- 



■Its distritMJtlon deal 
with BMG for Canada, 
according to a source. 
Zomba, parent of Jive 
and other labels, notified 
the major in March th; gjgpij Promoters 



wouM not renew the 
deal; the move beconr 
effective at the end of 
September. Zomba Is 
said to be in talks wit 
another distributor In 
territory. 



\ dent of New York-based 
V2 Records on Monday. 
He will replace Richard 
Sanders, wlw Is moving 
-/^A Records as GM. 
who will I 



Retain Top Lawyer post by mw- 

Bulletin has learned ^ co-founder of 
that well-known lltiga-^-defunct O' 
tor Willie E. Gary has ;nn.«! >■• 
joined the legal team 
representing black pro- 
moters In their $700 mil- 
lion lawsuit against pro- ' 
meters and booking ag- 
encies. A source close to 
the suit says that Gary — , 
known for winning high 
damages for small busi- 
nesses In cases against j' 
corporate giants— will 
suggest raising the d» 
mandp 



{U.K. Indie Labels Planning 
'Radical' New Sales Chart 



Bi 



Britain's Independent labels are planning to launch their own 
|Chart later this year. The Assn. of Independent Music's 
'(AIM) business development committee Is 'still very much 
I In the consultation process" about the chart, according to chalr^ 
! man/CEO Alison Wenham, but is likely to launch the sales-k>ased j 
system — complete with sponsor— In September. ] 

Wenham tells Bulletin that the "radlCf - PpA«nlav 7 

multi-format chart to cover the dlversH>. ^oun-e*- rre^piHy,/ 
'Music comes In various different outlets t 
days— singles, albums, EPs, vinyl— and v 
div ersity an d ^,f^'''-<S^ ^^ vpfy*"^ 



Microsoft in Tailts 

Pressplay, the sub- j 
s 



Sources: Edei Putting 
RED On The Block 

RED Distribution Is be- 
ing shopped by edel 
Musk:, sources say. IHam- 
burg-based edel bought 
80% of RED from Sony 
i Music Entertainment In 
: October 1999, paying 
$75 million. Edel chalr- 
man/CEO Michael Haer 
jes says talk that RED 1; 
up for sale Is "not true. 
We have said we are 
going to sell non-core 
assets, but RED Is a co 
asset" However, execu 
fives at two of the majoi 
confimn to Bulletin that 
edel has approached 
i them to determine if thf 
[ have any Int fltBstioubu' 



scrlption service be- 1 
ing developed by Uni- ' 
versal Music Group and] 
Sony Music Entertain- 
ment, is in talks with j 
Microsoft about an alll- [ 
ance to distribute con- ! 
tent through Internet j 
service provider MSN, 
sources say. The deal, 
... ■■ ■ ■ -Bected to be 
Macy's New Manager , gnortiy. is 

Macy Gray has signed ed to Includ' 
with Michael "Blue' 



Williams' Family Tree 
Entertainment for artist 
management She was 
formerly managed by 
Andy Slater, now presi- 
dent of Capitol. Gray 
brings with her SCAM, 
the management firm 
she runs, which includes 
Atlantic artist Sunshine 
Anderson. Williams — 
whose other clients In- / 
elude OutKast and Do- / 
nell Jones — becomes a 
partner In SCAM, which 
remains separatelv 



,ty with 
s Windows 
lyer and Its 
hts manag^ 
lat, WMA. 
, a rival P' 
. Is 
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(Continued from page 26) 

^ ER1CK SERMON 
Musk 

PRODUCERS: Erich Sermon 
and Rockwilder 
J Records 20023 

You might call it a comeback: Build- 
ing upon the success of his chart-top- 
ping single, "Music." Erick Sermon 
makes his triumphant return to the 
game with his J Records debut of the 
same name. Sermon, one-half of the 
seminal rap duo EPMI), has spent 
recent years behind the boards for 
the likes of Redman and Dave Hollis- 
ter, among others. The Long Island. 
N.Y., native hasn't lost a step with 
tracks like "Come Thru" and "Ain't 
No Future . . . 2001" showcasing his 
range. The former, employing a sam- 
ple of Curtis Mayfield's "Freddie's 
Dead," is a funk-filled affair. Mean- 
while, the latter — a loose cover of MC 
Breeds "Ain't No Future in Yo Fron- 
tin' " — is equal parts West Coast vibe 
and typical Sermon swagger. The 
artist helmed the boards on 15 of 
the album's 16 tracks, which feature 
appearances from Olivia, LL Cool J, 
Scarface. and Def Squad cohorts Red- 
man and Keith Murray. — AH 



COUNTRY 



CHAD BROCK 
III 

PRODUCERS: Norro Wilson 
and Buddy Cannon 
Warner Bros. 248008 

Last time out, Chad Brock struck 
gold with a likeable delivery and a big 
hook on his hit "Yes!" On his third 
effort for Warner Bros., Brock imme- 
diately heads for the same formula on 
the perk>' midtempo "The Thought of 
Bein" in Love." An occasional steel 
guitar lick doesn't change what this 
is: frothy. If well-played, mid-'70s- 
styled radio pop. More countr>' is the 
"go for it" treatise "Park the Pickup 
(Kiss the Girl)." which sounds like a 
hit. "The Lie," meanwhile, is interest- 
ing melodically and less safe lyrically. 
With its spoken-word verse (an alarm- 
ing trend) and banjo funk, "Popula- 
tion Minus One" is a sonically ambi- 
tious attempt that is salvaged by a 
relatable lyric and inspired musician- 
ship. Elsewhere, "Tell Me How" and 
"Right Now" are requisite, well-per- 
formed, piano-based ballads. Brock 
offers up "Yes!" and his "Lightning 
Does the Work" as bonus tracks, the 
kind of perceived value that should 
help move some product heading 
into the holidays.— fflV 



LATIN 



★ CEUA CRUZ 

La Negra Tienc Tumbao 

PRODUCERS: Sergio Geroge, Johnny 
Pacheco, and Isidro Infante 
Sony Discos 841519 

The veteran diva's latest opus can be 
described as a contemporary classic, a 
disc that blends Cruz's trademark 5on 
with distinctive dance riffs and an 
urban edge. The standout here is the 
opening title track, which kicks off 
with a recurring string loop and then 
plays over a dance beat punctuated by 
occasional rapping (courtesy of guest 
artist Mikey Perfecto). The effect is 
delightful and a breakthrough for 
Cruz, who nevertheless goes into 



familiar territory with tracks like John- 
ny Pacheco's "Tararea Kumbayea" and 
Mario Diaz's "Corazon de Rumba" and 
then veers into tlmba with "Taita Bi- 
longo." There are some dips in mo- 
mentum, including the repetitive 
"D^jenme Vivir." But overall. Cruz's 
magnificent voice and overflowing 
emotion are unabated. She takes this 
straight-ahead salsa album from A to Z 
without resorting to ballads — or other 
commercial ploys — for success. — LC 

WORLD BEAT 

VARIOUS ARTISTS 

Musk From the Coffee Lands II 

PRODUCER; Dan Storper 
Putumayo 194 

The debate over who grows the best 
coffee has no end, but the musicians 
featured on Music From the Coffee 
iMnds II will provoke nothing but 
accord among world music fans. High- 
lighting artists from Ethiopia to Mexi- 
co, Angola to Martinique, the music 
on this CD is as invigorating as a dou- 
ble espresso. Ethiopian native Gigi's 
"Guramayle" has the lush feel of a 
pop hit. while Sabah llabas Mustapha 
& the Jugala All Stars' "Dl Nagara 
Duenguen" delivers an Indonesian 
groove reminiscent of the uncanny 
lilt of South .African township jive and 
mbaqanga. Brasilian Geraldo Azevedo's 
"Quem e Multo Querldo a Mim" Is a 
riveting, rootsy tune, while the Mexi- 
can group Correo Aereo performs 
"Fiesta Llanera," a lyrical Venezuelan 
instrumental. The compelling new 
voice belongs to Haiti's Emeline 
Michel, simmering in the tropical 
buzz of "Moso Manman."— PVV 

CHRISTIAN 

★ CINDV MORGAN 
Elementary 

PRODUCERS: Brent Bourgeois 
and Qndy Morgan 
Word 1927 

Regarded as one of Christian music's 
most versatile singer/songwriters. 
Dove Award winner Cindy Morgan 
once again delivers an album that 
combines lyrical depth with musical 
accessibility. Many cuts, including the 
heartwarming "Sunshine." find Mor- 
gan pairing bright melodies with 
introspective lyrics about balancing 
spiritual pursuits with the simple 
enjoyment of earthly pleasures. "In 
These Rooms" finds Morgan at her 
most vulnerable, singing. "Chubby fat 
and insecure/Two crooked teeth/.And 
clothes from a thrift storeM^ell I 
never quite fit in/l guess that's why 
I'm singing." Her evocative voice 
shines equally on cuts as diverse as 
the edgy pop of "Walk in the Rain." 
the Latin-flavored "New World." 
and the breezy title cut. — MP 



BLUES 



JANIVA MAGNESS 
Blues Ain't Pretty 

PRODUCERS: Ben Elliott 
and Janiva Magness 
Blues Leaf 9816 

Unlike the multitude of blues sets 
that seem geared toward young gui- 
tar fanatics, singer Magness carves 
out a niche by singing the blues 
with maturity and sophistication, 
aiming for an audience disenfran- 



chised by pop radio, but not too old 
for rock'n'roll. Magness did not 
compose any of this disc's tracks, 
but she creates an identity for her- 
self by assembling simmering, mid- 
tempo songs by such writers as Mar- 
cia Ball, Ray Charles, and James 
Brown. She also adds a few tunes 
from the popular blues lexicon, such 
as the oft-covered "It's Your Voodoo 
Working," and sings with an expres- 
sive but never overbearing vocal 
style that draws the listener in with- 
out resorting to shouting or over- 
emoting. Plus. Fabulous Thunder- 
birds guitarist Kid Ramos guests on 
several tracks, so if you want guitar 
firepower. Magness has got that. loo. 
Contact: bluesleaf@aol.com.— 5C 

CLASSICAL 

★ CLUCK: Orfeo ed Eurldke 
Bernarda Fink, mezzo-soprano; 
Veronica Cangemi, soprano; Maria 
Cristina Kletir. soprano; RIAS Cham- 
ber Choir; Freiburg Baroque Orches- 
tra/Rene Jacobs 
PRODUCER: Eberhard Geiger 
Harmonia Mundl 901742 
Christoph Willibald Gluck (1714- 
1787) is enjoying something of a 
21st-century renaissance. Two fine 
recordings of his opera Iphigenie en 
Tauride (on Telarc and Archiv) have 
come out recently, and superstar 
mezzo Cecilia Bartoli has a new hit 
recital disc devoted to the German 
operatic genius. Going from strength 
to strength over the past decade. Bel- 
gian conductor Rene Jacobs has been 
giving new luster to rarely heard 
Baroque operas and oratorios for Har- 
monia Mundi. as well as directing a 
wonderfully fresh reading of Mozart's 
Cosi Fan Tulle. These triumphs have 
set the stage for his exciting revital- 
ization of Cluck's Orfeo etl Euridice, 
the composer's best-known work and 
one abounding in melodious arias, 
dynamic choruses, and orchestral 
tone-painting. A former countertenor. 
Jacobs is a consummate singer's con- 
ductor, but his fine way with a period- 
instrument orchestra and peerless 
sense of dramatic geslalt also help 
make this disc the year's most com- 
pelling opera recording. — BB 

CHRISTMAS 

BARBRA STREISAND 
Christmas Memories 

PRODUCERS; various 
Columbia 85920 

CANDI STATON 
Christmas >n My Heart 

PRODUCERS: Marcus Williams, Richard 
Hartley, and Miguel Bramwell 
Beracah/Llghtyear 54471 

CHANTICLEER 

Christmas With Chanticleer 

PRODUCER: Steve Barnett 
Teldec 855SS 

VARIOUS ARTISTS 

Season's Greetings: 20th Century Mas- 
ters — The Millennium Collection 

PRODUCER: Andy McKale 
Hip-O/Unlversal 314-556-728 

VARIOUS ARTISTS 

Justin Time for Christmas 3 

PRODUCERS: various 
lustinTlme 148 
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MAMMA MIAt 

Music and lyrics by Benny Andersson 
ana Bjorn Ulvaeus 
Book by Catherine Johnson 
Directed by Ptiyllida Lloyd 
Choreographed by NicholaTreheme 
Sets by Jonathan Allen, Nancy Thun 
Lights by David Homes, Ed McCarthy 
G»tumes by Lucy Caiger, ScottTiaugott 
Winter Garden Theatre, New%rk Gty 

Mother knows best. At least that 
was the consensus at the Oct. 18 
Broadway opening of Mamma 
Mia.', a light, glossy, guilty pleasure 
that not only brought a weary-but- 
willing New York City crowd to its 
feet but made them dance and sing. 

Wrapped around a non-stop hit 
parade of 22 songs from '70s Swe- 
dish supergroup Abba, the show, 
staged at the Winter Garden The- 
atre (home to Cats for 18 years), 
uses a featherweight plot to string 
together — and tease with — one 
familiar chorus after another, 
whether it be the jubi- 
lant strains of "Danc- 
ing Queen, " "Take a 
Chance on Me," or "I 
Have a Dream." 

But that's hardly 
news. Mamma Mia.'. 
produced by Abba 
founding members 
Benny Andersson and 
Bjorn Ulvaeus (with 
Judy Craymer and 
Richard East) and 
written by Catherine 
Johnson, opened in 
London's West End 
two years ago to near-manic crowd- 
pleasing acclaim. Audiences there 
are still screaming "I Do, I Do, I Do " 
while the musical has conquered 
two more continents, with success- 
ful runs in Melbourne and Toronto 
and Stateside warm-ups in San 
Francisco and Los Angeles. 

Andersson and Ulvaeus were 
reluctant to bring the show to 
Broadway after their theatrical 
entree, 1985's Chess, was massacred 
by U.S. critics and closed after just 
eight weeks. There's little to fear this 
time around, though, with advance 
sales clambering toward the $30 mil- 
lion mark — and that with ticket 
prices rivaling those of Tony Award 
darling The Producers at S1()0 a pop. 

And pop this production does. The 
breezy story is set on an intimate 
Greek isle tavema, run by liberated 
single mom Donna. Daughter 
Sophie is to marry the next day — 
and unbeknownst to Mamma, she 
has invited three former flames of 
Donna's in hopes that one might be 
the father she never knew. Mean- 
while, Donna reunites with two girl- 
friends with whom she once sang in 
a disco group — providing a platform 
for some of the show's campiest cho- 
reographed moments. 

Lead Louise Pitre, who plays 
Donna (brought to Broadway from 
the Toronto cast), is a pistol-packing 



From left. Karen Mason, 
Louise Pitre, and Judy 
Kaye in Mamma Mia! 



presence whose silver hair adds a 
sexy luster to her post-hippie per- 
sona, nailing the character's schizo- 
phrenic turns from wistful mom and 
scorned lover to stalwart feminist 
and resuscitated disco queen. Pitre 
delivers some of the show's finest 
musical moments, including a pen- 
etrating reading of "The Winner 
Tiikes It All " in the play's most con- 
flicted moment and a sentimental 
performance of the lesser-known 
"Slipping Through My Fingers." 

Equally compelling is David W. 
Keeley as Sam (also a Canadian 
import), one of the dad candi- 
dates, who accomplishes the near- 
impossible: His crisp, forthright 
solo of "Knowing Me, Knowing 
You " gives the song a newfound 
depth and, of all things, original- 
ity. His voice is gorgeous. 

Of course, a show can't associate 
itself with Abba — whose kitschy, 
shiny '70s garb was as much a hit 
as its melodies — 
without costuming 
that tugs at the era's 
textile histrionics. 
Here's where Donna 
and the Dynamos' 
reunion comes in 
handy — not to men- 
tion a post-curtain 
call full-cast medley 
reprise that turns the 
evening's experience 
interactive. It also 
gives Donna's side- 
kicks Rosie (Judy 
Kaye) and Tanya 
(Karen Mason) a chance to flex 
their ample comedic muscle. 

Elsewhere, the 11 -piece orches- 
tra, conducted by David 1 lolcenberg, 
stays pretty true to the original pop 
arrangements, to good effect — there 
will certainly be no confusion with 
the cavalier heft of a Stephen Sond- 
heim production. (The cast album is 
available on Decca Broadway, but 
beware — it's the London cast Where 
is the Broadway version?) 

No doubt, thin-lipped critics are 
bound to sniff at Mamma Mia! as 
slight and vacant But tell that to the 
consistently jubilant audiences or to 
Andersson and Ulvaeus, who cer- 
tainly have the last laugh this time 
around. (More evidence; /Ujft4 Gold 
leapt into the top 10 on the Top Pop 
Catalog chart in the Nov. 3 issue) 

With Rent, Les Miserables, and 
Phantom of the Opera all gasping 
for breath — and the newly devel- 
oped Andrew Lloyd Webber entry 
By Jeeves a wincing horror 
show — Mamma Mia! is sending its 
flocks home with a resonating 
musical cupcake: It's not neces- 
sarily substantial, but it's tasty and 
sweet all the same. In these tenta- 
tive times where joyful abandon is 
in such short supply, that's a 
recipe for success. As such, Mam- 
ma Mia! is destined to go "On and 
On and On." CHUCK TAYLOR 



BOOKS: S<nd review cOfMCStrfboota/DVD'VMMSpciUinlng to anists or Die musk induslry to Bradley Bambdrger, BiSboard. 770 Broadway. NewYbrl^ N.Y. 10003 



28 



www. billboard. com 



BILLBOARD NOVEMBER 10, 2001 



SPOTLIGHTS 



SINGLES 

Edited by Giuck Taylor 

POP 

ALL STAR TRIBUTE What's Going On 

PRODUCERS: Various 
WRTTERS: R. Benson. A. Oweland. and M. Gave 
PUBLISHERS: Jobete Music/MGIII Music/ 
NMC Music/FCG Music, ASCAP; EMI 
Blackwood/Stone Agate, BMI 
Columbia 86199 (CD single) 
Talk about cowrinjj all the bases ... ex- 
haustively. "VVhafs Going On." the All 
Star Tribute version of the 1971 Marvin 
Caye classic, hit retail Oct. 30 with nine 
mixes of the song by the likes of Jer- 
maine Uupri. Brian Kno. Moby. Pred 
Durst, the Neptunes, Junior V'asqucz. 
Mike Manginie. and Mick Cuzauski. The 
various versions — which include such 
artists as Bono. Christina .Aguilera, Eve, 
Ja Rule, Gwen Stefani, N Sync, Back- 
street Boys, and Alicia Keys — cover, in 
various shades. R&B. hip-hop. rock, and 
dance, with wildly varying degrees of 
success. Bui there's bound lo be some- 
thing that will fit the musical palette of 
the masses, splinter by splinter. Airplay 
of Dupri's original mix of the song has 
been spotty at top 40 and. frankly, it 
tries to be so many things to so many 
people — and includes so many disparate 
rappers — that while its intentions are 
good, its cut-and-paste feel is a bit 
rough around the edges. Proceeds from 
the CO will be evenly shared between 
the September 1 1 Fund and Artists 
Against AIDS Worldwide. Look for hefty 
sales based upon its MTV exposure. — CT 

UFO Life Is Good (3:38) 
PRODUCERS: Sheppard and Kenny Gioia 
WRITERS: R. Cronin. Sheppard, and K. Qoia 
PUBLISHERS: Prospect Entertainment/ 
Martybags Music, ASCAP; Noise Dog 
Productions, BMI 
J Records 21122 (CD promo) 
LFO is beginning to sound like a broken 
record — and that's a shame, because its 
members never looked better, and its 
members wisely capitalized on pop radio's 
current lean toward all things rock. But 
"Life Is (kxxJ." once again, sounds like a 
retread of the trio's >'e5leryear hit "Sum- 
mer Girls." The song's sing-songy wrscs 
and uniaspiring chorus do nothing to 
help, and tlie group members' rap in the 
midsection is downri^t embarrassing. It 
doesn't help that LFO employed rap 
group M.O.P. in a second mix. which 
sounds out of place. C'mon. gu^^s, we 
know >xm are talented wx)uld-be survivors, 
but this mediocre track isn't instilling 
much confidence in the future. — CT 

R&B 



THE PRODUa G&B FEATURING 
CARLOS SANTANA Dirty Dincin' (3:49) 
PRODUCERS: Wyclef Jean and Jerry 
"Wonder" Dupiessis 

WRITERS: D. McRae. M. Moore-Hough, 
W. Jean, J. Duplessls, and C. Santana 
PUBLISHERS: Ghetto & Blues/EMI April 
Music/ Hempstead Live/Huss-Zwingti Pub- 
lishing/Sony ATVTunes LLC. ASCAP; Te- 
Bass Music/EMI Blackwood Music/ 
Stellabella Music, BMI 
Ydef/J 211009 (O promo) 
One good turn — or in this case, sin- 
gle — deserves another. That's the hope 




INDIAJUUE Strength, Courage, & 
Wisdom (4:00) 
PRODUCERS: Mark Batson and 
India.Arie 
WRITER: I. Arie 

PUBLISHERS: Gold and Iron/Wamer 
Tamerlane (ASCAP) 
Motown 20617 (CD promo) 

Motown has selected yet another 
gem as the third single from urban 
soulstress India.Arie's stellar debut. 
Acoustic Soul. The title of "Strength, 
Courage. & Wisdom" speaks for 
itself. As with the breakthrough 
track. "Video," .Arie spins a tale that 
showcases a woman's reflection, 
faith, and .self-esteem. The Atlanta- 
based singer, who recently appeared 
in an ad for The Gap. has a way of 
turning her personal thoughts into 
universal themes that are tangible, 
while intelligent and artful. Teaming 
with producer Mark Batson, the duo 
has crafted a spicy midlempo ditty 
that is a balanced combination of 
guitar strumming and R&B-inflected 
hand snaps. Arie's past successes at 
urban radio should translate into 
steady spins for this single. With two 
hits already comfortably in the can. 
the third is indeed another 
charmer.— ffff 



behind the second single from the 
Product G&B"s as-yet-unre leased set. 
The Long Island, N.Y.. duo made its 
mark with Carios Santana and Wyclef 
Jean on the mega-popular "Maria, 
Maria." Santana returns the favor on 
this spicy uptempo track, which seems 
lo pick up where that previous chart- 
topper left off. combining elements of 
R&B with Latin music. Money Harm 
and Sincere have proved they have the 
pipes to hang with the big boys, but the 
Latin explosion angle is well-worn and 
doesn't really lend much of a hand to 
"Dirty Dancin'." This one may be a hard 
sell at radio.—/?// 

COUNTRY 

TAMMY COCHRAN I Oy (3:34) 
PRODUCER: Blake Chancey 
WRITERS: M. Selby and T Sillers 
PUBLISHERS: Bro 'N Sis Music/Estes Park 
Music/Choice IsTragic/EnsIn Music, BMI 
Epic 24028 (CD promo) 
With a flock of promising female vocal- 
ists tr>'ing to break through, it's tough 
for any lo stand out. but Tammy Coch- 
ran's big. booming, stone-country de- 
livery sets her apart. This is country 
funky midtempo, with some nice slide 
guitar work and a relaxed, conlldenl 
vocal from Cochran. The lyric is famil- 



CRAIG DAVID 7 Days (3:55) 
PRODUCER: Mark Hill 
WRITERS: C. David and M. Hill 
PUBLISHERS: Windswept Music London/ 
Wamer-Chappell/Copyright Control 
Atlantic 30069 (CD promo) 
"Fill Me In" effectively ser\'ed to break 
newcomer Craig David at both top 40 
and R&B radio, with its top 15 show- 
ing on The Hillboard Hot 100. But that 
was just tlie opening handshake for 
the L^.K.'s most-heralded 2001 export. 
Second single "7 Daj^s" repeals the 
si nger/.songwr iter's signature lyrical 
tag of squeezing about 40 words into 
eight measures, but otherwise, this is 




simply a superior song. Daxid relieves 
us of all the dirt>' dawg Ihematics that 
so many American artists seem to be 
amused by. instead devoting his imme- 
diate attention to a special lady he has 
just come face to face with: "1 met this 
girl on Monday/Took her for a drink on 
TUesdayAVe were making lo\'e by 
Wednesday/And on Thursday and Fri- 
day and SaturdayAVe chilled on Sun- 
day." Prett>' full week, and a sure shot 
to take this promising artist to greater 
heights stateside. From the gold-certi- 
fied liom to 1)0 It.— a 



iar — basically a lover has bailed and 
the jilted party is bruised and unbowed 
but will shed a few tears in the mean- 
time. Cochran makes it work, along 
with some nift>' instrumentation and a 
nice hook in the chorus. While unre- 
markable when broken down into its 
components. "I Cry" is greater than the 
sum of its parts, thanks mostly to 
Cochran's killer vocal. This girl is very 
good. You hear that, radio? — RW 

LYLE LOVER San Antonio Giri (3:36) 
PRODUCERS: Tony Brown and Lyie Lovett 
WRITER: L. Lovett 

PUBLISHERS: Unlversal-PolyGram Interna- 
tlonal/Lylesongs, ASCAP 
MCA 02217 (CD promo) 

With his distinctive voice, wry sense of 
humor, and versatile musicality, Lyie 
Lovett has always been something of a 
man for all seasons — an artist claimed 
by an eclectic array of music lovers. 
And while he has roots in the country 
genre, he has never been a constant 
presence on country radio airwaves. 
But this jaunty swing number could 
reacquaint Lovett with mainstream 
country audiences. A lively ode to a 
Lonestar lady, the tasty track is satu- 
rated with fiddle and steel guitar. 
Lovett's engaging performance de- 
monstrates his ability to lift any lyric 
to a higher plane. Culled from his 




MARTINA McBRlDE Blessed (3:42) 
PRODUCERS: Martina McBride and 
Paul Woriey 

WRITERS: H. Lindsey.T Verges, and 
B. lames 

PUBLISHERS: Famous Music Corp/ATV 
Tunes ASCAP; Songs of Universal, BMI 
RCA 69112 (CD promo) 

With a vocal power and range that her 
contemporaries can only admire from 
afar, Martina McBride is the shining 
star of female contemporary country 
vocalists. She's also very sa\^'y at 
choosing accessible, radio-ready mate- 
rial, and her timing on "Blessed" is 
impeccable at a juncture in American 
culture where we all look to appreci- 
ate what's really important in life. 
That's what this irLsistent. thumping 
midtempo track addres.ses, with a cho- 
rus that rings. "I have been blessed 
with so much more than I deserve/To 
be here with Uie ones that love me, lo 
love them so much it hurts." Vocally. 
McBride moves from a breathy, pas- 
sion-filled verse to a soaring, an- 
themic chorus that still manages lo 
keep from hurtling over the top. and a 
gorgeously subtle bridge. A beautiful 
sentiment, dead-on production, and 
an awesome vocal. Plucked from her 
satisfying Greatest Hits.—RW 



newly released Cowboy Man: Antholo- 
gy Volume 1, this wonderful single 
should remind countrj' programmers 
that the talented Texan really is a 
country' boy at heart. — DEP 

CHARUE DANIELS This Ain't No Rag. 
h'saHag (3:30) 

PRODUCERS: Charile Daniels and Patrick 

WRITER: C. Daniels 

PUBLISHER: CDB Music, BMI 

Bhie Hat Records/Audlum 8133 (CD promo) 

A notorious flag-waver and unabashed 
patriot, it would have indeed been a 
shocker if veteran country- rocker 
Charlie Daniels had not weighed in on 
the events of Sept. 1 1 . But weigh in he 
does with this pounding anthem that 
became controversial when CMT asked 
him not to perform it on the Oct. 21 
Country Freedom Concert, and Daniels 
did not back down. Far more rousing 
than racist, this well-performed rocker 
is all about nationalism and our inten- 
tion to kick some serious terrorist 
butt: "This ain't no rag it's a flag and 
we don't wear it on our heads/It's a 
symbol of the land where the good 
guys live, are you listening lo what I 
said?" and later "You can crawl back in 
your hole like a dirty little mole, but 
now it's time to pay tlie price." No 
doubt the more dovish among us will 
take offense, but when juxtaposed 



against rescue efforts that have evolved 
into recovery, who cares? — RW 

AC 

HUEY LEWIS & THE NEWS WrTH 
WYNONNA I'm Not in LoveYH (4:27) 
PRODUCER: not listed 
WRITER: H. Lewis 
PUBLISHER: not listed 
Sllvertone 42983 (CO promo) 
Muey Lewis has garnered some good 
press for his current Plan B. an album 
that showcases his trusted brand of 
solid hooks and friendly vocals. On the 
second single from the set. he teams 
with another familiar voice to adult lis- 
teners. Wynonna. Their easygoing "I'm 
Nol in Love Yet" serves up a clever if 
simple lyric about making plans for the 
future: "I'm not in love yet, but I'm 
working on it/It ain't easy to do. if it's 
gonna be true." The two spar comfort- 
ably in the relaxed performance, as the 
.News provides a gentle pallete of gui- 
tars, organ, and a random horn or two. 
AC outlets have been good to Lewis in 
the past couple years. This one sounds 
like another natural fiL — CT 

ROCK 

COLO Thirteen (3:54) 
PRODUCER: Adam Kasper 
WRITERS: Cold 
PUBLISHER: not listed 
Hip/A&M Records 10509 (CO promo) 
In tt)day s harder-edged rock radio 
environment. "Thirteen" seems a curi- 
ous choice as the fourth single from 
Cold's /.? W^ys to Bleed on Stage. The 
simple but powerful ode to expressing 
one's inner pain offers a haunting 
melody carried by acoustic guitar, a 
dash of strings, and vocalist Scooter's 
voice, which is warmly embraced by 
that of Staind's Aaron Lewis, who pro- 
vides back-up. "1 need music lo set me 
free," Scooter sings at the song's end. 
There's plenty of room at radio for a 
melancholy moment to continue the 
momentum of this fine outfit. — CLT 

RAP 



8BAU I^TURING R DIOOY Stop 
Playin' Games (4:26) 
PRODUCER: Nltti 
WRITERS: R Smith and S. Combs 
PUBLISHERS: All My Publishing. BMI; 
Justin Combs Publlshing/EMI-April/ 
Regina's Son Music, ASCAP 
JCOR 10560 (CD promo) 
HbatI is apparently tired of playing 
games. The Memphis-based rapper, 
who made his name alongside partner 
MJG, is ready to be taken seriously, and 
with the aptly titled lead single from 
his forthcoming /1/mo.s7 Famous, he is 
well on his way. Shall has always been a 
rapper's rapper, but his sound has yet 
to really catch on in the mainstream; 
this single is a great first step in that 
direction. Featuring a simple, catchy 
bounce track, the highlight of "Stop 
Playin' Games" is Sball's witty lyric, 
while his no-nonsense flow is almost as 
intimidating as his massive frame. The 
ever-prolific Sean "P. Diddy" Combs 
makes a brief appearance, lending his 
trademark ad libs, but truly, he's a for- 
gettable element of this track. The sin- 
gle is already bubbling at radio across 
the country. Game over. — Mi 
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limbaland Makes A 'Proposal' 

Rapper Says Duo's Second Project On BktAgrmmd Is His Last 4s An Artist 



BY RASHAUN HAU. 

NEW YORK— Tinning is everything 
when it comes to releasing a record. 
Just ask Timbaland & Magoo. whose 
BlackgroundA^irgin sophomore proj- 
ect. Indecent Proposal, is now set for 
a Nov. 20 release after a long delay. 

"I turned |the album] in a ycar- 
and-a-half ago. and it's just |now| 
coming out." a frustrated Timbaland 
says. "And now we're in a recession — 
it doesn't make sense. " 

The delay was partially due to 
Blackground changing parent labels, 
Magoo adds. "It wasn't a matter of us 
not wanting to go back into the stu- 
dio." he says. "Our label was leaving 
Atlantic at the time, and it took a 
while for them to do that" 

The hiatus proved to be a positive 
period for both MCs. Timbaland 
expanded his resume, producing 
hits for Aaliyah. Missy "Misde- 
meanor" Elliott. Bubba Sparxxx. and 
Petey Pablo, among others. He also 
established Interscope imprint Beat 
Club, home to Sparxxx. 

Discouraged by Indecent's delay, 



Timbaland says the CD will be his 
last as an artist. 

For Magoo. who found himself 
grappling with newfound fame after 



r 

TIMBALAND S MACOO 



the duo's first disc. Welcome to Our 
World, the time off provided clarity. 
"When you get a little bit of suc- 
cess, it's overwhelming in the 
beginning," Magoo explains. "For 
me, [the time off] was therapeutic. 
I had to get used to the business. 
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understanding how it works and 
how the money is made." 

Working with renewed focus, the 
duo crafted Indecent Proposal, a 15- 
track set featuring guest appear- 
ances by Aaliyah. Ludacris. Jay-Z. 
and Tweet, among others. Magoo 
credits Timbaland with matching 
artists to its tracks. 

"He has an idea of what direction 
each song should go in," Magoo says. 
"It has a lot to do with the concept 
and who can come up with a good 
flow for that particular track — it has 
to be complementary." 

Prior to interviewing Timbaland, 
Billboard asked Magoo whether a 
solo project is in his future. "I've 
never seriously thought about doing 
a solo album," he replied. "I've 
thought about it in passing — like if 
Tim decided he wanted to stop rap- 
ping. It would be really difficult for 
me to think about doing a record 
without him. We've been together 
since 1990, so [being solo] would be 
weird. Tim and Magoo is more a 
friendship than it is a group. " 

Although the two have been 
together for 1 1 years, that hypothet- 
ical solo project may become a reali- 
ty for Magoo. "My first love is pro- 
ducing, " Timbaland explains. "I just 
didn't have the control that I wanted 
(with this album]. I wasn't able to 
oversee things the way I would have 
liked to in terms of release dates, etc. " 

Also prior to the interview with 
Timbaland, Billboard spoke with 
Blackground president Jomo l lan- 
kerson about the delayed project. 

"Tim is usually two years ahead 
of the curve." Hankerson says. "So 
even if you have some tracks that 
were done a year ago, this album is 
still really hot. He really took his 
time with it. 

"We've been doing marketing on 
this project already " Hankerson con- 
tinues. "We did the 'Drop' video as a 
video-only type of record to re-intro- 
duce them to the marketplace and set 
the groundwork. We've been doing 
some grass-roots things on this proj- 
ect for quite a while. It's not like we're 
taking the music a year later and just 
now putting it out there. It's going to 
be reminiscent of the sound JTim] is 
known for. When you're lining up 
artists like Petey Pablo and Jay-Z. it 
takes time to do that kind of album. 
Once you get that album in the can. 
you want to roll it out and take the 
best care of it that you can as a label." 

When asked to respond to Timba- 
land's disdain regarding Indecent 
Proposal's delay. Hankerson says, 
"We've gone through our ups and 
downs, but we're plodding ahead 
full-steam with this project. I'm con- 
fident that he's given me an album 
that I can go five or six singles deep 
with, and this is what we do in the 
music business." 




and The Blues. 



SNOOP'S NEW HOME: Snoop Dogg is 

setting up .shop at MCA Records. But 
the former No Limit/Priority rapper 
still has one more studio album under 
that contract before he can exit The 
MCA deal also includes Snoop Dogg's 
Dogg>> Style Records, formerly distrib- 
uted by TVT. and the production of 
direct-to-video films starring Doggy 
Style artists. Priority retains ownership 
of the catalog recorded during the 
rapper's tenure with the label. 

Rapper Juvenile has established 
Uptown Project Records, distributed 
by Orpheus/EMI. Brother Corey Cray 
serves as CEO. The label's first proj- 
ect is the Oct. 23 release Live From 
Holly Crave by newcomer Skip. The 
label's other acts include Wack-0, 
Corey C, and Young Buck. Juvenile 
remains on the Cash Money roster. 

NC Hammer is back with World- 
Hit Music Group. The label has inked 
an exclusive pact with Red Distribu- 
tion and will release Hammer's new 
album, .Active Duty, Nov. 20. 

Sources say Kenneth "Babyface" 
Edmonds' Nu America imprint is 
leaving the Arista fold and looking 
for a new joint-venture partner. 
Word has it that Edmonds will con- 
tinue as an Arista artist and produce 
Arista acts. Arista did not have any 
comment at press time. 

READY TO POUNCE: Singer Jaguar 
Wright recently treated Atlantans to a 
sampling of songs from her long-antic- 
ipated debut. Denials, Delusions & 
Decisions, due Jan. 22, 2002, on the 
Roots' Motive Records imprint 
through MCA. The Philadelphia artist's 
electrifying stage show at Club Kaya 
drew a gathering of the city's music 
industry professionals and recording 
artists. Wright, who some have dubbed 
"the Millie Jackson for Generation X," 
combines theatrics and storytelling 
with a soulful vocal performance. 
Word is finally beginning to spread: 
The talented singer/songwriter also 
wowed an industry' crowd Oct. 29 at 
LA's Knitting Factory. 




Backstage after the Atlanta show, 
Wright commented on her desire for 
onstage spontaneity. "I'm just being 
me," she says. "It's easy. I wrote a 
bunch of songs that I really like, and I 
have some very capable musicians and 
vocalists helping me create the colors 
and the pictures that I want onstage. 
From that point on. whatever comes 
out. just comes out I don't believe in 
packaging things. It's all about the 
heart. If putting it together is being 
refined. I don't want to ever be refined. 
Wild rice is a beautiful thing." 

ON THE RECORD: The second install- 
ment in De La Soul's Art Official 
Intelligence series via Tommy Boy 
bows Dec. 4. AOI: Bionix features 
collaborations with Slick Rick. 
Cymcss Hill's B-Real. Goodie Mob's 
Cee-Lo, and Cuban artist Pariquo 
Fernandez. First single is "Baby 
Phat " . . . LA-based K'otic Records, 
headed by president Don Miles and 
distributed through Bungalo/Uni- 
versal, has released its first project. 
Ya ' Nev'a Seen It Com-N marks the 
debut of 22-year-old Chicago-born 
rapper Big Cizzle ... The Tempta- 
tions' new Motown album. Awe- 
some, arrives in stores Nov. 20; the 
first single is called "4 Days." 

BOOK BEAT: Industry entrepreneur 
Russell Simmons sat still long 
enough with author and former Bill- 
board columnist Nelson George to 
pen his adventures in hip-hop: Ufe 
and Def: Sex, Drugs, Money, and 
God. It is published by Crown Pub- 
lishers .. . Singer and former Eiykah 
Badu backup vocalist N'Dambi 
graces the front and back cover and a 
two-page inside spread of New York 
City-based photographer Marc Bap- 
tiste's first book. Beautiful: Nudes. 
Available Nov. 7. the Universe- 
published book also includes singer 
N'dea Davenport and models Naomi 
Campbell and AIek Wek ... Yet 
another book about the history- 
making Motown era is hitting stores. 
Motown: The Golden iears by Chica- 
go-based blues and soul writer Bill 
Dahl is issued through Krause Pub- 
lications ... On the educational tip. 
there's Take Care of Your Music Busi- 
ness by attorney John P. Kellogg, 
who knows both sides of the story — 
he's a former member of Cameo and 
counts Gerald Levert. the O'Jays. and 
G-Dep among his clients. The book 
is issued by Bushkill. Penn.-based 
PJ's Publishing. 

Additional reporting by Rashaun 
Hall in New York City and Rhonda 
Baraka in .Atlanta. 
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-^^MimTi»?iii,Ti:i:r:TH«Mn«ii««i 


PEAK 
POSITION 
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1 


K 
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AtlTIST TITLE 
IMPRINT a NUtvlBER/DtSTRIBUTING LABEL 


PEAK 
POSITION 


o 


65 


- 


2 


OMX .. ^ifr iL.,'Ai,iuiiisw The Great Oepfession 


1 




45 


?,:i 

41 


7 

67 


VARIOUS ARTISTS i^t.4»<'ii'.:u->tin«b»Mi The 41st Side 
JILLSCOTTa tMAfliNdisiir^fjKniittanrwi Who Is Jill Scon? Worils Anii Sounds Vol. 1 


18 
2 




1 


1 


4 


JA RULE r,.,.„.|.. n,- :„,™,i- ajviniHiisai 


Pain Is Love 


I 








1 


JAYO FELONY AMciimiiiMax CripHop 


53 


J 




2 


g 


JAY-Z A llDtA'r*l»MJ«nMt3M*«JMGIti»ia«l 


Tha Blueprint 


1 




41 


43 


23 


1 I nC3C V NCASVrniSviriW ZUUU vVOIIS 


4 


1 


3 


4 


12 


USHER tins-iiiutniai 


8701 






42 


3S 


5 


THE CLICK ^ii>Wtf ttjMtiTifc'/airiiiiiiaarirsll Money&Muscle 


23 


1 


s 





2 


MR. CHEEKS w..u««aiiu>iu» 


^i-j^X' John P Kelly 


5 




50 


49 


13 


BLUCANTRELL« fMnsicierMfwliiwuMi SoBlu 


5 




6 


5 


9 


MARYJ. BUGEa KjL.ti<.r.i£oii» 


No More Drama 


1 




•17 


46 


4 


VARIOUS ARTISTS ••■Mf^BMckUftriftciiiataoit HiMen Beach RecoriiingsPTesefllsiUiivrrappGd Vol. 1 


33 




4 


3 


3 


BUBBA SPARXXX ! ,, :i.b«ii.,-.,r. 


Tlifi DarV Days. Bright Nights Of Bubba Sparxix 


3 




5/ 


54 


23 


UL JON & THE EAST SIDE BOYZ sMim-irvrnonixi PmYoHeoilUii 


6 










■ ^^ HOT SHOT DEBUT *^ ■ 










5 


VARIOUS ARTISTS i ...M.^ni i[nM«Mn.s<»<it«iiiw Thrill Di Playt Presents Dunks N D's 


44 


o 






1 


DILATED PEOPLES ABBMn'>c«>iniitWM)» 


Expansion Team 


8 




58 


52 


15 


CRAIG DAVID • Mt».u< «<><nu^ nxivAsnisiran Bom To Do It 


12 








15 


AALIYAH A : i;* 


Aaliyah 


2 




S4 


56 


25 


MISSY "MISDEMEANOR" ELUOTT A iiMieMiUB^Hntinr/EEGicM'itie Miss E-. So Atldictive 


1 


(E) 






1 


C'MURDER inji«»mr,ioiwc«ii«iinMiiw 


C-P-3cDm 


10 




56 


51 


7 


DENNIS DA MENACE i«ib»i»i>ucn> The Wonileihil Worid 01 Duilis 


49 








1 1 


MAXWELL * csuatMfiijf.otiiiizsEa'iiKi 


Now 


1 




. ^ 


, - 


19 


D12 A '^ii.<* i>r.t....««tiriwi«iii Devil's Night 


1 




10 


10 


18 


ALICIA KEYS A' j)MB|iij»nw 


Songs In A Minor 


1 






1 


THRILL DA PLAYA nnB^itfniintiwitiMiiifinawt The Return Of The Big Bronco 


64 




9 


e 


7 


FABOLOUS • Dt»nSU]iFTviBelnttan',tEGilI«IIW 


Ghetto Fafoolous 


2 






re 


31 


INDIA. ARtE 9 r.V'imn oiimuftMniidr KttMi Acoustic Soul 


,1 


^ 1 


12 


7 


6 


GERALD LEVERT ottn lauaB ntwian 


Gerald s World 


2 


48 


45 


60 


DONNIE MCCLURKIN A VwttyaisvziwtwiiaMnasni Live In London And More... 


22 




11 


9 


5 


VARIOUS ARTISTS rBai«MUr>wr»iii»is«i 


FB Entertainment Preseiils: The Goadltle Athum 


9 




43 


36 


9 


RZA AS BOBBY DIGITAL vnrtMr«tihihaP*fliiw,KGCHitiwi7w Digital Bullet 


9 








1 


LA' CHAT HvMoiMMadiiinThiPaMctaMOCHiiiwiasi) 


>i i3f Murder She Spoke 


16 




55 


50 


13 


BILAL MoratosviniBrKapiiiuvilM IstBomSecond 


10 






1ft 


6 


PROPHET JONES i>T»)'vtviMi>rae^<H«»iiUnv«>»*'n7witwi* Prophet Jones 


16 




59 


53 


13 


VARIOUS ARTISTS A' tMiuniinM^nfi^anMicFMavigiiiijwitm Now 7 


3 




H 




1 


SNOOP DOGGY DOGC ow ^i^mMrmm mbkipm ihwiub De«lh Row^ Smod Oofluv Dodo Greattsi Hits 


18 




43 


62 


28 


JANET A . ii»'4-<<;»'>«t AIIForYou 


1 


13 


13 




BABYFACE a. ua.r- i.^sioari 


Face2Face 






51 


4E 


13 


SNOOP DOGG PRESENTS THA EASTSIDAZ mmi-iiiwiTiB Duces H Trayj— The Old Fashioned Way 


? 




17 


15 


9 


BRIAN MCKNIGHT* MaMMnOUICVUnmnMMILNnlW 


Supertiiro 


4 




60 


61 


32 


112 A tiMawnnrfAnuiiua'taw PsriUI 


1 




15 


11 


3 


THE O'JAYS Mun.uiiM2«(i« 


For Tiie Love. 


11 




61 


59 


70 


NELLY A R*iiiii'WiUnv*iiwii?witNi Country Grammar 


1 


22 


19 


20 


7 


SOUNDTRACK Pr^rnvmrnt^mmtm 


Training Day 


19 




69 


80 


29 


JESSE POWELL SAtiintvMUiiiwiaw JP 


18 


23 


18 


14 


3 


SOUNDTRACK i>>jii,<va>''«nrv!ii27rx:<i]<:4(tmiiir< 


Bones 


14 




62 


55 


15 


FOXY BROWN • n-'jKxfwty icviMr.n? kuw Broken Silence 


3 


e> 






1 


LIL TROY S-.iMJli .f.A;.;^l.lB«i 


Bade To Ballin 


24 










^^mmmmt li TTBT^^^^^H 








12 


THE ISLEY BROTHERS FEATURING RONAiOISLEYAKA MR. BIGGS A o ..-i^. .>i!m-M<».>. Eternal 


1 




82 


65 


17 


BEANIE SIG EL fiat.-A-fM->,w^wK3rrnMr.i^ i. ■< TheReason 


2 




14 


- 


2 


GREG STREET siw-N-siiMMMnwaMiUiiiwuH 


'■^^^^ Six O'clock, Vol 001 


14 


fa 


73 


81 


50 


MUSIQ SOULCHILD A D-iSMifMnt-iomn m wnw Aijuswanaseingll Just Want To Sing) 


4 








1 


BONEY JAMES w<rufBru wmuisicdi 


Ride 


2? 




66 


95 


16 




57 


28 


24 


21 


10 


JUVENILE* Ci^ManlvMmWMnmlllUVItSIt 


Project English 


2 








1 


TONI BRAXTON A.^u773n?!ftiii» Snowftakes 


79 


29 


23 


23 


30 


GINUWINE A (p :«En-iiuiEa'it«. 


The Lile 


2 


m 






1 


KELLI MACK k.„(K )ii;»tJ^uiii>«aii Kelli Mack 


SO 


30 


2S 


22 


5 


VARIOUS ARTISTS MnMrBm«dnrtrMnt< i«H.Ai»u|iiWT«M :■ ' Totally Hits 2001 


19 


CD 


78 


66 


13 


MR. SPITFLAME Si>i<i»]wa>sivnB»n«iii9tnrm« Tangle Wit Me VoL 1 


62 


81 


20 


1/ 




MACY GRAY • -m ewwiiuiiauMi 


The Id 


9 




67 


63 


21 


ST. LUNATICS A to i^vxiMimMtBtHi [iliS'ilsti Free City 


1 


32 


27 


34 


33 


JAHEIM • □-.foUAlMSnMmwB'M.IMWirW 


{Ghetto Love] 


2 




72 


70 


23 


CITY HIGH • BaagaawinfniNOMMinfKaptMia^imi City High 


23 


33 


30 


25 


6 


COO COO CAL iMn<ti«hTi)<M>r,Bin«iK'nii) 


Disturbed 


■i 




74 


73 


31 


2PAC A ^ . [1 . ' ii.j.. <inwM«iwicc^iiiM^4Nt Until The End 01 Time 


1 


34 


26 


26 


13 


JADAKISS • njNRtdviiajtii'Mintiwittm'itn 


Kiss Tha Gsrra Goodbyo 


2 




81 


69 


6 


NATURES PROBLEM i..tni»iiii9>i<ai The Future 


69 


3S 


29 


40 


3 


VARIOUS ARTISTS NMSu'nu-.r[p.t iiistocai 


Red Star Sounds — Voluino One: Soul Searchintj 


29 


m 






1 


MICHAEL JACKSON tiKWUrilliiia'itw Invincible 


86 




28 


24 


3 


KENNY LATTIMORE «»i.i«i<ii»irw 


Weekend 


24 




68 


64 


9 


BROTHA LYNCH HUNG & C-BO ifimm»lilii»iiuiiini»n» Blocc Movement 


20 


F 


?2 


IV 


7 


MARIAN CAREY A v.'w.wirri2B»iiMi 


Gftner (Soundtrack) 


6 




76 


76 


54 


LUDACRIS A r- i^ifVi^nw PMdfteii janSmvSMtirnDJliiGdLWliilr Back For The First Time 


2 


m 






1 


SKIP uTp MTngrphMinacn* 


Live From Hollygrove 


38 




86 


84 


75 


MARY MARY • catMiMbBerMaoKdettEOntM Thankful 


22 


€D 






1 


VARIOUS ARTISTS , _>*«.<,!ar,u«H*iiuicn. 


Jht Hiflh & Mighty Praseots: Eastern Conference All Srar^ II 


39 




75 


72 


35 


PROJECT PAT • ttniioiA MndLiAin iwcJKIUnEii'itK Mista Don't Play Everythangs Wotlfin 


2 




31 


31 


19 


LUTHER VANDROSS • jryuMtumM 


Luther Vandross 


2 




88 


77 


33 


TANK • Biiuq.o.>i]w«*ni9vietBi Force Of Nature 


1 




36 




5 


BALDHEAD SLICK & DA CUCK •■ir«tM-A»dH 


»td<nwiMi|* laldhead Slick & Da Click 


22 




64 




2 


VARIOUS ARTISTS uic.^**4'0ioi iiitscsi Lyricist Loungei Underground Airplay Version 1.0 


64 




35 


37 


18 


JAGGED EDGE A iaitOttKa>mi^t»m'icmntMW)UH ' '-' f^-^ Jaggeit Little Thrill 


2 




77 


68 


SO 


SADE A' tawiBt«ii2sitQnt«i Lovers Rock 


2 




34 


29 


9 


AFROMAN • i>-.-..iioi>9i<im'iite< 


The Good Times 


9 




94 




16 


RAY J /.tii.'v. K)iu''A£(M«'i'» This Ain't A Game 


9 




32 


28 


40 


JENNIFER LOPEZ A! tmmumittainm 




1 








92 


DR. DRE A ml mmhh ji lii ■ iiiii Dr. Ore — 2001 


1 




44 


57 


11 


METHRONE c .,.»roin»>7W. 


Picture Mg 


39 




84 


83 


17 


LIL' ROMEO ^.'.iWi'Hi'itrWiir.CwMoiivirio Lii' Romeo 


5 




38 


35 


51 


R. KELLY A' JvtllWjTtmtamiVHIl) 


tp'2.coni 


1 








1 


BUSTARH'YMES iiMf mkakidsicoi Tha Best OF Busts Rhymes 


97 




40 


39 


26 


DESTINY'S CHILD A' Ct>iunb.i«io>r,cnGiii9BEa't(« 


Survivor 


1 




71 


60 


7 


SOUNDTRACK s«soo«i^i'ii.*ieil&niC4UlBEltcOi Hardball 


34 


48 


33 


27 


3 


T.L .ihr. n vHw twAiimniivim 


I'm Serious 


27 




80 


75 


12 


SOUUASLIM itoUMSgMhaiatiiiMiiriii The Streets Made Me 


42 




37 


32 


32 


TRICK DADDY A -i s .. ah.- : n«r-.Gim*i73ii 


Thugs Are Us 


2 






1 


THUG LAW H,:iflT>.miij!ai]3i!)wi:o« Thug Uie 4 Outlaw; Chapter 1 


IGO 




44 


42 


17 


P DIDDY & THE BAD BOY FAMILY Bwioym 


fi*MMMiiiM»w The Saga Continues... 


2 
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Ressoaafale Doubt 



MICHAEL JACKSON 

AALIYAH A I ,..i,w..';r>3;i2»u» 
AL GREEN A HijiMHi|ntSnin3ND»CMM)|ia»n» 
MICHAEL JACKSON A- fp^ wnu!H»bi«i» 
2PAC A- tif.rhfk..a(n-itiwHjn 

MAKAVELI A- ri.t.r'»^<.4]0iI-<i1M'irw 
OMX A' HiA»r«'uD«l J«niSSIS7*«UMBI11Wn«l 
2PAC A' (.-jru'DtJttin:wt3axr.Tnuincapcl1SS;«WI 

AALIYAH A' s'j<.tiiiii<i-<i<jM4iu3*jr«niMi)B«'i«iit 

BOB MARLEY AND THE WAILERS T,;rtSt>..>h>in«wia-iiDjMG(ii« 
MICHAEL JACKSON A i;,.«n» .7«Kiuw 



Thriller 226 
One In A Million SO 
Greatest Hits | 346 
Bad i 156 
AllEvuOnMt 291 
The Don Killuminali: The 7 Day Theory 179 
h's Dark And Hell Is Hot | 175 
Greatest Hits MV 
Ape Ain't Nothing But A Number j 50 
itw Legend 267 
OW Tha Wall I 155 



t & Numbar/Dittdbuling Lativt 



10 [JUVENILE A'CiwUwwvisatnunnMHiiiistim 
1 7 MARY J. HUGE A' >j^,^.,uomym»mvn> 

THE NOTORIOUS B.I.O. A* SMtawncar A'wiitMiiai 
SNOOP DOGGY DOGG A' D«ir>N<ni.t3a]riiiw)r9ti 
2PAC A iiut.';n>;t>iiM»ii9i) 
SADE A' run (.smn^'Mfa i«Hi 
JODECI A' umnommvKAmmntm 
DR. DRE A' [>4.ittiit^«uxR-in«if9v 
THE NOTORIOUS B.I.G. MBo,mifnmtt»MmfHm 
DMX A -.-'Mvi.:'-;ir'jjr;»M(r'ii)jMCiiMn9ti 
R. KELLY A' Jvt4i»i.7a»a*iri »irai 
MAZE FEATURING FRANKIE BEVERLY • t.r,- ^. 
TWISTA mc,^. w^^Ars-,.: ^:t^r.-xti i n «■ it mi , 



400D»flrati 

What's The 411 
Ready To Die 

Doggy Style 
Me Against The World 

The Best 01 Sade 
■ vl-^^-^t^- Forever My Lady 
The Chronic 
Lite Aftn^ Death 
Resh Of My Flesh Blood Ot My Blood 
12 Play 

iwai Anthology 
Adrenaline Rush 



allwmt Mirh a lunrwig tima of 100 minuiM or rkk*. Hit RIAA <*i. ..^ 

and CO pncvt for BUG ind WEA iBbott. are suDflMtMl listi. Thi pncn marked EQ. and all Other CD prices. «i 
»ekers this we»k. ttniMatflt past HBatHBfcsr fills 'O200). flMoard/BPIConiinuntcaiKins, ai>dSotjr>dScBn.lnc 



. __ _ ___ . ._ _ _ uBllBmcoirbmedwwkstrtl«hesapwrrdorilhoTopf»B/Hip-HopAJbum»»indTopRSB/Hip HDpC»'*lugAlljurni. •Rtc^^ 

n units [Ptalinmt- ^ HAA cartificaMfl dor na* thipniBnt ol lO million unns IDxmondl Numdol (allowing Platinum oi Diamond symtol Indicatt* album's muiti plsowm laval For bned iMs, m 4ouM9 
— 'r.o CwtificMiontarnMihitunenlDttOIUilOiirMtiOrDi A Cnniticatian ol TW.OOO units IPliwiol ,': Certification ot 000 uiMtt (MuU-ftatinol. 'Aneritk indicatns LPxanitaUe-Mnl Hat prim, 
" " " " " iws altwiKE rwtoved trom Hm- 
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Z 
0 
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TITLE 

PRODUCER iSONGWRITERl 


ARTIST 

IMPRINT a NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


■ 








1 m: NUMBER 1 / GREATEST GAINER / SALES ^ 2 w«bAiK.i,i.l 1 




® 


64 




2 


THE WASH 

D'^DJ|.M<.UVw,qX,B'DMHltJ.orJ)Hl.,I■>' 

DONT STOP (FUNKIN- 4 JAMAICA) 

MCr,v.DJCt,«J]U'«iMC«nQJCutJDriMnIS»oiM1..i,| 


Dr.DrtASiOMDon 

AnirtHiMI^nMM SOUNCniWX ClffiMMMM 

Mariah Carey Faaluriag Mystikal v 






1 


2 


17 


FAMILY AFFAIR 0 Mary J- Bline <? 


1 




48 


42 


7 






3 


5 


10 


V WW III DM Li V 

-iC-iiy B r.iii ai-.iii ■iJSaMiBMCiHl 




2 




SB 


58 


15 


WE eONHA MAKE ITO 


Jadakiss Festering Stylet A Evt V 






2 


1 


20 


DIFFERENCES 


Ginuwine v 

Ofi.i JiSi;M-i* 


1 








8 


I'M HOT O 


Erick Sermon Featuring Marvin Gaye v 






4 


3 




ROCK THE BOAT 


Aaliyah « 

fltlt%i4»>« ALBUM on 


3 








11 


BALUN' OUT OF CONTROL 0 

JilwiB M Cm IJ Du(R.i| NmS M CaaJtQrHbir 


Jermaine Dupri Featuring Nate Oogg 9 

• W U n«B-iU^MM 


42 




5 


7 


17 


LIFETIME O 


Maxwall ■<? 


5 






51 


13 


WEEKEND O 

rr«Oi«icsniTli,i»;l.^. Kljgm(>ilN,AlH.«D>JUuMCSlw\0Hwi\4 


Kenny latlinNire 

0*. -I' IVDI* 


51 




« 


4 


14 


LIVIN' IT UP O 


Ja Rula Ftaturinfi Cata 

OM.rlf ■-^i.tl.'.j-TMl.'O-.IUJW 


4 




57 


59 


5 


NOTHING IN THIS WORLD 


Keke Wyatt Featuring Avent v 


57 




7 


6 


12 


UGLY O 


Bubba Sparxxx v 


6 






31 


7 


THE STAR SPANGLED BANNER A 


Whitney Houston 


30 




B 


13 




GIRLS, GIRLS, GIRLS O 


Jay-Z -9 


8 








20 


AREA CODES 0 

l>^'i CB>'<^»t>WillrN>Uit.B>0:>KM) 


Ladacris Featuring Nata Dogg v 


10 




10 


10 




RAISE UP O 


Peley Pablo 


9 








5 


1 GOT LOVE 


Nate Dogg v 


45 




9 


12 




YOU GETS NO LOVE O 

UW<*i-' ,1 i • MS..Ju.r,yMJmH«jK«MM*.Tai«M<UL 


Failh Evans v 

mm ^ . 


9 


a> 






13 


DO U WANNA ROLL (DOLITTLE THEME) tt 


R.L. Snoop Oogg & Lil' Kim 


61 




11 


14 


16 


LOVE OF MY LIFE 


BtiiinMrKniqlil 


1 1 




56 


54 


9 


FORMAL INVITE 


RayJ V 

Mann AlfiUWCUT 


54 




1« 


22 




CARAMEL O City High Feaiuiing Eve ■/ 

JDijlmOITiikvJIMU*r4M-IwlRT(*«JlJUM(JDiM<«iJtPii«UJi«>rt Ot 


12 


CD 


75 


70 


10 


LErS RIDE 


TfenO'Jm 


63 




14 


16 


21 


CAN'T DENY ire 

^.-•Rii;t jjariKwnnn-aiTShttui.DAmiiia) 


Fabolous FeHltinng Ua\e Dogy -' 
u 


1 3 






66 


4 


SPECIAL DELIVERY 

f: *:..--•( '-..-I' - . .1,1 .', 11,1.. ^ : ■•Mil iTCoiminHPitiTtiPwi'l 


G. Dep 

B« Bi-i K.8m CUT.*- ir. 






12 


8 




I'M REALO 

TOWtrXAmrviiES UlwicTOtMXRMWtlES^JMiiAlljtfUlJtnMl 


JeanHar Lopez Featuring Ja Rule v 


2 


<D 






2 


YOUNG'N [HOLLA BACK) 


DnMSnCum M*UM wm 


65 




13 


9 




FEELIN' ON YO BOOTY O 


R. Kelly 

o • 1 


9 








19 


ILUVIT O Saooo Oogg PmantsTha Eastsidai Featuring Koiiane 






15 


15 




YOU ROCK MY WORLD 


Michael Jackson v 

Ofa-T A,Bt.VCiJI 


13 








2 


PUT IT ON ME 


Or. Ore & DJ Quik Featuring Mimi 


67 




21 


23 




WE THUGGIN' O 


Fat Joe Featuring R, Kelly ? 

Olr- :';;r,.:.:Jl''<' Ajii'T 


1 / 








4 


MORE THAN A WOMAN 

' -M.iri3iIMii»lr,iS«rT«) 


flrtliyah V 






22 


24 


9 


WHOWEBEO 


OMX V 


18 




74 


76 


11 


GRIMEYO 


N.O.Rl. V 


62 




24 


30 




LIGHTS, CAMERA. ACTIONI O 


Mr. Cheeks ■ 


1 ,J 








7 


NEVER BE THE SAME AGAIN 0 Ghosriacc Killah Featuring Cari Thomas & Raehwon -9 


65 




18 


17 


26 


WHERE THE PARTY AT O 

J D.I.-' fl M Cu, le Ch*i B Cjw, JDjp" B MCa^ian 


Jagged Edge With Nelly v 

a O « '^■^ 'K^HCuL-L., 


1 






68 


12 


WE RIGHT HERE 0 


DMX9 

O".:- llrMri,G«IJitnlKniP,iajMG 






26 


28 




DIODYO 

-Ill H..... 1 ..,^..L "„;ol "irtlftBlitlKWOnflfl 


p. Diddy Featuring The Naptunes -•■ 


21 










[ ^^ HOT SHOT DEBUT ^ J 






30 


32 




A WOMAN'S WORTH O 


Alicia Keys 9 


22 








1 


GONE 


'NSync v 


72 




17 


18 


20 


I'M A THUG O 


Trick Daddy v 

Osi(.N s-iBEfiu'- m ■■■ . 


S 


CD 






2 


TAKE AWAY Missy "Misdemeanor' Elliott Featuring Ginuwine & Twreet v 


73 




2S 


25 


13 


WHAT AM 1 GONNA DO 


"^"^ Tyrase v 

fiCAAlBliM'T 


24 




62 


57 


13 


ENJOY YOURSELF O 




50 




28 


38 


7 


GOODBYE 

r_ : '>•■'■ ...r, J&i(r BMCmi 


Jagged Edge '■' 

SoSnII^.W5.;M-.rr. 


25 


€9 


79 


79 


3 


DON'T YOU FORGET IT O 


Glenn Lewis 


75 




20 


20 




DANCE WITH ME O 
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DEHA'S DEBUT: The success of artists 
like Eve. Lil' Kim. and Foxy Brown 

has paved the way for a new genera- 
tion of female MCs. Newcomer Dena 
Cali (aka Amie Peterson) wants to be 
added to that list. According to the 
Pasadena, Calif, native, who recent- 
ly made her eponymous debut for 
RS3/Treydan Entertainment, she's 
loved rap music since a young age. 



I Si. 



".Around the age of 13, I would 
hang around my cousin Syc, who 
was then a rapper In the group 
Quo," Call .says. "We would freest>'le 
together. 1 would even steal my older 
cousin's Public Enemy tapes and 
play 'Ring .Around the Rosle' to It." 

It wasn't until she was 18 that Call 
believed she could make a career out 
of music. "Syc Introduced me to his 
manager/mentor. Erilc "E-Smootli" 
Hides," .she says. "They would always 
freestyle In the car, and 1 would just 
sit there and nod my head. Then one 
day I busted out with something, 
and E-Smooth was Impressed. From 
there, he arranged for me to be the 
first artist on his new label, ES3." 

Cali lists Salt 'N Pcpa. MC Lyle. 
Monie Love, and Queen Latifah 
among her Influences. So It was a 
dream come true for the young 
artist when she learned that Spin- 
derella would also be her DJ. "E- 
Smooth hooked It up with her man- 
ager, " says the 22-year-old rapper, 
who Is also managed by Hicks, "We 
took It from there. It's a big honor 
because I'm such a big fan of hers. 
She Is a hip-hop Icon." 

Call's Iti-track set features guest 
appearances from Silkk the Shock- 
er, Kurupt, MC Lyte. and Battlecat, 
among others. The album's single. 
"I'm Your Girl," debuted on the Top 
Rap Singles Chart at No, 5. 

"Every artist wants their music to 
do well because you put so much of 
yourself into it,'" Cali says of the sin- 
gle, which is No. 2 this Issue. "I'm 
just happy that It Is [doing well], 
and I definitely see it as a blessing. 



1 try to never put expectations on 
things. If It's meant to be. It will 
come Into fruition." 

Call, who made her acting debut 
alongside Master P and Eddie Grif- 
fin in 1999's Foolish, Is l(X)klng for- 
ward to doing more films and an 
album with her ESD clique (com- 
prising E-Smooth, Syc, and Calll, 
Call is also being courted as a possi- 
ble new MTV VJ. For more Informa- 
tion, log on to denacali3,com, 

KOCH RAPS: Koch Records, a long- 
time heawvelght In the Indie music 
world, is slowly growing Its stable of 
rap acts. With recent releases from 
Rza, Predro Starr, and Afu-Ra mak- 
ing Impressions on the charts earlier 
this year, the New York City-based 
label shows no sign of slowing down. 
Recent releases from La' Chat {Mur- 
der She Spoke) and Lil' Tny {Back to 
Ballin') are only two In a list of 
upcoming titles for the label. Others 
Include Grand Puba's Understand 
This (Nov. 6). Outlawz's Novakane 
(Nov. 20), and Lil' Keke's Platinum in 
the Ghetto Oxn. 22, 20021, 

XZIBIT GETS XPOSED: Last issue. 
Words & Deeds previewed Tha Liks' 
forthcoming DVD-Video release. Not 
to be outdone, fellow Loud record- 
ing artist Xzibif has his own DVD/ 
VTIS project. Restless Xposed, on the 
way. Due Dec. 11 , the package was 
shot during an eight-month period 
and features scenes from last year's 
Anger Management and Up in 
Smoke tours. Bonus features on the 
DVD Include exclusive audio com- 
mentary from the man himself. 
Interactive menus, and the video for 
"Alkahollk," which features Tha Liks. 

In related Xzlbit news, the rap- 
per Is currently working with Ras 
Kass and Saafir on their Golden 
State Project. The untitled album 
will be the first release from Xzlblt's 
new Loud-dlstrlbuted imprint, 
Open Bar Records. 

aSH MONEY MOVIES: Cash Money 
Records is ready for Its close-up. The 
New Orleans-based label has just 
opened Cash Money Pictures. The 
division plans to release three to five 
films a year, with actor/director 
Charles S. Dutton serving as the com- 
pany consultant. The first film from 
Cash Money Pictures Is TYue to the 
Game. Based on Terri Wood's best- 
selling nowl, the film will be produced 
by Native Productions, Cash Money 
CEOs Ronald and Biyan Williams will 
serve as executive producers, 

Rashaun Hall may be reached at 
rhall@billboard.com. 
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DANCE/ELECTRONIC 



Chez Founder Neil Aline Offers 
Sampling Of Label's Catalog 



BY MAGGIE STEIN 

NEW YORK— A surprising fact 
about Chez Music's founder Neil 
Aline: The Frenchman is named 
after rocker Neil Young. His T^hit- 
ian father and French mother met 
while in college in Eugene, Ore., and 
showed their hippie tendencies 
when naming their son. This is a 
funny tidbit for those aware of 
Aline's revered underground house 
label, Chez Music. 

Launched two years ago. Chez 
Music has delivered 20 funky, deep 
house singles. On Nov. 27, Chez 
releases its first full-length. On the 
Rocks, a .sampling of the label's ever- 
growing catalog, beat-mixed by 
Aline himself. 

"I wanted to create an atmosphere 
that wasn't too deep or too hard, 
because I want people to be able to 
listen to it at home," Aline says. 

One track — "It's Yours" by Brook- 
lyn's Jon Cutler featuring E-man — 
has already attracted a great deal of 
attention. Since debuting in March, 
the single has been embraced by an 
international roster of DJs, includ- 
ing the U.K.'s Pete Tong. 

"It's turned out to be a real 
crossover hit for us, " Aline explains. 
"We've licensed the track to labels 
in Germany, Switzerland, and Spain. 
Thus far, it's sold 14,000 copies. 
Such exposure helps the artist and 
the label a great deal." 

Aline left his hometown of Paris 
and came to New York City in 
1996 to attend New York Univer- 
sity's film school. Almost immedi- 
ately. Aline says he was given a 
spot on the university's radio sta- 
tion, WNYU. 

"I started doing a dance-oriented 
mix show called BPM, " he recalls. 
"It was the first time the station had 



a show featuring all different kinds 
of dance music — drum'n'bass one 
week, techno the next, and of 
course, all kinds of house. " 

Aline was motivated from the 
start to make his show repre.sen- 
tative of all the genres of dance 
music. "Every time an artist came 
through town to play — or even on 
vacation — I invited them to come 
on the show," he notes. The 




impressive roster of guests in- 
cluded Sasha, Afrika Bambaataa, 
DB, Kool Here, Carl Craig, and 
Daft Punk. 

For four years. Aline was the 
show's host/producer, which pro- 
vided him with numerous contacts 
in the music industry. Through 
these new connections, and with the 
help of his radio show. Aline began 
doing independent U.S. promotion 
for several European labels. Addi- 
tionally, he began producing and 
promoting parties, even bringing 
the revered Parisian soiree Respect 
Is Burning to clubs like TWIIo in 
New York City. 

By the mid-'90s. Aline was em- 
ployed in tlie promotion department 
at Giant Step Marketing in New York 
City. One year later. Chez Music was 
born in his East Village apartment. 

Since its recent beginnings, the 



label's singles have found the sup- 
port of a wide array of club DJs, 
including Chicago's Derrick Carter, 
l.os Angeles' Marques Wyatt, and 
San Francisco's Miguel Migs. 

Ben Watt of British duo Every- 
thing but the Girl — and one-half 
of 1)J outfit l,azy Dog — is a big fan 
of Chez, noting that tracks like 
Cutler's "Don't Move" and "It's 
Yours." along with Bibi's "Sum- 
mer." are popular with the Lazy 
Dog crew. "The production and 
mastering values are high on Chez 
records." Watt explains. "They 
have well-defined muscle tone on 
a big .sound .system." 

Over the past two years, retail has 
responded well to Chez's releases, 
which are distributed through 
DJ/producer Franijois K.'s New York 
Citj'-based Wave Music. 

Adam Scott, a buyer for New York 
City specialty retailer Satellite Re- 
cords, says the store stocks Chez 
Music catalog extensively. "Their 
records sell great." Scott says. 
"IChez] has definitely established 
itself as a true New York home- 
grown label." 

In support of On the Rocks. Aline 
is putting together a U.S. and Euro- 
pean tour. Looking further into the 
future. Aline says he wants to even- 
tually release proper full-length 
artist albums on Chez. He also 
looks for\vard to the day when he 
has the time to create and produce 
his own music. 

"I don't have the money or infra- 
structure yet to sign artists to full- 
on album projects." Aline says. "As 
for producing, that also takes 
money, especially when you're 
doing it on your own, which is how 
1 tend to prefer doing things. I guess 
I'm a control freak that way." 



•Suzanne Palmer, "Hide U" 
(Star 69 single). Palmer's now- 
classic "I lide U" is finally ready for 
its long-overdue commercial re- 
lease. The original Peter Rauhofer 
production is accompanied by new 
restructurings, courtesy of Junior 
Vasquez, Thunderpuss. Johnny 
Vicious. Friburn & Urik. Mike 
Macaluso. Tony van Kamono laka 
Magic Cucumbers), and Red 
Square (aka Roman Shelepanov). 
In stores Nov. 20. 

•The Idjut Boys, Compendium 
Volume One (Discfunction Record- 
ings U.K. album). Sultry, late-night 
house tracks form the foundation 
of this set, seamlessly mixed by the 
Idjut Boys. Highlights include 
Rhythm Doctor's "E.soteric Chak- 
ra." Addvibe's "Feel So Good To- 
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night." and Akwaaba's "Spandex," 

•ILLA Productions. Dance 
Rhythm Experience Volume I (Nar- 
di Enterprises alhum). Written/pro- 
duced by Colonel Abrams and 
Marston Freeman, this collection of 
eight tracks is steeped in the kinds 
of soulful rhythms that bring 
smiles to the faces of DJs like Tony 
Humphries, "Little" Louie Vega, 
and Tedd Patterson. The standout 
tracks, hands down, are "Mr. 
Please" (the vocal and dub) and the 
George Benson-inflected "The Glen 
Groove Gibson Journey. " Contact 
727-515-5140. 



•Orienta-Rhythm Featuring 
Lonnie Gordon. " Falling In & Out 
of Love " (King Street Sounds sin- 
gle). Veteran club singer Lonnie 
Gordon effortlessly wraps her 
soul-drenched chops around this 
classic-sounding house jam. Re- 
mixer Todd Gardner supplies re- 
Iweakings that arc more rugged 
and contemporary'. 

•Morel. "Funny Car" (Yoshitoshi 
Recordings single). The first single 
culled from Morel's full-length 
debut, the winning Queen of the 
Highway, is a mighty slab of U2- 
inflected progressive house. Mo- 
rel's timeless talc of love-gone- 
wrong is darkly seductive. Flip the 
record over for the haunting 
Ureaming of Ij\." 

MICHAEL PAOITTTA 
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INTO THE NICKT: Wide-awake mem- 
bers of the dance/electronic com- 
munity know that German DJ/re- 
mixer/producer Paul Van Dyk has 
never attached his name to a DJ- 
mixed compilation. He may have 
mixed a soundtrack in the early '90s 
for the "Video Mix" series (which 
later made iLs way to disc via Berlin- 
based independent MFS), but Van 
Dyk says the thought of actually 
compiling a mi.xed disc that repre- 
sents one of his live DJ sets has 
never appealed to him — until now. 

"I've never cared for DJ-mixed 
CDs, because for me it's about the 




interaction with the crowd," Van Dyk 
explains. "But I thought if I could 
create some kind of advanced DJ- 
mixed CD. then it would be closer to 
one of my own artist recordings."' 

Welcome to Van Dyk's The Politics 
ofOancing, which Ministry of Sound 
North America issues Tuesday (6). 
The two-disc collection, which cap- 
tures the intense energy of Van D\'k's 
live sets, features 33 progressive 
tracks — including lio's " Rapture 
(■ftstes So Sweet)." U2's "Elevation." 
4 Strings' "Into the Night, " and the 
artist's own ""Vega"' — all re-tweaked 
by Van Dyk. 

"1 analyzed each track to figure 
out what I could do to it and where 
it would best fit in the mix." Van 
Dyk says. ""While I wanted to keep 
the original vibe of each track. I also 
wanted to create something new 
and special. Basically. I didn't want 
these mixes anywhere else but on 
this compilation." 

As for the album's title. Van Dyk 
says it refers to the current state of 
clubland, specifically the closings 
of clubs like TV'ilo in New York City 
and Home in London. "With such 
closings, the authorities are taking 
away the possibility for many to be 
part of a youth culture. This scene 
unites more people than the au- 
thorities may realize. And after the 
Sept. II tragedy, such unity is 
more necessary than ever." 



WORKING OVERTIME: In the past. 
Brian Bristol was the producer 
behind Angela Lewis' "Dream 
Come True." as well as a remixer 
for the likes of Moloko and 
Martha Wash. These days, he's 
launching his own label — Brook- 
lyn, N.Y.-based Bristol Music (dis- 
tributed by Strictly Rhythm)— 
with the release of Brabby Jones' 
"Feel the Music." 

Penned and produced by key- 
boardist/programmer Bristol him- 
self, the soulful house jam features 
vocals by R&B/pop chanteuse Jill 
Jones, who's been missing In 
action for way too long. "Feel the 
Music " also prominently spotlights 
the talented Nikki Harding and 
Ian Ginsberg on, respectively, vio- 
lin and guitar. 

According to Bristol. Jones' fol- I 
low-up, "Me and You," should 
arrive in early February. This will 
be preceded, within the next few 
weeks, by Beatminer's — another 
one of Bristol's aliases, which 
focuses on underground, loop- 
style tracks — "Black Magic"/ 
" Owl" In January, Bristol Music 
will issue club veteran Lydia 
Rhodes' sublime cover of Fleet- 
wood Mac's "Dreams. " Rhodes is 
also hard at work on an album for 
the imprint. 

At Ihe same time, Bristol is 
shopping a demo by Manalili (aka 
singer/songwriter/bassist Sonia 
Manalili and Bristol). Unlike Bris- 
tol's straight-up house produc- 
tions. Manalili's emotional and 
atmospheric downtempo sound- 
scapes have more in common with 
the post-club, chill-out terrains of 
artists like Vanessa Daou and 
Dido. Tracks like "Blue Dreams," 
"Patience," "Wondering," and 
"Deep" linger in the mind long 
after the demo has finished. Inter- 
ested labels should contact Bris- 
tol at 718-755-3424 or bristol- 
nycC*yahoo.com. 

LOOKING BACK: Fans of Armand 
Van Helden who aren't too pleased 
with his latest album {Gandhi 
Khan) — and I count myself in this 
group — are advised to direct their 
attention to Repro. Arriving Tues- 
day (6) from Armed Records. 
Repro brings together many of 
Van Helden's best remixes from 
the past six years, including 
Sneaker Pimps' "Spin Spin Sug- 
ar," CJ Holland's " Sugar Is Sweet- 
er," Daft Punk's "Da Funk," 
Faithless' "Insomnia." and Nuy- 
orican Soul's "Runaway." 
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Fox Brothers Named 
Entertainer Of Ttie Year 
At CCMA Awards 



BY PHYLUS STARK 

NASHVILLE— The Fox Brothers 
dominated the Christian Country 
Music Assn. (CCMA) Awards, taking 
home trophies for both entertainer 
and vocal group of the year at a cer- 
emony held Nov. I at the Ryman 
Auditorium here. 

John Berry, who co-hosted the 
show with Crystal Gayle. was named 
mainstream country artist of the 
year, beating out Brad Paisley and 
Randy Travis, among others. 

Another mainstream success 
story, the Soggy Bottom Boys' "I Am 
a Man of Constant Sorrow," won the 
CCMA Award for song of the year. 
The song, arranged by Carter Stan- 
ley, is from the Mercury/Lost I ligh- 
way soundtrack to the film 0 Broth- 
er. Where Art Thou? 




In other major categories, John 
Steed was named male vocalist of the 
year, while Kim Ford won that award 
in the corresponding female catego- 
ry. Samson was awarded the vocal duo 
of the year honor, while the Babcocks 
nabbed the trio of the year award. 

Jack Greene was the recipient of 
the Pioneer Award, winning over 
fellow nominees Bill Anderson, 
Charlie Daniels, Sonny Simmons, 
and Chester Smith. 

Marge Smith received the CCMA's 
Living Legend Award. That award is 



given to an artist who has had years 
of success in gospel music and who 
has helped pave the way for Christ- 
ian country music. 

Clifton Jansky was named new 
artist of the year. Dennis Agajan- 
ian won the trophy for musician 
of the year. 

KAYD Beaumont. Texas, swept 
the radio categories, winning both 
station of the year and personality 
of the year (Robby Lynn Stcptoel. 

The video of the year award went 
to Epic artist Tkmmy Cochran for 
her "Angels in Waiting" clip. That 
video, directed by Cochran and Deb 
Haus. features touching video 
footage of Cochran's two brothers, 
who died of cystic fibrosis. 

Performers on the show included 
Berry, Gayle, l.arry Gatlin, Jeff Car- 
son, Cochran, Bryan 
White, Marty Raybon, 
Stella Parton, and 
newcomer Kelli Li- 
dell. In addition, 
Merle Haggard per- 
formed a duet with 
Chester Smith. Pre- 
senters included Tennessee Titans 
football player Chris Sanders and 
actor Scott Reeves of CBS-TVs The 
Young and the Restless. 

The two-hour awards show was 
telecast on numerous satellite net- 
work affiliates, including Dominion 
Sky Angel, Family Net, Daystar 
Inspirational Network, and Gospel 
Music Television. PAX-TV will air 
the show Thanksgiving weekend. 
The show was also broadcast on 
shortwave band radio via World 
Harvester Radio. 



Let Freedom Ring. Tht top names in cciuntr>' music look to the stage Oct. 21 at 
Nashville's Gaylord Entertainment Center for the Countr>' Freedom Concert, 
which benefited the victims of the Sept. 11 terrorist attacks. Tim McC.raw. 
George Strait, Alan Jackson, Brooks & Dunn. Martina McBhde, Vince Ciil. 
Lonestar, Lee Ann Womack, Clint Black. Trisha Yearwood. Hank Williams Jr.. 
Keith Urban, and Sara Evans were among the acts that performed at the event 
sponsored by Countr>' Music Television (CMT) and Clear Channel Entertain- 
ment. The show was telecast live on CMT and raised $5.1 million for the Salva- 
tion Army Disaster Relief Fund. Pictured, from left, are McBride, CMT senior 
VP/GM Brian Philips, and McGraw. 



In The News 

• Sarah Brosmer has been 
promoted to VI' of video/inter- 
national liaison at MCA Nash- 
ville, u'hile Leslie Kellner is 
upped to publicity director. 
Brosmer. a 14-year veteran of 
the label, previously was senior 
director of video/international 
liaison. Kellner was the label's 
publicity manager, 

• Former Warner/Reprise 
Nashville senior VP/GM Bill 
,Mayne has formed Nashville- 
based Mayne Entertainment, an 
artist management, marketing, 
and consulting company. Prior 
to his 14 years at Warner/Re- 
prise. Mayne spent more than 
16 years in radio. 

• Nashville-based Radio Rec- 
ords has signed singer/song- 
writer Daren Norwood to its 
artist roster. Norwood pre- 
viously recorded two albums for 
Giant Records. His first Radio 
album is due next year. 

• Cable channel TBS is devel- 
oping a TV movie inspired by 
Brad Paisley's "He Didn't Have 
to He." which was co-wrillen by 
Kelley Lovelace. Paisley will .sene 
as one of the show's executive 
producers, appear in a support- 
ing role, and compose all of the 
music featured in the movie. 

• Garth Brooks and actor 
Anthony Zerbe will bring a pro- 
duction of IJmc Crc'L'k Christmas 
Dec. 9 to the Acuff Theater in 
Nashville. The story — about 
ranching families on Christmas 
Eve — will be performed by Zerbe. 
while Brooks adds acoustic per- 
foriTiance.s of Chri.slnias .songs. 
The duo previously performed 
Lime Creek Christmas together 
in 19SI1 in Sheridan. Wyo. 

• Alan Jackson was inducted 
into the Georgia Music Hall of 
Fame Oct. 22 in Atlanta. 

• Reba McEntire'i) new WB 

sitcom, Keba. has been picked 
up for a full 22-episode .sea.snn 
by the network. The show airs 
Friday nights. 

• Delbert .McClinton has an- 
nounced the lineup for his an- 
nual Sandy Beaches Cruise to 
the Bahamas and other desti- 
nations. The weeklong cruise — 
which doubles as an .American 
roots music festival — sets .sail 
Jan. 12. 2(102. from Tampa. Fla. 
.Among those set to perform are 
Jeffrey Steele. Al Anderson, 
Bonnie and Bckka Bramlett, 
the Derailers, and the Del 
McCoury Band. 




HAVING A MERRY CHRISTMAS: Suzy 

Bogguss has finally realized her 
longtime dream of giving her fans 
a holiday album with the Nov. 1 re- 
lease of Have Yourself a Merry Lit- 
tle Christmas on her own Loyal 
Duchess Records label. Making 
guest appearances on the album are 
Delbert McClinton. Ricky Skaggs, 
and the late Chet Atkins. 




Bogguss recorded for Capitol and 
sister label Liberty from 1989 to 
1998, and her credits there include 
four gold albums and six top 10 sin- 
gles. After a brief stint at Platinum 
Records, she is now close to finaliz- 
ing a deal with another Nashville 
indie label and plans to eventually 
license the new Christmas album to 
that label for rerelease next year. 

Meanwhile, she's going it solo. 
Bogguss says starting Loyal Duch- 
ess Records has been "quite an edu- 
cation." The label previously re- 
leased a Bogguss live album last 
summer so that she would have 
something new to sell at her shows 
and on her Web site. 

"The Internet has been such a 
tool for us," she says, "such a great 
vehicle — especially for those of us 
who have had some notoriety 
around the country." 

Wliile she was recording for Capi- 
tol, Bogguss says she never had 
time to focus on such extra-curric- 
ular projects as a holiday album. 
She did, however, record five Christ- 
mas songs over the years that were 
sent to radio as holiday singles. For 
the new album. Bogguss licensed 
three of those tracks back from 
Capitol. The rest of the songs are 
newly recorded. 

The licensed songs include "Two- 
Step Around the Christmas Tree," 
which Bogguss wrote with her hus- 
band, Doug Crider. The album's 
other Bogguss/Crider composition 
is the beautiful lullaby "Christmas 
Through Your Eyes." written for 
their son. Ben. Taking their writing 



partnership one step further, Bog- 
guss and Crider co-produced Have 
Yourself a Merry Little Christmas. 
It is available at Bogguss' Web site, 
at Amazon.com and other online 
retailers, and at selected bricks-and- 
mortar retail stores. 

"The one thing that I always want- 
ed to do was get the vibe I feel when 
it's Christmastime on the record, 
and I finally had the opportunity to 
do that." Bogguss says. "I was trying 
to get the warmth of the old-timey 
records and keep a really small, 
acoustic-band feel to it It's kind of 
reminiscent of the '40s. In my mind 
I pulled off what I was trying to do." 

Among the album's highlights is 
a duet with McClinton on "Baby It's 
Cold Outside." Boggu-ss .says, 'I just 
knew Delbert would slay it like that 
That was all [the song] needed— just 
that spice from him. He has that 
sexy, naughty-boy thing about him." 

Bogguss will make a series of live 
appearances during the Christmas 
season to support the record. Mean- 
while, she is set to collaborate with 
Asleep at the Wheel for several songs 
for her next studio project, a West- 
em swing album due next spring. 

ON THE ROW: Gaylord Entertain- 
ment has reorganized, eliminating 
the company divisions referred to as 
Music, Media, and Entertainment 
and Opryland Hospitality Group, re- 
sulting in a loss of 39 employees. Jay 
Sevigny joins the Nashville-based 
company in the newly created posi- 
tion of senior VP of marketing and 
attractions. He previously was pres- 
ident of Rio Suites and Hotel. 

Sony/ATV Music Publishing has 
made several staff changes at its 
Nashville office. Phil May has been 
promoted from VP of U.S. publish- 
ing administration to VP of global 
administration. Shane Knotts, for- 
merly director of U.S. publishing 
administration, is upped to director 
of the company's global royalty cen- 
ter. Amy Cranford, who had been 
director of finance for the U.S., is 
now director of U.S. publishing 
administration, Ed Games joins the 
staff as director of global informa- 
tion technology from Dell Technol- 
ogy Consulting in Dayton, Ohio. 
Scott Sosna is upped from account- 
ing manager to senior financial ana- 
lyst. Michael Riggs. who continues 
his role as manager of U.S. licens- 
ing, also assumes responsibility for 
worldwide income tracking. Dennis 
Cavney is promoted from manager 
of special projects to manager of the 
global royalty center. 
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GOO BLESS THE USA 



Lee Greenwood 



WHERE THE STARS AND STRIPES AND THE EAGLE FLY 

BUT I DO LOVE YOU/CANT FIGHT THE MOONLIGHT • r 

GOD BLESS AMERICA c , . nu, 

CALLMECLAUS ., 

ON A NIGHT LIKE THIS ... . . i. . i .• ii-i 

AUSTIN 

SOMETHIN' IN THE WATER „ , 
ROCKY TOP -96 . ■..:.>•..,. , 

AMERICA WILL ALWAYS STAND ........... ^ si- m.«c, 

THE WAY YOU LOVE ME .„l.., 

HOWDOIUVE Actum 



Aaron Tippin 
LeAnn Rimes 
LeAnn Rimes 
Garth Brooks 
Trick Pony 
BUike Shultuii 
Jetfrev Steele 
The Osborne Brotliers 
Randy Travis 
Faith Hill 
LeAnn Rimes 



it) 



TITLE imprint & Number/Distributing Label 



ARTIST 



POUR ME a ,. Mi,^.^-. 

WHAT I REALLY MEANT TO SAY 

DIDN'T WE LOVE - ^ 

UNBROKEN BY YOU 

COME A LITTLE CLOSER , : ■ i ■ 

LOVE tS ENOUGH ..; 

IT DON'T MATTER TO THE SUN/LOST IN YOU •c-p.u.mtb 
A ROSE IS A ROSE 

MRS. STEVEN RUDY/THAT'S A PLAN i^miii 
MATTHEW. MARK, LUKE & EARP4HARDT [>...mA^.t>«ffin^n,*., 
I WANT YOU BAD ui^ic, opoCMumm nHBSo«f 
I KNOW HOW THE RIVER FEELS PMUNn^»4i.in)K 
HOW DO YOU UKE ME NOW?l o^wWDrteMCW«.acw* 



Trick PoBV 

Cyndi Thomson 
Tamara Walker 
Konney Kayle 
Lila McCann 
3 Ot Hoiins 
Garth Brooks as Chris Gaines 
Meredith Edwdids 
Mark McGuinn 
Shane Sellers 
Charlie Robtson 
Mcalysler 
Toby Keilh 
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Vives Back To Ufe With EMI Disc 



BY LEILA COBO 

ML\MI — T\m years ago. Carlos Vim 
setmtd 1(1 liavL' |iassed his prime. Mer 
his spectacular success with CIdsicos 
de la Provincia and its follow-up — 
albums that introduced mllenato. the 
traditional accordion-based rhythm of 
Colombia's Atlantic coast, to the main- 
stream market — Vives floundered, 
trapped in his own formula. 

Then came El Amor de Mi Tierra in 
1999, an album that was a musical and 
commercial triumph. 

For an encore, it might have been 
assumed that Vives would be facing 
an uphill battle to better himself. 
But once again, he has outsmarted 
the skeptics with Dejame Entrar 
(EMI Latin), an album whose unpre- 
tentiousness and sheer musicality 
are matched by its beauty, lyricism, 
and hit potential. 

The disc is set for a Nov. 6 release 
on EMI Latin. Thanks to its new struc- 
ture — ^where U.S. operations function 
under the regional umbrella — the 
label plans to afford the singer an 
unprecedented marketing push. 

Already, pop, tropical, and dance 
versions of the title track and single 
are on the air, emphasizing that 
Vives is an artist whose localized 




music has broader, international 
reach and appeal. 

"The sound on this album is more 
defined and certain," Vives says, 
explaining his use of traditional 
Colombian rhythms that, this time, 
have a more defined stroke of electric 
guitar and even such outside elements 
as Cuban son. "All the ideas that per- 
haps hadn't reached fruition before 
did so here, without hesitation." Refer- 
ring to Colombia's Atlantic coast, he 
adds, "We're a contemporary band 
from that province. We're a contem- 
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p<>rar\^ expre.ssion of that music." 

Although Vives plays vallenato and 
ciimhia (a genre, he says, that h;is 
parallels with Mississippi blues), he 
has long asserted that he's not a folk 
artist. Instead, he has crafted a sound 
that's uniquely his. It has evolved 
organically through the sustained 
work of his steady core of musi- 
cians — the band known as La Provin- 
cia, which includes accordionist 
Egidio Cuadrado. 

"This is a life project," Vives says, 
explaining that composing and ar- 
ranging was largely a group endeav- 
or. "Most of my musicians feel they 
have something to contribute, and 
we have a common objective. I'm 
the main arranger, and many of my 
thoughts are there. But many things 
changed because the interest of one 
of my musicians was greater than 
what I wrote." 

Sebastian Krys, who produced the 
album with Emilio Estefan, says, 
"The whole basis of the album was 
not to be afraid to try new things. 
And it was one of the most natural 
albums I've ever been involved in. 
Nothing felt forced." 

Aside from the title track, a song 
Vives describes as "vallenato pop," the 
standouts in an album of standouts 
include the melancholic "Santa 
Elegia" (a slow cumbia), "Maria Tere- 
sa " (which blends a danzon rhythm 
with vallenato), and "Carito," a tale 
of a young boy in Colombia (Vives, 
presumably), who is in love with his 
English teacher. 

"When people ask us if we'll sing in 
English, we've assumed a vallenato 
position, which deals with the subject 
through song." Vives says. "The song 
tells of the links with [English] cul- 
ture and is still a vallenato." New EMI 
l-atin USA president/chairman Jorge 
Pino, who came up with the three-ver- 
sion-single idea, has high hopes for 
Vives. especially after the success of 
his previous album. 

"If the year-end market responds, it 
will be one of the great releases," Pino 
says. "It's an album that can be worked 
at all levels. Already, in the U.S. and 
Puerto Rico, we're working it in all 
formats." Jesus Salas, programming 
VP for SBS and programming direc- 
tor for WXDJ (95.7 El Zol) Miami, says 
the dance version of "Dejame Entrar" 
is picking up in the clubs. 

"And for on-air listening it's a huge 
hit," Salas says. "Carlos Vives is defi- 
nitely international. Everyone — from 
Cubans to Dominicans to Puerto Ri- 
cans — ^wants him." 

As for Vives, e\'en though Dejame 
Entrar was recorded in Miami, his 
dreams, he says, remain in Colombia. 

"My causes are there, my offices are 
there, I shoot my videos there," Vives 
.says. "Also, La Provincia is like a 
school. And actually, one of our proj- 
ects is to make our own masic school. 
We are all people who have dedicated 
our lives to local music." 




Notas 



EMI PRESENTS NEW ALTERNATIVE: 
Jorge Pino, new president/ CEO of EMI 
Latin USA, has announced a new ini- 
tiative designed to develop EMI's alter- 
native acts and actively work them 
through aggressive and focused mar- 
keting strategies. 

Dubbed the New Alternative, it is 
described by Pino as "an initiative that 
the market is demanding. We see the 
census numbers, the new demo- 
graphics, and the need for change." 

A vast array of acts currently falls 
under EMI's "alternative" umbrella, 
from A.B. Quintanilla y las Kumbia 
Kings to Jaiabe de Palo. El Cian Silen- 
do. and La Mosca Tse Tse, But few of 
these have been worked to their full 
potential, Pino says, because EMI has 
tended to concentrate more on region- 
al Mexican and Tejano music. 

A large part of the New Alternative's 
work will be done in conjunction with 
Kike Posada, editor of longstanding 
alternative magazine Boom!, who also 
produces a daily alternative radio show 
from Miami. He has been hired as a 
consultant through his company. 
Boom! Promotions. 

"There (havej been initiatives like 
this before, but they've concentrated 
on the American market," Posada says. 
"We need to identify the places, schools, 
and clubs where you find the profile of 
the alternative music consumer." 

Among other things, Posada pro- 
poses closing the gap between releases 
in other markets — such as Spain and 
Argentina — and the U.S. Several com- 
pilations are also planned, as well as a 
visual campaign, TV campaign, fliers, 
and a possible tour. EMI has also hired 
staffers in various offices, including 
Laffit Benitez in Ijos Angeles, who spe- 
cialize in alternative product 

Ten artists, including those men- 
tioned above, are earmarked for the 
first initiative, and a second batch will 
be worked next quarter. 

As for when Pino expects to see 
results, he is keeping an open mind. 
He says, "I don't think it's a question 
of time but a question of care." 

SOUS GOES POP: Nan» Antonio Sdis 
has successfully navigated an unusual 
crossover — from regional Mexican to 
pop — thanks to the stunning success 
of his latest releases, ThmosdeMiAlma 
andMis TYozosdeMiAIma (Fonovisa), 
which have sold 1.5 million and 
significantly more than a half-million 
copies, respectively, in the U.S. alone. 

On Oct. 27. backed by a band and 
string orchestra (plus a mariachi who 
came onstage for a couple of songs). 
Soli's played a truly impressive show, 
performing a string of hits at Miami's 



by Leila Cobo 



James L. Knight Center for a sellout 
audience of nearly 5.000 that includ- 
ed all nationalities and all ages. "Let's 
try and balance tragedy with music," 
.said the ev-er-soulful Solis. "I hope one 
of the songs you hear tonight will take 
you to a different state of mind." 

"He's truly become a pop artist," 
says East Coast manager of Fonovisa 
Raul Ortal, noting that Solis' audience 
has now expanded well beyond the h^- 
ditional regional Mexican fan base. 

Soli's, who for the past several years 
has been producing such established 
pop acts as Laura Flores and Olga 
liiiion. says his next production proj- 
ect will be with TVion, who is planning 
to record a third pop album, possibly 
next year. "I've already written five 



tracks for her. but she hasn't heard 
them yet," an obviously excited Soli's 
says. "She can sing anything. These arc 
perfect for her." 

CHART HERO: Enrique Iglesias' single 
"H^roe" (Hero) hits the No. 1 spot on 
the Billboard Hot Latin Tracks chart 
this week, narrowly edging out Shald- 
ra's "Suerte." 

"In Mexico, that song has revived 
me," says Iglesias, who spent a few 
days in Miami after a whirlwind Eu- 
ropean promotional tour that re- 
sumed this week. "I hadn't had a No. 
1 song in Mexico in years, and 1 had- 
n't done television there in three 
years. So I'm happy, because Mexico 
for me is very important." 

His current album. Escape, features 
three Spanish-language tracks. All 
three will be worked, his handlers say. 

IN BRIEF: KG Porter, who won a Latin 
Grammy for producer of the year, has 
also been tapped to produce 'Todo Para 
Tf," the Spanish-language version of 
Michael Jackson's "What More Can I 
Give," written to raise funds for victims 
of the Sept 1 1 terrorist attacks. Porter 
is also co-producing the English ver- 
sion with Jackson and Marie SchaffeL 
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■ (ttt NUMBER 1 i^t iw^iihd,.! 








1 




9 


JOAN SEBASTIAN En Vim: Oasds La Plua El Prograso De Guadalaiara 


1 




2 


1 


5 


GRUPOBRYNDIS En El Idioma Del Amor 


1 




3 


4 


4 


GIPSY KINGS SonosGHaios 

tMnniKh nMIAGIIinCDI 


3 




5 


5 


12 


LOS ANGELES AZULES Hislorii Musical 


2 




4 


3 


18 


GRUPO BRYNDIS Histada Musical Romanttca 

[iiii7iToiiitMnie>t 


1 


o 


10 


6 


5 


ALEJANDRO FERNANDEZ Oiigenes 


5 




6 


7 


5 


JESSIIE^MORALES El Ori)inal De La Sierea-ie Super E>IUi 


6 




9 


9 


11 


LOS TIGRES DEL NORTE Uniendo Fronlaras 


1 


o 


14 


15 


70 


PAULINA RUBIO • PauliM 


1 




8 


- 


2 


LOS TEMERARIOS Baladas RanclMrai 


8 




7 


11 


35 


A.B. QUINTANILLA Y LOS KUMBIA KINGS A' Skhkl 


1 




11 


10 


49 


VICENTE FERNANDEZ Htsloria Da Un Molo Vol. 1 


1 










■ •$» GREATEST GAINER 1$! 






o 


19 


19 


7 


LA LEY MTV UnpluggiHl 


13 




15 


12 


22 


MARCO ANTONIO SOUS • Mas Oe Ml Alma 


1 




13 


13 


37 


LUPILLO RIVERA* Oespreciado 


1 




12 


8 


9 


THALIA Thalia Con Banda-Gramles Exitos 


2 










■ *^ HOT SHOT DEBUT 






o 






1 


EL CHICHICUILOTE Moviendo Us Plumas 


17 
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CD 


23 


— 


2 


LAURA PAUSINI Lo Major De Laura Pausini-Volvara Junto ATI 


18 




16 


16 


7 


ALICIA VILLARREAL Soy Lo Prahibldo 


16 




17 


14 


7 


OZOMATLI Embrace The Chaos 


1 




18 




17 


PALOMO Fuerra Musical 


9 


@ 






1 


LOS ACOSTA Enlermos Da Amor 


22 


CD 






1 


LOS RAZOS ^ Coa El Pol>o Hasta La Mueita 


23 




20 


18 


24 


JACI VELASQUEZ ^ Ml Coraioo 


7 




21 


20 


28 


RICARDO ARJONA '. GalariaCariln 


1 




33 


30 


4 


ANA GABRIEL Huelo A Soledad 


26 




26 


24 


20 


PEPE AGUILAR Lo Mejor De Nosotros 


10 




22 


21 


3 


JUAN GABRIEL Pot Los Siflos 


21 




25 


37 


S4 


SHAKIRA ^ ^ _ MTV Unplugged 


1 




29 


27 


16 


JOSE ALFREDO JIMENEZ Us 100 Clasicas Vol. 1 

JVult nnEi'HMClen 111 » r.D 


27 




27 


22 


9 


LOS ORIGINALES DE SAN JUAN > Roi^do De Mi Madre 


9 


O 




1 


ALEJANDRA GUZMAN 


So» 


32 




34 


33 


32 


BANDA EL RECODO Contigo Por Siempre.. 


4 


CD 


35 


32 


4 


CONJUNTO PRIMAVERA El Recado Vol. 2 


32 


CD 


37 


29 


16 


LOS TRI-O Siempre En Mi Mente 

^ ft- r. , IW'jewn Ui- 11558011 


7 


CD 


41 


42 


3 


MARCO ANTONIO sous En Concierto Vol. 2 

Fg'.ivvlUSItOMnBMI 


36 




28 


26 


21 


CRISTIAN A 

* . i>mm<HMGlMti't«1ftlSNI« 


Aiul 


2 




38 


40 


35 


INTOCABLE^^ 14 Grondes Esllos 


15 




24 


48 


3 


GISSELLE 


8 


24 




31 


31 


21 


MANU CHAO Proxinia Estaciofl-fsparaiua 


8 




30 


25 


31 


CONJUNTO PRIMAVERA Ansia De Amar 


1 




32 


23 
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LOS RIELEROS DEL NORTE EiHraga De Amor 


23 




46 


41 


47 


RAMON AYALA Y SUS BRAVOS DEL NORTE En Vivo. El Homhra ¥ Su Musica 


13 




36 


71 


3 


JOSE JOSE Tenampa 


36 


CD 


54 


47 


31 


SELENA Live. The Ust Concen— Houston. Texas Februarv 26, 1995 

iMi .. !:ni ■: it list: 


2 




47 


39 


16 


JOSE ALFREDO JIMENEZ Us 100 Clasicas VoL 2 

i-iiU fWitlf^j illn IIUCOI 


39 




39 


34 


14 


VICENTE FERNANDEZ Mas Con El Numero Uno 


3 


CD 
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VARIOUS ARTISTS Siempre Romanticos 


48 




40 


38 


15 


OLGA TANON Yo Por Tl 


4 
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JOAN SEBASTIAN A 

INTOCABLE 

LOS CAMINANTES 

RICARDO MONTANER o 

LOS TUCANES DE TIJUANA O 

jNDUSTRIA DEL AMOR 

CHRISTINA AGUILERA • 

AZULAZUL 

I,,..,, :i.,i ■ . Mini, I.; •] tii'itm* 

VARIOUS ARTISTS 
GUARDIANES DEL AMOR 
JAGUARES 

RICKY MARTIN .V 

' f nsw 

ALEXANDRE PIRES 
FRANiaE NEGRON 
VARIOUS ARTISTS 



THALIA 

PANCHO BARRAZA 



LOS RIELEROS DEL NORTE 
GILBERTO SANTA ROSA 



Homena|e A Chalino Sanche; 
2001 Lalin Grammy Nominoes 
Desde Un Principio - From The Beginning 
Sandunguero 
SecretD De Amor 
EtParaTi 

20 Exhflzos-Nueslras Canciones 
Sueno Repetido 



32CoiTidosUderes-SolanienteExiios I 12 



Tu Amanto Escondido 
Mi Reflejo 
El Sapo 

20 Exilazos Con La Dinastia 
Lo Mejor De Guardianas D»i Amor 
Cuando La Sangre Galopa 



Alexaadre Pires 
PwTttPlKcr 
Todo Extlos De Hip Hop 
Bschatahits 2001 
25Aiiiv.VoLIYII 



£n Vivo: Dacda La Plaza El Progrtso Do GuBdalajara 
Que Lo Baile Bian 
Estampida Nortena 
InleRSo 
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HEROE ^ „i ^ CO. « 


Enrique Iglestas v 
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1 
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SUERTE 


Shakira v 


1 
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TANTITA PENA 


Alajandro Fernandez 


3 
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4 


23 


NO ME CONOCES AUN 


Palomo V 


3 


o 


9 


7 


8 


USTED 5E ME LLEVO LA VIDA 


Alexandre Pires 


5 


o 


12 


_ 


2 


DEJAME ENTRAR 


Carlos Vives ■, 


6 




5 


6 


19 


PUEDEN DECIR 


Griberlo Sanla Rosa v 


3 




6 


5 


25 


O ME VOY O TE VAS 


Marco Anlonio Solis v 


1 
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9 


19 


ME VAS A EXTRANAR 


Pepe Aguilar ^ 


2 




8 


8 


15 


CADA VEZ TE EXTRANO MAS 


Banria El Recodo 


7 




10 


10 


24 


COMO SE CURA UNA HERIOA 


Jaci Velasquez v 


1 


CD 


13 


22 


6 


SE QUE ME VAS A OEJAR 


Marco Airtonio Solis 


12 


(D 


17 


20 
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ESTAS QUE TE PELAS 


Iriiocabia 


13 
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14 


11 
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RESUMIENDO 

1 ■ n >,r,.->Uiniital 


Ricardo Montaner 


11 
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16 


14 
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YO QUERIA 




14 




30 
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enrique 




HEROE #1 

Cb^GRATULATIONS ENRIQUE 

ON YOUR 13th #1 HOT LATIN TRACK 

Another amazinq accomplishment to your impressive career! 

NUMBER 1 SONGS 13 ^ ^' 

TOP 10 SONGS 16 

WEEKS ON HOT LATIN CHART 274 (OVER 5 YRS) 

WEEKS TOTAL AS No 1 62 

SONGWRITER OF CHARTED HOT LATIN TRACKS 10 

NO. 1 TRACKS CHARTED: 
"Si Tu Te Vas" "Experiencia Religiosa" "Por Amarte" 
"No Llores Por Mi" "Trapecista" "Enamorado Por Primera Vez" 
"Solo En Ti" "Miente" "Esperanza" "Nunca Te Olvidare" 
"Bailamos" "Ritmo Total" (Rhythm Divine) "Heroe" (Hero) 



OTHER TOP TEN TRACKS 
"Revoiucidn" "Lluvia Cae" "Solo Me Importas Tu (Be With You)* 



IS 



/enrique/escape/in stores now/ 



Musimex To Boost Regional Mexican 



BY LBIA COBO 

MIAMI — After a 20-year tenure at 
Fonovisa, the largest Latin indie 
label in the country, CM Gilbcrto 
Moreno left Nov. 1 to launch a new 
regional Mexican label, Musimex 
mUboard Bulletin. Oct. 25). 

Moreno, who will be the label's 
president, has partnered with veter- 
an entertainment attorney Jose Zor- 
rilla, who will be executive VP. 
Musimex will be based in Los Ange- 
les and funded by Sony Discos, 
which will distribute releases with- 
in the U.S. (Product will be licensed 
for distribution outside the U.S.) In 
the past year, Sony has been active- 
ly seeking to expand its regional 
Mexican presence in the market. 

"We will be developing a roster of 
regional Mexican artists, " Moreno 
says, noting that his operation will 
not conflict with Sony Discos' cur- 
rent regional Mexican division. 
"Sony will distribute the product, 
and we'll do the promotion and 
artistic development." 

According to Zorrilla, Musimex's 
distinguishing feature will be its sole 
dedication to what he calls "popular 
Mexican music, " the leading Span- 
ish-language format in the U.S. He 



'For a company that's 
starting, like ours, 

there's dozens 
of artists to choose 
from. You just have 
to seek them out. ' 

— GILBERTO MOKENO. 
I4USIMEX 



says, "It's a very viable project, and 
there are many opportunities." 

Moreno adds, "Big labels simply 
can't sign more artists, because 
there's too many of them. For a com- 
pany that's starting, like ours, there's 
dozens of artists to choose from. You 
just have to seek them out." 

Moreno, who says he won't be 
hampered by the huge sales expec- 
tations that beleaguer major labels, 
plans to launch the first releases in 
February. Already, three artists have 
been targeted, although names have 
not yet been announced. 

Sony Discos chairman Oscar Llord 
says, "We are very enthusiastic about 



working with two executives who are 
as successful and experienced in pop- 
ular Mexican music. Their team, 
together with Sony's resources at a 
national and international level, will 
make Musimex a formidable pres- 
ence in the industry." 

Although Moreno leaves behind a 
company that has arguably the 
strongest regional Mexican roster, 
he says he won't be taking any 
Fonovisa artists with him. 

'I have a lot of respect for Fono- 
visa," Moreno says. "It's a great label 
with a great artistic roster and staff. 
That ensures that they'll continue to 
be successful." 

Indeed, Fonovisa's biggest sellers, 
including Los Tigres del Norte, 
Banda el Recodo, Los Temerarios, 
and Marco Antonio Soh's, all have 
longstanding relationships with the 
label and president Guillermo San- 
tiso, who has yet to announce a 
replacement for Moreno. 

In the meantime, Fonovisa Is 
also in the midst of expansion. It 
recently launched a new Miami- 
based pop imprint, Melody, head- 
ed by Carlos Maharbiz. Its acts 
include Twister, King Africa, Dy- 
ango, and Jordi. 



Introducing 

BET, the number one \^ 
channel among African j V^P^ 



BET, the number one ^ 
channel among African 
Americans is proud to 
announce the launch 
of its Digital Networks 
delivering the very best 
of four great musical gen 





JJI 





Classic^ 



'er your sense of Jazz. BET Jazz broadcasts 24 hours of 
America's "classical music" - Jazz: plus a wide range of lifestyle, talk 
and documentary programming that complements the sophistication 
of the music. 



Embrace the spirit. This January, BET Digital Networks introduces 
BET Gospel. Serving inspiration daily, viewers will find spiritual and 
motivational programming plus the high energy entertainment of the 
best traditional and contemporary Gospel music. 

It's straight from the street. And it's coming in January. BET Hip Hop 
will keep you cutting-edge, 24/7, with the hottest talent from the ever 
changing world of urban culture. 

t III I 



BET Classic, the soul authority, launches this January. Targeted to adults 
looking for the best of classic BET programming, BET Classic will feature 
legendary archived performances, interviews, documentaries, news and 
today's top R&B performers. 

02001 BET Digital Notworks 



Notes. 



JAZZY CHRISTMAS? As we gear up for 
the fourth-quarter holiday season, 
there is certainly no shortage of jazz 
for consumers to choose from, rang- 
ing from recently-released boxed sets 
of music from Billie Holiday [Bill- 
hoard. Oct. 13) and Miles Davis 
{Billboard. May 26) to new music 
from Diana Krall, Boney James, and 
a host of other artists. 

The question, though, is whether 
consumers in the post-Sept. 11 
world will be looking to spend pre- 
cious dollars on jazz and. for that 
matter, on music in general. With 
the economy in a downturn and with 
jazz posting less-than-spcctacular 
sales numbers throughout the year, 

will jazz fans' love of 

the music be enough 
to prompt them to 
purchase it for them- 
selves and as holiday 
gifts? The answer, say 
several retailers, is yes. 

In fact, jazz being a 
"lifestyle" music could 
contribute to an up- 
turn in sales, particu- 
larly for small special- 
ty shops, according to 
Gene Burger, presi- 
dent of Greenville, 
S.C., retail outlet Hori- 
zon Records. Burger 
feels that consumers 
might find solace in 
the music, which could drive sales 
upward. "There is a sense of people 
wanting to be together, and people 
come to stores as part of their rou- 
tine, to congregate," he says. "Once 
they are here, they likely will make 
a purchase." 

But that purcha.se might be small- 
er than in years' pa.st. "With current 
events being what they are. there is 
a guilt factor In making extravagant 
purchases," Burger warns. "It might 
be the wrong time for consumers to 
purchase seven CDs at once, but it 
might be an ideal time for them to 
buy the one they really want that will 
lift their spirits." Recorded music. 
Burger says, can benefit from the 
depressed economy because "it is 
something that people can enjoy 
over and over, at a cost much lower 
than an evening out." 

Sally White, owner of Sally's 
Place in Westport. Conn., agrees. 
"The little guy Is going to be happy 
this quarter, because customers 
who make a point of stopping by 
the store regularly will find some- 
thing to walk out with. People are 
coming by to get away from the 
frightening things on television. 
They want something to make 
them happy." 

While smaller outlets are cau- 
tiously optimistic, larger chains 
remain concerned that they could 
feel the brunt of the economy, a 



'People are 
coming by to get 
away from the 
frightening things 

on TV. They 
want something 
to make 
them happy. ' 

— SAUY WHITE. 
SALLY'S PUMI 



sentiment summed up by Tower 
Records Chicago's jazz buyer, Jim 
DeJong, who notes that "con- 
sumers are coming back, but slow- 
ly." DeJong anticipates that "the 
fourth quarter won't necessarily be 
as good as a year ago, but it won't 
be a washout." 

Aggressive pricing will have a 
significant effect on consumer 
purchasing habits in the fourth 
quarter and into next year, says 
Larry Jeter, owner of Baltimore 
retailer Dimensions in Music. 
"When a CD costs nearly $20, it 
takes the fun out of buying music," 
he says. "People used to buy music 
on their lunch hour, just for fun. 

At the prices stores 

have to sell CDs at, 
people have to think 
twice about buying 
something." 

Burger adds, "La- 
bels need to take a 
hard look at pricing. 
Consumers are not 
tired of music, but 
they can't afford to 
pay so much for it. 
Jazz clientele in par- 
ticular want good 
pricing. They know 
that when they pick 
up a Joshua Red- 

man disc, it will 

never go out of style, 
but if they have not heard Joshua 
Redman before, they won't take a 
chance unless the price is great." 

Burger feels that the industry's 
focus on online sales and Internet 
downloads may need to be reeval- 
uated in light of Sept. 11. "Cus- 
tomers want to congregate, to 
share thoughts, to touch some- 
thing and buy it." he says. "They 
want a sense of community now 
more than ever. Right now, they 
don't want to be isolated. They 
want to get out of the cave." 

Terry Currier, owner of the 
Music Millennium outlets in 
Portland. Ore., agrees, noting 
that he sees more people return- 
ing to their regular shopping 
habits each week. "For a while, 
people were not getting out as 
much as they had. but every week 
it seems like more and more peo- 
ple are getting out and shop- 
ping." 

Currier believes that, unlike 
many other commodities, music 
has a built-in emotional quotient 
that will cause consumers to grav- 
itate toward it as they seek to re- 
turn to a sense of normalcy. "Music, 
and particularly a genre like jazz, 
hits an emotional nerve in people, 
whether for escapism or for a sense 
of peace." he says, adding that this 
could positively impact fourth- 
quarter sales. 
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MTV Europe Music Awards Celebrate Best 
Local and International Acts of the Year 

BY GORDON MASSONI 



LONDON — Among the most significant developments in the global music business 
in the past decade is the growing sales strength of European artists. No longer con- 
fined by language or culture to success in their home markets, an increasing number 
of European artists have gained wider regional and international acclaim. 

Within Europe itself, domestic repertoire — that is, local artists — accounted for 41% 
of the region's $1 1.2 billion music market during the 2000 sales year, according to the 
IKPI. That percentage has increased slowly but steadily since 1991. 

The growing sophistication in most European countries of every- 
thing from recording studios to promouon and markeung techniques 
long ago eroded the historical dominance of Anglo-American reper- 
toire. Multinational record companies have placed a new premium 
on the importance of regional European A&R and talent develop- 
ment. 

In 1996, the IFPI Platinum Awards were established to give recog- 
nition to artists with albums that have sold 1 million units across 
Europe, on par with the U.S. platinum awards presented by the 
RIAA. European artists accounted for two-thirds of the IKPl Plat- 
inum Awards presented during 2000 and have consistently earned 
60% of those awards during the past five years. 

And. since 1994. recognition of the most successhil local and inter- 
national artists in the European market also has come from the 
region's dominant music-niedia outlet — MTV, which in that year 
launched its annual Europe Music Awards in the memorable selling of 
Berlin's Brandenburg Gate. The video network has staged the EMAs 
in a different European capital ever)' year since. 

When the ciu'tain rises on this year's MTV Euraffe Musif Aumrb in Frankfurt on 'I'hurs- 
day (8), those fortunate enough to be working in marketing departments wilh acts 
appearing on the show may be able to force a smile. 

"The exposure that the awards show offers artists is almost second to none, and, for 
European artists in particular, it provides imrivaled access to millions of music buyers 
not only throughout their home continent, but also around the entire world. 

MTV Networks Europe prcsidenl/CEO Brent Hansen says that the channels in 
Europe do iiiucli to help break Euiopcaii bands. I his year, says Hansen, acts particu- 
larly assisted by the network include Italy's Planet Funk, France's Supermen Lovers, 
and U.K. artists Faithless, Groove Armada and Basement Jaxx. 

"We also had a big part to play in the .Avalanches and Roger Sanchez, and, from, the 
American point of view, we've been pretty strong with Linkin Park, Nelly Furtado, 
Spooks and OutKast," says Hansen. 

RIGHT-SIZED SHOW 

Now in its eighlh year, die MTV Europe A/u.wV Awards returns to Germany lor the 
first time since the inaugural event in 1994. The show has grown massively during that 
time, but Hansen believes that the event has reached optimum size. 

"Although the venues are very different from when we first started — when we built 
that amazing venue outside of [Berlin's] Brandenburg Ciate — the nature of the show 




and the sophistication of it requires us to be able to use a really functional arena-size 
environment," he explains. "We don't want to grow the physical size of the show, as 
it's already pretty monstrous, but the idea is to keep it moving to new territories or 
back to terintories when it's really important to do so. You'll find next year that we*II 
go somewhere that we've never been before with the show." 

Asked if this meant that the show would make its first foray into the growing East- 
ern European market, Hansen responds, "One of my ambitions will be to take the show 
to Eastern Europe, but not next year." 

Ainong the factors that make the show such a complex feat to stage 
are the diverse cultures and languages that exist within Europe. 

Paul Burger, president of Sony Music Entertainment Europe 
(SMEE), notes that M TV's task in organizing the show has to work on 
a variety of levels. "Although it is easy to follow the vogue of viewing 
Europe as a single entity, the reality is much more complex." says 
Burger "Like many, MTV has found it can best leverage its strengths 
by thinking global, or. in this case, thinking European but acdng local." 

SMEE and other major labels in the past year have overhauled the 
organization of their European operations. Burger stepped into his 
new role a year ago, having previously t>een chairman/CEO of Sony 
Music U.K. At the same time, former executive VP of Sony Music 
Europe, Paul-Rene Alberlini was named as the new president of Warn- 
er Music Europe. In July, Thomas Stein became president of BMC 
Europe, while, a month later. Emmanuel de Buretcl started his new 
job as president/CEO of EMI Recorded Music Europe. 
Moves are afoot at all those labels to improve A&R across Europe and. with Euro- 
pean music coming to the fore and beginning to cross Ixirders more frequently, grow- 
ing emphasis is being put on the importance of supporting artists throughout the 
region. 

"While we all speak of Europe as a single entity, it is, of course, a conunent which can 
best be defined by its different issues, language, culture, artists, media and even laws." 
continues SMEE's Bui-ger. "Vet the rise in popularity of domestic music in recent years 
is evidence that, within a converging Europe, there is still a desire on the part of the 
public to hold on to their own unique identity and culture. And. to best reflect that, 
many — including MTV as well as Sony Music — are organizing themselves in ways which 
best address this important development." 

".Against that background, " Bui'ger adds, "1 am particularly pleased that seven of 
our 1 1 IFPI Platinum Awards this year have been presented to European artists, reflect- 
ing our commitment to grow our domestic taleiil around Europe even as we continue 
to develop our outstanding roster of inlernatir)nal artists." 

DOMESTIC TAILORING 

EMI's de Buretel also is encouraged by MTV's support but wants to see more of it. 
"In some territories like Germany and Scandinavia, the show [does help with market- 
ing], but. in countries like France, Spain and Portugal, MTV's presence is not really big 
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Airing to a potential global audiena 
of over I billion people including: 




MTV Espono * Live 
MTV European * Live 

MTV France ★ Live 

MTV Germany * Live 

MTV2 The Pop Channel * November 9 

MTV Italia * Live 
MTV Netherlands &TMF* Live 

HTV Nordic * Live 
MTV Polska * Live 
MTV UK & Ireland * Live 



MTV Argentina * Live 
MTV Australia * November 15 
MTV Brasil * November 16 
MTV Chile * Live 
MTV India * November 17 
MTV Japan * November 29 
MTV Korea * December I 



MTV Mandarin * December I 
MTV Mexico * Live 
MTV Philippines * November 17 
MTV Russia * Live 
MTV South East Asia * November 17 
MTV US * November 12 
MTV2 US * Live 



The MTV Europe Music Awards 2001 will also be shown live on the internet: 
www.mtve.com * www.mtv.co.uk * www.mtv.de * www.mtv.it 
www.mtv.ffr * www.mtv.nl * www.mtv.pl * www.mtv.es 
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You'd be mad to miss it! 
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enough lo make an impact," he says. "MTV really has 
to make a push in Latin and Francophile countries. They 
are doing this, but it needs more energy," 

Addressing the issue of trying to tailor an international 
show to appeal to domestic markets, Hansen says, "Obvi- 
ously, part of the gain to this is the very important expo- 
sure both for artists and, of course, for [the MTV] brand. 
Because MTV Europe in itself is a very international 
place, each of our individual channels in Europe is more 
or less international, according to their needs in the mar- 
ket. But when you take a network show that, in its 




MTV's Hansm 

nature, is very international, that makes it very appeal- 
ing to broadcasters around tJie world, let alone oin other 
MTVs. 

"Each of our channels customizes the A/7 T Europe 
Mu.sic Awarth show, for repeats especially." Hansen adds. 
"Secondly, every channel is given its own award, which 
it can place within the context of the show, riiat allows 
the growing of new talent and each of the channels to 
have specific power with the programming franchise. 
But. more than anything else, it allows ownership from 
our channels toward the network — they are very much 
pan ol die dctisioii-iiiakiiig process of whai goes in the 
show. 

"From an internal M TV^ Networks perspective, il is 
inunensely complicaicd. And there are also host broad- 
casters who are taking il. if not live, then very close to 
live, and they have their t)wn relationship with (he show. 
It is a huge logistical exercise (o make sure that every 
constituency within our own organization — let alone 
externally — is able to gel the most om of it." 

ONLINE COVERAGE 

In addition to the numerous feeds to MTV channels 
around the world, the netwtM'k also has a number of hxal 
MTV Web sites that also customize their content lo pro- 
vide simultaneous coverage to the live show. And. lor the 
lirsl time. MTV's new broadbantl ollering will be broad- 
casting coverage <)rtlie show, allowing viewers yet anoth- 
er avenue to access the extravaganza. 

"\Ve had massive irafTic last year on o\w Web sites, and 
we'll be puKing ii lot of effort into M l A'i." reveals 
Hansen. " I here will be nine sites Icaturing uni(|ue and 
customized stulf. Each will have its own individual inlei- 
views and will run synchronous with the show, as deter- 
mined by the running ortler of tlie show, but ellectively 
il will be a separate production. 

" The wholf itiea of M lA'i (s thai ihey are fulU lunc- 
tioninj^ and intei;i ated parts of the l A' channels. They 
delixci ( ci l.iiii things thai are scparair to the ( hannels — 

(.oii/niiii tl I'll f»i<^i' ^(f 



ThE^EUROPEAN ROADSHOW: 

)ters Set The Stages 
For MTVE's Award Shows 




BY CAMILLA PHELPS 



LONDON — In the years since the MTV F.urope Musif 
Awanh show was launched in Berlin in 1994 to a global 
TV audience, the show has taken place in seven differ- 
ent cities around Europe. 

It's a complex undertaking for a media company to 
stage a major live event in a different countr)' each yean 
Inevitably, with such large-scale production values 
involved, the role of a local promoter has become increas- 
ingly important. 

For the first three years, when the show was staged in 
Berlin, Paris and London. MTV Europe (MTVE) pro- 
duced the event without any local promoter involvement. 
However, since the Rotterdam awards in 1997, Europe's 
promoting elite has Iwen brought on hoard lo help with 
local pioduclion issues and sell tickets to the live audi- 
ence, which is an important part of the show. 

For [his year's show in Frankfurt, approximately half of 
the total tickets for the EMAs will l>e 
sold to the general public lo involve 
as many "real" fans as possible and 
add the energy they will bring to the 
event. In ptevious yeais, the number 
of fans admitted to the show has 
ranged from 4,000 in Dublin to 
15.000 in Stockholm. 

LOCAL LOGISTICS 

At a typical televised concert, it's 
not unknown for the relationship 
between TV crews and event- 
production staff to become a little 
fraught. Tlie two parties usually have 
quite difTerent agendas. However, at 
the EMAs, the two sides have a mutu- 
ally beneficial t elationship. It's the 
biggest live event that MTV^E is 
involved in and, for most of the pi o- 
molers. it's the biggest TV show 
thev'II ever be participating in. 

Promoters were originally brought in lo work on the 
awards show becausf of their Unal expertise. M I V ships 
in the priKluction staff and bo{)ks the artists, but concert 
logistics are the promoter's forte. Health and safetv issues. 
Uxral legal requirements, the liaison with venues, hotels 
and transport at e things (hat promoters are used to deal- 
ing with on a daily basis. 

The promoters chosen to work on the sh()W are the 
obvious candidates — they are (he biggest names involve<l 
in the concert business in their respective host country: 
and most ba\ e worked with M TVE on other events and 
festi\ als over the years. 

Leon Ramakers, from Mojo in Holland, was the first 
promoter to be involved with MTVE on ibe Rotterdam 
EM.Xs in 1997 (before (llear Channel Kniertainmeni — 
CX-K — bonghl his companv). Ramakers says it was boih 
a posili\e and challenging experience, adding lhal the 
biggest benelil is the simple fact that "it's just great to 
have such an important show in vour country." 

Ramakers' thoughts are echoed by (he i)romoiers who 
have followed in his footsteps since Roltet dam in 1997. 
The show mav not have (he same earning potential as a 
sold-ou( sladiinn or arena concert, but all the promot- 
ers a^ree thai the |>resiige ass<Kia(ed widi the awards is 
a major benelil. 

I lionias johansson of (;(;F.-ow ned F.M.\ relsi;ii in 
Sv\eden worked on the show last autninti in Sio< kiioitn. 
"It was \er\ interesling lo be |)ai I ol one- ol llu- biggest 
live television shows in the world and be invoUed wiili 
such a big bill of artists. " he recalls. "1 he negative iispecl 
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was that il did involve a lot of time and effort... but the 
return w as in terms of experience. The show MTV is 
doing is very brave... so it is important for promoters to 
be involved." 

EUROPEANS AND NON-EUROPEANS 

The promoter for the Milan show in 1998 was Rober- 
to de Luca of Milano Concerti. "It's not exactly the same 
as being a promoter in the usual sense." he explains. 
"But you always have to he open to new experience, and 
this is one oftho.se things in your life that you simply 
have to do. In our line of work, you never finish learn- 
ing — there is no school of promoting, after all. So, work- 
ing on the EMAs was important in terms of learning how- 
to deal with the very different environment of such a 
major I V show'." 
Although it is an M TVE event, musically, il presents 
many non-European international 
artists. Tlie tastes of the MTVE view- 
er define the choice of artists for the 
awai ds — and. despite healthy local- 
music scenes in most European 
countries — the M I'VE audience 
\ ' . often wants to see big U.K. or Amer- 

ican names. 

Award categories exist specifically 
for artists from different MTVE 
regicms. Artists such as Italy's Liga- 
bne and Cermany's Guano .\pes — 
\er\ p<tpular in [heir ow n countries — 
have made live appearances. Bui 
border-crossing international artists 
do dominate the performances. 

" This is not necessarily a negative 
thing." says de Luca. "There's a 
commercial logic: after all. it's a show 
with an international audience." 
fohau'-'^im This isn't to .say that local artists 

d(m't iienefit from having the EM.Vs 
in their country. The media attention that inevitably sur- 
rounds the EM.As can be a leal boost lo die ItKiil concert 
scene in the host citv. I he show al.so represents a great 
oppoitunit) to promote homegi ow n atlists via other events 
taking place during the same week as the awards show. 

CLUB COVERAGE 

Since the Dublin show in 1999, coverage of the EMAs 
features what is happening musically outside the con- 
lines of the actual awards event. MTV crews are out and 
about at clubs and gigs around town, and the general 
party atmosphere encourages the public to get out and 
see IfKal live nnisic. 

As Johansson points out. "41iere is a big media circus, 
and local artists benefit because of the attention focused 
on the city. .And everyone [who comes to the city] lakes 
away some experience of (he local music." Las( year. 
S(ockh(tlm Music Live Day was organized to coincide 
with ihe F.M.Vs. and liands plaved in every available space 
around (be ( itv. horn clubs (o shopping malls. 

I bis WAV. the show returns to (tcrmanv. where M I \T', 
will wor k with (he concei t-pi omolion company Marek 
l.ieberbeig Ki>n/er(agentur. Jackv Jedlicki of Marek 
Liebeiberg sa\s (he awards will give (he record C(nnpa- 
nies the opportunity to showcase local talent around the 
cilv. Numerous live showcases are planned around 
Frankturl to coincide with the EMAs. "A star-studded 
show is alwa\ s good lor ihe promotion of live events." 
sa\s |edli( ki. " I he show is re.ilK about the iiitei nation- 
al nmsic scene, but i( does hel|) liKal acts." ■ 
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Congratulations to all oF our nominees at this year s HTY Europe Husic Awards. 

Sony Music International 





Zomba's Watson 
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usually things that doirt work within the TV context. 
So, during the show, people on the Web sites can kick 
back and have an online conversation when the per- 
formances are on, for example. It also allows more 
detailed feedback, and, lor the first time this year, we'll 
be having our first interactive award as well, so the Web 
sites are Ijecoming much more important." 

BRITNEY AND BOYS 

Despite all the emphasis on 
tailoring the coverage lo 
make the awards show "local" 
lo each territory, record 
labels place great value in the 
event to market their inter- 
national acts. .Says Stuart 
Watson, Mt) of Zoinba Inter- 
national Record (iroup, 
"The A/Tf Eiit(il>e Music 
Awards arc a great platform 
to launch a new album, and 
we liaxe used it successfully 
twice; once on Britney 
Spears' Oops!...! Did It Again and the second time on the 
Backstreet Boys' Black & Blue." 

Warner's .\lberliiii agrees, adding, "European music 
is glowing everywhere, and the awards show is an 
important way of promoting this music around the 
world." 

However, Watson notes, "It's diniciilt to do a show that 
is all things to all territories, but MTV has been success- 
ful in incorporating awards from different markets. I 
don't know how relevant the performance of an Italian 
act is in. say, (iermanv. Therefore, 1 believe the sliow is 
more relevant from an inlernational-repei loiie point of 
view, ralliei than domestic " 

EUROPEAN 
ORIENTATION 

Sounding a word of cau- 
tion, EMl's de Biiretel would 
like lo see more emphasis on 
European repertoire, not just 
during the show, but on 
MTV's European channels 
as a w hole. " I bis is the first 
year 1 can remember where 
MT\' lias Ijeen so keen lo 
|feature| European artists," 
says de Buretel. "M I V is still 
t<x> American for me. It should be more open to Euro- 
pean acts than .American acts. [Lt)cal repertoire in 
Eui(jpe] is d\ing. It is so difficult to work an act in 
Europe; it is more and more 
costly, and we don't want 
I European I music to go the 
way of [European] cinema. 
There is a tendcnc\ to have 
more domestic acts in 
Europe, and MT\' Ix-coiniiig 
more continental Europe- 
oriented will help M'r\' 
Europe. That w ill earn them 
more respect frtjin ;icls ;ill 
over Europe, rather thanjiist 
one or two countries, and the 
coverage will gel better." 
C^ommeniing on the ratio 
of international to local acts, MI'V's Hansen concludes. 
"It's the nature of the music industry; every year, theie 
are maybe 20 artists who are totally generic to anywhere, 
and then there are a lot of other artists w ho are suc- 
cessful in some markets but not in others. Moving peo- 
ple to each of the markets w here they have a major pres- 
ence is also a relationship that we want to honor, in 
terms of being able to allow those artists and that audi- 
ence access to the show. It's a big responsibility that we 
have. " ■ 
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MTV EUROPE 
MUSIC AWARDS WINNERS 
1994-2000 



2000 MTV EUROPE MUSIC AWARDS, 

NOV. 16, 2000, GLOBE ARENA, STOCKHOLM 

Best Male: Ricky Martin 

Best R&B: Jennifer Lopez 

Best Rock: Red Hot Chili Peppers 

Besl Group: Backstreet Boys 

Best New Act: Blink-182 

Best Pop: AH Saints 

Best Dance: Madonna 

Best Video: Moby — "Natural Blues" 

Director: David La Chapelle 
Free Your Mind Award: OTPOR 
Best Hip-Hop: Eminem 
Best Female: Madonna 
Best Album: Eminem — 

The Marshall Mathers LP 
Best Song: Robbie Williams — "Rock DJ" 

Best Nordic Act: Bomfunk MC's 

Best German Act: Guano Apes 

Best Italian Act: Subsonic 
Best Polish Act: Kazik 
Best Spanish Act: Dover 
Best U.K, & Ireland Act: Westlife 
Best Dutch Act: Kane 
Best French Act: Modjo 



1999 MTV EUROPE MUSIC AWARDS, 
NOV. II, 1999, THE POINT, DUBLIN 
Best Male: Will Smith 

Best Female: Britney Spears 

Best Dance: Fatboy Slim 

Best Hip-Hop: Eminem 
Best Rock: The Offspring 

Best R&B: Whitney Houston 

Best Nordic Act: Lene Marlin 

Best Group: Backstreet Boys 

Best Pop: Britney Spears 

Best German Act: Xavier Naidoo 

Best Album: Boyzone, By Request 

Best Italian Act: Elio e le Storie Tese 

Best Breakthrough 

Artist; Britney Spears 

Best U.K. & Ireland Act: Boyzone 

Best Song: Britney Spears — 

"Baby One More Time" 

Best Video: Blur— "Coffee & TV" 

Directors: Hammer & Tongs 
Nick Goldsmith, Garth 
Jennings, Dominic Leun 

Free Your Mind Award: Bono 



1998 MTV EUROPE MUSIC AWARDS, 

NOV. 12, 1998, FILAFORUM MILAN 

Best Male: Robbie Williams 

Best Female: Madonna 

Best Group: Spice Girls 

Best Song: Natalie Imbruglia — "Tom" 

Breakthrough Artist: All Saints 

Best Rap: Beastie Boys 

Best Rock: Aerosmith 

Best Dance: Prodigy 

Best Pop; Spice Girls 

Best Album: Madonna, Ray of Light 

Best Video; Massive Attack — "Tear Drop" 

Select U.K. & Ireland: Five 

Select North: Eagle-Eye Cherry 

Select Central: Thomas D — Franka Potente 

Select Southern: Bluvertigo 



Free Your Mind Award: 



B92 (independent Serbian 
radio station) 



1997 MTV EUROPE MUSIC AWARDS, 

NOV. 6, 1997, AHOY STADIUM, ROTTERDAM 

Best Male: Jon Bon Jovi 

Best Female: Janet Jackson 

Best Group: Spice Girls 

Best Song: Hanson — "MMMBop" 

Breakthrough Artist: Hanson 

Best Rap: Will Smith 

Best Rock: Oasis 

Best Live: U2 

Best Alternative: Prodigy 

Best R&B: Blackstreet 

Besl Dance: Prodigy 

MTV Select: Backstreet Boys — 

"As Long As You Love Me" 
Best Video: Prodigy — "Breathe" 

Director: Walter Stem 
Free Your Mind Award: The Landmine's Survivors' 

Network 



1 996 MTV EUROPE MUSIC AWARDS, 
NOV. 14, 1996, ALEXANDER PALACE, LONDON 
Best Group: Oasis 
Best Rock: The Smashing Pumpkins 

Best Song: Oasis — "Wonderwall" 
Best Dance: Prodigy 
Breakthrough Artist: Garbage 
Best Male: George Michael 

Best Female: Alanis Morissette 

MTV Amour: The Fugees 

MTV Select: Backstreet Boys — "Get Down" 

Free Your Mind Award: The Buddies & Carers of 
Europe 



1995 MTV EUROPE MUSIC AWARDS, 
NOV. 23, 1995, LE ZENITH, PARIS 
Best Male: Jon Bon Jovi 

Best Female: Bjork 
Breakthrough Artist: Dog Eat Dog 
Best Live Act: Take That 

Best Rock: Bon Jovi 

Best Dance: East 17 

Best Group: U2 

Best Song: The Cranberries — "Zombie" 

Best Director: Michel Gondry — Massive 

Attack's "Protection" 
Free Your Mind Award: Greenpeace 



1994 MTV EUROPE MUSIC AWARDS, 

NOV. 24, 1994, BRANDENBURG GATE, BERLIN 

Best Group: Take That 

Best Male: Bryan Adams 

Best Female: Mariah Carey 

Breakthrough Artist: Crash Test Dummies 

Best Cover: Gun — "Word Up" 

Besl Rock: Aerosmith 

Best Dance: The Prodigy 

Best Song: Youssou N'Dour/ 

Neneh Cherry, "7 Seconds" 
Best Director: Whale — "Hobo Humpin' 

Slobo Babe" 

Director: Mark Pellington 
Free Your Mind Award: Amnesty International 
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Congratulations to all our Artists on their 

EUROPE MUSIC AWARDS NOMINATIONS 



U2 (4) 
LIMP BIZKIT (4) 
^ EMINEM (3) 
SHAGGY (2) 
NELLY FURTADO (i) 
BLINK 182 (1) 

D-12 0) 
BRISKEBY (1) 
SAFRI DUO (1) 
NO ANGELS (i) 



RAMMSTEIN (i) 
DIEARZTEO) ! 
ECHT (1) 1 
KASIA KOWALSKA W 
ALSOU (1) I 
TATU (1) 
S CLUB 7 0) 
CHRISTINA AGUILERA, 
LIL' KIM, MYA 

& PINK 0) ' 




UNIVERSAL MUSIC INTERNATIONAL 
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MTV EUROPE'S 

TOP 20 MOST-PLAYED 

VIDEOS (Year To Date) 

M i l ' Europe has a sigviftcanl promotional tmptut on both inter- 
national atid local artists. The follou^mg charts wre produced exclu- 
sh'ely for Billboard by MTl' Tftey prtnnde a look at MTV Europe's 
Top 20 Most-Played Videos for the year to date for several of the net- 
work's European cfiannels. Similarities among tlie mrious clmrts 
illiLslrate MT\ "s region-wide impact. Differences spotlight the target- 
ed programming and local-arli.st support of the varioiL\ MTV Europe 
channels and, in some cases, the different cut-off dates med Iry MTV 
to produce year-to-date data. Artists may hax'e different label affilia- 
tions across Europe: original label affiliations are shown. 

MTV U.K. 

{year-to-dttie, (is of Oct. 4) 

1. ".Sun'fi'or." Destiny's Child ('.nlmhia 

2. "Clint Eastu^itod," Gorillaz. Pariaphone 

3. "/((jWiw'." Limp Bizkit /'i/cf.M'o/v 

4. "Afj.yaftion.' OutKast IjiFiinfAmla 

5. ^Teena^e Ihrthog, " Wheatus, Columbia 

6. "Bw(/^r/?v," Crazy Town. Coluiiihia 

7. "Boofv/ifioiis," Destiny's Child Colimhia 

8. "hirplf Fills ~ D-12. SUiihilmrolif 

9. "Lad\ Maitnaktle. " Christina Aguilera, Lil* Kim, Mya and Pink feaL 
Missy Elliott, Inltnnpt 

10. "Here With Me, " Dido. CheeH Anstu 

11. "Don't Slop Mmm'" S Club 7, Polydor 

12. "I.tl Me Bto' lil Mini;." Eve Sc Cwen Slefani. Ruff Rjiervlntemopt. 

13. "Can't Get You Out of M\ .V/ifrrf. ' Kylie Minogue PMor 
H. "Ride Wil Me." NcUy feat. City Spud fo' ReeH'immal 

1 5. "Sing. " Tnvis. IndependietitelSIKf. 

16. "Eln'olion." V2. Island 



17. " Whole Agam," Atomic Kitten, Innocenl/Virgin 

IS. "Angel, " Shaggy feat Rayvoo, MCA 

1 9. "I'm Like a Bird, " Nelly Furtado, Dreaviworks 

20. 'A Little Respett, " Wheatus, CAumka 



MTV CRNTRAI. 

lyeur-tn-dfilf, m of Oct. 4) 

1. "Follow Me. " Uncle Kncker. Top DogiLavaOUlanlic 

2. "Ijidy Marmalade. " Christina Aguilera, Lil' Kim, Mya and Fink feat 
Missy Elliott hitrrmpe 

?. "A ngel. Shaggy feaL Rayvon, MCA 

4. "Elemily/Road lo .Mandalay. " Robbie Wlliams, Chrnalh 

5. "Perfect Cenlleman. " Wyclef Jeaa Columbia 

6. "fiesta. " R. Kelly feat Jay-Z, Jiiv 

7. "Miss Cahjorum. Dante Thomas feat Fras, tlAtra 

8. "Vie Rack Ska:" Blink-182. MCA 

'). "Bovt^licioiis. ■ Destiny's Child Columbia 

10. "Slug, " Travis, IndepfiidieitteiSISF. 

11. "IjiMf Blmc Yii .\lind."E\e Sc Gwen Stefanie Ruff R\dersllntnscope 

12. "^^^^fflHo/7J'/:^■ HnniHHg)." Brothers Keepers, WEA 
n. X'rau'/ai," Linkin Park. WanierBros. 

14. "Be.jtngeled." Jam & Spooa Hrio/a 
Ix 'Ain't It /i/n/n, "Jeimifer Lopez, Epic 

16. "Dream of You. " Schiller Sc Heppner. PoMor 

17. "Purple Pills," \>-\t Shadyhitersrope 

18. "Week micli auf." Samy Deluxe £A1/ 

19. "Afv Har,' Limp Bizkit, Interscope 

20. "Schmile Mddchen, " Fettes Brot, jmflomba 



MTV FRANrr 

lYear-to-date, as of Sept. 26) 

1. "If I Em Feel Beltr," fhoaax, Source/Virgin 

2. "You .Are A/v High," Demon. S.M.A.LLjSonj 

3. "Clint Eastwood. " Gorillaz, Partophone 



4. W(M,"IkUSouileChAiKb»n,TommBo}/EaslWesl 

J, "Dim 'tTell .Me, " Madonna. Maiierick/Waner Bros. 
6. "Walking .■iua'i, " Craig David Wildstar 

I. "911." Wyclef Jean Sc Mary J. Blige. Columbui 

5. "Road Tnppin '. " Red Hot Chili Peppers, Warner Bros. 

9. "Siinivor." Destiny's Child Columbia 

10. "Starlight, " Supermen Lovers, Vogiu 

II. "Miss Jackson." OulKiSt LaHice./,irista 

12. '/l///or lou. 'Janet Jackson, Virgin 

1 3. "Butlerfh. " Crazy Town, Columbia 

14. "Weapon oj Choice," Fatboy Slim. SkinliSony 

15. ".hiolher Dai in Pariuine," Brandy Sc Ray J, WEA 

16. ■/MrasN/A/r" Shaggy. A/C-l 
17). T/a\, "Jennifer Lopez f/;if 

18. "IndependenI Woman. " Destiny's Child Columbia 

19. "Love Don't Cost a T/iing, " Jennifer Lopez, Epic 

20. "I'm Like a Bird." Nelly Furtado. Dreamworks 



MTV .SPAIN 

iYear-to-date, as of Oct. 1 j 

1. "Ora/^astoW," Gorillaz, Parlophoiie 

2. "Me Castas Tu, " Manu Chao, Virgin 

3. "Butterfly," Craiy Tom, CMumbia 

4. "19-2000. " Gorillaz. Parlophone 

5. "Elnnlion " iTomhRiiider .Ma), Vi, Island 

6. "Sun'ivor, " Destiny's Child Columbia 

7. "Imitation of Life. " R.E.M„ Warner Bros. 
S. "My Way," Limp Bizkit, Interscope 

9. "Thank lou." Dido. Chefk\l,irista 

10. "Chillin'.'Uodjo, Barclay 

11. 'Another Chance. " Roger Sanchez, DifecledlSmy 

12. "What It Feels Like For a Gid. " Madonna, Manerick/Wamer Bros. 

13. "Dont Panic." Co\dp]iy, Parlophone 

14. "Hidden Place. " Bjork, One little Indian 

Continued mi page 54 
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Audiences love its atmosphere. International stars feel at home there. Promoters from all over the world swear by it. For everything 
from sports tournaments, concerts and congresses to splendid galas, you can be sure your event will be an unforgettable experience 
at the Festhalle Messe Frankfurt. Please contact us for further details: telephone +49 69 7575-6404, fax •I-49 69 7575-6949, 
www.festhalle.de, festhalle@messefrankfurt.com 




A powerful performance. 



Festhalle Messe Frankfurt: 

Host of the MTV Europe Music Awards 2001 



Festhalle 

Messe Frankfurt 



Cup, ,13 ,.L 



Loyalty 
breeds 
Trust 



Thafs what 
music 
is about 

Congratulations 
to the 

MTV Europe 
Music Awards 

and its international 
president 

BUI Roedy 

for being 
a living 
example of this. 



Sagliocco Group 



'he jN/Iu 



^1 




18. "ImiMim of Life, " Warner Bros. 

19. "Boofytous," Destiny's Child, Co/uiniia 

20. "Karma Ht)lel," SpooVs, .-lilmiij'Epif 



TOP VIDEOS 

C.otiltuurd fnitit iKi^f 52 

15. "flrMm On, " Depeche Mode, A/a/e 

16. "/'/av, "Jennifer Lopei f./iif 

1 7. ■The Rock Sim; " BUnk-182, MCA 
IS. "\a Mama, " Fad»y Slim. Skinl/Sony 

19. /l)ins^(M,"LosPiratas, Warner 

20. "Lad^ Manmilade, " Christina Aguilera, Lil' Rim, Mya and Pink feat. 
Missy Elliott. Iiilempe 



MTV ITAT.Y 

(Year-UHhlf, m of Se(it. 26) 

1. "Turn Off the U^ht." Nelly Furtado. Dreammirh 

2. "Sing. " Travis. Iiiilej}eiulieiite..SISE 

3. "Btillerlh " Crazy Town. Oihmhm 

4. "Vie Rixk Slm\ " Blink-182, AfC I 

5. "i ixgel " Shaggy feat, Ranon, MC,.\ 

6. "Slarligk," Superman Loven, RMG 

I. ".\ Ullle Respect. " Wheatus. C.ohmlm 

8. "CJiiit Eastumcl. " Gorillaz. hirhphme 

9. "Wait in Suimer, " Addis Black Widow, liistniit Kmma 

10. ".Ms.y»M.so)j."OulKast. l.iiFacf Aiista 

II. "Drops of Jupiter iTeil \Ul" Tnm, Columbia 

12. ".Viirann" Destiny's Child. Columbia 

13. "Here Willi .Me. " Dido. (./wrh'Hroto 
H. "A notlier Chanci. " Roger Sanchez. DefectediSnny 

15. "Tre Parole." Valerit Rossi. KMC Ricunii 

16. "Lei .Me Hlcr,e Ya .Mnid. " Eve Sc Cwen Stebni, Ruff Rjders/lnlerxope 

17. "Mad About You." Hooverphonic. Coluiitbia 

18. "Due Of !(()«. "Tiromancyno, Virgiu 

1 9. "Hum Bah Hiti u. " Ash. Infections 

20. "(;iwiSouk"Stiirsailor. Clirmlis 



MTVF.TIROPFAN 

lYear-lo-dfite, ri.s iij .Sept. 25) 

1. ',M///(/r liiti," Janet Jackson, Virgin 

2. "Lcid\ MttrmiilaAe. " Christina Aguilera, Lil' Kim, Mya and Pink feat. 
Missy Elliott lntei\icipe 

3. "Play. "Jennifer Lopez, tpu 

■t. "SunTi'iir. " Destiny's Child. Cjdumbia 

5. 7/llajn/,Mf."Shaggy, Air.l 

6. "I'm Uke a Bird, " Nelly Furtado, Dreaimvrks 

7. "What Took (k .So Long, " Emma Bunton. 1 irgin 

8. "Don) Let Me Be the Last In Kiiou\" Britney Spears, fr, e 

9. ".VoUv Wauls to Be Ijmely, " Ricky Martin & Christina Aguilen, 
Columbia 

10. "Biitterfh" Crazy Toym. Columbia 

11. "Elei'atiiin" tJombRimIn Mi\L U2, Island 

12. "Ifs Raining .Men. " Ceri HaUiwelL EMI 

n. "It'Aw/^' .-I^H/H, " Atomic Kitten. IniuKeiilj'Virgin 
N. "Purple Pills," 0-12. Sluiily/lnlerscope 

15. "jaded," kerosmiih. Coltmbia 

16. "The Rock Slimc," Blink-182. .MCA 

17. "Elernily/Road In .Miimliihiy." Robbie Williams. Cbrysala 
IS. "One Mare Time," DihPunV, I'ligin 

19. "My lli/v,"LimpBizkit, liilrivope 

20. "Crau'Tiii'," Linkin Park Warner Bros. 

(MTY European seivrs Armenia, .iurbaijan, Belgium, Belarus, Bulgaria, the 
C-Jch Republic. Egypt, Georgia, Greece, Hungary, Iceland. Israel, Lebanon, 
Luxembourg, Malta. Mcildoin, Portugal, Roiimnia, the Sloi'ak Republic, Slmr- 
nia, Tiiiiey and the Ukraine.) 



MTV NORDir 



{Year-to-date, as of Oct, I ) 

1. "Elevation" (TomhRaider Mix), U2. Island 

2. "Perfect Gentleman. " Wyclef Jean. Columbia 

3. "Survivor," Destiny's Child. Columbia 

4. "Butterfly," Crazy Town. Columbia 

5. "Corrrttf/ifl." Standfast EMI 

6. "Play, " Jennifer Lopez. Epic 

7. "Reiidezsviis." Craig David, Wildstac'edel 

8. ".VI For )i>u." Janet Jackson. Yirgin 

9. 'Aint It fun HV,"Jeimifer Lopez, Epic 

10. 'Xobody Wanii to Be Lonely, " Ricky Martin & Christina Aguilera, 
Columbia 

11. "Crois the Border," Mendez, Stockholm 

12. Ungrl, " Shaggy feat. Rayvon, AfCI 

13. "Chillni'."Modp, Barcltn 

14. "Clint Eastuood." Gonllai, Parloplione 

1 5. "Miss Cjilifornia. " Dante Thomas ic Pras, Elektru 

16. "BootylicioiL^," Destiny's ChilfL Columbia 

1 7. "Drh'ing One of Your ('Mrs, " Lisa .Miskovsky. Stockholm 

18. 'Another Day in Paradise, " Brandy & Ray J, WEA 

19. "Come Along," Titiyo, Supentudio/WEA 

20. "Sing.'Trmis. Independienle/SI.\'E 



MTV NETHF.RI.ANnS 



(Year-lii-dtite, iis of Oct. A') 

/. "'Ilr Come One. " Faithless. (JteekyMri^ta 

2. 'All For You," Janet Jackson. I 'irgin 

3. "W^w^iflW," Craig David, Wildstar/edel 

4. "I KnouC B'lifit. Yirgin 

.5. "Lady Marmalade, " Christina Aguilera, Lil' Kim, Mya and Pink feat 
Missy Elliott Interscope 

6. "Thank You," Dido. Cheeky!. Crista 

7. ■VMIauiVA/f, "Shaggy. .i/CI 

8. "Butterfly. " Crazy Town, Columbia 

9. "Let Loie Be ibiir Energy," Rdtbie Williams, Cliiysalis 

10. "Drops of Jupiter {Tell Me)," Tnin, Columbia 

11. "H'Art'( That Girl." Eve, hiterseope 

12. "I'm Like a Bird. ' Nelly Furtado. Dreamwoiis 

13. "P/fn. " Jennifer Lopez. Ejiic 

14. "So Fresh, .So Clean," OutKast LaFace/.^rista 
ly "Little /^"Jamiroqiui. Sony S2 

16. "Turn Off the Ijglil. " Nelly Furtado, Iheamuwks 

17. ".S'unr.vo; " Destiny's Child. Columbia 



Richards Butler is proud 
to have represented 
MTV Networks Europe 
for a number of years 
and we wish them every 
success with this year's 
MTV Europe Music 
Awards. 



RICHARI 
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4 . out of 5 nominees for 

"BEST GERMAN ACT" 

RAMMSTEIN 
DIEARZTE 

ECHT 
NO ANGELS 

I ■ 

Wir sind stolz auf Euch 

UNIVERSAL MUSIC GERMANY . 



aterlal 



Blakes 




There are only two Blakes 
London and Amsterdam 



Blakes Hotel 33 Roland Gardens London SWT 3PF England Telephone: 020 7370 6701 Fax: 020 7373 0442 
Keizersgracht 384, 1016 GB Amsterdam, The Netherlands Telephone: 31(0) 20 530 20 10 Fax: 31(0) 20 530 20 30 
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VERGING VOICES, BITCHIN' BABES: 
As Erin McKeown says, "It's not 
often you find four people whose 
music matches well enough to make 
it interesting for the artists and the 
audience — but. for whatever reason, 
ours works well." 

.McKeown is talking about Voices 
on the Verge, a quartet of young fe- 
male singer/songwriters comprising 
herself. Beth Amsel, Jess Klein, and 
Rose Polenzani. The four recently 
enthralled a club crowd at Manhat- 
tan's Bottom Line with a set approx- 
imating their Rykodisc album Live 
in Philadelphia. But the develop- 
ing indie artists all have solo re- 
cording and performing careers, 
too. and happen to be based in West- 
ern Massachusetts. 

"At one point, three of us had the 
.same manager |who| put us togeth- 
er on a bill." says McKeown. a petite 
performer who plays a rockin' 
Gretsch guitar almost as big as she 
is. along with an accordion and 
African djembe drum (the others 
play guitars, with Polenzani also 
playing piano and Klein clarinet). 
"We all knew each other — or [knew] 
of each other — but we were starting 
out and couldn't individually Till the 
(Northampton. Mass., club] Iron 
Horse. So why not put the four of us 
together and get a good crowd?" 

Instead of doing short, separate 
sets, they decided to play one long 
set as a group in the popular singer/ 
songwriter "in the round" format. 

"Most singer/songwriter rounds are 
boring and usually a matter of con- 
venience for the promoter, " says McK- 
eown, a Mimsycle Music (ASCAP) 
writer. "To get to your songs, you 
have to sit through the others. But 
we're all interested in playing with 
others, and the audience response 
has been tremendous, with people 
coming up and saying it's the best 
show they've ever seen. I don't mean 
to sell my own stuff short, hut there's 
something infectious and joyous 
about the four of us together |when| 
we're still tr>'ing to find our way in 
our solo careers." 

The Verging Voices seem a young- 
er version of the now venerable 
Four Bitchin' Babes, made up of 
singer/songwriters Christine tavin. 
Sally Fingerett. Megon McDo- 
nough. and Patty Larldn when they 
formed in 1990. After numerous 
personnel shifts (the Babes have 
since variously included the lumi- 
nous likes of Julie Cold, Kristina 
Olsen. Cheryl Wheeler. Janis Ian. 
and Mary TVavers), the quartet now 
comprises Fingerett. Camille West. 



Debi Smith, and newest addition 
Suzzy Roche. 

"Megon was leaving, and they 
asked me if I'd be interested. Even 
though I was a little different I said 
yes, because I really liked them." 
Roche says. As the uniquely talented 
frontwoman of the much-loved sis- 
ter trio the Roches, she is different 
indeed. "I've done four gigs with 
them now and am trying to fit in and 
.serve their group." 

But Roche, who lives in Green- 
wich Village and witnessed the Sept. 
1 1 attacks, adds that she has "learn- 
ed to not make plans past day one. 




considering what's going on in the 
world." She is eager, though, for Red 
House Records' January release of 
Zero Church, a collaboration with 
older sister Maggie (the Roches, also 
including sister Terre, have been 
dormant since 1997) that, she says, 
represents "my heart and soul." 

Untodust Ditties (ASCAP) writer 
Roche explains, "It's based on the 
work we did last summer at lac- 
claimed actress/plaj'wrightl Anna 
Deavere Smith's Institute on the 
Arts and Civic Dialogue at Harvard 
University. Her whole thing is about 
diversity, land the album] is a col- 
lection of prayers from people of all 
different cultural backgrounds that 
we'd wanted to do for years." 

It also resembles the Roches' cher- 
ished Bottom Line Christmas shows 
(and 1990 Christmas album. We 
Three Kings) with its focus on har- 
monies. Guests include Terre and 
brother David Roche and Ysaye Bam- 
well of Sweet Honey in the Rock. 
Hastily inserted into the disc, inci- 
dentally, is the newly written "New 
York City. " Suzzy and Maggie wrote 
it to benefit the families of the Park 
Slope, Brooklyn. Fire Squad One, 
which lo.st 12 firefighters Sept. 11. 

Roche says, "It was a way of lend- 
ing our voices to something that's 
bigger than just us." 



BMC Smgs Signs Rogers. English singer/sungwriter Sebas- 
tian Rogers ha.s inked a worldwide music publishing agree- 
ment with BMC Songs. The young neo-soul/new acoustic 
artist's debut album is released next March on Dream- 
Works worldwide except in the U.K.. where it will be re- 
leased on B-unique Records. Pictured at the signing, from 
left, are Rogers. BMC Songs VP of creative Elizabeth 
Brooks. Rogers' manager Tim Paton. and Rogers' produc- 
er/recording partner Jonny Cole. 



Tritaitc to AnoDier TIMs. Second-generation BMI writer 
Sonny Tillis was recently feted at BMI Nashville's offices for 
his first No. 1 song, Jamie O'Neal's "When I Think At>out 
Angels." Tdlis. who co-wrote the tune with O'Neal and Roxie 
[)ean. also celebrated the birthday of his legendary father 
Mel Tdlis at the event. Pictured, from left, are BMl's Harry 
Warner. Mel Tillis. Dean, and Sonny Tillis. 




Untmsal Signs Swln Bcitz. Universal Music Publishing Group has signed Swizz Beatz to a worldwide co-publishing deal. The 
hip-hop writer/prfKlucer has worked with the likes of Limp Bizkit. DMX. and Jay-Z and wrote and produced tracks on Mary J. 
Blige's latest album. He is currently working on LL Cool J's next solo album, as well as his own DreamWorks/Universal CD 
Swizz liealz Hresenls C.H.E.T.T.O. Stories Volume I. featuring collaborations with artists including Blige. Jay-2. Michael 
Jackson. DMX. Papa Roach. Bounty Killer. Ja Rule, and Metallica. 1 le's also readying the launch of his new J Records label. 
Full Surface Records. Pictured, from left, are Swizz Beatz manager T.L. Harris. Universal Music Publishing Croup VP of busi- 
ness affairs Robert Allen. Universal Music Publishing Group executive VP of creative affairs (U.S.) Tom Sturges, Full Surface 
artist Mashonda Tifrere. Swizz Beatz, Universal Music Publishing Group director of urban music (West Coast) Maani 
Edwards, and Universal Music Publishing Group worldwide president David Renzer. 




Jody Williams and Sony/ATV/Trcc Acquire King Uiard. Cele- 
brating its second anniversar>'. Nashville publisher Jody 
Williams Music — along with joint-venture partner Sony/ 
ATV/Tree — has acquired the King Lizard Music catalog from 
Kingsley Brock and Liz Rose. The company has also re- 
tained Rose exclusively as a song-plugger and staff writer. 
King Lizard contains songs by Bobbie Cryner. Kim Patton 
Johnson. Chris Wailin, Br>'an Wayne, Sean Patrick McGraw. 
and Carol Ann Brown. Pictured, from left, are Sony/ATV/ 
1Vee presidenL^CEO Donna I lilley. Rose. Brock. Jody Wil- 
liams, and Sony/AT\''/Tree VP/conlroller Dale Esworthv. 



Bnntwood-8«nson Gets Songs iiy Hayford. Brentwood-Benson 
Music Publishing has acquired the Rocksmith & Mandina 
and Rocksmith Music catalog. It includes some 200 songs, 
many penned by Jack llayford. A noted speaker/aulhor/.song- 
writer. llayford is best-known for writing the worship hymn 
"Majesty." Pictured at Brenlwo(jd-Benson's Franklin. Tenn., 
offices, from left, are Brentwood-Benson Music Publishing 
VP of print music publications Johnathan Crumpton. Hay- 
ford. Brentwood-Benson Music Publishing president Dale 
Mathews, and Brentwood-Benson Music Publishing VP of 
creative affairs Marty Wheeler 
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Fairlight Moving Forward 

Ausbralian Finn To Debut New Product Line At AE5 



BY CHRISTOPHER WALSH 

NEW YORK— With research and 
development continuing to bolster the 
evolution of professional audio re- 
cording, professional audio manufac- 
turers are proceeding with the rollout 
of new products despite the tumul- 
tuous aftermath of the Sept. 11 ter- 
rorist attacks. But not all of these new 
producLH will be exhibited at the up- 
coming Audio Engineering Society 
(AES) Convention. 

In the case of Sydney-based manu- 
facturer Fairlight, the decision has 
been made to exhibit in New York City 
at the convention, rescheduled for 
Nov. 30-Dec. 3 after the Sept. 1 1 at- 
tacks. And with good reason, as the 
manufacturer has a stor>' to tell: the 
reinvention of its product line, now 
offering a comprehensive and flexible 
array of recording, editing, and mix- 
ing workstations. 

Kairlight s new DREAM (Digital 
Recording. Editing, and Mixing) fam- 
ily consists of the DREAM Station, an 
integrated editing and mixing sj'Stem: 
the DREAM Satellite, an independent 
editing workstation; and the DREAM 
console, a large-format digital console 
for larger production facilities. 

The DREAM series represents an 



adaptation to the new landscape of 
audio production and post-produc- 
tion, in which recording and mix- 
ing hardware is increasingly more 
powerful and flexible yet less 
expensive. Powered by the QDC 




engine (Fairllght's digital audio 
operating system introduced at the 
109th AES Convention in Los 
Angelesl. the DREAM series allows 
users to configure .systems to their 
individual requirements by virtue 
of a modular approach. Compo- 
nents work as stand-alone units or 
as an integrated system. 



"We're showing a range which can 
fulfdl different rooms in multi-room 
facilities with application-specific 
tools," Fairlight's John Lancken 
explains. "We've been focused on the 
multiformat, multichannel revolu- 
tion. It's starting to move into the 
music market, obviously — if you 
look at the number of DVD players 
in the consumer market, certainly 
the listener is becoming accustomed 
to a surround sound environment. 
It's really hitting hard on the pro- 
duction facilities who have to now 
effectively do up to six times the 
amount of work in terms of track 
laying and track management at vir- 
tually the same dollars." 

In addition to configurability, the 
DRF/.AM line's open architecture was 
designed to encourage third-party 
plug-in development, resulting in a 
wholly comprehensive production 
environment at a cost the current 
economic climate demands. 

"We cover a wide range of appli- 
cations." Lancken says, "from mu- 
sic recording and track laying 
through to workstation-style desk- 
top editing, into mixing and edit- 
ing, and up to large-format mixing 
with the console." 
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HOT 100 




COUNTRY 
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WOOERN ROCK 


TfTU 
(Labcl» 


FAMKY AFFAIR 

Mary J iJlirji-' 
Or Or,. 
(MCA) 
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Mjty J Bliqi'.' 
[)- (I'l- 
(MCA) 


WHERE 1 COME FROM 

Alan Jjck^;;'!.' 
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WHERE THE PARTY AT 
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(Ro«lrtM»i«rl 
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RECORD ONE 
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Chill RilMtnlo 
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RECORD ONE 

iSinif'iMiT Oilki CAi 
Of. Ore 


THE SOUND STATKHI 

tNafilivi iirl 
John Kelton 


SOUTHSIDE 
iAi;,vii3, fiAl 
F*hil Tan. Jennains Oupri 


ARMOURY 

(VancoiM!!. BtniKh Cnlumbul 


CONSOLEISI/DAWfSI 


SSL 8000 G*^ 


SSL 8000 C-. 


SSL 40OO G 


SSL 4063 0*^ 


SSL 4072 6* 


RECORDERiSl 


Studs r ABDO 


Studer AMD 


MitSilbiBhi X a» 


Panasdflic SV3800 


Sony 3348, Tascam OA-H 


MIX DOWN 
MEDIUM 


DAT 


DAT 


QuintBgyGP? 1/2~ 


BASF DAT 


Pro Taah. Quante^v DAS 


MASTERING 

ll.-..:,slii)n> 
Enginfl«t 


HIT FACTORY 

(N«wVotk) 

HnfePtwen 


HIT FACTORY 
INewYiMM 
Herb Powers 


MASTERMIX 

(Nashville! 
HHk Williams 


MARCUSSEN 

1H.:.I vWQDO.CA'i 
Staptun Matcutuifi 


STERUNG SOUND 

(New Va'ti 
Gsorgo Marino 


CD/CASSETTE 
MANUFACTURER 


UNI 


UNI 


BMG 


SONY 


imi 




Monitor. 



by Christopher Walsh 



AVID USERS: With plans for the 
111th Audio Engineering Society 
(AES) Convention back on track 
— after the terrorist attacks of 
Sept. 1 1 forced its postponement 
to Nov. 30-Dec. 3 — preparations 
for related conferences and exhi- 
bitions are likewise in high gear. 
The Surround 2001 Conference, 
originally scheduled for Dec. 7-8 
at the Beverly Hilton in Beverly 



Avid'World 



CO 



WHEfiE CREftTiVITY MEETS rECMUDlOGT 



Hills. Calif., will take place as 
planned, despite its close prox- 
imity to the rescheduled AES. 
(A Billboard spotlight on sur- 
round sound will appear in the 
Dec. l.S issue.) 

The first major gathering of 
audio professionals in 2002 will 
also take place as originally plan- 
ned: ProProduction 2002, serving 
the live event production industry, 
will convene Jan. 11-13 in San 
Diego. Also on the West Coast, the 
National Assn. of Music Merchants' 
Winter Expo transpires Jan. 17-20 
in Anaheim, CaliL 

New York City will also host 
another technology conference 
just days after the conclusion of 
the AES Convention. The first- 
ever Avid World & Pro Tools 
Conference, including educa- 
tional classes, speeches, and net- 
working events, will be held Dec. 
9-12 at the New Yorker Hotel in 
Manhattan. 

Avid Technology, which offers a 
range of content creation and 
delivery tools for non-linear digi- 
tal video, is the parent company of 
Digidesign, maker of the enor- 
mously popular Pro Tools digital 
audio workstation-based system. 
Now employed on the vast major- 
ity of professional recording proj- 
ects. Pro Tools has profoundly 
affected music production, from 
recording techniques to the eco- 
nomics of the commercial record- 
ing business. 

In light of Digidesign's decision 
not to exhibit at the 11 1th AES 
Convention — Digidesign is one of 
a small number of companies not 
attending the rescheduled AES — 
the Avid World & Pro Tools Con- 
ference in New York City is espe- 
cially important and advantageous 
for users of the workstation-based 
recording/editing/mixing 



environment. 

"It's an opportunity for some 
people that may not catch {Digi- 
design! at AES to not so much see 
new products but attend the edu- 
cational program that supports 
their tools," .says Rick Friedman, 
president of event producer Mind- 
share Ventures. 

Friedman notes that the Avid 
World & Pro Tools Conference will 
present more than 70 educational 
classes, some 18 of which will 
specifically address the Pro Tools 
platform. "These will be led by a 
mixture of certified Pro Tools in- 
structors, power users, folks from 
Digidesign, as well as some ce- 
lebrities, known sound designers," 
Friedman says. "People like Eu- 
gene Gearty, a sound editor who 
worked on Crouching Tiger. Hid- 
den Dragon: 0 Brother, Where Art 
Thou?: and Fargo: Jan Folkson, 
who has done a lot of music with 
Elton John, Steely Dan, and Tony 
Bennett; Larry Blake, sound edi- 
tor who worked on Traffic and 
Krin Brockovich: and Phil Benson 
from Skywalker Sound, who is an 
Academy Award nominee for best 
sound editing, for the films For- 
rest Gump, Contact, and Space 
Cowboy.^. These guys are going to 
give sessions on tips and tricks 
and share their techniques and 
what they've learned." 

Topics to be covered at other 
sessions include editing and de- 
signing for users of Avid's Media 
Composer. Symphony, Xpress DV. 
and Unity post-production prod- 
ucts, as well as mixing in sur- 
round sound formats, production 
tips for digital video projects, and 
Pro Tools technical troubleshoot- 
ing and setup for music and post- 
production. 

As part of the Avid World & Pro 
Tools Conference, "The Next Gig 
Soiree," to be held Dec. II, will 
provide an opportunity for atten- 
dees to network and socialize. The 
event will include a "power panel" 
at which top editors and produc- 
ers will share strategies for suc- 
cess. The event will also afford 
production companies and ad 
agencies an opportunity to meet 
potential employees. 

"Our partner is Future Media 
Concepts, an Avid-certified train- 
ing company in New York," Fried- 
man explains. "We're trying to 
keep the business going and keep 
it here in New York." 

For more information, visit 
avidworldeast.com. 
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Retailers Hope EMI 'Echoes' Beatles' Success This Xmas 

Aif 7 Merdiants Rate Major's Schedule Pink Floyd Best-OfDisc Is Key Release 




BY CORDON MASSON 

LONDON— VVIien EMI Recorded Music's new 
hierarchy, Alain Levy and David Munns. 
assumed their roles last month, vice chairman 
Munns' message to staff around the world was 
simple: With less than 50 working days until 
Christmas, the company had "a shitload of 
music to sell." 

The bad news 
for EMI is that 
it doesn't have 
the Beatles' / 
(global sales of 
22 million) this 
year. The good 
news is that it 
has Pink Floyd's 
Echoes. "We're 
expecting Pink 
Floyd to be the 
^ ^ Beatles for this 

Christmas," 
^^^^^^BiU^^^^^H says Ian Duf- 
fell. managing 
director of Australian retail market leader 
Sanity Music. He anticipates EMl's heavy TV 
commitment to result locally in platinum 
sales (75.000) for the set by Christmas. And 
on the other side of the world, Tim Baker, 
head buyer at Canada's 32-store Sunrise 
Records, agrees. "Pink Floyd is certainly the 
big title for EMI this quarter. " 

Duffell and Baker are among key merchants 
polled by Billhoard in leading international mar- 
kets who have a stake in EMl's Christmas-sea- 
son success. Of the group's international names, 
retailers cite releases by Pink Floyd, Lenny 
Kravitz, Radiohead, Kylie Minogue, Robbie 
Williams, and Paul McCartney as key titles. 

In Australia. Williams' late-October tour and 
a November festival appearance by British boy 
band Blue are expected to boost sales for both. 
I'rom EMl's domestic lineup, Tim Finn's live 
package, 7 Worlds Collide, is eagerly anticipat- 
ed. "EMl's strong local management .sees them 
develop talent successfully and turn them into 
best sellers." HMV Australia commercial direc- 
tor Martin Carr says. The Oct. 3 Australian 
Record Industry Assn. awards also renewed 
interest in recent albums by Alex Lloyd and 
Casey Chambers. Carr says, "They'll work for 
us right through to Christmas. " 

Jon Rees. head of music at I IMV U.K., cites Vir- 
gin relea.ses from Blue, Enigma. Atomic Kitten, 
Janet Jackson. Mick Jagger, Kelis, and Daft Punk 
as strong pre-Christmas sellers. ""On the EMI 
side. " Rees notes, " we have Robbie Williams, 
Corillaz, Kylie |Minogue|, Starsailor, Diana Ross, 
Dandy Warhols, and Garth Brooks. Then there's 
also A'ou' .W. .so it's a decent lineup." 

Andy Gray, managing director of 34-store 
U.K. independent chain Andys Records, adds, 
" On the EMI side, Robbie |Williams| and the 
Floyd are head and shoulders above anything 
else. At this time of year. Virgin comes into its 
own on the TV-advertised compilations." 

In Italy, Tiziano Foglioli, chief buyer at the 
FNAC flagship store in Milan's Via Torino, says 
he expects the Pink Floyd album to be ""a ma- 



jor event, not unlike the Beatles' /, but on a 
smaller .scale. " He also anticipates good num- 
bers for the Music for the Millennium various- 
artists compilation and Radiohead's live set. / 
Might lie Wrong. 

In local repertoire, the hottest name is Tiziano 
Ferro, whose debut album. Rosso Relatim (Rel- 
ative Red), was released Oct. 26 following his No. 
1 hit single, "Xdono." Paola Figlios. manager of 
the subterranean Ricordi Mediastore in Milan's 
Gaileria Vittorio Emanuelc II, .sa)^, "We're still 
selling 500 copies |of the single) a month: for an 
Italian arti.st, that's pretty impre.ssive." 

M leading French entertainment chain FNAC 
in Paris, head of music and video Fabien Macarie 
cites rock group les Rita Mitsouko and adult pop 
artist Alain Souchon as key domestic releases. 

Marina Steinicke, purchaser for department 
store Hertie in Berlin, mentions Minogue's Fewer, 
Enigma's LSD — Love Sensuality Devotion, and 
Pur's^yuAfBeffjeftir!rf(20 Yearsa Band). Mario 
Arenas, Munich region buyer at leading music 
specialist WOM, adds: "Kylie Minogue is a top- 
seller. We couldn't hope for anything better." 

Toshiba-EMI in Japan, says Tower Records 
senior VP/Far East managing director Keith 
Cahoon, has "a pretty strong 
lineup going into the end of the 
year, e.specially on the Japanese 
artist side. " The Toshiba-EMI 
schedule includes a previously 
unreleased live CD by Boowy, 
due Nov. 28, plus albums by 
Yaida Hitomi and Faye Wong. 

For international acts, the 
biggest expectations at Japanese retail are for 
Kravitz, while Paul McCartney's latest album 
is also reckoned to have good prospects. 

In Spain, Javier Lopez, music sales manager 
at the central Madrid branch of FNAC, reckons 
Echoes ""may sell 400,000 units'" nationally. 
Other key EMI albums for Spain come from 
Maria Callas, Dover, and Camela. 

In Canada. Sunrise's Baker cites domestic 
act the Tea Party, plus Garth Brooks, Ice 
Cube, and Mick Jagger as among his best 
EMI prospects. 
Bruce Macken- 
zie, senior buy- 
er of Pindoff 
Record Sales — 
which operates 
94 Music World 
stores — notes, 
"If EMI works 
the Pink Floyd 
double the way 
they worked the 
Beatles' /, it's a 
no-brainer. 
Lenny Kravitz 
will also do 



Additional reporting by Christie Eliezer in 
Melbourne, l-arry I^Hlanc in Toronto. Howell 
Llewellyn in Madrid, Steve McClure in Tokyo, 
Joanna Shore in Paris, Wolfgang Spahr in 
Hamburg, and Mark Worden in Milan. 





BY HUGH HELOER 
and PAUL SEXTON 

LONDON — EMI believes the commercial ap- 
peal of Pink Floyd's Echoes could shine as long 
as the little flashing light on the spine of the 
rock giant's 1995 live album. Pulse. The com- 
pany is aiming to keep Echoes reverberating 
around the world with a marketing campaign 
that matches its global expectations for its 
biggest fourth-quarter release. 

Released internationally Nov. 5 and the fol- 
lowing day in North America, Echoes is not 
only the veteran act's first compilation in some 
20 years, but the t\w)-CD/four-LP set also com- 
bines the three separate eras of Pink Floyd's 35- 
year career — its psychedelic emergence 
inspired by Syd Barrett, the "progressive"' phase 
dominated by Roger Waters, and the post- 
Waters years led by David Gilmour. 

While the package does not feature any new 
recordings, it does contain the first appearance 
on a Pink Floyd album of "When the Tigers 
Broke Free," a track from the movie version of 
TTie Wall that was aLso relea.sed as a 1982 sin- 
gle. "The key thing is that this is not just a 
selection of tracks put together, " EMI Music VP 
of strategic marketing Mike 
Heatley points out. "Pink Floyd 
was never a singles band, so it 
was not about getting all the 
hits together. It was putting 
together a career retrospective 
that would mean as much to a 
new fan as it would to some- 
body who has followed them 
from the beginning." He notes, "The band 
|members| themselves chose what they felt best 
represented Pink Floyd. Then they sequenced 
the tracks with producer James Guthrie." 

Heatley observes that few territories are 
untouched by the band's enormoas sales reach. 
"It's pretty much global." he says. "'North Amer- 
ica. France, Italy, Germany, Spain, Australia — 
they've always traditionally had markets there, 
but then it's places like Brazil and Mexico as well. 

"We're treating this very much like a new 
Floyd album," Heatley continues. ""The tracks 
are not in chronological order — Arnold 
Layne," for example [Floyd's debut single in 
19671, doesn't appear until disc two, but when 
it does, it makes perfect sense." 

The release raises the familiar question about 
Waters' involvement, as he has spent much time 
since his 1983 departure from Pink Floyd in acri- 
monious disputes over the use of the group's 
name. Announcing plans for his 2002 In the 
Fle.sh world tour Oct 19 at l/mdon's Abbey R(ad 
Studios WllhoanlHulletin. Oct 22). Waters .said 
he had "very little involvement" in the project 
but did reveal that the album title was his idea, 
chiefly because he thought Gilmour's punning 
suggestion. Sum of the Parts, was horrible. 

Currently, EMI only has the complete Pink 
Floyd catalog for Europe. For the rest of the 
world, it has the rights up to I979"s The Wall. 
but the band's six albums since then are with 
Columbia/Sony outside Europe. For the compi- 
lation, five tracks have been licensed from 
Columbia to enable the album's worldwide 



release on EMI. Billhoard understands EMI has 
been in negotiations to acquire the remaining 
Pink Floyd albums, although I leatley declines 
comment in that matter. 

The album slen*. designed by longtime asso- 
ciate Storm Thorgerson, incorporates features 
from earlier Floyd releases. EMLChrysalis mar- 
keting/creative director John Leahy says this 




opens up numerous opportunities for the mar- 
keting campaign. ""We've commissioned Storm 
to produce the point-of-,sale material, outdoor 
posters, and media advertisements. Some of his 
ideas take the album artwork one stage further." 

The iconic nature of many Pink Floyd sleeves 
solves the problem of creating an identity for 
its band members, who, Heatley admits, "revel 
in their anonymity," even to the extent of avoid- 
ing press interviews for the album"s release. 

A new Web site (pinkfloyd. co.uk) launched 
Oct. 29 and is linked to each local EMI compa- 
ny. A promo CD sampler has been sent to radio, 
featuring such tracks as ""Money," "Another 
Brick in the Wall Part 2, " and "Wish You Were 
Here, " and listening parties and cinema screen- 
ings of the movie of The Wall will be organized 
for certain markets. 

At retail. Pink Floyd will line up against .some 
top-league opposition this Christmas, but expec- 
tations are pretty high. At specialist chain 1 IMV 
U.K. in London, head of music Jon Rees thinks 
the album will initially sell to an older audience, 
picking up a younger one later. He predicts that 
if the marketing is right, it will go top (we in the 
U.K.: "I'm pleased they've sequenced it, al- 
though the fan base might want more than one 
unreleased track. That might have helped sales 
in the first couple of weeks." 

The album is one of eight November releas- 
es on special promotion at the chain and will 
be featured in its Christmas catalog, as well as 
the Christmas catalog of the Woolworth's retail 
chain, where a .spokesman .says it expects the 
album will appeal to the band's usual fan base. 
He adds that ""it will be a pretty crowded mar- 
ketplace out there next month. It will be an 
interesting battle to watch. " 

Ironically, given his general distaste for the 
band's work without him. Waters will effectively 
be promoting Echoes when his In the Flesh 
tour — featuring tho.se Pink Floyd .songs with 
which he has been most associated — starts in 
February. The band itself does not have any 
plans to record a new album or tour. 
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Zucchero Hopes To 'Shake'The World 

Univmal Made Haly Star Goes Global By Offering New Disc In Three languages 



BYMARKWORDEN 

MILAN— When S/iaAre— the new 
Polydor album by Universal Music 
Italy's domestic superstar Zut- 
chero — appeared Sept. 14. there was 
little doubt that within a few days, it 
would take its place atop the Italian 
album charts. 

It duly did so, and it repeated the 
feat in neighboring Switzerland. But 
the company is convinced that, in the 
months following that initial release, 
the album will prove itself a strong 
international seller. In the Music & 
Media European Top 100 Albums 
chart for the week ending Nov. 3. 
Shake was at No. 17 after peaking at 
No. 12, thanks to chart placings in 
Austria. Germany, Belgium, Italy, 
Switzerland, and the Netherlands. 

Universal is confident that Shake 
will outsell Zucchero's 1998 album, 
Bluesugar. which sold 700,000 units 
in Italy and 250,000 elsewhere. Uni- 
versal Italy president Piero La Fake 
predicts it can sell 2 million copies 
worldwide. According to Universal, 
global sales of the album — Zucchero's 
10th— are approaching the 500.000 
mark. Shipments in Italy and Switzer- 
land are currently 285.000 and 81 ,000 
units, respectively. 

Ixjndon-based Heloise Williams, 
Universal Music International mar- 
keting manager (excluding the U.S. 
and the U.K.), comments, "I wouldn't 
want to put a |final) sales figure on 
this, but there is a very positive 
Europe-wide feeling about this 
album, and we hope to build on that 
in the run-up to Christmas." 

Zucchero — whose real name is 
Adelmo Fornaciari — is no slouch 
when it comes to promotion, and this 
time around his itinerary has been 
particularly intense. Germany is tra- 
ditionally a strong market for him, 
and the artist was in Berlin taping TV 
appearances when the Sept. 11 ter- 
rorist attacks took place in the U.S. 
Those broadcasts were delayed as a 
result of blanket news coverage of the 
unfolding events, and sales in Ger- 
many — where the album was released 
Oct 1 — got off to a sluggish start. 

Ivan Gostivari, buyer at retailer 
Saturn in Cologne, Germany (part of 
the nationwide Metro/Media Market/ 
Saturn retail combine), concedes that 
Shake is not yet performing as well as 
Bluesugar. But he expects that to 
improve with "more TV exposure. 
Zucchero's German fans already know 
the album, but new purchasers need 
to be drawn to this recording." Ger- 
man sales now stand at 37,000 units. 

On Sept 1 7, the album was released 
in Austria, Belgium, Hungary, Tlirkey, 
and Greece. It was released Sept. 24 in 
the Netherlands. The following weeks 
saw the artist continue his travels 
across Europe, with his itinerary 
designed to take into account release 
dates in Sweden (Oct. 15) and France 
(Oct. 23). In the latter territory, sales 
have reached 48,000 units. 

The 1 1 -track album is available in 



three versions: Italian, Spanish, and 
English. The version with the high- 
est proportion of English-language 
vocals has been released in Austria, 
Denmark, the Czech Republic, and 
Hungary; Shake is scheduled to 
debut in Spain in January. It has 
already been issued in several Asian 
markets, and release plans for 
remaining territories (including the 
U.K. and the U.S.) in 2002 will be for- 
mulated in coming weeks. A full 
European tour is set for early 2002. 

Zucchero, who has previously 
recorded with Bono, Sheryl Crow, 
Sting, and Eric Clapton, says Shake 
reflects "the great interest 1 have 
taken in the people and the music of 
the Mississippi Delta in the last five 
years." The album includes a notable 
duet, "Ali d'Oro" (Wings of Gold), 
which features the late John Lee 
Hooker in one of the veteran blues- 
man's final recordings. Throughout 
the album, Zucchero spars with Los 
Angeles-based female vocalist Chance. 



Petre Looks To Expand MoS 
Following Bonnier Linli-Up 



Shake's first single, "Baila (Sexy 
Thing)" was a summer hit in Italy 
and Switzerland. Some three 
months after being serviced, it is 
still one of the 10 most-played 
tracks on Italian radio, according to 
the Music & Media Major Market 
Airplay listing for the week ending 
Nov. 3. According to Angelo De 
Robertis, artistic director at Italian 
CHR network Radio 105, "Like 
many artists in today's difficult mar- 
ket, Zucchero is sticking to what he 
knows best, which is probably a 
good thing when it comes to gain- 
ing new fans abroad." 

Claudio Buja, Universal Music 
Italy A&R director, suggests Zuc- 
chero's recent management switch 
to London-based Roger Forres- 
ter — for many years Clapton's 
manager — has had a positive influ- 
ence on the artist's career. "Under 
new management," Buja says, 
"Zucchero is concentrating on his 
music rather than his image. 
We're seeing an artist at the height 
of his maturity." 

Zucchero concludes, "I don't 
know whether this album will do 
well abroad. 1 have chosen a difficult 
path because I'm not a typical mel- 
odic Italian artist, but I'm not a 
blues artist either. Instead I'll have 
blues, or rhythm and blues, but 
with a chorus in melodic Italian. 
Let's say that I'm just an Italian 
singer who — for reasons which 
even I don't understand — takes 
things from black music." 



BY KAI R. LOFTHUS 

STOCKHOLM— With the formation of 
Ministry of Sound (MoS) Music Group 
Nordic {Billboard. Oct. 271. Stock- 
holm-based head of A&R Michel Petre 
hopes to play a part in refocusing an 
industry that largely measures local 
talent by its ability to play guitar. 

That's not to say that Petre — for- 
merly Stockholm/Hamburg-based VP 
of international A&R for Edel Records 
Europe — simply plans to extend the 
brand of his U.K. employer and identi- 
fy the most credible club DJs and pro- 
ducers with whom he will work. 

Petre tells Billboard that he eventu- 
ally expects to delve into local pop and 
rock signings from across the region. 
In addition, he has a mandate to 
source new music from the whole of 
Europe and assist in the development 
of the company's U.K.-based publish- 
ing entity. He has also just inked a 
region-wide deal with Bonnier Music, 
which will handle promotion, market- 
ing, manufacturing, distribution, and 
sales of MoS releases. Petre will work 
out of Bonnier's Stockholm office. 

The new MoS venture represents — 
at least philosophically — a more dis- 



tinct return for Petre to the sort of 
music-oriented record companies he 
co-owned throughout the '80s and 
early '908 fWnyl Mania and Pitch Con- 
trol). The executive became part of the 
Edel organization in 1996, when the 
German company purchased Pitch 
Control and launched EdelPitch as the 
company's Scandinavian affiliate. 

"The labels we worked with |at 
Vinyl Mania and Pitch Control] were 
very conscious of the DJ communi- 
ty, " Petre explains, while suggesting 
that Edel was more reluctant to 
spend money on developing its own 
artists than obtaining licenses and 
conducting acquisitions and joint 
ventures. "lEdel'sj introduction on 
the [Frankfurt] stock exchange [in 
1998 and 1999] brought along 
investors who required a quick 
return on their investments, and the 
company grew too quickly." 

London-based MoS International 
Recordings managing director Aaron 
Moore, to whom Petre now reports, 
says his new senior hire "brings us 
much closer to the creative coal-face 
in the Nordic region and increases 
our A&R firepower in Europe." 



NEWSLINE,,, 

The Ukrainian parilament postponed voting OcL 25 on a bill that aims to cur- 
tail the activities of the country's pirate CD manufacturers, after complaints 
by music industry lobbyists and pressure from the International Federation 
of the Phonographic Industry (IFPI) and the U.S. government over claims 
the bill had been "unacceptably amended. " A spokesperson for the IFPI says 
lobbyists are "still not happy" with the proposal but adds, "We have reason to 
believe that three out of five [key] plants have (recently] slowed down or 
stopped temporarily or permanently their activities." The Eastern European 
country has come under intense scrutiny ft'om Western industry bodies as a 
result of its burgeoning trade in illicit optical discs. The U.S. government 
recently suspended special duty-free status for Ukraine (Billboard Bulletin, 
Aug. 8) and has warned that it will enforce greater trade sanctions if effective 
legislation is not introduced in the near future. LARS BRANOIE 

IntheMme leading up to the Nov. 16 Australian elections, major opposition 
party the Australian Labour Party has unveiled a proposed arts policy that 
promises to give working musicians quicker access to social security, 
increase the domestic music quota for radio from 25% to 30%, and spend 
$4.5 million Australian ($2.25 million) during a three-year period to fund 
a Contemporary Music Touring Program. The party also says it vmuld repeal 
current legislation allowing parallel imports of recorded music and make 
it a vi.sa condition for international touring bands to employ an Australian 
support act when playing Down Under. CHRISTIE EUEZER 

The Swedish HK Musk Awards. vMch had originally been scheduled to lake place 
Nov. 1 1 in Gothenburg, Sweden iBillboard Bulletin. OcL 5), will now take place 
on the same date next year. The show's organizers — label bade body GLF/IFPI 
and TV networks Viasat Broadcasting and ZTV — cited the reasons for the event's 
postponement as uncertainties related to international artists' travel itineraries 
and the ongoing cancellations of some European tours. The awards were to 
honor local and international artists based on sales and radio airplay. Its exist- 
ing awards ceremony. Grammisgalan — which will continue to be arranged by 
GLF/IFPI — honors performers based on artistic merit KAI R. LOfTHUS 

Robert "Mutt" Lanoe was among the big winners at the annu- 
al ASCAP/Performing Right Society (PRS) awards dinner Oct 
1 7 at London's Grosvenor House Hotel. Producer/songwriter 
Lange won five writing awards for his work with his wife, 
Shania TVain, and Irish siblings the Corrs. He also shared 
the songwriter of the year award with Paul Barry, who col- 
lected five writing awards for penning such hits as Cher's 
"Believe" and Enrique Iglesias' ""Be With You." Barry's success helped Rive 
Droite Music pick up the publisher of the year prize. Other major winners 
included Radiohead (most-played record on college radio, for Kid A) and 
BBMak, which picked up song of the year for " Back Here, " along with co- 
writer/producer Phil Thornalley. The annual awards dinner honors PRS 
members whose songs were licensed by ASCAP and were among its most- 
performed works in the previous year. GORDON MASSON 

U.S. Indie Trauma Records has signed a licensing and distribution deal with 
Universal Records Australia. Los Angeles-based Trauma, one-time home 
of Bush and No Doubt, has already signed two Australian bands, Crash- 
Palace and Noogie. Both toured the U.S. this year. CHRISTIE EUEZER 





RECORD COMPANIES: Jacek Jag- 
lowski is promoted to managing 
director of Warner Music Poland, 
based in Warsaw, He was previous- 
ly deputy managing director. 

Alexander Maurus is promoted 
to GM of WEA Records Germany. 
He was marketing director. 

Boris Rogosch is promoted to 
senior marketing director of East 
West Records Germany. He was 
marketing director. 

Ben Cherrill is named A&R man- 
ager of London-based EMI imprint 
Positiva. He was A&R manager of 
Manifesto/Mercury Records. 



Yann Padron is named manag- 
ing director of Barcelona-based 
indie label/distributor Naive Iberi- 
ca. He previously headed music 
portal musuc.es. 

RELATED RELOS: Tony Prescott is 

promoted to the U.K.-based role of 
managing director of the Bertels- 
mann e-tail division, bol.com. He 
was games/software director and 
deputy managing director. 

Simon Ho is promoted to VP/GM 
of MTV Taiwan, based in T^pei. He 
was previously director of advertis- 
ing sales for MTV Networks Asia. 
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THE MIDEM GUIDE the music industry bible 

Publication: the entire Midem 2002 database 

distributed to all Midem participants 
Issue Date: 18 Jan. 
Distribution: 12,000 copies 
Material Deadline: 21 Dec. 
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PLACE YOUR AD TODAY! 



MUSIC & INTERNET 

Publication: Special Issue distributed in 
the Midem delegate bag and during MidemNet 
Issue Date: 19 Jan. 
Distribution: 13,000 copies 
Material Deadline; 4 Jan. 



CLASSICALMUSIG/JAZZ 

Publication: Special Issue for all classical music / 
jazz professionals participating at Midem 
Issue Date: 18 Jan. 
Distribution: 3,500 copies 
Material Deadline: 4 Jan. 



HIP HOP 

Publication: Special Report - Midem Daily News N°2 
Issue Date: 21 Jan. 
Distribution: 8,000 copies 
Material Deadline: 4 Jan. 
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GALLO 



75TH ANNIVERSARY 



Publication: Special Feature 

Issue Date: 22 Jan. 
Distribution: 7,000 copies 
Material Deadline: 4 Jan. 
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THE ONGOING CHANGES 



Publication: Special Report - Midem Daily News N°3 
Issue Date: 22 Jan. 
Distribution: 7,000 copies 
Material Deadline: 4 Jan. 



CD /DVD MANUFACTURERS 

Publication: Special Report - Midem Daily News N°4 
Issue Date: 23 Jan 
Distribution: 6,000 copies 
Material Deadline: 4 Jan. 
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THE BEST OF [TAIY: Laura Pausini. one 

of the few Italian artists to achieve 
impressive sales in foreign territories, 
looks set to continue her success with 
The Real nflMura Pausmi (CCD East 
West/VVamer Music Group). The album 
debuted at No. 1 on the Italian charts 



with sales of 1 50.000 units and has now 
been released worldwide in different 
languages — Italian in the countries of 
Europe and Brazil and Spanish in 
.Spain and l.atin America. Bothversioas 
are available in North i\merica. Pausi- 
ni made her debut in 1993 when she 
was still a schoolgirl, and she has since 
sold 16 million units woridv\ide. Her 
ability to sing in Spanish has undoubt- 
edl>' aided her international appeal, and 
she was nominated for four Latin 
Grammys thus year. "I guess it's unusu- 
al to be doing a greatest-hits album 
when you're still in your 20s," she says. 
"But the idea came to me at this year's 
Sanremo Festival. The presenter said 
that eight years previously. I had 
appeared there as a nervous debutante 
and that now things were very 
different. That got me thinking." She 
now plans to record an English- 
language album. MARKWOROCN 

GENTLEMAN'S REUSH: After a suc- 
cessful domestic campaign. Irish 
soul-rock band Relish finally released 
its debut album, Witdflmners (EMI). 
Oct. 29 in the U.K. This follows 
strong support from radio and MW 
Select for the single "Rainbow 
Zephyr," an infectious mish mash of 
classic Stevie Wonder and Jackson 5 
influences. Now based in the U.K.. 
Relish made an impression at the 
recent tribute concert to Tim Buck- 
ley at London's Royal Festival Hall. 
The band is on a two-month U.K. 
tour through December as a guest of 
Whealus and lias also penciled in a 
pre.stigious headlining gig at Dublin's 
new Amba.ssador Theater The album 
sleeve features a specially commis- 
sioned portrait of the band by a cult 
favorite — Irish artist Graham Knut- 
tel, who previously has brandished 
his brush for Robert De Niro and 
Sylvester Stallone. NICKKEUY 

ONTHE JOB: There is no rest for three- 
man act Op:l Bastards, who are build- 
ing a reputation as the hardest-work- 
ing act in Finland. Members Timo 



Kaukolampi and Vilunld 3000 organ- 
ize club nights in Helsinki and have 
regular l)J slots on the radio, while 
third member Tuomo Puranen 
makes music with Sahko artists Jimi 
Tenor and Brand! Ifgray. Zomba's 
Form+ Function label released Op:l 
Bastards' debut album. The Job, last 
spring, but that hasn't slowed the 
Bastards down. In September they 
remixed Human League, toured the 
U.K.. and released a first single: a 
cover of ELO's 'Don't Bring Me 
Down." Kaukolampi jokes, "A good 
cover is always better than a crap song 
you've made yourself." Op:l Bastards 
u.se analog synths to create their own 
unique funk/electro/disco/rock/soul 
sound, evident on "Scorpius." which 
has received extensive video rotation 
on Germany's music channels Viva 2 
and MTV. JONATHAN mander 

SOUL MAN REnjRNS: The latest exam- 
ple of an American veteran finding 
professional nourishment abroad is 
Sam Moore, formerly half of Stax 
Records duo Sam & Dave. He guest- 
ed Oct. 24 with Leo Green's band at 
the Ronnie Scott's club in London, 
offering warm, affectionate interpre- 
tations of "Tennessee Waltz," "Un- 
chain My Heart," and "Soul Man," The 
same week, Moore taped a spot on 
Tonight With Jools Holland for BBC 
TV. "Tenne.s.see Waltz " also appears on 
The Lost Atlantic Masters, a 1 0-track- 
er of solo material that Moore cut in 
about 1970. Atlantic issued several 
singles by the singer at the time but 
never an album. Now his wife. Joyce, 
has obtained the rights and is organ- 
izing the album's distribution, first in 
the U.K. and then in other interna- 
tional territories. Moore, who is based 
in Scottsdale, /\riz.. tells tlillboard that 
most of the material was recorded in 
New York City with King Curtis and 
his band. Aretha Franklin plays piano 
on a couple of cuts. EVE BLACK 

ENIGMATIC VARIATIONS: After worid- 
wide album sales of .30 million units. 
Enigma is still going strong. The 
album LSD — Lmv Sensuality Deno- 
lion (Virgin Schallplatten), featuring 
the group's greatest hits rema,stered 
by producer/mastermind iMichael 
Cretu with newly composed inter- 
ludes, entered the German charts at 
No. 8. The album has also charted in 
Austria, Switzerland. Denmark, Italy, 
Spain, Greece, and Japan. The album 
was released Oct. 22 in the U.S., with 
the U.K. release following Nov. 5. 
Meanwhile, a 45-minute audiovisual 
show featuring nine of Enigma's 
videos in 3D form with special laser 
effects is slated to run for the next 12 
months at the Hamburg Planetarium. 
Wolfgang Kulzer of Virgin Schall- 
platten in Munich says, "The world- 
wide fan base is interested in improved 
sound quality of favorite tracks in a 
collector's edition. " EUJE WEINERT 
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Swedes LookTo Build On Musk Exports 

Pop Muac Seminar Explores Past And Future Success Of Sweden's Industry 




BY THOM DUFFY 

NEW YORK— Oops! Can they do it 
again — and again? 

The question of whether Swe- 
den's powerhouse songwriting/ 
production teams can continue 
the success they've enjoyed with 
the likes of Britney Spears, Back- 
street Boys, 'N Sync, and others 
was tackled here Oct. 17 by U.S. 
and Swedish music executives. 

"Ultimately, it is the songs that 
have made Swedish music what it 
is, " said Gary Ford, assistant VI' of 
publisher relations for ASCAP, 
speaking at the Swedish Pop 
Music Seminar organized by trade 
group Export Music Sweden. 

In discussions chaired by Hill- 
board Chart Beat columnist Fred 
Bronson — an avowed fan of Swe- 
dish pop — executives said contri- 
butions made by such songwriter/ 
producers as Max Martin and the 
late Denniz Pop to the teen-pop 
phenomenon were undeniably 
important. 

Sweden now ranks as the 
world's third-largest source of 
international pop repertoire after 
the U.S. and the U.K.. respective- 
ly, and ranks No. I on a per-capi- 
ta basis, according to Sweden's 
consul general Olle Wastberg. The 
country's strength as a source of 
pop songs for U.S. artists has been 
complemented with U.S. chart 
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success in recent years for such 
Swedish acts as the Cardigans, 
Eagle-Eye Cherry, and Robyn. 

Dave Novik, former VP of inter- 
national A&R for RCA Records in 
New York City, noted at the semi- 
nar that teen singer Robyn re- 
corded songs by Martin on her 
1997 U.S. debut album for RCA 
and partially "paved the way for 
many of the pop artists who came 
afterward." 

For creating a 
partnership be- 
tween the Zomba 
Group and Mar- 
tin/Pop's Cheiron 
writing/production team — which 
led to the multi-platinum success 
of Spears, Backstreet Boys, and N 
Sync — "IZomba Croup founder 
and chairman/CEO] Clive Calder 
and the Zomba team deserve all 
the credit," said music attorney 
George Gilbert of Rudolph & Beer, 
which co-manages Spears. 

Gilbert cautioned that "the pre- 
teen audience is very difficult to 
gauge" — which, panelists agreed, 
is one reason why Sweden's best 
songwriters are increasingly col- 
laborating with more adult artists, 
from Celine Dion and Michael Bol- 
ton to Jon Bon Jovi. 

Eric Beall, creative director of 
pop for Zomba Music in New 
York City, told attendees it would 



be a mistake to link production 
and songwriting "in any view of 
Sweden's future success. While 
production sounds fall in and 
out of fashion, the songwriting 
skill is something apart from 
that." Beall praised the work 
ethic of Swedish songwriters and 
added, "I would never count 
them out, just based on that 
[level of effort]." 

The seminar was held on the 
eve of the Broadway debut of 
Mamma Mia.', the musical based 
around the music of Abba {Hill- 
board. April .3. 1999), which set 
the world standard for Swedish 
pop in the '7()s. The group's Bjorn 
Ulvaeus and Benny Andersson 
joined the gathering to accept an 
award marking global sales of 20 
million copies of the Abba hits 
album Gold. Gert Holmfred, man- 
aging director of Universal Music 
Sweden, presented the award after 
describing Universal's ongoing 
efforts to capitalize on the Abba 
catalog through reissues, hit col- 
lections, DVDs, and a comprehen- 
sive online presence, Abbasite 
.com. developed by Famestudios 
in Stockholm. 

Holmfred spoke of the enduring 
strength of Swedish pop, quipping, 
"The problem is, your bosses expect 
you to find a new artist every year 
I that is| as good as Abba." 



MTV Europe Music Awards 
Attract International Partners 



BY CHRIS FULLER 

LONDON— When the MTV Europe 
Music Awards (EMA) first rocked into 
life in 1994 in Berlin, the event 
immediately attracted international 
interest from terrestrial broadcasters. 
This year, the show takes place Nov. 8 
in Frankfurt — returning to Germany 
for the first time since '94 — and 
broadca.sters' interest in the event is 
even higher than it was 
seven years ago. 

National channels 
around the globe reg- 
ularly carry edited 
highlights of the show, 
offering MTV Europe 
valuable promotional 
inroads into the mus- 
ic-friendly terrestrial audience. For 
partner broadcasters, the show 
offers credibility and kudos from 
the youth demographic. 

In the U.K., Channel 4 recently 
signed a three-year broad-rights 
agreement with MTV Networks Inter- 
national that will see the national 
commercial broadcaster air the 
awards show this year for the first 
time. The channel will televise an 
edited version of the show during 
prime time Nov. 10. Joanne Wallace, 
Channel 4 commissioning editor for 
music and youth, describes the EMA 
as "one of the most important events 
of the musical calendar." 




Hong Kong's Troubled Capital Artists Winds Down 



BY WINNIE CHUNG 

HONG KONG— The current eco- 
nomic downturn has claimed its 
first record company victim here, 
with the Oct. 20 announcement by 
leading independent label Capital 
Artists that it will no longer func- 
tion as an active imprint and is 
laying off 15 members of its 18- 
person staff. 



The decision came as a shock to 
Capital staffers, who had appar- 
ently only been expecting the an- 
nouncement of a pay cut when 
asked to attend a meeting on the 
morning of Oct. 20; Capital had 
previously laid off five staffers 
Sept. 30. Instead, the troubled 
company announced that all pro- 
duction work would cease imme- 




In ttw Mode. While in Antwerp. Belgium, to play a sellout show to 14.000 fans, 
Depechc Mode recently collected gold discs marking sales of more than 2.S.000 
units of its Exciter album (Mute/PiAS). Pictured, from left, are band member 
Dave Gahan, PIAS Belgium head of marketing Inekc Daans, band members 
Andy Fletcher and Martin Gore, PIAS co-president Kenny Gates, artist manager 
Jonathan Kessler, and PIAS Benelux managing director Leo Van Schaik. 



diately. although it will continue 
to exist as a legal entity in order 
to collect copyright revenue and 
issue compilations. 

With the sketchy details revealed 
by Capital Artists management, 
other labels are .still unsure what 
will come next. Some suspect other 
labels will use Capital Artists' mis- 
fortunes as an excuse to trim their 
own operations. 

"It is a very sad day for the 
industry," says Warner Music 
Hong Kong managing director 
Mark Lankester. "Capital Artists 
was one of the best local labels, 
and this adds to the downbeat 
mood of the industry. The fear is 
that other labels might use this as 
an excuse to make necessary eco- 
nomic moves." 

Established in 1972, Capital 
Artists was one of Hong Kong's 
oldest independent labels. By link- 
ing with leading terrestrial TV sta- 
tion TVB. it had produced a steady 
stream of new talent through the 
channel's annual New Talent 
Singing ContesL 

The label launched the careers 
of many leading Hong Kong ar- 
tists, including vocalists Anita 
Mui, Leslie Cheung, Andy Lau, 
Leon Lai, Sammi Cheng, and 
Miriam Yeung. But like other local 



independents, its fortunes waned 
because of increased competition 
from international labels. 

In 1996, the label was acquired by 
the South China Morning Post 
Group, which owns the English- 
language daily newspaper South 
China Morning Post and other retail 
and real-estate businesses. That deal 
marked the end of the TVB tie-in, 
and the label had struggled since to 
find and break new acts. 

The label also recently lost its 
biggest money-maker, Miriam 
Yeung, to Music subsidiary Go 
East!, and Capital was reportedly 
expecting to lose upcoming rocker 
Denise Ho to EMI. The label has 
not said how it will deal with its 
remaining contracted artists. The 
loss of Yeung, one insider says, was 
"the beginning of the end [for Cap- 
ital|. They could hardly break even 
on their other artists. The one with 
the highest potential was Denise 
Ho, and the signs were that CA was 
losing her, too." 

No one from the company or 
staff was available for comment. It 
is understood that some of the 
more senior staff members, such 
as GM Pad Lam and artist and tal- 
ent manager Portia Lau, will 
remain until the end of the month 
to help wind down the business. 



Aside from carrying customized 
highlights, partner broadcasters col- 
laborate with the MTV production 
crew to .secure extra footage when the 
EMA comes to their territory. "We 
received special acce.ss to the stars 
when the awards came to Dublin in 
1999," recalls Dermot I loran, head of 
program acquisitioas for Irish public 
broadcaster RTE. "We also got special 
permission to schedule 
the show to run later 
on the night it actually 
happened. Normally, 
we try to transmit it 
within 24 hours. " 

For RTE. which has 
been screening the 
awards show since 
1998. Horan adds that the program 
"performs very, very well." 

Tony Mendes, head of acquisitions 
and sales for leading Swedish com- 
mercial .station TV4, .says the EMA has 
""always achieved solid ratings" since 
its first appearance on the channel in 
1994. The 2000 event, which took 
place at Stockholm's Globe Arena, ran 
during prime time on a Saturday 
night, with a 23% market share. 

MTV's long-held status as a hip 
youth channel "rests well with the 
kind of young, dynamic demograph- 
ic we like to target," Mendes says. "It 
represents a perfect opportunity for 
advertisers to hit a very clearly 
defined youth demographic." Else- 
where in the Nordic territories, the 
EMA airs on MTV3 (no relation) in 
Finland and in Denmark on com- 
mercial channel TV2, where execu- 
tive producer Anette Romer says that 
since 1994, it has served as "a fine 
way of presenting state-of-the-art 
music." Typically airing late at night 
on weekends in one of TV2's few 
music slots, Romer observes that the 
EMAs have significantly bolstered the 
channel's youth appeal. 

In Germany, commercial broad- 
caster RTL2 recently renewed a deal 
to air the 2001 MTV EMA and retained 
an option on 2002. The station's head 
of entertainmenU Katja Hofem-Best, 
calls the awards "one of the best- 
directed and best-produced music 
shows in the world. Every time, it has 
the biggest stars and its own very dis- 
tinctive look." 

Part of the Bertelsmann/RTL group, 
RTIj2 values the awards program as a 
"distinctive, trend-setting TV event," 
Hofem-Best adds. As the host broad- 
caster for 2001, RTL2 is collaborating 
with MTV Germany to set up a shared 
telephone voting hotline for the cate- 
gory of best German act 

Outside of Europe, Canadian spe- 
cialist music channel MuchMusic 
has been airing the EMA show since 
its inception. David Kines, Much- 
Music VP/GM, says part of the MTV 
show's appeal lies in "revealing the 
scene and buzz from somewhere 
other than North America. It defi- 
nitely has an exotic feel. " 
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IMs: The New Promo Fad 

Trans Worid, Yahoo Rolling Out Music-Related Initiatives 



BY MATTHEW BENZ 

NEW YORK— Promoting and selling music 
through instant messaging (IM) applications 
is becoming an increasing focus of experi- 
mentation for label marketers, merchants, 
and online companies looking to target Web- 
savvy consumers. In the latest examples, 
retailer Trans World Entertainment and Web 
portal Yahoo have announced new music- 
related IM initiatives. 

Trans World is teaming with Microsoft to 
allow members of its new Backstage Pass cus- 
tomer loyalty program (Bill- 
board, Nov. 3) to swap music 
playlists and wish lists, 
album and artist informa- 
tion, song samples, and vi- 
deoclips via Microsoft's MSN 
Messenger software. 

In addition. Trans World 
is one of a group of compa- 
nies — and the first music 
and video retailer — with 
commerce links embedded 
inside of MSN Messenger. 
Users of the IM software 
will be able to click through 
to the FYE.com Web site 
to make music and video 
purchases. 

Meanwhile. Yahoo is re- 
leasing new IM software 
called IMVironments that 
allows users to play music, 
video, and Flash media clips 
inside the IM window. Traditionally, users 
have to launch a new window or link to 
another site to access such content. 

INSTANT CAMPAIGNS 

As part of the launch. Interscope act 
Garbage will use the technology to promote 
its new single, "Androgyny." Users will be able 
to correspond in a Carbage-themed environ- 
ment that includes the track and a Flash 
photo montage of the band. A link to 
Launch.com to view the video for the single 
and a link to Yahoo Music to purchase the CD 
will also be featured in the window. The com- 
pany also has enhanced IM promotions in the 
works for Enrique Iglesias and Lenny Kravitz. 



IMs and e-mails enhanced with rich media 
content are becoming a popular element of 
direct and viral marketing campaigns. 
MP3.com, for instance, partners with labels 
to send targeted e-mails about new artists 
and tracks that are enhanced with images 
and links to song clips. Meanwhile, several 
companies, including MP3.com and beat- 
greets. com, a newly announced strategic 
partner of AOL Music, offer music-themed 
online greeting cards that feature Flash 
images of an act and song clips. 



TECHNOLOGY PUSH 

The Trans World mes- 
senger feature becomes 
broadly available this 
month. Mark Hogan. 
Trans World VP of mar- 
keting and advertising, 
notes that IM now gives 
the retailer the ability to 
tailor specific messages 
and alerts to the cus- 
tomers, based on their 
stated preferences. 

"What it's really about 
is helping customers 
individualize and person- 
alize their lists. " he says. 
'To me. this is really tar- 
geted to somebody who's 
a music enthusiast, 
who's going to be active- 
ly managing that list and 
wants to share and communicate with others." 

Trans World, currently in the midst of 
rebranding itself as For Your Entertainment 
(FYE), recently announced a spate of new ini- 
tiatives tied to the launch of Microsoft's Win- 
dows XP operating system (including the 
Backstage Pass customer loyalty program), as 
well as in-store kiosks and listening stations. 
Underlying these are Microsoft's Passport 
identification system, its Windows Media play- 
er, and its .NET Web services technologies. 

Hogan says, "The whole idea will be that 
when consumers give us permission, we'll be 
able to remember their behavior in-store, as 
well as at home when they're online, so that 
their preferences travel with them. " 



Tran.s World is teaming with Microsoft 
on a number of new technology initia- 
tives — including ils new kiosk sys- 
tem — and is allowing members of its 
customer-loyalty program. Backstage 
Pass, to .swap playlists, s<>ng .samples, 
and videoclips via Microsoft's MSN 
Messenger software. 




MusicChoice Offers Tunes For Sale 
Through TV Remote Controllers 



BY BRIAN GARRITY 

NEW YORK— In a move designed to test the 
commerce capabilities of buying music through 
the TV similar to the way consumers rent pay- 
per-view movies at home, music TV network 
Music Choice is launching a new interactive pur- 
chasing feature on its channels. 

The service, which initially will be made avail- 
able to satellite TV service provider DirecTV's 3 
million subscribers who have interactive capa- 
bilities, allows viewers to buy a CD containing 
the song they're listening to right from their 
remote controllers. Users can 
also access facts about artists, 
music news, new releases, 
music history, gossip, and al- 
bum cover art. 

Music Choice president; 
CEO David Del Beccaro pre 
dicLs that the ability to buy 
music with a TV remote will 
change the way people con- 
sume it because it delivers a 
convenience that was never 
available before. However, he 
is more modest when it 
comes to projecting just how 
substantial consumer ap- 
petite for the service will be 
out of the gate. 

Del Beccaro says, "We see this as much as the 
addition of a pnxiuct feature as we're getting into 
the commerce business." 

Indeed, given that buying music through the 
TV is a new consumer concept, Del Beccaro 
admits that the company is unsure of what type 
of response to expect "This is an impul.se pur- 
chase, so it's hard to judge what kind of a buy- 
rate impact that will have," he says. "We've done 
projections that are all over the place, and we 
don't have much of a basis for any of them." 

He notes that on a price basis. Music Choice 
will not compete with the likes of Best Buy. 
Instead, titles will be offered just below list price 
and aimed at listeners seeking convenience 
and/or music that is not widely carried in stores. 

The service for DirecTV users is a collabo- 
ration between Music Choice and Wink 
Communications — an El Segundo, Calif.- 
based developer of interactive technologies 
for use on digital TV systems that is working 




with DirecTV. Wink's technology is current- 
ly installed in 3 million DirecTV homes 
nationwide, which overlays the existing pro- 
gramming of a given channel and offers users 
information and commerce links that corre- 
spond with the content in much the same 
way as a Web page. 

In the case of Music Choice, viewers u.se their 
remotes to click through to a buy page, a func- 
tion similar to renting an in-home movie. But 
instead of being billed by the TV service 
provider, users are prompted to enter their 
credit card information. 
Once that is logged, that in- 
formation can be stored on 
the Wink system and ac- 
cessed tlirough a secure pass 
code thereafter. Wink pro- 
cesses the transaction, and 
Valley Media is providing 
music fulfillment services. 

A GROWING BUSINESS 

The concept of offering 
consumers the ability to buy 
products with a TV remote 
has been the longstanding 
dream of many since the Web 
went maiastream in the mid- 
'90s. Horsham, Pa.-ba.sed Music Choice is not 
alone in attempting to push the concept of inter- 
active TV commerce: Other TV networks also 
experimenting with commerce fiinctions include 
NBC, and book/music retailer Barnes <fi Noble 
has created its own special commerce channel 
on the DirecTV system to sell books. 

For Music Choice, the DirecTV deal is the start 
of a wider rollout of commerce services that it 
expects to have in (he homes of more than 20 
million satellite and digital cable subscribers over 
the next five years. By the end of next year, tJie 
company plans to have commerce capabilities in 
more than 6 million homes. 

Music Choice, with commerce capabilities 
on 12 audio channels, argues that such capa- 
bilities provide interesting opportunities for 
label marketing initiatives. The service has t)ie 
ability to promote an album right on the chan- 
nel that is playing tlie song, or any other appro- 
priate channel, through billboard ads and/or 
artist trivia that rotates oascreen. 
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CCE Web Site Launches As A&R Tool 



BY RAY WADDai 

NASHVILLE— In an effort to create 
increased industry awareness about 
promising unsigned acts performing 
in their venues. Clear Channel Enter- 
tainment (CCE). the world's largest 
concert promoter and radio conglom- 
erate, has launched a new online A&R 
initiative through the multimedia divi- 
sion of its concert-promotion arm. 

The company has established A&R 
Network (anrnetwork.com). a sub- 
scription Web site dedicated to 
informing music industry profession- 
als about quality unsigned acts avail- 
able for record- 
ing contracts, 
licensing, man- 
agement, pub- 
lishing, and legal 
representation. 
The program is already starting to 
take off. Seventeen-year-old singer/ 
songwriter Bonnie McKee's presence 
on the site quickly drew major-label 
interest, and McKee became the first 
artist signed under new Warner 
Bros. Records president/CEO Tom 
Whalley's regime. A&R Network has 
also given a push to Soul Kid #1. 
which fielded several offers before 
signing to DreamWorks. 

"One thing we have to realize as a 
company is |thatl though we're not in 
the business of discovering superstars. 



1 Cleai Channel 
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if we don't help identify bands for the 
future, we won't have anyone per- 
forming in our venues or playing 
records on our radio stations. ' 
explains Gerr>' Cagle. president of 
Clear Channel Entertainment Multi- 
media. "We're not saying we know 
who the next superstar is. but we're 
committed to giving someone who 
believes they are the next superstar 
the opportunity to show it" 

STAR SEARCHERS 

When it comes to rooting out tal- 
ent. CCE — ^with its far-flung radio- 
and live-entertainment properties and 
personnel — is in a unique position to 
pick up a buzz on developing talent. 

"Although we are involved in all 
aspects of the entertainment business 
and promoting and marketing new 
music, one of the things we haven't 
done (before! is get involved in the 
discovery of new talent." Cagle says. 
"We feel jCCE] is more uniquely 
qualified to identil)' new talent than 
anybody else out there. The idea is to 
harness all of our [employees], from 
program directors and music direc- 
tors in specific markets to bookers for 
our concert venues, not only in the 
U.S. but across the world. These are 
the people that listen to new music, 
and we give them the opportunity to 
feed that into one central location." 
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While CCE has a vested interest in 
the future of entertainment, it also 
has an immediate financial incentive 
for A&R Network. The initiative oper- 
ates as a subscription service, so that 
labels, managers, or whoever else can 
log on and search for talent for a 
$20,000 annual fee. Cagle says labels 
and other interested parties learned 
about A&R Network via "door-to- 
door" selling and New York City and 
Los Angeles showcases/parties. 

"The response has been extraor- 
dinarily good." Cagle notes. "The 
one thing every A&R person is inter- 
ested in is Ifindingj out who the next 
hottest bands are and spending the 
least amount of money doing it." 

While he wouldn't divulge how 
many subscribers A&R Network has 
to date. Cagle says all the major labels 
and many independents have signed 
on. along with agents, managers, and 
law;>'ers. The $20,000 fee effectively 
limits involvement to major players. 
"If we were not semi-exclusive, it 
wouldn't be worthwhile. By the way. 
we think $20,000 is a bargain." 

WHERE DO WE SIGN UP? 

Sat Bisla. senior VP of A&R Network, 
is in charge of filtering the 100-pius 
bands currently on A&R Network. Bisla 
and his staff have brought in about 70% 
of the arti.*. While CCE emploj'ees can 
(and do) send in information on 
prospective artists. Bisla says worthi- 
ness is a judgment call. The primary cri- 
teria is whether the band has built a 
story. "There are four ke\' elements: \h 
there! support at radio, support at retail, 
a touring circuit, or is it .something we 
feel compelled about? " Bisla says. "1 
really am passionate about music, and 
this allows me to get involved with 
music on a grass-roots les-el. " 

Cagle says A&R Ne^^'ork deals only 
with uasigned bands. " If they're signed 
to any label, that's not what this is for. " 
The artists arc not charged a fee. 
'"Bands send In information depending 
on how far along they are. whether it's 
a tape from one live performance, or a 
video, downloads, pictures, or CDs. " 

For McKee's manager, Colin Fil- 
kow. A&R Network provided an un- 
precedented outlet "I knew that Bon- 
nie was a rare talent, but to get her a 
major-label deal I was going to need 
the right forum for exposure." Kilkow 
says. "A&R Network loved her, they 
were passionate, and she was off and 
running almost immediately. 1 was 
amazed at how fast they were able to 
get the word out — it was obvious they 
had the ears of the music industry." 

Filkow says McKee went from the 
Web to Warner in three weeks, 
adding that she is currently in the 
studio recording. "Every unsigned 
artist would be crazy not to use this 
.seA'ice. To me, it's the fast track to a 
label deal." In fact. Filkow says he is 
utilizing the A&R Network again 
with another artist, Adama. "It will 
get her in the line of sight " 

New-release listings an be found 
at blllboard.com. 




by Chris Morris 



Of Independents 



COOL MOVE: After a couple of years 
moving through Island Def Jam 
and Universal Music & Video Dis- 
tribution. Wellesley. Ma.ss. -based 
blues and roots music label Tone- 
Cool Records is returning to the 
indie fold via a new deal with 
Artemis Records in New York City. 
Red will handle physical distribu- 
tion of the Tone-Cool releases. 

The company, which is headed by 
founder/CEO Richard Rosenblatt 
and president Dave Bartlett. will 
kick off the new relationship with 
the Dec. 4 release of ,5/ Phantom. 
the sophomore album by the won- 
derful Memphis-area trio the North 
Mississippi All-Stars. This out- 
standingly funky collection — pro- 
duced by Jim Dickinson (father of 
the band's Luther and Cody Dick- 
inson) — had originally been sched- 
uled for Oct. 9. but was pushed back 
to accommodate the changeover. 

Bartlett says the All-Stars record 
will be the only 2001 release through 
.Artemis. Next year, the company 
hopes to issue singer/guitarist Susan 
Tedeschi's long-awaited follow-up to 
her 1998 breakthrough 7ui/ Won 't 
Bum. plus new albums by guitarists 
Bernard Allison (son of the late 
bluesman Luther Allison) and Rick 
Holmstrom. V\'hile those sets are the 
only titles currently earmarked for 
2002. Bartlett says. "We're looking to 
stock up on new artists. " 

Tone-Cool is moving back to its 
roots by rejoining the indie posse. 
The label had been handled by 
Rounder in the days before the 
Cambridge. Mass.-based firm made 
its own pact with tJniversal. 

YOU CAN TOUCH THIS: On another 
Red front, the distributor has inked 
an exclusive distribution deal with 
WorldHit .Music Group, a new label 
operated by early-'90s rap hitmak- 
er MC Hammer. 

The agreement commences with 
the Nov. 20 release of a new Ham- 
mer album. Active Duty. .\i its title 
suggests, the set reflects the politi- 
cal tenor of the times. The collec- 
tion's first single is a patriotic one: 
"No Stopping Us Now— USA." 

WorldHit expects to release four 
albums in the fourth quarter this 
year. The label's roster also includes 
such developing talents as Pleasure, 
the Stooge Players. Analise. James 
Greer, and Chuck Get Down. 

FLAG WAVING: In the course of 
working on a Billboard report on 
the renascent Detroit rock'n'roll 
scene {Billboard. Oct. 27), we got 
thoroughly hooked on the sweetly 
groovin' style of the Motor City's 
Come 0ns. 



The group's sophomore Sympa- 
thy for the Record Industry release. 
Hip Check!, is destined for Decla- 
rations of Independents' year-end 
top 10. The band's decidedly sexy 



brew of what they call "amplified 
dance music" is guaranteed to fill 
the floor at any party, and tracks 
like the set-closing love song "Dol- 
lar in My Pocket" hint at dimen- 
sions beyond basic hip-shake. 

Vocalist^assist Deanne lovan. 
who is joined in the group by gui- 
tarist Jim Johnson and drummer 
Patrick Pantano. acknowledges 
that the band takes its inspiration 
from the classic soul stylings of 
its hometown. 

" Patrick and I listen to a lot of old 
'60s R&B. especially from Detroit," 
lovan says. "The whole hip-hop/mod- 
ern R&B genre right now. I feel like 
it's coming from .someplace el.se. I 
feel like we're trying to draw more 
on that '60s R&B/soul influence, but 
we don't want to sound so derivative 
that we get asked to play people's 
weddings or something. We'd like to 
think that we put somewhat of a 
modern twist on it. to make it very 
here-and-now." 

While there are other bands on 
the scene that mine similarly funky 
musical terrain — like the Detroit 
Cobras — the Come 0ns usually 
share the stage with punk-based 
units who draw from very different 
styles, lovan — who has also played 
with such all-female Detroit groups 
as the dreamy Slumber Party and 
the raucous Gore Core Girls — says 
of the scene s diversity. "It's so fun. 
It's like eating at a restaurant and 
having every kind of cuisine in 
front of you and being able to pick 
different things. And we are all 
friends. Everybody is very support- 
ive of one another." 

Though the Come 0ns were 
forced to scrap a projected Euro- 
pean tour with fellow Detroiters the 
Dirtbombs and Bantam Rooster, 
they recently scored a hit at the Las 
Vegas Shakedown garage test. lovan 
predicts. "It think we're going to try 
to do a bigger West Coast tour." 
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SINGLES GOING OUT: The ongoing, 
deliberate annihilation of the singles 
configuration by record labels con- 
tinues to cause anguish among the 
retail account base. So far this year, 
singles sales are down 39.9%. With 
only 28 million sold so far, this will 
probably be the worst .sales year in the 
history of the single. 




In an e-mail to label sales and dis- 
tribution executives, Cari Rosenbaum, 
CEO of rackjobbing operation Top 
Hits in Buffalo Grove, 111., points out 
yet again that "singles .sales have all 
but disappeared, not for lack of inter- 
est but due to the lack of support from 
the industry. " He notes that during 
one month in 1999, two of the com- 
pany's retail accounts combined rang 
up 333,(X)0 singles sales, while in Sep- 
tember this year, their combined total 
was less than 22,000 units. 

As a result of the disappearance of 
the singles configuration, he says. Top 
Hits has begun filling space in retail 
accounts with product other than sin- 
gles. He adds that, if the availability of 
singles does not dra.stically improve by 
the new year. Top Hits will eliminate 
the single from programs offered to 
its customer base. 

Some of the space currently used 
to sell singles would be taken up by 
other music formats, but check out 
.some of the other product lines Top 
Hits would also rack in addition: a line 
of soaps, classic videos, skin care prod- 
ucts, glass products, and a karaoke 
music promotion. 

In his e-mail, he asks these 
questions: 

• "Are full-length sales that much 
better now that you killed that nasty 
little single?" 

• "Are you breaking more artists 
today?" 

• "Where have all the children 

gone?" 

"Judging from music store sales, it 
[i.sn'tl to tile record store," he thinks 
is the answer to the latter question. 
But other retailers have an even worse 
aaswer, and it goes something like this: 
"Without singles, kids are learning to 
dm\Tiload their lawrite songs from the 
Internet for free." Not only are the kids 
not buying singles, but if they down- 
load their favorite songs, they don't 
have to buy the albums either. 

Ex)ually important to note is that Top 
I lits is following another trend that will 
have a similar long-term impact on 
record labels: bringing in other prod- 



uct lines. If music space shrinks, guess 
what happeas to music sales? 

On the heels of the Rosenbaum e- 
mail, Jordan Katz, senior VP of sales 
for Arista, called to say that the label 
will "undelete" (i.e., make commer- 
cially available) two singles, BIu Can- 
trell's "Hit 'Em Up Style (Oops!)" and 
Toya's "I Do. " Both were top fax singles, 
and both were cut out right before their 
respective albums were released. 

Unlike the classic singles program 
Maximum Hits, which Arista launched 
in April, and which generated .some 
incremental sales for the label, both of 
these singles still gamer airplay. Accord- 
ing to Katz, the Cantrell single was No. 
16 and the Toya single was No. 36 on 
the I lot 100 Airplay chart this issue. 

Both albums are selling less than 
15.000 units a week, Katz says, so he 
isn't worried about cannibalization at 
this point. "If this works, we will re- 
examine the things we do with sin- 
gles," he says. "We will issue them, cut 
it out. and then down the line reissue 
singles. We will s£e what happens and 
if retail supports it."' 

But won't that make things even 
more confusing for the consumer? 
Maybe, Katz concedes, but with retail 
saying they want more singles, "well, 
here are more singles. " 

I applaud Arista and Katz for at lea.st 
trying to address some of the retailing 
concerns. I don't know if their response 
is the right answer for the problem, but 
I do know that if others labels don't 
start paying closer attention to what's 
going on at retail today — ^whether it be 
singles or some other i-ssue — there will 
be even more problems down the line 
for labels to deal with. 

MUSIC NETWORK REWORKED: Marc 
Appelbaum has been named president 
of the retail division of Norcross, Ga.- 
based Music Network, which consists 
of 115 stores, Appelbaum, who will 
manage all operating, sales, and mer- 
chandising acti\Hties, will be based in 
Washington, D.C.. and report to the 
chain's board of directors, which con- 
.sisLs of owners Michael I>arfcerson and 
Michael Coldwasser. Previously. Masic 
Network was divided into two divi- 
sions, with /Vppelbaum overseeing the 
north and Al Levenson heading up the 
south. Levenson, onetime owner of the 
Turtle's chain, asked to be relieved of 
his day-to-day responsibilities so that 
he could spend more time with his 
family, according to a statement. He 
will remain with the Music Net\«)rk. 
working on special projects and as an 
advi.sor to the board of directors. 

MAKING TRACKS: Dick Odette, a long- 
time fixture at the Musicland Group, 
will retire al year"s end. 



Universal Reports Improved Cash Flow 



BY MATTHEW BENZ 

NEW YORK— V^ivendi Universal reports 
improved third-quarter cash flow for 
Universal Music Group (UMG) in pre- 
liminar\' results, despite a 4% drop in 
sales over the period. Yet in a confer- 
ence call with analysts announcing the 
music division's performance, much 
of the attention was devoted to execu- 
tive vice chairman Edgar Bronfman 
Jr.'s criticism of regulatory scrutiny of 
major-labcl-backed digital-music ini- 
tiatives, including its Pressplay service. 

"Neither Pressplay nor MusicNet 
has yet to achieve its first dollar of rev- 
enue, and at the same time literally 
billions of files are being downloaded 
by illegal services," Bronfman said. "I 
think it's both anti-competitive and 
ill-considered for U.S. regulators or 
European regulators to try and regu- 
late a nascent business, where the 
music industry is trying to compete 
with a broad and illegal product." He 
added, "I think they will find that 
everything we have done and will do 
is in complete conformance with 
proper antitrust scrutiny." 

As for UMG financial results, despite 
a decline in sales to 1.46 billion euros 
($132 billion) from 1.52 billion euros 
($1.38 billion), it saw third-quarter 
earnings before interest, taxes, depre- 
ciation, and amortization (ebitda) rise 
to 250 million euros ($227 million) 




from 235 million euros ($213 million) 
in the same period last year. 

Executives attributed the ebitda 
growth to strong performances in 
North America, France, the U.K., Aus- 
tralia, and in the music publishing 
business, as well as further improve- 
ment in Japan. Additionally, Vivendi 
said UMG was able to keep marketing 
costs and overhead in check, which 
further aided the cash-flow perform- 
ance. UMG chairman/CEO Doug Mor- 
ris boasted that "the ebitda of the Uni- 
wrsal Masic Group is probably greater 
than our four competitors combined. " 

Top albums in the quarter included 
new releases by Mary J. Blige, Jay-Z, Ja 
Rule, Diana Krall, and Elton John. Re- 
leases from Nelly Furtado and Shaggy, 



as well as the 0 Brother, Where Art 
Thou? and Bridget Jones's Diary 
soundtracks, all continued to sell 
strongly around the world. 

Meanwhile, revenue declined due to 
fewer release;;, tough comparables from 
sales of Eminem a year ago, and a soft- 
er economic climate. The company also 
attributes the drop to "the severe mar- 
ket decline in Latin America and weak 
market conditions in several major 
markets, including Germany." 

The company estimates that its 
worldwide market share has increased 
overall. UMG year-to-date market 
share, vs. tlie comparable period last 
year, has increased in France, the U.K., 
and Australia. It has essentially 
remained constant in the U.S. 

Vivendi said the outlook remains 
.strong for the fourtli quarter — new re- 
leases are scheduled from Andrea Bo- 
celli, the Cranberries, DMX, Light- 
house Family, S Club 7, Mylene Famier, 
Enrique Iglesias, No Doubt, Ludacris, 
and Sting — as well as for early 2002, 
when albums are expected from Emi- 
nem, Dr. Dre, Nelly, and ShaniaTWain. 

Ebitda for the whole of Vivendi's 
media and communications business 
rose to 1.49 billion euros ($1.35 bil- 
lion) from 1.14 billion euros ($1.04 
billion). Revenue rose to 7.29 billion 
euros ($6.61 billion) from 6.74 bil- 
lion euros ($6.11 billion). 
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DreamWorks Gives 'Shrek' VHS/DVD Release Special Treatment 



BY Jill PESSELNICK 

LOS ANGEI-ES— If you're a believer 
In Shrek, this year's highest-grossing 
film to date, its Nov 2 release on DVD- 
Video and VHS via DreamWorks Home 
Entertainment will keep the feiry tale 
going beyond its happy finale. 

The two-disc DVD. which lists for 
$19.95. contains more than 11 hours 
of entertainment and 15 minutes of 
new animation, including a three- 
minute extended ending. The new 
ending is also featured on the $15.95 
single-tape VHS edition. The DVD 
price is well below the standard $25 
or more for new releases. To date, the 
movie, released in May, has grossed 
$266.7 million in the U.S. 

The new finale was the most enter- 
taining part to put together for the 
home video, says the film's co-direc- 
tors Andrew Adamson and Vicky Jen- 
son. "The new ending was really fun." 
Jenson explains. "The characters got 
to sing karaoke songs in the swamp 
that were appropriate to them." 

The DVD's various menus also 
allowed supporting characters to have 
added screen time as they guide the 
viewer to added features. "One thing 
that happened when we were making 
the movie was that Pinocchio and the 
Gingerbread Man became very popular 
characters," Adamson says. '"We were 
able to feature them in the menus. " 

Interviews with Shrek (voiced by 
Mike Myersl. Princess Fiona 
(Cameron Diaz), Lord FSrquaad (John 
Lithgow), and Donkey (Eddie Mur- 
phy) that include some of the charac- 
ters talking about their next roles, a£ 



well as the making of the movie, are 
also exclusive to the DVD. 

Creating the extra animation was 
a lengthy process that was incorpo- 
rated into the making of the theatri- 
cal version. It took four years to finish 
the 90-minutc film. Adamson says, 
and many of the DVD's animated fea- 
tures were completed after that. 

"Every available (animator] partic- 
ipated, " Jenson says. "From the start 
of the movie, just the playing of the 
menus brings you into the whole 
world and tone of Shrek. All of the 
additional animation keeps that 
irreverent humor." 

The DVD version's many addi 
tions include a behind-the-scene.s 
documentary, a look at how char- 
acters were brought to life on 
computer, a technical documen- 
tary, and technical bloopers. An 
original theatrical trailer can also 
be viewed, as well as a sneak peek 
at DreamWorks' upcoming ani- 
mated feature. Spirit: Stallion of 
the Cimarron. 

A host of games for children arc 
featured in a special DreamWorks 
Kids section. Activities include Fairy 
Tale Bowling, Learn to Draw Shrek, 
and Pin the T^il on Donkey. The DVD 
further introduces a new DVD-ROM 
technology in its ReVoice Studio, 
which allows viewers to record the 
lines of characters in 12 of the film's 
popular scenes. (These features can 
be accessed via a PC.) 

Even the watching of the film, which 
can be done in either pan-and-scan or 
widescreen versions on the DVD, 



should intrigue audiences, Adamson 
says. 'There's a lot to be gained from 
just watching the movie on DVD. There 
are a lot of background things that you 
don't catch in the theater — like what 
are the Three Blind Mice singing before 
Shrek yells at them? " 

If the low price isn't enough to 
attract customers' attention, Dream- 
Works is releasing the DVD and VHS 
formats on a Friday instead of the cus- 
tomary Tuesday release date. Kelly 
Sooter, head of domestic marketing 
for DreamWorks Home Entertain- 




ADAMSON AND lENSON 



ment, says, "There is nothing tradi- 
tional about our movie. The spirit and 
humor of the movie turned every- 
thing on its ear [when it was released 
in theaters]. A Friday street date lends 
itself to this movie." 

The timing of the release, its many 
bonus and demographically oriented 
features, and low price are all poised 
to make it one of the holiday season's 
hottest releases. "We also designed 
the discs with two broad audiences in 



mind," Sooter explains. "One disc is 
designed for the family. That has ]the] 
DreamWorks Kids (.section] and the 
ReVoice Studio. The other disc is the 
widescreen version (of the film] and 
technical information for adults." 

DreamWorks' marketing plan for 
the package is one of the largest pro- 
grams the company has ever put 
together, Sooter reveals. One facet 
is an "instant win" peel-off sticker 
game in which both VHS and DVD 
buyers can participate. Prizes 
include Microsoft's X-Box and 
GamcBoy Advances systems, 
each with a Shrek game car- 
tridge: Kia Sedona minivans; and 
Baskin-Robbins ice cream. Came 
stickers will also be included on 
new pressings of other Dream- 
Works animated VHS titles, 
including The Road to El Dora- 
do, Chicken Run. Antz. The 
Prince or Egypt, and Joseph: 
King of Dreams. 

The company has also coordi- 
nated a number of partnerships 
with specific retailers, including 
Kmart and Blockbuster, which are 
each holding promotions in advance 
of street date. At Blockbuster, cus- 
tomers had the opportunity to own 
Shrek and save money on video 
rentals by purchasing a special $25 
card by Nov. 1. The cost covered 10 
weeks of discounted rentals, after 
which a customer receives a VHS or 
DVD copy of the film. 

DreamWorks, Kmart, and Haas 
Carter Motorsports teamed at the 
Winston Cup Series race Oct. 28 at 



the Pheonix International Raceway in 
Glendale, Calif., to unveil a Shrek- 
themed car driven by Jimmy Spencer. 
Sooter says the event was a perfect 
way to "maximize the sales of the 
video and take a great fianchise to one 
of our partners." 

DreamWorks declined to give - 
pre-order figures or sales projec- 
tions on Shrek. 

Retailers are already anticipating 
that Shrek will be a top-seller. Where- 
house stores have selected Shrek to 
be the theme of its holiday marketing 
plan, with characters from the film 
featured on in-store displays and in 
print advertising. 

Paul Wamaker, VP of merchandis- 
ing for the Torrance. Calif.-based 
chain, says, "We expect it to be one of 
the best DVDs of the fourth quarter 
It's a movie that attracts a wide base of 
customers. The demographic covers 
kids, young adolescents, and adults. 
We certainly feel that what we're 
doing with our (holiday] campaign 
will help us with sell-through 
through the whole quarter." 

Jeremiah Wehler, home video 
buyer for Amarillo, Texas-based Hast- 
ings, agrees that Shrek has the poten- 
tial to be one of the biggest releases 
of the fourth quarter "It will definitely 
break records for family and chil- 
dren's films, if not an overall best-sell- 
ing record," he says. "The added fea- 
tures are an incentive for most people. 
I don't think a Friday release is the 
best thing for the consumer But none 
of the previous Friday releases have 
been titles as big as this." 



Blockbuster Readies Itself For Digital Age 



BY BRIAN GARIOTY 

NEW YORK— Amid a shift away ft-om 
VHS tape rentals and an increase in 
those of DVDs, home video rental giant 
Blockbuster reports lower earnings 
but increased revenue for the third 
quarter that ended Sept. 30. 

The company says the elimination 
of less-productive VHS tapes dragged 
down third-quarter earnings, as it 
posted a net loss of $224.9 million, or 
$1.28 per share, for the third quarter 

Total revenue for the quarter tallied 
$1.26 billion, a 5.9% increase over 
third-quarter 2000, as a result of steady 
growth in rental revenue. 

Rental revenue improved by 6.3% 
to $1.08 billion, primarily due to a 
4.7% increase in worldwide same-store 
rental revenue and the addition of 176 
new company-operated stores since 
the third quarter of last year. 

"By re-merchandising our .stores to 
make room for an expanded selection 
of DVDs, we are positioning Block- 
buster to hasten the growth opportu- 
nities presented by this higher-margin 
digital format" Blockbuster chairman/ 
CEO John Antioco said in a statement 
following the release of the company's 



figures. "Additionally, we are able to 
more efficiently merchandise both 
DVD and VHS, while dedicating more 
of our sales area to high-growth new 




game formats and promising new 
business initiatives." 

Earlier in the quarter, Blockbuster 
announced that it would record pri- 
marily non-cash charges related to 
the elimination of approximately 
25% of its VHS library and selected 
games as part of an extensive re-mer- 
chandising of iLs stores to make room 
for such high-growth, high-margin 
products as DVD. 

Additionally, the estimated residual 
value of VI IS rental inventories was 
reduced from $4 per unit to $2 per 
unit, and the estimated useful life of 
catalog product was reduced from 36 



months to nine months. 

The estimated residual value of game 
rental inventories was also reduced 
from $10 per unit to $5 per unit 

For the first nine months of the 
year, total revenue increased 5% to 
$3.80 billion, compared with $3.62 bil- 
lion in the same period last year due 
to growth in rental revenue and other 
revenue. Rental revenue increased 
5.3%) to $3.24 billion, up from $3.07 
billion last year due to a 2.8%i increase 
in worldwide same-store rental rev- 
enue and growth in the store base. 

With the transition from VHS to 
DVD. Blockbuster expects worldwide 
same-store revenue in the fourth 
quarter to grow in the low-single- 
digit range. It also expects gross prof- 
its to grow in the mid-single-digit 
range over the last three months of 
the year due to growth in higher-mar- 
gin DVD rentals. 

For the full year, the company 
expects to add approximately 200- 
250 company-operated stores, the 
majority of which will be domestic. 
Capital expenditures for the full year 
are expected to be approximately 
$100-$125 million. 
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2001 PUytutt' F.nt^rtiMnmt-nl r.niuii. In 
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iTop VHS Sales 



TTOE 

Label/D'stributing Label & Nui 



PRINCIPAL 

PERFORMERS 



mi NUMBER 1 -m 



CATS S DOGS 



. ^•.Yj'rM: Kir^ 



MIGolitliliim 2001 
Elizabeth PeHtins 




THE MUMMY RETURNS 
BARBIE IN THE NUTCRACKER 
SPY KIDS (PAN & SCAN) 
SCOOBY-OOO & THE CYBER CHASE 
WHAT WOMEN WANT 

rrs THE GREAT PUMPKIN. CHARUE BROWN 
A SPOOKIE COKIE HALLOWEEN 
WINNIE THE POOH: BOO TO YOU TOO 

w.i [;.«• ■, II.. . .. I. . ■ . .. I . -ji 

SCOOBr DOO. SPOOKIEST TALES 

CROUCHING TIGER. HIDDEN DRAGON (SUBTmED) 

BOB THE BUILDER: BOB'S WHITE CHRISTMAS 

mUY WONKA (THE CHOCOLATE FACTORV: 30TH ANNIVEISAIIY EDmON Gnu WildM 

MEN OF HONOR 

SEE SPOT RUN 



THE EMPEROR S NEW GROOVE 
BRINGITON 

PEANUTS: HOLIDAY COLLECTION 
THE MUMMY 

RECESS: SCHOOL'S OUT 

■ I 17737 

RUGRATS: Aa GROWEO UP 

■i...; . J, .V. , — ... :SJ13 

THE GOONIES 
COYOTE UOLV 

l.u'.lnr'^ Hnr* V-tui Boi^t Viu Han E.«iid>ir<.^I Hm 

POKEMON 3 - THE MOVIE 
FRANKENPOOH 
3 CROUCHING TIGER. HIDDEN DRAGON (DUBBED) 
DftJ 

7;JI1I» 

41* 

THE UTTU VAMPIRE 
SAVING PRIVATE RYAN 
HOW THE GRINCH STOLE CHRISTMAS! ♦ 

WiRwi Mma Mm mvt 

STUART UTUE 

V.L.ilUli 

THEPATRIOr 
35 4 THOMAS & FRIENDS: BEST OF THOMAS 
FINDING FORRESTER 

Ultlilm tSIW Man* Mku 

DRAGONBALL Z: DARK PRINCE RETURNS (EDITED) 
BARNEY'S HAaOWEEN PARTY 
SCOOBY DOO MEETS THE BOO BROTHERS 
OFFICE SPACE 

THE BOOK OF POOH: STORIES FROM THE HEART 



Breiiil:iii Frascr 
RaLhiil We!is7 

Battle 



Antonio Bandaras 
Alan Gumming 

ScocbyOoo 

Mel Gibson 
Helen Hum 

Ajnmaled 

Rolia Polio Olie 
Winnie The Pooh 

ScootiY Doo 

Chow Yun-Fat 
Michelle Yeoh 

Animated 



Robeit De Niro 
Cuba Gooding. Jr. 

David Aitiuvtte 

Animated 

Kirsten Dunst 

Animated 

Brendan Fraser 
Rachel WeiiU 

Animated 

Animated 

Sean Astin 
Josh Broltn 

Pipttr Perabo 
Adam Garcia 

Ikue Dotani 
Veronica Taylor 

elhePooh 



Chow Yun-Fat 
Michelle Yeoh 



Barry Pepper 
Thomas Jane 



Jonathan Lipmcki 




Tom Hanks 
Men Damon 



Geena Davis 
Michael J. Fox 

MelGtbstm 

T1iontas& Friends 

Seen ConnefY 
Robert Bmwn 

Animated 
Not listed 
Animated 



Ron Livingston 
Jennrler Aniston 



?CI01 
2001 
2001 
2001 
2000 
1966 
2001 
1997 
2001 
2000 
2001 
1971 
2000 
2001 
2000 
2000 
2001 
1999 
2001 
2001 
1985 
20O0 
2001 
1995 
200O 
2001 
2001 
2000 
1998 
1944 
1999 
2000 
2001 
2000 
2001 
1998 
2O01 
1999 
2001 



PG 



PG 13 
NR 
PG 
NR 

PG-13 
NR 
NR 
NR 
NR 

PG-13 
NR 
G 
R 

PG 

G 
PG-13 

NR 
PO-13 

G 

NR 

PG 

PG-n 

G 
NR 

PG-13 
NR 
NR 
PG 
R 

NR 

PG 
R 

NR 
PG-13 
NR 
NR 
NR 
R 
G 



22.98 



22 98 
19.98 
24 99 
19.94 
14.95 
12.95 
12.99 
14.99 
14.95 
19.96 
14.99 
22.96 
14.98 
22.96 
26.99 
14.98 
38.85 
14.98 
24.99 
12.95 
14.95 
14.99 
22.99 
14.99 
19.96 
14.95 
14 95 
14.95 
14.99 
14.95 
14.95 
14.95 
12.98 
14.95 
14.95 
14.95 
14.95 
9.98 
24.99 




Top DVD Sales 



SMvkt hm I irtwil amtrf nail ttw mi\MK lym i*tmL mitl mi miM >i WwSjl 



TITLE 

Li)b>cl/Dislfibuting L.ibol & Numbe- 



PRINCIPAL 

PERFORMERS 



m» NUMBER 1 mt 



Sfww While And The Seven Dwarfs 
Cats&OoBS 

W~->-<e—N [■l..-..-"-'l.W, t>-« VMn )>»] 

The Mummv Relunis (Full Frame) 
TIm MMmrv Rsbims (WidoscrMn) 
The Godfather OVO Colleclion 
BriigMJMMt|tDiarv 
Angel Eyes 
AKngbrsTile 

Cnirnhl H^ii h>'-* Vftn IX1U 

The Simpsons: Season 1 



Uam Neeson 
E wan McGregor 



PG 




The Matrix 

Wvw H«m MOM ITTji 

SfAcetMils 

Crondiing TIgar, Hidiltn OragoN 

Cnl.-h. IrrSUf I*)™ W(0 nW 

MemeRlo 

Scooby-Doo & The Cyber Chase 



Jeff GoMMum 
EJUabeth Perluns 

Brendan Frasef 
Rachel Weisz 

Brwtdan Fraser 
Rachel Weisz 

Marlon Brando 
Al Pacino 

Renee Zellweger 

Jennifer Looez 
Jim Caviezet 

Heath Ledger 

The Simpsons 

Arnold Schwarzenegaer 
Unda HamWEbfi 

Antonio Banderas 
Alan Cumnnng 

Mof oan Freeman 
Monica Potter 
Johnny Depp 
Penelope Cruz 
Sylvester StalkHW 

Steven Seagal 
DMX 

Sigoumey Weaver 
Jennifer Love HevHn 



Julianne Moore 
Jean-Claude van Damme 



Keanu Reeves 
Laurence FIshbume 
Mel Brooks 
John Candy 

Ctlow Yun-Fat 
Michelle Yeoh 

r.iiy Poarcfl 
.ton Panloliann 



Scooby Doo 



G 

PG 

PG 13 
PG-13 

R 
R 

R 

PG-13 

NR 
R 

PG 
R 

ft 

P6-13 

R 

PG13 

K 
R 

NR 
R 
PG 
PG-13 

R 

NR 



23.98 



2B.S6 

26 98 

2&9e 

1C6 99 
2S.99 

?4 'in 

27.96 

39.38 
2Bl9B 

29,99 
?t>'j8 
24.96 
2498 
26.96 
29 98 
24.98 
19 98 
24.98 
1495 
27,96 
.'4 y!> 
24 3B 



" RIAA gold cen for Mies □( 10.000 unfls ix $1 infliori*iulflsat RjgOBSltd tv\ai A RIAA pljitirum crn fixs.llRtaf IDQOOOiintxinrS^niilinn n salux ai Kiig^nstiid icind 
^ IRMA odIiI ctrnlicatian for s momuni of 1 25,000 umao** dollar volumg ofSSmilion nl rotnil fat thviuiKtlhf ivltunti progrntm, iv cri »t kiR PSCOO iinU and SI inillioii al 
suMBSled retai foi norHtieilncal Obet. VMAA ptatmum certificaimn lor a mimrTMni sals of 250000 urtft ci(adol»r rokima dSISniilinn nl rfiail lot Biitaitrtcally 'Cttnttd pro 
gramt. and of at leait SO.OOO uniB and X2 miKon at ti>gg«iiBd 'Mid Iw nonthsatncal tilitt !r> 2D0I, Billboa'd'BPl ComnujnicitKitis 



NOVEMBER 10 

not 


Bil 


WS!t Top Video Rentals 


P 


s 




faf hmA n lainl cn nmacBtuI iiU imiM l>« *t 




tm Jlui . hm nan lta> W no 




ran EMU 








g 


TITLE 








PRINCIPAL 










L.ib<rt/Diitributing Ub«l & Numbo' 








PERFORMERS 










1 


NUMBER 1 '.nt 




1 WtdAlHinAail^^H 










Cats & Dogs 

fti.-c uni-i Irjir-.i-tTB-tiW^TW >*w VHm JTW 








Jeff Goldblum 
Elizabeth Perkins 


PG 




1 


3 


The IWIummv Relums 








Brendan Fraser 
Rachel Weisz 


PG 13 




2 


4 


Along Came A Spidtr 

PcHnxra HoTw Vmo Ohri 








Morgan Freeman 

Monica Pottor 


R 




3 


4 


AKnighTsTale ^ 








Heath Ledger 


PG-13 


■ 


4 


2 


Bridget Johh's Diary 

Ml in,„ ■igmfiilimiWjBiwtuWMIknwiiwwi 


Minm 






Renee Zeltweger 


H 




5 


3 


Heartbreakers 

Mav k>rw t-tv^innn matt 








Sigourney Weaver 
Jenntler Love Hewitt 


PG-13 




6 


6 


8l*w 








Johnny Depp 
Penelope Cruz 


R 


■ 


7 


5 


Spy Kids 

1 - . "ri-F-fi'.ynDuin>ViMiH«n«faitnti)HMMa! 


m 






Antonio Banderas 
Alan Gumming 


PG 


■ 


10 


S 


ExitWounls 








Steven Seaj^ 
DffiX 


R 








ivj-cr t'Btii vdMinm 












B 


2 


One Night At McCool's 








Matt Dillon 
John Goodman 


R 




9 


i 


SoriMona liks You 








Ashley Judd 
Hugh Jackman 


PG-13 




11 


5 


Driven 








Sylvester Stallone 


R 




13 


8 


cumtm msnr Hotia \mb» em 








David Spade 


PG-13 


14 


14 


9 


Hannibal 

VI".'.' • - 1 Kan 








Anthony Hopkins 
Julianne Moore 


R 




15 


14 


The Family Man 








flicolasCage 


P613 


■ 


16 


10 


15 Minutes 








Robert De Niro 
Edward Burns 


R 


mi 












17 


17 


7 


Memento 

cw-'-tt,! Tr.sii' I*"-- '■'>)«» mil 








Guy Pearce 
Joe Pantoliano 


R 




12 


4 


Kingdom Come 








Whoopi Golddfitg 
LL Cool J 


PG 13 




IS 


11 


The Mexican 








Julia Roberts 
Brad Pitt 


R 




K-t 


Ktm 


Chocolat 








Juliette Binoche 
Johnny Depp 


PG-13 



^ IRMA sou certiAcBiinn lot a nimitnidn at l7S;00Oi*)(U oi a dollai mlumcol IS millKin at rittari lui ihnntiicalV released piDgiami, 
suqgMied reuil loi ^u(U^t!aCltcal iitlei. iFtMA plounum eeriificHKin lot a minimum ule ol 250 XDO una or a dullai lokjnie d $18 mi 
grams, and d at leaxl. ^.000 unila inii S2 miHivi at luggMled leM toi rtnnlheatrical USex <£CDGI. Bilbo a rill's PI Cummunicatiaitx. 



70 



www. billboard, com 



BILLBOARD • NOVEMBER 10. 2001 

•.erial 



L'LLL 




NOVEMBER 10 
2001 



Video Monitor 



THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYTEMS 
"New 0ns" are reported by the networks (not by BDS) for the week ahead 



For week ending 
OCTOBER 28, 2001 




I 







TDBV litiiti litt Aiwji 






a^l^iTif I'y's"**" 














I MICMAIIJACKSDN ■ ii . .'. 




CHELYVmtCHI [....•^,rfO>0 
BROOKS&OUNM i.<iv'' 'I'Thhu 


LJNIONPfiJW.: - 




U)CMAE1 JACMSON. >.iij HJKii W. 


" NEi;v ■ 

AAUYAH ■ ■ -.1, 




CHmSCAClt flti>r«lnl»rartiiOat 
MJSONKMUSS. WINCIM 


SrniMOFAPr.v^ 
NICXELBACK < 




AlitS ANIFAAM. i;"-">H 
ENMQtft IGLtSIAS - 


LUOAcaS.i^.^r 
MUESTDNLB'Vrt 

immincitpiirK 

OII.DIK.BMM«ilEra 

noPwrjMKuMm 




T1UVIS mn, 1 : O A Woiif- 
HUK WULl 1 Mxif EMcr Mm* 
JAMKO'NEAl.<.^'.f 
UWiTnUI,Vin< Wt 
RADWV rOSTEK i« 1W 
1MM VUlWm twM Ort 


BHITWY SPtABS - ■,.IU 
KSYNC.-. (■• 

INCUBUS. ... .l-^'- 




NICKELBACK 
MUVfURTADO 
TRAIN. - 

llSIOtMfTH.S^'i'<'>i 

fWE FOfl nCHTMC ■..,>(. iixi 




reriYPABUi, : 

JANtI, ■ 1 ' .'. . 










BJOHJ0HNliW4'<i»< 


LIIMSUIS.H<MM 




TRACfADKMS.i^r-^ 
MUrWUMIlElHMih 


FABOIOUS.1.^ ::r^, r 

GliMU[l61ISUU.Ht„> 




3 DaOfS DOWN. Bi Lu TKit 
INYA r^ivDat 

AOAM& WIVi 




GAfrV AUAN. Mr [)< M> 








MM NiaUY. w^H-tf AfwiW 






DfSnNV-SDOLD.i'nuon 


JU6E0E0et.&wA,. 




BLAKE SHCLION. A.^in 


MKHEUf BRANCH. 




r.!^n 50AV1D ■ V ■. 


KnVfWUDlMiUp 




mwruatftuUHUlMMSlMXEmhtMihlar 


HUI.AMW 




JGHK UEUENCAMP F'«hUIM«« 


BUBBASPMtm. 




TRICX PONY I'l '.N.iMKtl^x 


eUBBASHlmoi. uw. 




hi--iri* SUM, . 


BUSTAnHYMfS ' . .•ViNkI 




turn BAU. H<1«« W«l> PlhM IM(M 


WGWa JAQOtM. »9ai M« Mto-u 




MAAr J SUKfin^ARM 


j HWi- j,n\vau .'..mma 
WfVON ■ 




JUAN JACKSON, n > Ar^ Id B* A H*ln(u 
CNHUE mSKON. Mv) FvTfw Job 


FAm4nAHE,>u..ii.«NKli>.> 




tVii:[H 1-cSi.' 


^ GEWltlttVfR' -.' '..fDloMn 




CAMHYN IMWN JOHNSON . C .-ii <i .ir-t 
JOVCUSOHa.. lA. 


STAMD.>>»- 

cnvHisiicvimt 




M:I.I'ILlf EDUMCH •.r-n.l.»< 
SU6ABHAV.- ... ■ "Phtn 


BENZWO 




GHPiaCAGU,L.!rrr.i 

HW8T aonw son. > > A Mt» 9f rMMt MMMT 

AUSDN UtAUSS & GUIAN WdOI. i a«>, 


P0«OVaTHiBAXIBO.Il.]i>r 




MACi" GRAV . 1 .:y 

fiAIIBAU.v<iMivr> 


IUVJ>-«T., 




COIDPUV, 




IVEHOUSE. H^'^oi, Hv >X M^tM 






CrannOMSONL vtn^t ' RMh ilMitbli* 








1 MICHmAAUn«»1MMl 




JAAW O-HIAL 1 T--. ft^;, , 
OOOE CHICKS. C«Mv !«■ Mt AM) 


1W.[;..'.:rWit.MB 

Klf VOM r«r NwKv 1 Cn It A«M% W 




STI«NKIO.S;ri..-- 
UNHTinUWnZ.Aei'- 


1 B«MMaCNMWT.iMO)Mrl>W 




BROMS 11 DUNN. i rtnTrxg Bnt f 






snNC't.j-. 


1 MrJOCWiThun*. 




TRKM VCAHMW. ' WiuM n L»M Wu IbWH 


iHinrj.iusE.FMhA)i«f 




TWCIUNBEniES,A-4VM 


I AUtUIITMUTlAi>i:iG«<tCi. 
1 1 miTfuIr (HVoftMitr 




NICKEL CKEK. lu. Gxn Bjo Om« 


0-TDWN,W(Ftis9Mh(( 

iBMOMnaMMrtw 




JMHTT, SaTxdu !<: Cal U, Lna' 
HCMO&IVMiVtovmrfWM 






MOfrTeoMCflvi»(Tiir.cc«io-«co»r o- 


0{$nNrSCHU.{naMr 




DAVE NUTTHEWS BAND. ^• Spk* e«ri»>'< 






juntv rmtt scfTwtMt bnnWM 






HUCNWM TWBITY. « Vm <i 


1 J«)AnlS.VWtGd*ntMMai 
1 Ban#IIMNlt 




JfSSlCA ANOHEWS. W>« i Ain 

TOBV lirni. ' FTi jbit iiiwi AMM hn^ 


UT..p.t...A„ia..,.-. 

flH HM MHTW6. Su».'Tr«n 




MOBY ^ ■ 'ill. 

MATCHBOX IWEMTT. e<« 


I JEWIFES10P€Z, -H:, 




l£E ANW WOMAOL i "o;! Tnu Co-..r 


AUEN AWrARM. Si-u:'i> Cn<->-j 




FUEL ■ . ■.■,.|'.'-.Ji 

MADONNA. F.-^5i-i^^^^^^^^^ 


[ MISSY EUJOn I... A*, 

' AjnmAfiAwrr«iwoHU3wiotiv-i^ii;.'i " 

(unooGO.i-.-'ii-- 




AAwwTipfm /.-wStKiSSrZSS&SS^ 

(MERSONMIVLtSMiMBiSMpnt 1 
WltI)M)<IS[I.lA'>S<»M 1 


PjnMatBttGNdn 

1 MmCTM«lim«aiMMJNMtWMiSc.^i>i 




SACXSniEET BOYS. OriMnkg 


1 MSOIDUS. >r^.i - iHoi, lukl 


ii 


CASH BI>imKltS.;iU AHA Tm 1 
1 


1 MOSmTHVS. Oiamng 

1 ■wtrEuian.T«i-A.«v 


i 


JUUISEDEO«.G«oATf 




1 ■ , A SAMPLING OF 


PLAYLISTS SUBMITTED BY 




The Clip List 



?J! Jt 



PWK. e«t n>« Fanv taiMMtVn 

JfWll. ':.-..-j.i,.,i,-*Wi 

BASEUfNI JAJK. .SVci,] H<M U <NEni 

SrARSAIlOK .. .' '.-.jlii-WWl 



[OVEN FRESH] 



Mlllt .. 
IHh EFIA HA 
PJ HAfi'iEY 
TRAIN , 
lANTHlC ■.■ 
SEVENDUST 
HVAN AD AMI 



SHANIHA S .'-'- 
lA LEY .' 

ENHlUUE II^LiSlAS H>ru 

CftJSIlAN, "... 
i UII«SCAT«TSt:.t-.Ki!Cam«U- 
I C«niAN.'tC^<i. 
[ (IIIEJADEVAN60SH,U^.(i.i 

ALEJAPHWO rEDHANOEZ. Vku Pv« 
I ALEUNOHin«ES. u>tmSiM*UmoUVW« 
I THAIIA. .W >L.M*.>ii^. 



Q2 



NEW 



H EUROP E 

USEMENTMSLWrn^T 

" ' IIVll{MIW>DUC.Cai>t&tl«> 



NATIONAL & LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING NOVEMBER 10, 2001 



MESH. M<|h( Tdiwt«w 
KTTTH M^al I AViivtVMill 
AUENAinfARH Ma..» 
MR CHEEKS l <;r'^< r.,.:.,,h.- 




BUBBAEnuiX».i>|ii iNm 
SCUni.D^' lS-:oU:v" I^EW1 
AUCIA KEYS. AkV.,.-,....A..nt. 
BACKSTftEH BOTS. I>D*»„o 
NtCKElSACN ii-«r..wn.>n..(U. 
DEFAWI. /.Mt'-'i U> Tin, 
STAIND. I 
WAVE. - .... - C'..- 
DESnNYSntlLO.foinan 
AUCUKEYS Jtl'- 
ALIEN ANT f ARM. SmuoC CnTHid 
SUH<I. i..i,„.Omp 
SHAGGY . Mr luvUt 
BRFTNEY SPEARS, A Sim «U 
SLOAN. M -'fdiiEoal.Doli 
jay;, I.. -n;k\ 
INCUBUS V. --<!,.: MtHtrt 
KARDINAl OFFISHALL a l.cx HK.i 
BABY BLUE SOUNOCREW 1^:%^ T.r 
MATTHEW GOOD BAIW. Cum...- , 



USEMENT MIX. Wm> 1b« Hwt At 

KYIIE MIWWUtCant&tlVKOMOtMvHi 
MAHYJ BmE.Fin.VAna. 
MICHAtl JACKSON. VnuAncl Mr Wo>W 
AFHOMAM ?MMMlG>tH^ 

JAKn, - DtA6>n 
ALICIA KEYS. M<n' 
JENNIFER lilPCZ.rniFto« 
AUEN AWT FARRI. SnMlhCnwisi 

CITY HICH.*V--il«Vm*n»;ul)o' 

THE CllAN«ltUIES.A^>l«>< 
GROflVI AJIMAOA.MtF'«ii« 
tJNKINPARK ir IhctftS 
OESTINYSCWID, l-ai.;" 
BRITNEY SPEARS. . " A S4f« «U 
EVE I Mf i.-.i«y] Wnfl 
WEEfffl. llHi'?... Tr-'...1 

Bll«K-f8I.F.."i:>-f 
NAIAlIf mSflUCUA l i'Tir, 



4 



College 

Television 

Network 



MD FAZE. Sx. 

AAllVAH R.:r> Th-iiDK 

ADEMA L . . 

DAVE NAVARRO, f.og'v 

DAVID GARZA. W^ctillMMl 

DIIATIO PEOnlS. Wcni Conn tt W<i>> 

INCUBUS. Ydo Wirt M>c< 

JAY-Z. i;,rivGini,6r\i 

KELIS. tiunl 

N1KKAC0STR. Puff- Ard fill 

Pfn VDRM, Fsr IMnn I Cm (1 AKiidv ItJ 

PJKARVlV.n>rt II IM* 

PRESSURI e4« Thg VMM 

RmOCCnOSC L.nbct Sumnv 

RIVAl SCHOOLS, L'h^ Fw 6Iu* 



IVFQBU fiOl IH[M-<38 



BASniEMT JAXX, >/^ki . Yw. x 

HMV. f s.t>.:t 

BUTTERftT JOM S. A«,«t>n Bu 
7MM. SaiMTKht Moi 
RTVAl KHOOU. iScxi f d> Giu. 
HHCURT REV, •■u Ans (Dy 
THE>TMm.us!^ 



■UM. Tm PtoiM Thai Wi iM 
UT. ti(i»ct AmI Btutn 

pjHAiryrr.T»dt.LD^ 

SRAOC. Stt^Mu 



LIT ■!. L... 

BEVEILU, . ■ r... 
BAMMSTtlN 
PERRY fARRELL . 
eASEHEMIJAXX .-, 
TENAaOUSO : 
THE CRANBERRIES, a 
COLOPIAY, ■ M.i^. 
REMYnRO '..-Mr 
OAVIO GARZA. Ii.: V., 



SPIKE JONZE SPEAKS: Award-winning 
director Spike Jonze rarely gives 
interviews, but he recently spoke to 
Billboard about what makes him tick. 

Jonze, a nominee for director of the 
year at the 2001 Billboard Music 
Video Awards, has received acclaim 
for his work in music videos and fea- 
ture films. Some of his better-known 
videos include those for Fatboy Slim 
(the six-time 2001 MTV Video Music 
Award-winning "Weapon of Choice," 
as well as "Praise You"), Weezer 
("Buddy Holly" and "Island in the 
Sun"), Bjotk ("It's Oh So Quier), and 
Bea^tie Boys ("Sabotage"). 




Jonze vividly recalls one of the big- 
gest things that inspired him to be- 
come a music video director; "Seeing 
Michael Jackson's 1 1983] Thriller' vi- 
deo really changed my life. I remem- 
ber taping it [from] MTV and watch- 
ing it over and over." Not surprisingly, 
Jonze (whose real name is Adam 
Spiegel) says that Jackson is one of 
the artists on his wish list of people to 
work with someday. 

Jonze's first feature film, I999's 
Being John Malkovich, earned him 



by Carta Hay 



an Oscar nomination for best direc- 
tor He is currently busy editing his 
next feature film, a comedy called 
Adaptation, starring Meryl Streep 
and Nicolas Cage. 

SHOWCASE FINAUSTS: The first Bill- 
board Music Video/Short Film 
Showcase took place Nov. 1 as part 
of the Billboard Music Video Con- 
ference. As most of the countless 
entries we received were very good, 
it was tough narrowing it down to 
the 10 finalists. The main require- 
ment for the videos and short films 
submitted was that they had to be 
projects that have not been seen on 
national TV. And the 10 worthy final- 
ists were, in the order in which they 
ivcre seen at the showcase: 

Incubus, "Wish You Were Here" 
(director's cut), Immortal/Epic Rec- 
ords. Director Phil Harder. 

Divine Comedy, "Bad Ambassador," 
EMI Records. Director: Mike Mills. 

Bad Azz, "You Don't Want to Be 
Broke," Frontline/Priority Records. 
Director: Gobi. 

S.H.C., "Products of Disease." Di- 
rector: Farah Kahlid. 

Michelle Branch, The Spirit Room 
short film/electronic press kit, Mav- 
erick Records. Director: Nick Spanos. 

Mouse on Mars, "Actionist Re- 
spoke," Tokum Records. Director: 
Nika-f TU. 

Joseph Arthur, "History," Real 
World/Virgin Records. Director: 
Joseph Daniel Lewis. 

LCD (Large Cool Dudes), "Follow 
the Leader. " Director: David Spencer. 

Behind the Music That Sucks: 
Kid Rock short film. Director: 
Chris Siemasko. 

The Comas, 'Tiger in a Tower." Yep 
Roc Records. Director: If/Then. 



NEWSLIi^fF... 

Following the Federal Communication Commission's (FCC) recent vow to 
review the decades-old newspaper/TV/radio cross-ownership rule, chairman 
Michael Powell noted Oct. 29, "Much of the structure that exists today (was) 
built around ... the 'golden age.' Current rules, standards, and principles do 
not take account of very dramatic changes in the media landscape." FCC 
staffers say Powell will move incrementally, beginning with cross-owner- 
ship rules. That would allow companies that own newspapers — such as Tri- 
bune, Cox Communications, Gannett, and Media General — to join such 
acquisitive media companies as Viacom. Disney, and Clear Channel. 
Compiled by Chuck Taylor and Kaly Bachman. 
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REPLICATION SERVICES 



1000 CDs $999.00 

IcMnplelt retail ready ~ jp lo 3-coter) 



1000 DVDs 



DUPIICATION SERVICES 



1000 VHS 



$499.00 



PRE-RECORDED 



VIDEO MOVIES 



$1.50&UP 



MUSIC CDs 



$2.50 & UP 



DVD MOVIES 



$3.50 & UP 



mmM CAU TODAY! 
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NEED CD'S TODAY? 

WHAT TliVIE? 



INSTANT CDR'S {MUSIC OR ROM) 

5 CASSETTE COPIES COMPLETE 
WITH CUSTOM COLOR INSERTS. 

ALSO SPECIALIZING IN LARGER 
PRESSED RUNS OF CO S. RECORDS 

6 CASSETTES. 



MUSIC ON THE RUN • DIV. OF TRUTONE INC 
602 TENTH AVENUE • NEW YORK. NY • 10036 
TEL: (212) 262-1144 • FAX: (212j 262-7781 
NJ HEADQUARTERS IfSBS) 876-8663 



46 PRODUCTIONS 

25 CDRs . S45.00 / SO CDRs $88.00 
100 CDRs . $150.00 . 200 CDRi $290.00 
ASK ABOUT OUR DISCOUNT 
FOR ASCAP UEMBERS! 

From CD or CDR master 
Includes CDR jewel box 
w/tcxt printing on CD label 
Add $35 for other digital master. 
$55 for analog master 
Onlm must be prepM Slyfipffig not inAjded 
42 W 557 Hawk Circle, St Charles, IL $0175 
Tel (MO) 850-5423 EmaU: Iiifo^ 46pxoiii 
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•Fast Turnaround 
•Custom Printing & 
Packaging 
•CD copier equipment & 
blank CDR media. 

800.426.0247 

www.prlncetondisc .com 



WITH OVER 60 YEARS OF EXPERIENCE ft IN-HOUSE FACILITIES. WE LL PRODUCE 

YOUR CD, VINYL & CASSETTE project with the excellence it deserves! 


3€HI 

CD PACKAGE: $975 

IIK1IID(S: OMGIUTION • 1 COtOt 1 htU iOOKUT M 
ANDIUrUHO'.l COlOtCDUtSEr II 
•jmtllOHSHBKIIWUf.OUIOIlVIIIUIOOKD T« 


Ifinn CD PACKAGE: 

lllUll$1249 


INaUDfS: ORIGIHAIION • (UU COLOR 4 PAG( BOOKLn* 

(INSIDE B&WI and 4 (OLOR TRAY (AIQ- • 
1 7 (OlOR lABH LMniNIIHG' • 
J JEW[L BOX & SHEIHK WRAP • QUICK TURNAROUND 

■ ' IrriTi ^Ltr fvinJ rnhfj .fibi \fn Kok'^o i 

UK FOI OUR mi UOCKUIil 


^n||r7(^ Ralnbe Records and Cassettes |s 

^M/\^y ,730 Berkeley St.* Santa Monica.CA 90404 • (3 ■ 0) 8290<47« • 



Research oar competftmn tlwrou^y, 
then come to la & t^e an additnaal 5% ttti on: 

DVD 9,5, & 10 Replication 
CD (Audio, Video, Rom) Replication 
Auttioring (MPEG 2&1) 

Custom Cut Business cards and shape CD's, Video Duplication 
Warehousing, Distribution, fulfillment In N.Y. & California 

Toll Free 1-800-352-7677 ext 222 
www.vidtape.com 



www.digitalforce.com 

unJi I rlL. rwKLC 

TOTAl CO, CDR, CD-ROM, DVD, > CASSETTE PRODUCTION 212-2S2-9300 la NVC 
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DON'T MISS BILLBOARD'S ANNUAL 
2001 YEAR IN MUSIC SPOTLIGHT 

ISSUE - 12/28/01 

FEATURING YEAR-END CHARTS IN EVERY GENRE AND EXRMDED COVERAGE 
OFTHEYEAR S MOST NOTABLE ARTISTS AND EVENTS 

THIS IS ONE OF THE HOTTEST ISSUES OF THE YEAH SIMPLY BECAUSE U S A 
COLLECTOR S EDITION THAT WILL BE HELD ON TO AND REFFERED TO FOR 
MANY WEEKS AFTER ITS DEC.21ST STREET DATE 

CALL lEFF SERRETTE TOOAY TO RESERVE YOUR AD SntCE 

l-«4e-6S4-4697/l«00-223-7524 
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HAVE A POSITION TO KILL? WANT TO REACH HIGHLY- 
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BILLBOARD CLASSIFIED 
IS THE HIRE AUTHORITY! & NOW THE CLASSIFIED SECTION IS 
ONLINE! WWW.BILLB0ARD.COM CALL JEFF SERRETTE 
(S 646-654-4798/99 FOR MORE INFO 
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COMPACT DISKS Retan Ready Packages 



4/4 color iv/ color press proof - no film needed! 1,000 CDs, 
4-p3nel folder & tray cjrd - all color, all panels - $1,525 

• Vinyl Records - Dmnf the cleanest hottest vlnyl sound! 

D| Spi-i-uil - 1 0(1 rfciirds, 7 days, S780! 

• Mastering Studio ■ BB clwfcLxi hits produa?d ever)' wwik! 

• Posters & Sell Sheets - 12 xlS color posters, 100 -S169! 



Best pplce... Best service... Ion 25 Vearsl 



full color catalog. 

(800)455-8555 



email: ca^europad lsk.com 
i7i8i 007-7100 - fax i.7i8i J61-7961 • Major creait caras Acceptea www.europadisk.com 



^^^^^^^^^ 



FULLY 
PACKAGED! 
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CASSETTES 
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CDR DUPLICATION! 
$2.00 each (min. SO) 

• IN JEWEL BOX • 
FAST TURNAROUND! . 



mmXi? CALL NOW! (800)423-2936 
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COMPACT DBSCS - 600 EACH 


ITS A BETTER DEAL! 
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1.000 CDs 600.00 
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NATIONAL TAPE'^ ^f>/SC 

COBPORAIION ■ 

1 1 1 0 48tli A.t North - llishiille. IN mM f~ T • 

1-800-874-4174 ^ 

Di^lai Mmfeting Servkes - Digital Au6io ^ w iSiii 4i!^^^ 

Duplkaiton - Compvte' Cfapha i*H^_^ • . ^ 


i 1,090.00 

from your CD-Reotiy Masior 
& Print-Ready Film 


1 SAME DAY SERVICE! 

1 (on short run CD « Cd«B«1t« copies) _ S^B' 
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PRINTING / DESieN 
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Call For Low Rates 
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212.260.0237 



500 CDs = $ 999 
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RETAIL READY CD PACKAGES 
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3O0 FULL COLOR 11x17 POSTERS 

;^ ONLY $99 

mllh Your CO/DVD Packaga 
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CD BOOKLET a J_-CAftD'PRINTING 
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CDs • COflOM • CM • SHAPB CDs • 4UB0 CASSETTES 

NEED CDs? 
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880-0073 

w\mv.crystalclearcds.com 
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STORE 
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PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

«l MAJOR CKOII CARDS ACCWH) 
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R«liabl* Solutlom for R«UII Si^t'ei 
Ch*i--»^< On«-5top« ' LJtwt ComiMntt* 

(800)877-1634 

Fax: 212-221-9193 


1 Leader In Customer Satisfaction 1 
1 For over 16 Years. | 



wwwMSOFTNETcom 



RecordTrak 




Inventory Uanagement 
For Record Starts 



800-942-3008 



The Computer and POS Solution 1 

for the Music & Video Industry « 

^ young i 

(888)658-7100 | 

'Chains 'Independems 'One-Stops * 
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www.billboard.com 
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T-SHIRTS 




ASHIOM 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.baeksfage-fashion.eom 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. - 520-443-0100) 



PUBLICATIONS 



The Essential Tool for 
Today's Working Musician 



THE 17TH EDITION OF THE 

Musician's Guide to 
Touring and Promotion 

A BILLBOARD PUBUCATtON 




Includes: 

• City by city club directory 

• Tapeldisc services 

• A&R directory 

• Music services directory 

• Music industry websites 

• And much more 
Only $15.95 - ($18.95 overseas). 

Order by phone 800-407-6874 or on our website 
vvww.musiciansguide.com 
Mention code TGBB when ordering! 
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FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

WW w.di 5cniakers.com/bb 
lnfoigdlscmahers.com 



DISC MAKERS 



PUBLICITY PHOTOS 



UBI-ICITY 
PR I NTS 
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B&W 

8x1 0's 
500 - '80 
1000 - '108 

B&W 
POSTCARDS 
500 - "SS-OO 



IflC? E Flotitln Si , Riulo RB 
SpringfwId, MO 65B03 
Toll Frw* 1 -M8-S2fl-533S 

www. ab<.-p)otu tea .corn 



.'L'i^LPs » 12" « 45s 



LTD. EO. 7" BOX SETS .Piclme Discs • Color Vinyl 
Tons ot current and tiard-to-find titles at ttie 
best prices ever! FREE CATAL06S|_ 
Wtiolesale only 



GOTHAM DISTRIBUTION CORP. 

1-800'4-GOTHAIM • FAX: |E10| 649-0315 
2324 Haveiforil Roail • Ardmore, PA 19003 



BUY DIRECT AND SAVEI 

Whftt otf»T p*ople V9 raising ttim pricea. we 
are slathiing ours. Major label CD's. ca«s«tt»s 
artij LP's as low 88 50t- Your choice from the 
most extentlve listlrtos available. 

For frae catalog can (609) BSO-eooo. 
Fax (609) (90-0247 or mlla 
iMfploMulc. bK. 
P.O.Boi A Trenton, N J. 06691-0020 



Looking for a 
pecord deal ?? 

Ge!!iDg a gnsc is ver / tkitd to dc Bui v/e wrfl 
gel ihe recoto deal you are looking loM Guar- 
anleod S^rvco Call now to receive your 
FREE inloimaiion 



12000 
800-493-6335 



POP SINGER/SONGWRITER/PIANIST 

NYC BASES ■ EXFOHENCED 

Loolcing lor Working Band & Solo Gigs 
Also seeking musicians lor my original project 
www.scotthowanlinuslc.com 
917-225-5169 



HELP WANTED 



Billboard Magazma seeks unctergrad 
college students for internships in their 
Advertising and Marketing departments in 
their NY ottice Candidates will gain 
valuable and impressive Sales & Marketing 
expenence in both the Music & Publishing 
Industries as they learn the basic operations 
& inside strategies utilized to keep 
Billboard Magazine the number one source 
for information to the Music Industry. 
Candidates must be detail oriented, well 
organized, computer literate and have a 
working knowledge of Microsoft Excel. 
Word. Pov/erPoint, and Lotus Notes. 
Positions are available to active students 
for college credit only, and is non-paying. 
Please e-mail resumes to 
evltoull6@billboard.com 



INTERN WANTED 

Billboard Maouine seeks a creative motivated, m- 
dividual lor an exciting intern posiiion m the mar- 
keting/promotion department Great experience' 
Nopay. Credil only. 

Fsx: 646.B54.4673 or email 
amerceror>@blllboarcl.com 



SENIOR FINANOAL ANALYST 

Los Angeles based company seeks experi- 
erKed Music industry Financial Analyst. Mini- 
mum 1 -2 yrs. expenence and desire to exparKl 
cnlo film and T.V Analysis ot acq. and 
new bus. ventures, Deal analysisAracktr>g, 
Budgetirig/lorecasiing. Special presentations. 
Please reply to: 
Box 680, 770 Broadway 
6tti fl New York, N.Y. 10003-9595 



Independent record lat»l Putumayo World 
Music seeks (ull-time Business AHairs Ad- 
ministrator Exdting arvd challenging posrtion 
Will oversee licensing ot muse lor compilation 
and other usage, negotiate contract 
teiTTis, create royalty statements 

Please email resumea to: 
lauren@pu1umayo.coin 



KR8 Music Companies, Inc in Nashville, 
Tn, is seeking Director of Sates. Experience 
in selling high volume programs to 
retailers and in opening new accounts re- 
quired Fax resume/salary history to: 
615-377-8601 
Attn: John Barney, or email: 
john@krbmusic.coni 



New Media Coordinator 

Welk Music Group 

(Vanguanl Records/Sugar Hill Beconis) 
Santa Monica based independent label 
group seeks person to head up New Media 
Duties Responsibilities include managing 
two consumer sites, email lists, b2b 
site, online marketing and Internet radio. 
Work closet with sales and marketing de- 
partment to create new media pian for in- 
dividual releases. Initiate and implement 
Internet business alliances. Knowledge of 
HTML preferred Highly organized 
Fax resume ar>d cover letter 
attn: New Media Dept. 310-315-9996 
NO PHONE CALLS PLEASE 



FIXTURES 



WOOD efl. C D RACKS - HOLDS 500 OR 800 • 
S75.00 4-30 LEAF POSTER RACKS (150 FREE 
POSTERS EA.| OPTIONAL • $200. ■ CD. LOCK 

BOXES ■ 50 ea- CHROME TURNSTYLE 
(OPTIONAL) $100 00 PRICES NEGOTIABLE 
Klrby Lswis Sr. 
414-760-1048/414-358.1011 



NOTICES/ 
ANNOUNCEMENTS 



BMG STUDIOS 

(LOCATED AT 1540 
BROADWAY, NEW YORK, N.Y) 
WILL BE CLOSING 
EFFECTIVE 11/30/01 
ANYONE WHO HAS TAPES AT 
BMG STUDIO SHOULD 

CONTACT 
ROBERT GORDON at 
(212) 930-4055 
No later than 11/30/01, 
to make arrangements to take 
possession of the tapes. 



REACH FORTHE STARS! 
MOVING? RELOCATING? 

BE SURE TO READ 

THE ADS IN 
THE REAL ESTATE 
TO THE STARS 
CLASSIFIED SECTION 
EVERY VFEEK IN 
BILLBOARD MAGAZINE 
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INTERNATIONAL BUYER'S GUIDE 

Jam-packed wilti critical personnel and other infomiation about 
every major record company, video company, music publisher, 
digital music company and seller of products and services for 
the entertainment industry worldwide. A powerful tool $155 



aboard 




INTERNATIONAL TALENT & TOURING DIRECTORY: 

The leading source for those who promote or manage talent 
Over 22,000 listings from 60 counlires include: talent, book- 
ing agencies, facilities, services and products. $125 



E VERY NAME 
YOU NEED TO 




THE RADIO POWERBOOK; 

The ultimate guide to radio and 
record promotion. Detailed informa- 
tion about every major radio station, 
record label and radio syndicator 
Includes Arbitron information on 
top 100 markets. S125 



ORDER YOUR BILLBOARD DIRECTORY ONLINE: 
www.orderbillboard.com 

or call 1.800.344.7119 • International: 732.363.4156 

For advertising information, call 1.800.223.7524 
646.654.4697' jserrette@billboard.com 



INTERNATIONAL 

DISC/TAPE 

DIRECTORY: 

The exclusive source 
for information in the 
manufacturing area of 
the music and video 
business. Lists over 3000 
professional services 
and suppliers. S89 



MUSICIAN'S GUIDE TO 
TOURING & PROMOTION: 

Today's working musician's guide 
to clubs, tape/disc services, A&R. 
music services, industry websites 
and more. 513,95 



RECORD RETAILING DIRECTORY: 

The essential tool for those who service 
or sell products to the retail music com- 
munity. Detailed information on thousands 
of independent, chain store and online 
operations across the USA. $199 



INTERNATIONAL LATIN MUSIC BUYER'S GUIDE: 

The most accurate reference source available on 
the Latin Ivlusic marketplace Over 3000 business-to 
business contacts in 19 countries. $99 
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A LOOK BEHIND THIS WEEK S CHART ACTION 




Counter. 



ICONS' CONFRONTATION: It's just the sort of 
battle you expect when the music business 
splashes into November's high waters. In one 
corner, an artist with one of the biggest- 
selling albums ever, who in his prime sold to 
kids and adults alike. In the other, a youth- 
driven group that owns two of the Sound- 
Scan era's biggest sales weeks. Kirst-day sales 
at a healthy sample of chains suggest Michael 
Jackson will prevail over Backstreet Boys, 
although there are a couple of large accounts 
where Backstreet's best-of set leads. 

Also lighting up next week's Billboard 200 
will be bows by Enrique Iglesias. Lenny 
Kravitz, Jermaine Dupri, Three 6 Mafla, and 
Christmas albums by Barbra Streisand and 
Destiny's Child, though the .sea.sonal items 
won't shine their brightest until later weeks. 

Jackson's biggest SoundScan week was 
:i9 1,000 units, a feat set in 199.5 by History, 
while Dangerous had multiple weeks with more 
than 300,000 units. Anticipation of his new disc, 
which is also on course to start in the 300.000- 
plus club, is indicated by his early arrival on Top 
R&B/Hip-Hop Albums, where street-date vio- 
lations place him at No. 86. Meanwhile, Back- 
street and Iglesias should each surpass 200,000. 

What to make of titans like Jackson and 
Backstreet falling shy of a half-million when 
last year saw five acts — including Backstreet 
Boys — exceed 1 million in their first weeks? 
Ask yourself how many artists who were pop- 
ular in 1972 (when Jackson released his first 
solo alhumi are capable of topping The Bill- 
board 200 in 2001. 

Backstreet's decline from earlier glories 
tips that a hits collection culled from just 
three albums is a tough sell, even with a new 
track. Furthermore, Backstreet has already 
stitched a longer shelf life than most of the 
pre-teen faves who dot pop music's history. At 
.some point, kids decide the music they loved 
last week isn't as cool as it was before, and that 
may be where the Boys are at this juncture. 




by Geoff Mayfield 



FOUR TIMES ONE EQUALS HISTORY: Rapper 
DMX becomes the first artist in the histor>' of 
The Billboard 200 to see each of his first four 
albums bow at No. 1, this time banging the 
gong with 440,000 units. With his arrival. 
Island Def Jam owns four of the big chart's top 
1 1 titles, and, following Jay-Z and Ja Rule, 
three of its last four No. Is. 

Rock band Incubus opens in the next slot 
with 266,000 units, by far the biggest week in 
its career. Its largest previous week had been 
46.000 fox Make Yourself, during Christmas 
week of 1999. Dave Matthews Band has the 
next bow at No. 6 (131,000 units) with one of 
its live albums, marking Matthews' sixth trip 
to the top 10. 

HER DAY: Expect fewer big debuts on The Bill- 
board 200 two issues from now than you'll 
see next issue. That's because Britney Spears, 

owner of one of last year's million-plus weeks, 
unleashes her new album Nov. 6, and labels 
have maneuvered their schedules to avoid 
having most priority projects compete with 
her opener. Although it's too early to project 
how she might do. her arrival will doubtle-ss 
help the industry catch up on the 1.9% lag 
that album sales face compared with 20O0's 
year-to-date numbers. That gap closes a bit 
this week, as for the first time in eight weeks, 
album sales outweigh those of the compara- 
ble 2000 frame (see Market Watch, page 12). 

UNDER THE RADAR: In eight previous weeks, 
flutist Alexander Zonjic's latest did not sell 
enough units to reach the review process in 
which our chart managers assign albums to 
various genre charts. So. despite a local pro- 
motion in Detroit that drew more than 1,000 
sales in that market alone, his Reach for the 
Sky is absent from Top Contemporary Jazz 
Albums, where it would rank No. 13 had it 
been categorized earlier. His 1991 album, 
Neon, spent five weeks on that chart. 

UNSEASONABUf EARIY: Consumers complain 
that merchants seem to rush Christmas dis- 
plays earlier each year, but it now seems that 
shoppers are also speeding the holiday's 
arrival. T\vo issues ago, before most people 
had bought their Halloween pumpkins, we 
were a tad surprised to find Eugene Ormandy 
and Philadelphia Orchestra's The Glorious 
Sound of Christmas re-enter Top Pop Cata- 
log Albums, where it is now at No. 19. 

With Billboard 200 bows by the multi-act 
Now That 's What I Call Christmas! and a 
Toni Braxton holiday outing (at Nos. 30 and 
172, respectively), Christmas albums out- 
number Halloween titles 12 to 3 on this 
week's charts, including three holiday sets 
on Top New Age Albums, 
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by Sllvk) Pletralu<iii«o, MInal Pilel. Wade itmn 



Minded 



MORE THAN POP: At first glance, the sight of 
pop group 'N Sync on the Hot R&B/Hip-Hop 
Singles & Tracks chart may seem a little 
strange. Its current single, "Gone" (Jive), bows 
at No. 72. earning that chart's I lot Shot Debut. 
The airplay-only track also enters as the high- 



est debut on the Hot R&B/Hip-Hop Airplay 
chart, with an audience reach of 5.4 million. 
With its R&B-tinged sound, the ballad is 
receiving airplay at such mainstream R&B sta- 
tions as WCCI Chicago; WAMO Pittsburgh; 
WKYS Washington, D.C.; KBXX Houston; and 
KPRS Kansas City, as well as such adult R&B 
stations as WHQT Miami. 

As the acceptance of R&B music increased at 
mainstream top 40 over the past couple of years, 
artists who straddled the pop/R&B sound were 
shunned by some R&B stations for sounding 
"too pop." Tracks like Dream's 'He Loves U 
Not. " Toya's 'I Do!!," Christina Milian's "AM to 
PM," Nivea's "Don't Mess With the Radio," and 
Samantha Mumba's "Gotta Tell You, " which 
blurred the lines between R&B and pop music, 
were not as warmly received at R&B radio as 
they were at top 40. While we may never return 
to the days when such acts as Madonna, New 
Order, Hall & Oates, and Culture Club crossed 
over to the R&B charts, N Sync's appearance 
may signal a more accommodating stance by 
R&B programmers for pop-sounding .songs. 

IRON HORSES: Both the Charlie Daniels Band 
and HaiUc Williams Jr. enter Hot Country Sin- 
gles & Tracks with patriotic song;;, each mak- 
ing a bit of career chart history in the process. 
With the chart's second-highest entry. Daniels 
(whose chart history includes titles as a soloist 
and with his band) matches his prior high- 
debut benchmark at No. 51 with "This Ain't 
No Rag, It's a Flag, " which bows in the same 
position as his 1980 anthem "In America." 
Daniels hasn't seen this area of the chart as a 
soloist or bandleader since his 1991 ballad "Lit- 



tle Folks " stopped at No. 47 in late 1991. 

The new title was rush-released to country 
stations following a fiap with CMT officials, co- 
sponsors of the Oct. 21 Country Freedom Con- 
cert, which prompted the outspoken Daniels 
to cancel his appearance on the network's Sal- 
vation Army fund-raiser (Billboard, Nov. 3) in 
Na.shville. The disagreement erupted over the 
song's opening line, 'This ain't no rag, it's a 
flag, and we don't wear it on our heads," Short- 
ly after the news broke about the cancellation, 
a faction of country programmers showed sup- 
port by asking for the song, which spins at 31 
monitored signals. 

The song is not included on Daniels' new 
The Charlie Daniels Band: The Live Record 
(No. 51 on Top Country Albums), but it is being 
given away to retail buyers as a premium, 
shrink-wrapped with the album. The single will 
be added to future album pressings. 

A few notches lower, Williams enters at No. 
55 with "America Will Survive," a reworked 
version of his 1982 cla.ssic, "A Country Boy Can 
Survive." The new take is Williams' highest- 
charted solo single in nearly 10 years, although 
a reworking of the song (a collaboration with 
Chad Brock and George Jones) dented the top 
30 in the waning days of 1999. Available only 
by digital download, the new track is lifted 
from Williams' rousing performance on the 
aforementioned CMT telecast. At press time, 
Williams and his label are readying a studio 
version that will be shipped to country stations 
upon completion. It will introduce his The 
Atmeria Club, due Jan. 8 from Curb. 

With Daniels and Williams, the chart has 
seven titles by artists who've charted singles for 
at least ISyears, joining RebaMcEntire, George 
Strait Jones, Lee Greenwood, and Kenny Rogers 
(at Nos. 7, 9, 24, 31, and 59, respectively). 

Hot Country Singles & Tracks is capped this 
issiue by Tim McGraw's "Angry All the Time," 
his 14th No. 1 single. 

TIMaY MOVE: Enya's "Only Time " jumps 1 1 - 
10 on The Billboard Hot 100, becoming the 
artist's first top 10 single on that chart and Re- 
prise Records' first appearance in that portion 
of the chart in more than two years. Sarah 
McLachlan's "Angel." which appeared on the 
Reprise-promoted Warner Sunset imprint, 
spent its last week in the top 10 in March 1999. 
The last Repri.se act to make the top 10 was 
Barenaked Ladies, which hit No. 1 with "One 
Week " in October 1998. 

"Time " also climbs to No. 1 on Adult Top 40, 
while holding at No. 1 on Adult Contemporary, 
becoming the first track to top both adult 
charts simultaneously since Faith Hill's 
"Breathe" in April 2000. A maxi-CD of "Time" 
hits stores Nov. 20, with proceeds benefiting 
the International Assn. of Firefighters. 
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86 


134 


121 


21 


ST. LUNATICS A 






Fraa Cily 


3 


M 36 


122 


11 


VARIOUS ARTISTS 


The Source 


Hip-Hop Music Awards 2001 


28 


103 


87 


3 


BILL ft GLOfHA GAITHER PRESENTS THEIR HOMECOMING FRIENDS 


AB 


lly GraliBia HamccofliiRS VdIum Ok 


87 


M? 


133 


56 


DONNIE MCCLURKIN A 






live In London Anri More 


69 






1 


ORIGINAL CAST RECORDING 

l>itc<4 G'Wifnt WMUIk:* i U » Ctn 






Mamma Mia! 


169 


163 


161 


M. 


AARON CARTER A 






Aaron's Party (Come Get III 


4 


104 


97 


3 


na & GLORIA GAITHER PRESENTS THEIR HOMECOMING FRIENDS 


A Billy Graluin Haiiwciwiin; VobmeTwo 


97 






1 


TONI BRAXTON 






Snowllakes 


172 


162 


142 


6 


THE DOORS 

n»>ir» wutciiiwnia) 






The Very Best Of The Doors 


92 


160 


153 


25 


SOUNDTRACK A 






Moulin Rouge 


3 


161 


173 


22 


TRICK PONY 






Trick Pony 


M" 


165 


165 


55 


TRAVIS TRITT A 

i.L . .,■. ■■i.U-(!.5^i,iMin.ii»lHt9l(Q'1IW 






Down The Road 1 Go 


51 


167 


146 


4 


RICHARD JOG 




Billy Joel: Fantasies ft Delusions 


83 






1 


VARIOUS ARTISTS 






Easy Rock 


178 






13 


VARIOUS ARTISTS • 

l L:..i>tl tloeZTnwiLlvlllUCDt 








122 








bongs 4 worship ~ Holy Ground 


'56 


155 


44 


SOUNDTRACK A 






Save The Last Dance 


3 


159 


- 


2 


LEANN RIMES 

CwbT^nSiTM II Ml 






God Blass America 


159 


179 


174 


55 


SARA EVANS A 






Born To Fly 


55 


126 


93 


7 


SOUNDTRACK 

So Sa Dal Larknni nUVCflO IU3t EQCOt 






Hardball 


55 


158 


140 


17 


LIL' ROMEO 






Lir Romeo 


6 


157 


163 


13 


CYNDI THOMSON 

C»;-Ti, )Hiiw,ii.aijiDiie'«^i.'fll 






My World 


61 


185 


191 


76 


BRITNEY SPEARS A' 






Oopsi.. 1 Did It Again 


1 


189 


178 


20 


SUGAR RAY • 






Sugar Ray 


6 




17? 


12 


CAROLYN DAWN JOHNSON 






Room With A View 


87 


166 


130 


9 


NICOLE C MULLEN 






Talk About It 


123 


155 


114 


13 


SNOOP DOGG PRESENTS THA EASTSIDAZ Duces N Trayz— The Old Fashioned Way 


4 


128 


99 


6 


SOUNDTRACK 

Il.M-'W.-'Ua8ailnMnr«»*ltlMC[l> 






WWF: Tough Enough 


46 


153 


148 


14 


CAKE 






Comlorl Eagle 


13 


178 


181 


52 


GODSMACK A 

Hwuttic imwumwhi tiuviaw 






Awake 


5 


176 


164 


It 


NEIL DIAMOND • 

-Din.yr.css •ntftt.tiJ); 






Three Chord Opera 


15 






1 


LYLE LOVETT 


Anthology Volume One: Cowboy Man 


195 


171 


- 


14 


SOUNDTRACK 






Bridget Jones's Diary 


36 




98 


3 


TJ. 

GtiM ovam Matr«/wuiilijnr» 






I'm Serious 


98 


182 


185 


103 


FAITH HILL A 

■■ !!■ • i'...-v i-^tr]}iviRfi<iim'u«» 






Breathe 


1 






2 


JOAN SEBASTIAN 

Mi'url IBJvenbM (r 3*1390 ) 


En Vivo: Desde la Plaza El Progreso De Guadalaiara 


194 


177 


169 


13 


BLAKE SHELTON 






Blake Shelton 


45 



• AJbumi nnh th« g'aateil sales gams Itiis week. • Hscordng IndustrvAtxi. Of AmtrtcalHlAAIcMUhcBlionfornet ilupmemal SOO.OOO aUuni units IGaldl ARIAAcertrhcatian tor n«t thipniem al 1 million uiuis lPlat<<iuni) ^fllM certiliCBtian lor rwt stiipmwit ol lOmrihon unAilOM- llhlwiri^rf 
mofidl Numeral tollotwig Platinum ar Oiainond jvintiol indiCBles album's muhi-platinuin Iwel. For boxed Mts. ani double sItKims mth a funnmj time al 100 mir>utes or mare. iTie RIAA muniphes jnipmems by live number ol discs andi'or lapes. RIAA Latin Bwanli: o Ceruflution tor net liMiMlMfki 
i/iipnient at 100.000 unrU lOrol ,' CeniFicaiion ol 200^ uniti IPlimi)!. .'.'CenlfkailiMi 01401X000 uni»(Mull»-nat»iDl 'Asleiiik imlicsies LFn available Mom tape piiees, and CO ptices lor BWu and WEAIabeli, are suggested lists Taoe puces marked CO, incl all Ollw CO pricci, laaciMiBri « 
are equivaUnt prices, wtiich are pri>)ected 1 1 am ntioM isle pncci. Great est GaiMi sttowt Chan's largest urn rfic tea m Pacesenet mdicaies biggeupercemage growth Hearseetei Impaci i^liows albums removed tfom Heaueeiieisctiis week. • mdicaiespaft or pceseMHeaiteekMiille. I - . 
'D 2001, B'llboardi^PI DammuTiiciitiuni. and SaundScan, Inc. |c^»^^ 
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'ioT'° Billbxird 



H pi ;^ t c p p l<i:^ r 
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i 








<i 










1 UkSTWI 




ARTIST TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL 




5 




z 
o 

i 


ARTIST 

IMPRINT & NUMBER/DISTRI6UTING LABEL 


TlUE 










^^Ka7mT,i:id:in!Mi.-i!Mi.id:iUiii i^h ■ 




33 


18 


5 


ALEJANDRO FERNANDEZ 

SOIL 


ORIGENES 


o 






1 


GOVT MULE THE DEEP END VOLUME 1 




21 


35 


7 


SCARS 


o 






1 


APHEX TWN DRUKOS 




16 


16 


4 


DJ ESCAPE 

''yt^lltaOll 


PARTY TIME 2002 


& 






1 


SKIP ^ LIVE FROM HOLLYGROVE 






13 


THE WI5EGUYS 


THE ANTIDOTE 




2 


1 


9 


NICOLE C. MULLEN TALK ABOUT IT 




23 


7,1 


73 


RASCAL FLATTS • 

■ 1 :-3 lll9in?W 


RASCAL FLATTS 


& 


7 


5 


6 


JOAN SEBASpAN EN VIVO: DESDE LA PLAZA EL PROGRESO OE GUADALAJARA 








52 


JAMIE O'NEAL* 

IWUWJ 


SHIVER 




4 


6 


30 


PETE YORN MUSIC FOR THE MORNING AFTER 




20 


19 


4 


JESSIE MORALES 


EL ORIGINAL DE LA SIERRA-16 SUPER EXITOS 




3 


2 


5 


BALDHEAD SUCK & OA CLICK BALDHEAD SLICK & DA CLICK 








7 


JEFF CARSON 


REAL LIFE 




1 


- 


2 


FUGAZI THE ARGUMENT 

p.«'«'.i>»- itmcDi 


€9 


44 




2 


STEVE HOLY 

: ..1. t:iI' lit K'IIK) 


BLUE MOON 


o 


1? 


11 


16 


THE CALUNG CAMINO PALMERO 

R:fti(si' .■jienji 








4 


PETER WHITE 

1 ^ Lflj 1 18 M f □ CD| 


GLOW 




14 


9 


4 


DEFAULT THE FALLOUT 




9 


14 


3 


STEVE TYRELL 

:.. -!, , ronCRG lli9iE(V1W 


STANDARD TIME 




6 


13 


5 


JOHN MAYER ROOM FOR SQUARES 








10 


MERCYME 

'. '.. • ■'..',■.-1. " f fiUil 


ALMOST THERE 




8 


10 


12 


TOYA TOYA 


© 


32 


30 


10 


LOS TIGRES DEL NORTE 


UNIENOO FRONTERAS 










I >i> GREATEST GAINER >$< M 






41 


PAULINA RUBIO • 


PAULINA 


© 


22 


7 


11 


METHRONE PICTURE ME 








1 


HOPE SANDOVAL AND THE WARM INVENTIONS BAVARIAN FRUIT BREAD 




13 


4 


5 


GRUPO BRYNDIS EN EL IDIOMA DEL AMOR 








2 


LOS TEMERARIOS 


BALADAS RANCHERAS 




10 


8 


39 


NICKEL CREEK NICKEL CREEK 




/: 


34 


25 


DARUDE 

t. Si'ii-\ R'llhm «ll«CDI 


BEFORE THE STORM 






1 


ST JOHN'S CHILDRENS CHOIR GOD BLESS THE U.S.A.: KIDS SING SONGS FOR AMERICA 




3U 


21 


4 


PRESSURE 4-5 


BURNING THE PROCESS 




5 


3 


4 


SONICFLOOD RESONATE 




38 


45 


47 


VICENTE FERNANDEZ .V 


HISTORIA DE UN IDOLO VOL. 1 




I"' 


1 ; 


20 


TAMMY COCHRAN TAMMY COCHRAN 


o 






1 


THRILL DA PLAYA 


THE RETURN OF THE BIG BRONCO 




18 


22 


20 


CHRIS CAGLE PLAY IT LOUD 

LipulOtttMtillMn nOIB1}» 


© 






1 


LA LEY 


MTV UNPLUGGED 






1 


BT ^ ^ ^^ R&R (RARE & REMIXED) 




3g 


44 


48 


NEW FOUND GLORY 

■,■■«) 


NEW FOUND GLORY 




19 


15 


12 


LOS ANGELES AZULES HISTORIA MUSICAL 








DENNJS DA MENACE 


THE WONDERFUL WORLD OF DENNIS 




1' 


12 


18 


GRUPO BRYNDIS HISTORIA MUSICAL ROMANTICA 




49 






RICHARD SMALLWOOD WITH VISION 


PERSUADED— LIVE IN D C 






1 


THE JULIANA THEORY MUSIC FROM ANOTHER ROOM (EP) 




25 


39 




ROBERT EARL KEEN 


GRAVITATIONAL FORCES 




1 1 




2 


MARK SCHULTZ SONG CINEMA 


€0 




1 


JACK JOHNSON 


BRUSHFIRE FAIRYTALES 
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Top Independent Albums 



ARTIST 

IMPRINT & NUMBER/DlSTRlBUTINC 



SSI NUMBER 1 r 



3 3 116 DREAM STREET* 



o 



DREAM STREET 



LOUIE OEVITO 



N.Y.C. UNDERGROUND PARTY VOLUME 4 



' HOT SHOT DEBUT ^ 



MURDER SHE SPOKE 



O 1S 19 4 CAROLE KING 




19 11 



LILTROY 

3 I THE HIT CREW 

! r . - .. M ■ >i iiiecsi 

6 COO COO CAL 



'$• GREATEST GAINER >$• 



BACK TO SALLIN 
PROUD TO BE AMERICAN 

DISTURBED 

LOVE MAKES THE WORLD 



VARIOUS ARTISTS 
FUGAZI 



SNOOP DOGG PRESENTS THA EASTSIDAZ DUCES N TRAYZ— THE OLD FASHIONED WAY 

JOAN SEBASTIAN EN VIVO: DESDE LA PLAZA EL PROGRESO DE GUADALAJARA 

JAYO FELONY CRIP HOP 

BALDHEAD SLICK Ii DA CLICK BALDHEAD SLICK & DA CLICK 

GOD BLESS AMERICA: UNITED WE STANDI 
THE ARGUMENT 

LIL JON & THE EAST SIDE BOYZ PUT YO HOOD UP 

VARIOUS ARTISfS THE 41ST SIDE 

RZA AS BOBBY DIGITAL DIGITAL BULLET 

w.. rinui- U.I ft, tiis?-.»fjtH 111 wnm 

DEFAULT THE FALLOUT 

METHRONE PICTURE ME 

NICKEL CREEK NICKEL CREEK 

ST JOHN S CHILDRENS CHOIR GOD BLESS THE U.SA.: KIDS SING SONGS FOR AMERICA 

VARIOUS ARTISTS THE HIGH S MIGHTY PRESENTS: EASTERN CONFERENCE ALL STARS II 

-■ .< diM^iti iH3ri:i:i 

JOHN HIATT THE TIKI BAR IS OPEN 

EILLEEN SHANIA TWAIN THE COMPLETE LIMELIGHT SESSIONS 

ISRAEL KAMAKAWIWO'OLE ALONE IN IZ WORLD 



ARTIST 

IMPRiNT & NUMBER.'DISTRIBUTING LABEL 



TITLE 



45 U7 66 



MANNHEIM STEAMROLLER 

' " I : '.;.-,!3hMlBlJJ5 .IJWCDl 

VARIOUS ARTISTS 
DJ ESCAPE 

, -i^w IIIWCOH 

THE HIT CREW 

■ .'..•j'm 

VEGGIE TUNES 
VARIOUS ARTISTS 
LOS TIGRES DEL NORTE 
KURUPT 

LOS TEMERARIOS 

DARUDE 

,- IITBCOIl 

VARIOUS ARTISTS 

I' : i : H r . . IIDS<IB<«I 

VARipUS ARTISTS 
THRILL OA PLAYA 
VARIOUS ARTISTS 
DENNIS DA MENACE 
JACK JOHNSON 
VARIOUS ARTISTS 
MARCO ANTONIO SOLIS • 
THE BLOCKA BOYZ 
VARIOUS ARTISTS 
SIGUR ROS 
THA DOGG POUND 
THE HERITAGE CHOIR & ORCHESTRA 
LOUCHIE LOU & MICHIE ONE 
BAHA MEN A 
HEY MERCEDES 



CHRISTMAS EXTRAORDINAIRE 
ALICE @ 97.3: THIS IS ALICE MUSIC VOLUME 5 
PARTY TIME 2002 
DJ'S CHOICE: CELEBRATE AMERICA 
VEGGIE TALES: SILLY SONGS WITH LARRY 
LYRICIST LOUNGE: UNDERGROUND AIRPLAY VERSION 10 
UNIENDO FRONTERAS 
SPACE BOOGIE: SMOKE ODDESSEY 
. . ^ BALADAS RANCHERAS 

BEFORE THE STORM 
THRIU DA PLAYA PRESENTS - DUNKS N D'S 
SHOUT TO THE LORD KIDS VOLUME 2 
THE RETURN OF THE BIG BRONCO 
GET THE BLUES! 
THE WONDERFUL WORLD OF DENNIS 
BRUSHFIRE FAIRYTALES 
NIGHTMARE MANOR: MONSTROUS MUSIC FROM BEYOND 

MAS DE Ml ALMA 

MALACHI ENTERTAINMENT PRESENTS: THE BLOCKA BOYZ VOL. 1 
MORE SOUNDS OF HALLOWEEN 
AGAETIS BYRJUN 
DEATH ROW PRESENTS: THA DOGG POUND 2002 
AMERICAN PRIDE: 16 STIRRING PATRIOTIC THEMES 
7 YEARS OF PLENTY 
WHO LET THE DOGS OUT 
EVERYNIGHT FIRE WORKS 



The Heaiseekeis Chan lists Dm l]««.ulling titin bv r.ew.ind de'.plcnii^g ani^Is defined asthose wtKi have netei anoeaiea mtlieloD lOOol Ihe Bii'CiDafa 20D rhan When an album reaches Ihis level, the albuvn aimiheanisl'siubteiiueni aRmmi aie iinin«d<»i«lv iivebgiblelo aii|iiai i ii ilia lltilnliwii Itiiil Tii|ibiilii|ibiiiliiia niliiaii 
Bie Guvrentiiiles thai are soM vu indeiMndmt disvibixijn, mclLdi'iaihDse Ah<n are fuHif^i^jmaicr branch disvibi^ WAtiuai; nim ihe drearest sjles sains ibis vie«L Greaiesi Gainer shorn charTs largest una incresse • Hacoidins Initustrv Aasn Dt Airienca IRIM) cen^^^^ A RIAA cemficabcn 

by nei shipmem at I nvllnn untttPlMinunL * RIAA cembcaiiDh fbi net sispnem el 10 mrtion unns lOi^nndl Nameral lolkrvving Platnun' ni Diamorvl syrrftni mdicaies albt/nS mulh-platdum level Fei based sets, and dixible albsims with a running tsne ol IDO minitfes or more. Die RUA nxjlti|il«s stvprnentt byllW nuntier ol Oks andiior tapes RIAA 
LaonaMBtds Cendicatunhxnetstupmeniol tOO.OniMiflslOial ' Cemhceiion ol 3CD.IXI0 irons IPIebnol Cettficabon oieOO.OWunrtslMuRi.Plaiioo) 'Asiensk ndicaies v^ LP a availaWe Mosttapennces aiesuggesledtsts Tape prices merked EQ end most CD pncei are aiiiiivalimt pnc«s iseiich are proiKte^ from ntwlesale pnces Vindicates 
pest or present Keatseekar tnle S:2CDI. BdlhoArdiBPi (^mnxinications, end SoundSean. Inc. 
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Ultra.Chilled - chillout now 




A sexy mix of laid back beats 

Featuring Goriliaz, Massive Attack, 
Moby, Morcheeba, St Germain, 
Thievery Corporation, Zero 7, Kruder & 
Dorfmeister, and many more 

A double CD at $19.98 of sublime chillout tracks. 

National TV Campaign / Album in stores 11.27.01 
In the US, order from your Caroline Distribution sales force: 
New York office: 212.886.7500 / Califomia office: 323.468.8626 
In Canada call Koch Distribution: 416.292.8111 

Ultra Records www.ultrarecords.com 




bp Jazz Albums 



iprinl & Nurr.bt-r/DiMribiJtintl L 



NUMBER 1 m 



The Look Of Love 




HARRY CONNICK. JR. 
HARRY CONNICK. JR. 
STEVE TYRELL 
ETTA JAMES 

j>N.4i. '.'-.,.1 .i.KIMMCA 

MILES DAVIS 
JANE MONHEIT 

VARIOUS ARTISTS 

DIANE SCHUUR MAYNARD FERGUSON 
VARIOUS ARTISTS 
JOHN COLTRANE 
touts ARMSTRONG 



Songs I Heard 
30 

Standard Time 
Blu« Gardenia 
The Complete In A Sileni Way Sessions 
Come Dream With Me 
Pure Ja/2 
Swingin'For Schuur 
The Best 01 Ken Burns Jan 
Collrane For Lovers 
Ken Bums Jau - The Definitive Louis Armstrong 
KEtTH JARRETT/GARY PEACOCK/ JACK DEJOHNETTE Inside Out 



BILL FRISELL 
BfLUE HOLIDAY 
JOHN COLTRANE 
JANE MONHEIT 
VARIOUS ARTISTS 
JOHN COLTRANE 
BILLIE HOLIDAY 
DIANA KRALL 
SUSANNAH MCCORKLE 
MIKE STERN 
JOHN COLTRANE 
MICHAEL BRECKER 



Bill Frisell With Dave Holland And Elwin Jones 
Ken Bums Jazz • The Oerinilive Sillie Holiday 
Ken Bums Jazz ■ The Definitive John Cohrane 
Never Never Lund 
BET On Jau Presents. Jazz Now 
The Very Best Of John Collrane 
Star Power 
Stepping Out 
Most Requested Songs 
Voices 

The Very Best of John Coltrane 
Nearness Of Vou - The Ballad Book 









NOVEMet 
2001 




HSBBI 



Top Contemporary 

Jazz Albums 



3 S i ARTIST Imprinl & Numbef 'Distribjtinq Label 



BONEY JAMES 



Ride 



VARIOUS ARTISTS 
PETER WHITE 
ACOUSTIC ALCHEMY 
RICHARD ELLIOT 
URBAN KNIGHTS 
PAUL TAYLOR 
5 HERBIE HANCOCK 
SPYRO GYRA 
VARIOUS ARTISTS 



BRIAN CULBERTSON 
KEIKO MATSUI 



ST. GERMAIN 

THE RIPPINGTONS FEATURING RU5S FREEMAN 
ALFONZO BLACKWELL 
HERB ALPERT 
DAVE KOZ & FRIENDS 
TOWER OF POWER 
VARIOUS ARTISTS 
PHIL PERRY 
VARIOUS ARTISTS 

'JindnJofiUmJ.'i'-sti 

KIRK WHALUM 
VARIOUS ARTISTS 
RICK BRAUN 
22 28 VARIOUS ARTISTS 



Hidden Beach Recordings Presents: Unwrapped Vol. 1 
Glow 
AArt 
Crush 
Urban Knights IV 
Hifpnotic 
Future 2 Fultire 
In Modern Times 
A Twist Of Marley - A Tribute 
Nice & Stow 
Deep Blue 
Tourist 
Life hi The Tropics 
Reflections 
Definitive Hits 
A Smooth Jau Christmas 
The Very Best of Tower Of Power - The Warner Years 
Smooth Jazz - The Quiet Storm 
Magic 

Catalina Island Nights 
Hymns In The Garden 
WJJZ 106.1 Smooth Jazz Sampler 8 

Kisses In The Rain 
To Grover. VITith Love 



^2 


i 


HSlsBrol Top Classical Albums ^ 




1 LAST WEEK | 


1 WKS ON 1 


ARTIST Impjint & Numbcr/Diil'ibuting Ubol TITLE 




I 


4 


RICHARD JOO Billy Joel: Fantasies & Delusions 




2 


6 


YO YO MA Classic Yo Vo 




4 


103 


Al^iLIKCA DUV.ELU A doCTeu HFISS 




3 


59 


ANDREA BOCELJJ9 Verdi 

... . i.;..,.;i...- , i_.»u..,O.D»l. 


& 




VAMf^PI IC Mwthnitea 
VAniUCUS myinouefl 

.1., 






5 


CECILIA 8ART0U Dreams & Fables 




6 


5 


MARK O'CONNOR American Seasons 






84 


YO-YO MA/EDGAR MEYER/MARK O'CONNOR Appalachian Journey 




U 


9 


X/ARimiC ART1CTC F«can1i>l Ptirrini 
VMni^.^\J9 Mnil3l9 C4>Vllllal ruLCIIil 




10 


4 


THE HILLIARD ENSEMBLE/CHRISTOPH POPPEN Bach: Morimur 




15 


2 


LIBERA Luminosa 




12 


34 


YO-YO MA Simply Baroque II 




9 


4 


VARIOUS ARTISTS Patriotic Salute To The Military 




13 


44 


MARIA CALLAS Legend 






EVGENY KISSIN Chopin: 24 Preludes 



Top Classical Crossover. 





3 


o 








3 


i 


ARTIST Imprint & Numb«r/T>islribyl -11 II- tie 




1 


2 


CHARLOTTE CHURCH Enchantmenl 














2 


7 


VARIOUS ARTISTS Classical Hits 




3 


28 


RUSSELL WATSON TiwVaice 


o 




21 


CHARLOTTE CHURCH A Dream A Dream 




8 


2 


lom mmtlOmsm mmMm OOMINCOiVAKESSA mim Our Favonte Things 




5 


4 


BELA FLECK 


Perpetual Motion 




4 


32 


BOND 

Ml! i.-, ■.<[,-.".i , ,»,,CI, 


Boni 




6 


61 


SARAH BRIGHTMAN* La Luna 


i 


10 


102 


CHARLOTTE CHURCH A Chiriotte Cliiirch 




9 


47 


TAN DUN FEATURING YO YO MA Crouching Tiger. Hidilsn Dragon 




1 1 


14 


THREE MO' TENORS Three Mo' Tenors 




1 :i 


38 


SOUNDTRACK 


Hannibal 




14 


10 


SOUNDTRACK 


Captain Coralil's Mandolin 

C— . D 




1 


17 


VARIOUS ARTISTS HeaHlanil: An Appalachian Anthology 




12 


19 


JOSHUA BELL 


Bernstein; West Side Story Suite 




















op New Age Albums 












TWEEK 


X 

o 

s 








a 


ARTIST Imprint & Number/Distrfbutinci I . itiot TITLE 




I 


49 


ENYA A' 


A Day Wtlhoul Rain 




2 


5 


JIM BRICKMAN 


Simple Things 


0 






MANNHEIM STEAMROLLER Christmas Extraordinaiia 


O 


4 


38 


VARIOUS ARTISTS Pure Moods III 


o 


5 


78 


YANNI 


Snowfall 




6 


56 


YANNI* 


III Could Tell You 


o 




7m various artists a Winter's Solstice-Silver Anniversary Eilitlofl 




7 


55 


YANNI 


Very Best Of Yanni 




8 


24 


OTTMAR UEBERT * LUNA NEGRA Utile Wing 




9 


4 


MICHAEL HEDGES Bevontl Bounilaries-Guitar Solos 


iM 


11 


3 


PHIL COULTER 

Will' •n.HlintiimCA 


Lake Ot Shadows 




14 


2 


B-TRIBE 


Spiritual Spiritual 




10 


6 


OTTMAR UEBERT 


Vol 2- Surrender 2 Love 




IS 




JIM BRICKMAN 


My (tomance: An Evening With Jim Brickman 








OELERIUM 


Poem 




20 CLASStCAL FAVORFTES VtMnl% Mil 

SOUSA: STAfS a STRIPES FOfCEVER VMHOUSMmm 

BABY'S FIRST CLASSICS VMttlJS *f 

^ U Oii.t 

nS CHRISTMAS WITH PAVAROTTI UCUWO PMMOTTI 

■'<■ LjissOiWASTHMcaa*sics[Oii&>wTnH .UR5 

WLariai', 

GERSHWm; AN AMERtCAN IN PARIS VMKHIS MTBTS 

'f^.- ClASSICAJ. MASTIRPCCES SPANSH SUfTAA WMMS WTSTi 

OASSCAl MASTERPIECES BOMANTC riANO Wmmi 
UarlB I 

FOK A RAINr DAY VMKIUSAf 



Dl^^^lER fob two vMinw u 

(Ircra Unr*™< Cla«-7. Cniv 

MOZART;STMPHONTr«CIS-40a41 VMKRISMnm 

- CLASSICAL MASTERPIECES WAfliix'SW 
BCETHOVENj piano SONATAS VAIDOUS Umm 
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ARTIST iMPfiihn a NuMeEi'OtSDtiAuriwG lahi ■. 


TITLE 


o 

ii 

= s 






OAVE MATTHEWS H n rifr^^ijijj^iiiii 


Live In Chicago 12.19^ 


6 










GOV'T MULE .1. . . 


The Deep End Volufric 1 


128 






1 


2 


VARIOUS ARTISTS uui»>»mmati 


God BIbss Amchcs 


4 






5 


2 


ANDREA BOCELU '^ipiiasHi 




1 3 






2 


49 




A Dfly Without Rain 


3 






3 


3 


CHARLOTTE CHURCH Ct*ii»<i.»»?iatwi 




25 






4 


7 


DIANA KRALLV v«n«MHVVG 


Tha Look 01 Love 


33 






6 


2 


JOHN MELLENCAMP CduMiuWMaiG 


Cuttin' Haads 


?.? 






9 


43 


aUUIMUIKAUK A MwtorrMHMltl imH 


0 Brother, Where Art Thou? 


£b 






11 


8 


BOB DYLAN* ~ ■i.ntxt^jy.'ZHQ 














INCUBUS <nmnM«3arihK 


MoritifiQ Viow 


2 






7 


4 


ELTON JOHN RKtMwnL Wr ui 


Sonys From The West Coast 


42 






16 


3 


LEONARD COHEN cahMaiasritMi 


Ten New Songs 








12 


18 


ALICIA KEYS A imn 


SonQS In A Minor 


1 2 










ENIGMA . 11 'f 


LSD. Love Sensuality Devotion-'The Greatest Hits 


29 










CAROLE KING ■^.i. t. d^koch 


Love Makes The World 


158 












in 


ft 


LEE GREENWOODS CvtMUfuttximiitMi 












4 


GARBAGE - .. , ,i..=3M!,- i 


Beauliliilgarbage 


A3 










ALISON KRAUSS + UNION STATION 


jufl New Favorite 


133 










LYLE LOVETT . irij;.AMa^.>..,. , 


Anthology Volume One: Cowboy Man 


195 










STEVE EARLE.TOWNES VAN ZANDT, GUY CURK » 


Together At The Bluebird Cale 






23 


4 


RICHARD JOO u..^it..iusrso'.,cx>»c« 


Billy Joel: Fanlasius & Delusions 


177 




13 


2 


NEW ORDER ^ri^MiwiMtamirfifM Gel Ready 
U2 A All That VauCaii'l Leave Bcliind 
TONY BENNEn/CHARLOHE CHURCH/PUClOO DOMINGO'VANESSA WILLIAMS . :.. OurFa<wiHnMi«s 


79 

58 
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i iSl NUMBER 1 -S- 








U BKU 1 rtcKi VVncKc AK 1 1 nUU r A 


MiKcury 11)089 




— 

7 




2 


ON THE LINE 


A Hjppi ('IlJ:l V.rar-.Ji. J .e JWbi'ZorrLd 




3 


7 


TRAINING DAY 


PnontvSOZir/CapM 




4 


7 


GLITTER {MARIAH CAREY) A 


Vi-g.ri tGJ97* 




5 


3 


BONES 


Oo«synv<*^"otrtv S02}7/Capaol 




6 


20 


COYOTE UGLY A 




w3 


7 


20 


SHREK • 


DramiVktorti tUOOUbmncoet 




' ' 


12 


A KNIGHT'S TALE 






8 


4 


SERENDIPITY 


MlrMnw/ColiimlM GtSSVCHG 




14 


20 


MOULIN ROUGE A 






13 


20 


sAVc Trie LAdT DANCc A 


HoOywood tSI3K 






7 


HARDBALL 


So So D«l/t:oluml)'a m2b,'CRG 




10 


6 


WWF: TOUGH ENOUGH 


OrMMWoriis 4SIICt36/kit<tscoot 




16 


6 


BRIDGET JONES'S DIARY 






12 


5 


ZOOLANDER 






17 


14 


THE PRINCESS DIARIES 


VVjM Disn?v860?31 




15 


2 


BANDITS 


CofctrntilaSeiBIVCIIG 




18 


13 


AMERICAN PIE 2m 


HepuUtC IIIWW.'U'irvi— -iit 




20 


15 


JOSIE & THE PUSSYCATS* 


PlBy-Tone n683/Epic 


19 


20 


REMEMBER THE TITANS* 


Wan D'vntv smai 




22 


14 


DOWN FROM THE MOUNTAIN 


Ion Kigliwav 17l)ni/M«rcurY(NRfrnitllal 




21 


20 


THE FAST AND THE FURIOUS* 


Mutilvi Uk jW Jbc" M88J?-' I[1JMG 


23 


10 


SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHUGHTS 






24 


6 


EXIT WOUNDS - THE ALBUM 


Blackgiound tD132 






GREASE A 






PoVdoi STSOH/Unnmal 



Top imsmei Album Sales reFlects physical albuins ordered ttiough Imemet merchants, based on data collected by SoundScan. Unlike most BiMbcard altMin charts, catalog trtles are included on the Intiicnet and Sountflrack charts* Albums with dx: ^icatust ulcs gam ttiis wttek • R«cordii>g Industry Assn. 01 A/non 
cflfRIAAIccnrficntiait (or not sh^vnlotMO.OOOalbifm units IGold) A RIAA certiF^atwn tornel sliipmem ol I raiion units IPIatmum) ^ RIAA certification tor net shipment ot 10 million units IDidmor>dl. Numeral folloMrIng Platinum or Diamond symbol irtdicates album's mulb-plBtinum level For boxed sets, and double 
albums iMiiti a runnir>g time ol 1O0 minutes or more, the FUAA multiplies shipments bv1^e number of discs and/or tapes. RIAA LaDn awards: c C«rtifK:sbon for net shipment ol IOOiODOuiMs(Ori>.| A C«f1if»catii>fta'20(UIOOunits4Platinol. A 'CnrttKabongl 401X000 uivtslMultt-PiaDno), 'AstenskirtdicalesvirTyl available • 
indicates past or present Heatseeker title 2001. BiiR)aai(13PI CommunicatioitsandSoundScan. Inc. 
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ARTIST TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL 




<. 
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i 
1 


ARTIST 

IMPRINT & NUMBER^ISTRIBUTING LABEL 


TITLE 










1 m» NUMBER 1 im iWntatllbmt.ll J 




?9 


36 


104 


JOHN MELLENCAMP A 


THE BEST THAT 1 COULD DO 1978-1988 




1 


1 




LEE GREENWOOD • 


AMERICAN PATRIOT 




30 


22 


376 


AODC ♦'^ 


BACK IN BLACK 




2 


2 


65 


ENYA A' 


PAINT THE SKY WITH STARS - THE BEST OF ENYA 




H-EHTiri 


5 


VARIOUS ARTISTS 

LtMr'.gMrilTS OMCOI 


HALLOWEEN SOUND EFFECTS 










1 








4 


109 


CREED ♦ 


HUMAN CLAY 






108 


MICHAEL JACKSON A 


BAD 


o 






174 


MICHAEL JACKSON 

li.^aen jUHEcVKni 


THRILLER 




28 


23 


148 


KID ROCK 

ti>pD>iiUv..AtUiil>( OliriAfi li;]ftisall > 


DEVIL WITHOUT A CAUSE 








100 


INCUBUS A 


MAKE YOURSELF 






14 


SI 7 


JOURNEY *' 

r„< ■■.:.„ uicciirnn in « !a,'i7 »i 


JOURNEY'S GREATEST HITS 


o 




8 


1282 


PINK R.OYD ♦■ 


DARK SIDE OF THE MOON 




36 


37 


117 


BON JOVI A' 

u.<'i»v^Noii)DjwG irawiiin 


CROSS ROAD 


o 






366 


BOB SEGER & THE SILVER BULLET BAND A' GREATEST HITS 


® 




31 


474 


ELTON JOHN 

Ii.-. .nviii.-rtvA'L^o.-Mr, wmnNi 


GREATEST HITS 




8 


5 


76 


DIDO A- 

Ari-jllIBttUlnUn* 


NO ANGEL 




27 


28 


123 


UMP BIZKIT A' 


SIGNIFICANT OTHER 






26 


232 


ABBA A 


GOLD 






25 


106 


WEEZER A 

L'j : ' -,! :;■■ lia9»II9ll« 


WEEZER 










I 


GREATEST GAINER S' M 




34 


33 


362 


AEROSMITH «■ 


AEROSMITH'S GREATEST HITS 




M 


1 




JAMES TAYLOR* 


GREATEST HITS 






11 


13 


JOHN LENNON • LENNON LEGEND - THE VERY BEST OF JOHN LENNON 






1Q 


533 


METALLICA *' 

l',-.-iin---.:tt (l1<*tlHI 


METALLICA 




37 


29 


147 


GODSMACK A' 


GODSMACK 


6 


76 


AALIYAH A 


ONE IN A MILLION 








12 


VARIOUS ARTISTS 


THE MOST WONDERFUL TIME OF THE YEAR 






3 


4 


LEE GREENWOOD 


BEST OF LEE GREENWOOD: GOD BLESS THE USA 




44 


42 


140 


AL GREEN A 


GREATEST HITS 






7 


255 


DEF LEPPARD^A 


VAULT -GREATEST HITS 1980 1995 








78 


PINK FLOYD A 


WISH YOU WERE HERE 


1 


1. 


15 


89 


U2 A 


THE BEST OF 1980-1990 




42 


41 


19 


VARIOUS ARTISTS • 


TODDLER FAVORITES 


1 


17 


12 


4S8 


CAROLE KING 

f ,.■ -f^Vl ■) MUM H> 


TAPESTRY 


© 






424 


QUEEN A 


GREATEST HITS 




23 


24 


213 


CREED^A|_^^^^_ 


MY OWN PRISON 






fM 


339 


ENYA a;^_ 


WATERMARK 


22 


16 


38B 


TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 






32 


131 


MILES DAVIS A 


KIND OF BLUE 


15 


43 


IS 


PHILADELPHIA ORCHESTRA (ORMANDYl • THE GLORIOUS SOUND OP CHRISTMAS 

Sen. LIhi';iI 0X9 i* n Ed^ «I 




39 


34 


34 


TOBY KEITH A ^ ^ 


GREATEST HITS VOLUME ONE 


1 


19 


17 


196 


DIXIE CHICKS * ^ 


WIDE OPEN SPACES 


© 






268 


DAVE MATTHEWS BAND A 


CRASH 


21 


18 


644 


BOBMARLEYANDTHEWAILERS*' LEGEND 


© 






60 


FRANK SINATRA A 


SINATRA REPRISE - THE VERY GOOD YEARS 






?0 


208 


SHANIA TWAIN ♦•^^^ 


COME ON OVER 




41 


30 


276 


EAGLES A 


HELL FREEZES OVER 


<© 






185 


ANDREA BOCELU A' 

M<n Knn: iiJM iii«i • 


ROMANZA 






403 


CREEDENCE CLEARWATER REVIVAL A' 


CHRONICLE THE 20 GREATEST HITS 






19 


49 


SYSTEM OF A DOWN • 


SYSTEM OF A DOWN 


m 


33 


27 


32 


EVA CASSIDY 


SONGBIRD 



VAUiiHnswOi the grvaiKtsaict guns ir» weak C«tatog4tbunisaie2-yeai oldlili»itiHihsval^«ntidowM(i lOOanThnBillboafdJtDw'euixunotulder albunii. TotHlWeekscduiriiirellectsciKr^^ Top Poft Cauiog Albums. •Recwdng InduatrvAssnL OtAmefKa IRIAA)cenilic«liontD(ne>istii|i- 

inoiKal 5(0.000 albuounAxtGoldl. A RiAA cuilitiotian liir iiet thiprani ol I nnlkoii unti(Pi«iint#Ti|. ^ RlAAcenilicMKin (oinH )h«>rnenl ol iDmllioii uinslDismuiidl Numeral folk)v*ii)g Plannuni ai Diamond ivinbol ndic MM album's rrwNi-plaunum level. For boned tell, and double attumswilh a rLtfining time ol 100 minutes or more, die RlAA mulcpliei 
ihipmsnt); by Ihc nunher ot dues and/oi tapes ftlAA UUn awBfds: Ceriihcation tor net shipmeiH ol 1000X1 unts IQro) ' CerulicaMn zp.OOOunils IPIatna) Ceniticawin ot 400.000 unns |Mulli-Pl«iinol. 'AaeriskirKlicaies vnyltPisswailable Mast tape prices, and CD pncestor BUG and WtA lat)«ts, are sugQested Ists Tape prices marked EQ. 
Mid All nd>nr CD prites. are equivalert n'icn,iMtwli are pri>ecied tram vvhcleuie prices. Greatost GM>er Sliowt cFiart's largeu unit increase, t indicnies pssl Healseekei inle. 'tiJOO), BJIboarili'BPl Convnunicalions, and SaundScan. \nt 
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JU^^^ Artist Index „ 



Chart Codes: 
-ALBUMS- 

The Billboard zoo (8200) 
Blues (BL) 
Classical (CD 
Classical Crossover (CX) 
Contemporary Christian (CC) 
Country (CA) 
Country Catalog (CCA) 
Electronic (EA) 
Gospel (GA) 
Heatseekers (HS) 
Independent (IND) 
Internet (INT) 

Contemporary tazi (CJ) 
Latin Albums (LA) 
Latin: Latin Pop (LPA) 
Latin: Regional Mexican (RMA) 
Latin: Tropical/Salsa (TSA) 
New Age (NA) 
Pop Catalog (PCA) 
R&BMip-Hop (RBA) 
R&B/Hip-Hop Catalog (RBC) 
Reggae (RE) 
World Music (WM) 
-SINGLE5- 
Hot too (HlOO) 
Hot 100 Airplay (HA) 
Hot 100 Singles Sales (HSS) 
Adult Contemporary (AC) 
Adult Top 40 (A40) 
I Country (CS) 
Dance/Club Play (DC) 
Dance/Sales (DS) 
Hot Latin Tracks (LT) 
Latin: Latin Pop (LPS) 
Latin: Regional Mexican (RMS) 
Latin: Tropical/Salsa (TSS) 
R&B Hip Hop (RBH) 
R&B Hip-Hop Airplay (RA) 
R&B Hip-Hop Singles Sales (RS) 
Rap (RP) 

Mainstream Rock (RO) 
Modern Rock (MO) 
Top 40 Tracks (T40) 

Rankings from biweekly charts are listed in 
italics during 0 chart's unpublished week. 



ta: B3ooi07;RBA73;HiO045;HAi^2:RA2s. 

51; RBH 26, 49; T40 38, 40 
aPK: RBA 84: RBC 6. 7. 9. 17 
3 Doon DoMnt: B200 162; A40 y, Hioo 24; HA 2$; 

RO 29; T40 13 
311: MO 19 

-A- 

Aaliyah: B200 33; PCA iz; RBA 9; RBC 3. 10; Hioo 

18; HA 14; RA 3, 66; RBH 4, 68 
Abba:PCA9 
AC/DC PCA 26 

LXH Acosta: LA 22: RUA 14; RMS 35 
Acoustk Mchemy: C| 4 
Ryan Adams: B200 161 
Volanda Adams: GA9 
Adema: MO 23; RO 20 

Jna Adklns: Bzoo 151; CA 18; CS 11; Hioo 67; HA 
63 

Aerosfnlth: PCA 35; RO 24 

Afro Celt Sound System: itw 5 

Afroman: B200 62: RBA 43 

Pepe AguiUn LA 27; RMA 16; LPS 14; LT 9. 37; 

RMS 14. 17 
Christina Agullera: LA 60 
AlanT.: DC 17 
ALC:£:424 

Alegres De La Sierra: LT42: RMS 19 
Ley Alejandro: LPS 26 

Allen Ant Fann: B200 41; Hioo 33; HA 33; MO 10; 

RO 22;T40 25 
Gary Allan: B200 145; CA i^; CCA 9: CS 21 
All SUf Tribute: Hioo 60: HA 58; RBH 96: T40 34 
AUure: HSS 23: RBH 74; RS 22 
HefbAlpert:C|i6 
Amben DC i3:DSA3:HSS 33 
IbriAmos: B200 93 
Jessica Andrews: CA 37 
Los Angeles Azules: HS 21; LA 4: RMA 3 
Anotnted: 

Marc Anthony: LA 52; TSA 3; TSS 12, 39 

AphexTwin: 8200 154; EA 6; HS 2 

lndia>rje: B200 1S3; RBA6s; A40 24: DSA 14: RS 

69 

Rlcardo Ar{ona: LA 23: IPA 10; LPS 28; TSS 26 

Louis Armstrong: |Z 12 

)oe Arroyo: TSA 13 

Ashantl: RA 37: RBH 37; RS 48 

Aneens: DSA 9; HSS 75 

Avalon: £^29 

Avant: RA 52; RBH 57; RS 71 
Ramon Ayala: LT 40: RMS iB 
Ranwn Ayala Y Sus Biavos Del Norte: LA 43 



Steve Azar: CS44 
A2utAzul:LA6i: HSS 44 

B2K: RBH 94 
Baby: RBH 90 

Babybce: B2oa 75; RBA 19; Hioo 80; HSS 43: RA 

28; RBH 30; RS44 
BabyS: RS 59 

Backstreet Boys: AC 12. 23; Hioo 36; HA 40; T40 

26 

Baha Men:IND49;H{tf4 
Baldhead SUcftft Da Qklc HS 7; INO 11; RBA 41 
David Ball: B200 131: CA 11; CS 8; Hioo 62; HA $6 
Marcia Ball: ffi 15 

Banda El Recodo: LA 33; RMA 19; LT 10; RMS 2, 3 

Banda Los Lagos: RMS 37 

Buju Banton: ffSio 

Pancho Barraza: LA 72 

Cecilia Bartoli: CL6 

The Beatles: B200 132 

Beenie Man: /?£&; RS 72 

Joshua Bell: CX15 

Tony Bennett: CX 5: INT 25 

Better Than E2Ta: A40 27 

Blgga FIggaz: HSS 17; RBH 88; RP 4; RS 8 

Big Jim: HSS 73 

Big Lew BKA Popeye Reds: HSS 31: RBH 91; RP 7. 

RS 15 
BIUI:RBA68 
Bjork: B200 148; EA s 
Clint BUck: CS 30 
Alfonzo Btackwell: Ct is 
Black Rob: RBH 100 
Blackhawfc: CS 60 
Blessed: c:^ 18 

Mary {. Btige: Bzoo 19; RBA 6; RBC 14: Hioo 1; HA 

1; HSS 4; RA 6; RBH 1. 84; RS i; T40 3 
The Blind Boys Of Alabama: 6Ay, 
BUnk-i82: B200 124; MO 8. 40 
The Blocka Boyz: INO 43; HSS 56 
Af>drea Bocelli: B200 13; CL 3, 4: INT 4; PCA 23; 

Bon Jovi: PCA 31 
Bond: CX 7 

Boobakaw And Tha Wild Younglnz: RP 24; RS 40 
Michelle Branch: B200 74; A40 10; Hioo 12; HA 

12; LPS 39;T40 6; TSS 31 
Rkk Braun: C| 24 
Ibni Braxton: B200 172; RBA 79 
Michael Brecker: |Z 23 
Brian: RP25;RS42 

Jim Brickman: B200 117; NA 2, 14; AC 13 
Sarah Brightman:CX8 

Brooks & Dunn: 8200 156; CA 19; CCA 6; CS 2, 39; 

Hioo 39; HA 34 
Garth Brooks: CCA 15; CS 12, 24; Hioo 64; HA 60; 

HSS 59 

The Brooklyn Tabemade Choir: £v4 31 

Brotha Lynch Hung: RBA 87 

Foxy Brown: RBA 7^ 

Shannon Brown: CS 40 

BT: EA 10; HS 20 

B-Tritw: NA 12 

Bush: B200 22: MO n; RO 11 

Busta Rhymes: RBA 97; Hioo 92; HSS 40; RA 42; 

RBH 38;RPi5; RS 25 
Tracy Byrd: CA 54; CS 23 

-e- 

Caedmon^CalLrru 

Chris Cagle: CA 38; HS 19; CS 32 

Cake: B300 193; MO 37 

Dena Cali: HSS 22; RBH 83; RP 2; RS 6 

Maria Callas:CL 14 

The Calling: HS 9; A40 ii; Hioo 71; HA 72; T40 36 

Cameo: HSS 21 

Los Caminantes: LA 56 

Blu Cantrell: B200 118; RBA 56; Hioo 16; HA 16: 
T409 

Mariah Carey: B200 59; RBA 37: STX 4; AC 23; 

HSS 2i;RA53; RBH 52; RS 41 
Mary Chapin Carpenter: CA 75 
Rodney Carrington: CA 61; CCA 17 
Kurt Carr Singers: fT35; ^S 
Jeff Carson: CA 47; HS 32: CS 16 
Aaron Carter: B200 67. 170 
Case: Hioo 8; HA 8; RA 4; RBH 6; RS 53; T40 24 
lohnnyCash: CCA 8 
Eva Cassidy: PCA 50 
Tommy Castro Eland: 31 11 
C-BO: RBA 87 
Ceevox: DC s 

Many Chao: LA 40; LPA 18 

Steven Curtis Chapman: B200 84; CC^ 

The Chemical Brothers: DC 3: DSA 18 

Eagle-Eye Cherry: A40 35 

Kenny Chesney: B200 105; CA 7; CS 22 

El Chichicuilole: LA 17: RMA 11 

Willy Chiiino: LT 47; TSS 11 

Chocolate Bandit: HSS 60; RP 10; RS 18 

Christoph Poppen: CL 10 

Chartotte Church: B300 25; CX 1, 4, s. 9: INT 6. 25 
Circuit Boy: DC 17 
Cirque Du Sdeil: WM7 

City High: B200 120; RBA 83: Hioo 30: HA 26; RA 
11; RBH 12; RS 65 



CJ:DC44 

Eric Clapton: 31 2 

Guyaark:INT3i 

The Qark Family Experience: CS S2 

Claude Chalhoub: 13 

Theaick:RBA5S 

Jimmy Cliff: 13 

Linda Clifford: DC 42 

Patsy Cline: CCA 13, 18 

Qub Drama: HSS 29; RP 22; RS 35 

C-Murder; B200 45; RBA 10 

Tammy Cochran: CA 33; HS 18; Hioo 89 

Leonard Cohen: INT 13 

Coldplay: B200 108; A40 32; MO 31 

Collective Soul: B300 150; RO 39 

John Coltrane: \l ii, 16. 19. 24 

Confederate Railroad: CS 42 

Conjunto Primavera: LA 34. 41; RMA 20; LT 27; 

RMS 5, 11 
Harry Connick.lr.: B20D8S. 91); |Z 2, 3 
Coo Coo ai: B200 130; INO 6; RBA 33; HSS 57; 

R5 47 
Phil Coulter: NA 11 
CoverVersions.com: HSS 36; RS 66 
El Coyote Y Su Banda Tierra Santa: RMS 33 
jimmy Cozier RS 64 
The Cranberries: B200 46; A40 31 
Robert Cray: Bi 13 

Creed: PCA 3. 17; A40 36; Hioo 43; HA 39; MO 5; 
RO2 

Creedence Qearwater Revival: PCA 49 
Crimewave: HSS 64; RP 12: RS 20 
Cristian: LA 37; LPA 17; LPS 6, 13; LT 15. 17 
CellaCnitTSAi? 
The Crystal Method: EA 9: DC 33 
CulsUlos De Arturo Macias: RMS 26 
Brian Culbertson: Cj 11 
Marit Curry: RBH 100 

-D- 

Du: B200 119; RBA 63: HSS 25; RS 63 

Da Brat: RS 41 

Daft Punk: EA 14 

GIgi D'Agostino: Hioo 96 

Bobby D'Ambrosk): DC 44 

Charlie Daniels: CCA 24 

The Charlie Daniels Band: CA 71; CCA 21; CS 51 

Dariyn Y Los Herederos: TSS 36 

Darude: EA 1$. HS 41: IND 34; DC 8 

Craig David: B20090; RBA 60; DSA 10; Hioo 17: 

HA 19; HSS 37; RS 50: T40 10 
MMes Davis: )Z 6; PCA 44 
Default HS jo; IND 17; MO 17; RO 17 
Def Leppard: PCA 14 
Jack Dejohnette: jZ 13 
Delerium: NA 1$ 
Delirious?: CC37 

Dennis Da Menace: HS 471 IND 39; RBA 62: HSS 

30; RBH 93; RP5;RS 11 
John Denven CCA 14 
Depeche Mode: DSA 19 
Daisy Oem: CS 34 
Desert: DC 6 

Destln/s Child: B200 44: RBA 47; AC 26: DSA 6. 

20; Hioo 14; HA 15; HSS 27; RA 33: RBH 33; 

RS 21; T40 18 
Louie DeVlto: B200 77: EA 3; IND 2 
Dez: (14 17; RBA 78 
Diamond RIo: CA 42; AC 9; CS 46 
Nell Diamor>d: B200 194 
Dkk): PCA 8; A40 17; AC 3; DC 20 
Joe Diffie: CS 27 

DKated Peoples: B300 36: RBA 8; RS 56 

Celine Dkwi: AC 15 

Disturt)ed: B200 53; MO 9; RO 7 

Dixie Chicks: B200 146: CA 16; CCA 3: PCA 20; CS 

33 

D] Romain: DC 42 

DJBIass:LA53; TSA4 

D] Encore: DC 16 

D] Escape: EA 11: HS 27: IND 27 

DJ QuIk: HSS 38; RA65: RBH 67, 86; RP 3: RS 7 

DMX: B200 1; RBA 1; RBC 8. 22; Hioo 66; HA 68; 

HSS 52; RA 17. 71; RBH 18. 71; RP 18; RS 29 
Pladdo Domingo: CX 5; INT 25 
The Donz: RS 75 
The Doors: B200 173 
Dope: RO 36 

Dr. Dre: RBA 93: RBC 20; RA 39. 30. 65; RBH 41. 

51. 67 

Dream: DSA 8; HSS 13: RS 46 
Dream Street: B200 72; IND 1 
Oreamcatcher: DC 39 
Drowning Pool: B200 115; MO 36; RO 23 
Dub Pistols: DC 19 

Ricardo "RlkRok" Ducent: RP 33; RS 43 
Huey Oonban TSA 9; LPS 20; LT 20; TSS 23 
Dungeon Family: RBH 99 
lermaine Dupri: Hioo 100; RA 36; RBH 53 
Bob Dylan: B200 64; INT 10 
Dynambt: DC 34 

-E- 

Eagles:PCA48 
Steve Earie:INT3i 

Eastern Michigan Gospel Choln GA 30 

Missy "Misdemeanor Elliott: B200 102; RBA 61: 



Hioo 37; HA 32: RA 38, 48, 70; RBH 39. 30. 

73;T40 29; TSS 40 
Richard Elliot: C| 3 
Emerson Drive: CS 37 
Engellna: DC 16 
Enigma: B200 29; INT 15 

Enya: B200 3; INT 5; NA i; PCA 2. 43; A40 1; AC l; 

Hioo 10: HA 9; T40 8 
Faith Evans: Hioo 46; HA 43: HSS 61; RA lo; RBH 

10; RS 33 

Rev. Clay Evans And The AARC Mass Choir: 31 
Sara Evans: B300 182; CA 24; CS 25 
Eve 6: A40 20 

Eve: Hioo 28, 30; HA 26, 27; RA 11; RBH 12; RS 

65; T40 16 
Nina Eve: DC 34 
Cesaria Evora: WAtH 
Exhale: HSS 32; RBH 92; RS 14 

-F~ 

Fabotous: B200 38; RBA 13; Hioo 29; HA 34; RA 

12, 63; RBH 13. 65 
Faithless: DC 7 
Jody Farias: LT 40; RMS 18 
Fat Joe: Hioo 63; HA 61; HSS 39; RA 18; RBH 17: 

RP 14; RS 24 
Maynard Ferguson: |Z 9 

Alejandro Fernandez: HS 23; LA 6; LPA 2; LPS 4; 

LT 3; RMS 12; TSS 30 
Pedro Fernandez: LPS 22; LT 31 
Vicente Fernandez: HS 43: LA 12. 47; RMA 8; LT 

18; RMS 7 
FFH: r<ri3 
La Flnna: RMS 34 
First Choice: DC 22 

Five For Figtiting: B200 54; A40 4; Hioo 31; HA 

30; T40 17 
Flaw: RO 38 
BeU Fleck: CX 6 
Flickerstlck: MO 32 
Jessica Folker: DC 31; DSA 12 
Willa Ford: DSA 11; HSS 70 
Russ Freeman: C| 14 
Bill Frisell: jZ 14 

Fuel: B200 143; A40 25; Hioo 88 
Fuerza Juvenll: TSS 28 
Fugazi: HSS; IND 13; HSS 47 
Fulanito: TSS 33 

Nelly Furtado: B200 31; A40 16; DC 23; Hioo 3; 
HA 7; LPS 33: T404; TSS 35 

-G- 

G Wise: HSS 48; RBH 81; RP 8; RS 16 

Ana Gabriel: LA 26; LPA 11 

Juan Gabriel: LA 28; LPA i2: LPS 13; LT t6: RMS 

32: TSS 32 

Bill & Gloria Gaither: B200 167, 171; CC6, 8, 39 

Garbage: B200 63; EA v, INT 18 

Marvin Gaye: HSS 73; RA 39; RBH 54; RS 37 

G.Dep:RA62;RBH 64 

El General: TSA 8 

Ghostface Klllah: RA 73; RBH 70: RS 68 
Bebel Gilberto: if/lf6. 11 
BmyGllman:CA33,38 

Ginuwine: B200 36; RBA 29; Hioo 7; HA 6; RA 2, 

70; RBH 3, 73;T40 22 
Gipsy Kings: LA 3; LPA 1; Miff 2. 14 
Gisselle: LA 39; TSA 1; LPS 27; LT 26; TSS 6 
Godsmack: B200 193; PCA 37: MO 33; RO 18 
Tony Gold: RP23:RS 42 
GorKtaz: B3oo 33; MO 23 
john Gotti: RS 55 
(kN-X Mule: B2D0 128; HS i: INT 2 
El Gran Combo: TSS 10 
David Gray: B200 116 
Macy Gray: B200 40; RBA 31 
James Grear 81 Company: 33 
M Green: PCA 39: RBC 4 
Green Velvet: DC 12 

Lee Greenwood: CCA 1, 2. 20; INT 17; PCA 1, 13; AC 

29; CS 31; H10043; HSS 2 
Pat Green: B200 164; OA 20; CS 36 
Groove Armada: DC 41 

Grupo BryrNllS: HS 14, 22; LA 2. 3: RMA 2, 4; LT 

43; RMS 24 
Grupo Niche: TSA 13 
Guardlanes Del Amor: LA 63 
Juan Luis Guerra 440: TSA 10 
Amaury Gutierrez: LPS 23 
Buddy Guy: 31 3 

Alexandra Guzman: LA 32; LPA 14; LPS 21: LT 43 

-H- 

Fred Hammond: <24 14. 36 

Hert)ie Hancock: Q 8 

Gabriel Hardeman Delegation: 6A 28 

Lisa Hartman Black: CS 30 

Tramaine Hawkins: GA16 

Pastor Woodrow Hayden And Shiloh: 64 13 

Hayseed Dixie: CA67 

Heatwave: DC 33 

Michael Hedges: NA 10 

Don Henley: AC 20 

The Heritage Choir & Orchestra: IND 47 
Eddy Herrera; TSS 8. 35 
Hey Mercedes: IND 30 
)ohnHiBtt:IND22 



Elder Jimmy Hicks And The Voices Of Integrity: 

0426 

Faith Hill: B200 198: CA 28: CCA 23; AC 4; CS 30, 

S6 

The Hilliard Ensemble: CL 10 

The Hit Crew: B200 96; IND 5. 28 

Pat Hodges: DC 29 

Billie Holiday: jZ 13. 20 

Jennifer Holliday: DC 9 

Adele Holness: DC 10 

Steve Holy: CA 49; HS 33; CS 19 

Hoobastank: MO 18; RO 33 

WNtney Houston: Hioo 38; HSS 1; RBH 38; RS 3 

Ret>ecca Lynn Howard: AC 13 

Los Huracanes del Norte: RMS 36 

-I- 

Enrique Iglesias: A40 29; AC 16; DC is: Hioo 4: 

HA4;LPS2aTl;T40 5:TSS2 
lio: DC 2 

Incubus: B200 2: INT ii: PCA 5: A40 8: Hioo 48. 

65: HA 44. 62: MO 2: RO 6 
Industria D«l Amon LA 39 
IntocaMe: LA 38, ;s: LT 13; RMS 4 
Ronald Isley: B200 68: RBA 25: Hioo 91: RA 36: 

RBH 36 

Th« Isley BroUwrs: B200 68; RBA 25: Hioo 91; RA 
36: RBH 36 

-J- 

Alan Jackson: 8200 137; CA 14: CCA 10; CS 3; 

Hioo 44; HA 38 
Janet Jackson: B200 87; RBA 70; A40 40; HSS lO; 

RA 48; RBH 50. 95; RS 12; T40 35 
Michael Jackson: PCA 4, 28; RBA 86; RBC 3, 3, 12; 

Hioo 37; HA 33; RA 16. 30; RBH 16. 32 
jadakiss: B300 101; RBA 34: RA46, 34; RBH 47. 

53 

Jagged Edge: B300 81: RBA 43; DSA 3; Hioo 13; 

HA 17; HSS 8; RA 24, 27; RBH 20, 25; RS 5; 

T40 20 
Mick Jaggen RO 28 
laguares: LA 64 

jahelm: B200 126; RBA 32; Hioo 83: RA 31; RBH 

31 

laRbird: RS 62 

Bishop T.D. Jakes & The Potter^ House Mass 

ChoJn 04 19 
Boney james: B200 82: CJ i; RBA 27 
EtUJames:f/9;|Z3 
Jamiraqual: EA 7; DC 14 
Ketth |arrett:|Z 13 
Jayo Felony: IND 10; RBA 33 
Jay-Z: B200 11; RBA 3; RBC i; Hioo 22, 33; HA 21. 

31; HSS 26, 41; RA 8. 32; RBH 8, 28. 85; RP 

16; RS27, 38, 32;T40 23 
Norma Jean: DC 43 
jewel: A40 13; T40 39 
Alihjey: LPS 24;LT48 
Jose Alfredo jimenez: LA 30, 46; RMA 17 
jimmy EatWortd: MO 39 
jodeci: RBC 19 
Joe: RA 73; RBH 78 
Billy Joel: B20060 

Elton John: B200 42; INT 12: PCA 33; A40 30; AC 7 
Carolyn Dawn Johnson: B200 188; CA 26; CS 10; 

Hioo 74; HA 70 
Jack Johnson: HS 30: IND 40 
George ior»es: B200 113; CA 8; CS 24 
Rkhard Joo: B200 177; CL 1; INT 23 
|oM Jose: LA 44; LM 19 
loumey: 8200 71; PCA 30 
luanes: LPS 12; LT 28; TSS 34 
The Judds: CCA 19 
The Juliana Theory: CC21; HS 23 
Jump 5: ^1^36 

juvenile: B200 69; RBA 28; RBC 13; Hioo 97, 98; 
RA41. 49; RBH 42. 4B 

-K- 

Israel Kamakawfwo*Ole: IND 34; 3 

Karmadelk: DC 37 

Anthony Keams: fCAf 9 

JohnRKee:04ii,33 

Robert Eari Keen: CA 33: HS 49 

Toby Keith: B300 34; CA 3. 33; CCA 3; PCA 4S; CS 

6; Hioo 49; HA 43 
R. Kelly: B200 142; RBA 46; RBC 23; Hioo 39, 63; 

HA 51. 61; HSS 26. 39; RA 15, 18; RBH 15. 17; 

RP14; RS 24. 38,70 
Alicia Keys: B200 12; INT 14; RBA 12; A40 18; 

Hioo 3. 72; HA 3. 66; LPS 40; RA 19. 29; RBH 

23. 29; T40 3 
Kid Rock: PCA 29; MO 23; RO 26 
Kldz Bop Kids: B200 127 
Carole King: B200 158; I ND 7; I NT 16; PCA 16 
King Africa: TSS 29 
B.B. King: 31 2 
Evgeny Kissln:CLi3 
Knoc-Tum'Al: RA 39; RBH 41 
Frankie Knuckles: DC 26 
Kokane:RA64:RBH66 
Koot G Rap: HSS 48: RBH 81: RP 8; RS 16 
Dave Koz: C| 17 
Dave Koz & Friends: C| 17 
Diana Krall: B200 33; INT 7; IZ 1. 21 
Alison Krauss: B200 133: CA 12; CCA 23: 1 NT 19; 
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CS53 

Lenny Kravitz: B200 110; A40 22; Hioo ^2; HA 5 y, 

MO 15; RO 12 
Kraze: DC 27 
Danny Krivit: DC 43 
Kunipt: IND 32 
F«tni Kuti: WAf io 

-L- 

U' Chat: B200 76; IND 3: RBA 16 

Kenny Lattimore: B300 121: RBA 36; RA 5$; RBH 

56 

Tracy Lawrence: B200 136; CA 13; CS 38 

)ohn Lennon: PCA 36 

Melina LeoniTSAig: LPS 37 

Gerald Levert: B200 48; RBA u^■. RA40; RBH 45 

Glenn Lewis: RBH 75 

La Ley: HS 45: LA 13; LPA 5; LPS 16; LT 32; TSS 16 
LF0:Hioo8i 

The LFT Church Choin^39 
Libera: CL n 

Uberaclon: LA 70: LT 38; RMS 15 
Ottmar Liebert: NA 9, 13 
LIfehouse: B200 111; A40 3. 39; Hioo 21; HA 20; 
T/,0 II 

Lll Ion a The East Skle Boyz: IND 14; RBA 58; 
RBH 82 

Lil* Kim: Hioo 93; HSS 24: 8A 67; RBH 61; RS 43 
Lil' Romeo: B200 i&i,: RBA 96 
Lil Troy: B200 95; IND 4; RBA 24 
Ur Wayne: RBH 90 
Limp Bizkit: B2D0 loo; PCA 33 
Linkin Parte B200 8; Hioo 78, 87; MO 4, 20: RO 
13- 14 

Lit: B200 92: MO 161 RO 40 
Live: B200 98 
Live Element: DC 31 

aCod J: Hioo 9A: H55 67; RA 44; RBH 40; RP 21; 
RS 32 

Lonestar: B200 1141 C A 9; CCA 1 1; AC 8; CS 14: 

Hioo 75: HA 71 
Cachalto Lopez: ISA 12 

lennifer Lopez: B200 27; RBA44: DSA 16; Hioo 2: 

HA 2; LPS 30; RA 14; RBH 14; RS 60; T40 1; 

TSS 21 
Pete Lorin>er: DC 33 
Louchw Lou & Michie One: IND 48 
Love Selective: DC 40 
Patty Loveless: CA 39 
Lyie loven: B200 19s; CA 27; INT 20 
Ludacris: RBA 88; Hioo 94. 93: HSS 65, 67: RA 

43. 44. 57: RBH 40, 46, 59; RP 21: RS 32. 41, 

67 

Shelby lynne: AC 30 

-M- 

Mack 10: RBH 90 

Kelli Mack: RBA 80; RS73 

Madonna: DC 4: DSA 7, 24; HSS 71 

MagOO:RA74;RBH77 

Cheb Mami: DSA 25 

Mannheim Steamroller: £^23; IND 25; NA 3 

Victor Manuelle: ISA 20; TSS is, 18 

Bob Marley: PCA 21; RBC 11; fifi. 5. 7 

Damian ")r. Gong" Marley: /?f 2 

Marsha: DSA 13 

Ricky Martin: LA 65 

Roselio Martlrwz: LT49; RMS 22 

Mary Mary: CC 14; G4 2; RBA 89 

matchbox twenty: B200 160: A40 19, 21; AC 2 

KejkoM3t$ui:C]i2 

Dave Matthews Band: B200 6, 106: 1 NT i; PCA 

46:A40 9; T4033 
Maxwell: B200 37: RBA 11; DSA i; Hioo 26; HA 

28; HSS i3:RAs; RBH RS9 
Maxz Volume: OC 43 
)ohn Mayer. HS 11 
Yo-YoMa: CL2.8. 12 
Maze Featuring Frankie Beverly: RBC 24 
Martina McBride: B200 39: CA 4: CS 15, 45: Hioo 

82 

Paul McCartney: AC 24 
Delbert McClinton: SI 3: CA68 
Nicole McOoud: DSA 23 
Dofinie McClurkjn: B200 168; CCj: 04 1; RBA 66 
Brian McComas: CS 43 
Uz McComb: M 27 
Susannah McCorkle: |Z 22 
Reba McEntire: R200 18, CA i; CS 7; Hioo 53; HA 
/.8 

Tim McGraw: B200 73. 12s; CA 5. lO; CS 1. 20; 

Hioo 47; HA 41 
Brian McKnjgtit: B200 51; RBA 20; Hioo 51; HA 

46;RA9;RBHii 
John Mellencamp: B200 32; INT 8; PCA 25: A40 

24 

Roy 0. Mercer. CA 66. 73 
Natalie Merchant: A40 33 
MercyMe: CC30. HS 36 
Mesh: RO 31 

}o Dee Messina: CA 30; CS 20 

Metaltlca: PCA n 

Methrone: HS 13; IND 18; RBA 45 

Edgar Meyer: CL 8 

Mickey: RBH 90 

Luis Miguel: LPS n; LT 19 

Christina Milian: Hioo 34; HSS 3: RBH 80: RS 4; 



T4037 
Mimi:RA63;RBH 67 
Kylie Minogue; DC 24 
MinoR: RS 4S 
Ismael Miranda: TSS 17 
Mobb Deep: RBH 76; RS 54 
lane Monhett: |Z 7, 17 

Ricardo Montanen LA 37: LPS 7, 23; LT 14. 46; 

TSS 19 
Dr. Ed Montgomery: 34 
Montgomery Gentry: CA 41; CS 29 
lessle Morales: HS 31; LA 7; RMA <y 
Mos Def: HSS 74; RS 58 
Brandy Moss-Scott: HSS 30; RBH 89; RS 10 
Mpress: HSS 9 

Mr. Cheeks: B200 43: RBA $; Hioo 77; HA 7S; RA 

30: RBH i9;RP20; RS31 
Mr.Spitflame:RSA8i 
Mr. Vegas: 9 

Nicole C Mullen: B200 189: CCn; HS 4 

Samantha Mumba: HSS $4 

Ricky Munoz: RMS 34 

Anne Murray: CA 5 1; Tif 31 

Keith Murray: H loo 94: HSS 67: RA 44; RBH 40: 

RP21; RS 33 
Musiq Soulchitd:RBA77 
Myous: R54S 
MystikahRA 53; RBH 52 

-N- 

NaM: DC 48 

Nate Dogg: Hioo 29. 100; HA 24; RA 12, s6. 57, 

58; RBH 13. 55, 59, 60 
Natural: HSS 18 
Natures Problem: RBA 65 
Dave Navarro: MO 33 
Frankie Negron: LA 67; TSA 5; LT 34; TSS 4 
Nelly: B200 83; RBA 73; DSA 2; Hioo 13. 54: HA 

17, 49; HSS 8; RA 26, 27; RBH 20. 27; RS 5; 

T40 20 
Willie Nelson: CCA 13 

The Neptunes: Hioo 69; HA 67; HSS 66; RA 23; 

RBH 21; RP 33; RS 36 
New Found Glory: HS 46 
New Creation Of God: 6^ 32 
New Life Community Choir: 6A 33 
New Order: B200 79; EA4: INT 23; DC 11; DSA 5: 

HSS ^8 

Nickel Creek: CA 31: HS 15: IND 19 
Nickelbactc 82cx> 7: A40 26: Hioo 11: HA 11; MO 

l; RO t; T40 28 
Stevie Nicks: AC 25 
Nivea: HSS 19 

Nonchalant: HSS 31; RBH 91; RP 7; RS 13 

Noreaga:RA68:RBH69 

The Notorious B.I.G.: RBC 15. 21 

'N Syr*c: B200 24; AC 14. 27; Hioo 20; HA 22; RA 

69; RBH 72; T40 12 
Nydia: RMS 32 

-O- 

MarkO'Cornor:CL7.8 

The O'Jays: B200 103: RBA 31; RA 6d; RBil 63 

Oleanden HSS 16 

lamie Of<eal: CA 46: HS 30; CS 26 

Greg OXtuin 'N |oyftj( Noyze: GAB 

El Original De La Sierra: LA 50: LT 44 

Los Originales De San Juan: LA 31; RMA 18 

Original P: HSS 42; RBH 97; RP6: RS 13 

Eugene Ormandy: PCA 19 

Ozzy Osboume: B200 1^; RO 3 

O-Town: B200 129; AC 6; DSA 4; HSS 34 

Oysterttead: B200 157 

OzomatU: LA 20; LPA 8 

-P- 

Petey PaWo: Hioo 25; HA 37; HSS 6; RA 13; RBH 

9;RPl; RS 3 

Undsay Pagano: HSS 12 

Palomo: LA 21; RMA 13: LT4: RMS 1 

Brad Paisley: CA 36; CS 17 

Laura Pausini: LA 18; LPA 7; LPS 18; LT 35 

P. Diddy & The Bad Boy family: B200 109: RBA 

Gary Peacock: jZ 13 

Carlton Pearson And The Azusa Mass Choln 

13 

Phil Pefiy: CI 20 
Pesado: RMS 39 
Pet Shop Boys: DC 1 

Tom Petty And The Heartbreakers: PCA 18 

Phatty Banks: HSS 39: RP 33; RS 35 

Philadelphia Orchestra: PCA 19 

Phillips. Craig And Dean: CT33 

Pink: Hioo 35; HA 33;T40 14 

Pink Floyd: PCA 6. 40 

Alexartdre Plres: LA 66; LPS 3: LT 5: TSS 9 

Play: HSS 50 

Plus One: CCitO 

El Poder Del Norte: RMS 40 

P.O.D.: B300 16: CCv. Hioo 73; HA 65; MO 3; R08 

Point Of Grace: f(f 17 

Larry Poteat: HSS 38; RP ij; RS 19 

lesse PovKll: RBA 74 

Po* White Trash And The Trailer Pari( Symphony: 

HS549;RBH 98;RP9;RS 17 
Elvis Presley: HSS 7 



Pressure 4-5: HS42 

Priscila Y Sus Balas De Plata: RMS 30 

Project Pal: RBA 90 

Prophet Jones: B200 99; RBA 17 

Puddle or Mudd: B200 3s; Hioo 79; HA 74; MO 7. 

21; RO 5,21 
Puerto Rkan Power TSA 18; LT 41; TSS 7 
Puff Daddy: Hioo 69; HA 67; HSS 66; RA 33. 48; 

RBH 21, so. lOO; RP 23; RS 36 

-Q- 

Queen: PCA 42 

A.B. QulnunilU Y Los KumWa Kings: LA 11; LPA 

4; LT 24; RMS 21 

-R- 

Radical For Christ: G4 36 

Rartcwon: RA 72; RBH 70; RS68 

Rank i: DC 18 

Shabba Ranks: fif 15 

Rascal Flatts: CA 4s; HS 29; CS 34 

Peter Rauhofer: DC 1 

lohnny Ray: TSS 3o 

Ray J: RBA 94; RA 61; RBH 62 

Rayvon: RPss; RS43 

Los Razos: LA 23; RMA is 

Regina: 64 29 

RemyZero: MO 29 

Nkki Richards: DC 36 

Los RIeleros Del Norte: LA 43, 74; LT 30; RMS 13 
LeAnn Rimes: B200 181; CA 23, 52; CCw, AC 19. 

21; HSS 11, 14 
The Rippingtons: C| 14 
Rising Son: HSS 46; RP13: RS 23 
Jerry Rivera: TSS 38 

Lupillo Rivera: LA ly. RMA 9; IT 36: RMS 6, 16 
R.L Bumside: SI 7 

RL: H10093; HSS 24; RA67; RBH 61; RS 43 

RMB: DC 28 

Robbie Rivera: DC 32 

Kenny Rogers: CS S9 

Tito Rojas: TSA 11 

Rosabel: DC 9 

RoyceOasV: RBH 87 

Paulina Rubio: HS 38; LA 9: LRA 3: LPS 36: LT 50 
|a Rule: B30O y, RBA 3; DSA 16; Hioo 3, 8; HA 2. 

8; LPS 30; RA 4, 14, 37; RBH 6, 14, 37; RS 48. 

S3, 60; T40 1. 34; TSS 31 
RZA As Bobby Digital: IND 16; RBA 67 

-S- 

Sade: RBA 93; RBC 18; DSA 17 

Saliva: B300 140; MO 36; RO 32 

Adan Chalino Sanchez: RMS 29 

Hope Sandoval And The Warm InventkHis: HS 39 

Gilberto Santa Rosa: LA 75: TSA 7; LPS lO; LT 7; 

TSS 1, 23 
Yoskar Sarante: TSS 27 
Savage Garden: AC 17 
Maili Schultz:rif22:HS24 
Diane Schuur: )Z 9 
Saub7:ACll; HSS 69 

Jill Scott: B200 1S2; RBA 52; Hioo 86; RA 34; RBH 

34 

Earl Scruggs AtkI FrierKis: CA 60 

Joan Sebastian: B200 199; HS s: IND 9; LA 1. S4; 

RMA 1; LPS 29; LT 2S; RMS 27, 31 
Bob Seger & The Silver Bullet Band: PCA 7 
Selena: LA45; LPA 30 

Erick Sermon: HSS 73; RA S9; RBH S4: RS 57 

Sevendust: MO 27: RO 19 

Shaggy: B200 144; RP 3S; RS 42 

ShakJra: LA 29; LPA 13; Hioo 68; HA 64; LPS i; LT 

2; TSS 3 
Shanokee: OC 18 
Ben Shaw: DC 10 
SheDaisy: CA 57 

Blake Shelton: B200 200; CA 29; CS 35 

Shemi: HSS 17; RBH 88; RP4; RS 8 

Beanie Sigel: RBA 76 

SIgur Ros:IN0 4S 

Carly Simon: RA 48: RBH 50 

Frank Sinatra: PCA 47 

SIrhran: OC 35 

Sizziai^fn 

Ricky Skagg5:CA 6s 

Skip: B200 iS5;HS 3: RBA 38 

Slipknot: B2008S 

Richard Smailwood With Vision: CC^i,: M4: HS 
48 

Smash Mouth: A40 is, 28; Hioo 8s 

Esther Smith: (^22 

Michael W. Smith: B200 6s; CC/i 

Snoop Dogg: B200 28, 190; IND 8; RBA 18, 71; 

RBC 16; Hioo 93; HSS 24: RA 50. 64, 67; 

RBH 51, 61. 66; RS 43 
Socios Del Rltmo: RMS 38 
Soil: HS 26: RO 25 

Marco Antonk) Solis: IND 42: LA 14. 36: LPA 6. 16: 

LPS 9, 17; LT 8, 12; RMS 23.25 
Sonicflood: CCiy, HS 17 
Soulja Slim: RBA 99 
Soul Logic: DC 50 

Bubba Sparxxx: B200 21; RBA 7; Hioo 15; HA 13: 

HSS 55; RA 7; RBH 7; RP 17: RS 28 
Britney Spears: B200 186; DSA 22; Hioo ss; HA 

57; T4031 



Spyn)Gyra:CJ 9 
St. Germain: C| 13 

Stair>d: B3cx> 14; A40 7; Hioo 9, 70; HA 10, 69; 

MO 6; RO4. 10. 33:T40 7 
Static-X: RO 37 
Jeffrey Steele: CS 37 
Gwen Stefani: Hioo 28; HA 27: T40 16 
Stereomud:RO 30 
Mike Stem: IZ33 
Sting: DSA 25 

St John^ Qitldrens Choln HS 16; IND 20 
St Lunatics: B200 165; RBA 82 
Angie Stone: Hioo 90; RA 35; RBH 35 
George Strait: CA s6; CCA 25; CS 9; Hioo 61; HA 
55 

Greg Street B200 97; RBA 26 
Strik9ine:HSS68: RS 34 
The Strokes: 6200 91; MO 30 
Styles: RA54;RBH 53 

Sugar Ray: B200 187: A40 6. 38; AC 28; T40 30 
Sum 41: B200 SO; MO 13 
Survivalist: HSS 63: RP 19; RS 30 
System Of A Down: B300 17: PCA 24: MO 12: RO 
16 

-T- 

Tamia: DSA 13; HSS 53; RS 61 
Tank: R8A91 

Olga Tanon: LA 49; TSA 2; LPS 35; LT 29: TSS 13. 
24 

TantricR0 27, 34 

Tata + Brando: HSS 38; RP 11; RS 19 
James Taylor PCA 10 
Paul Taylor CI7 

Los Temerarios: HS40; IND 33; LA 10; RMA 7; LT 

39; RMS 20 
Tenacious D: B200 86 
Tha Dogg Pound: IND 46 
Tha Eastsidaz: B200 190; IND 8; RBA 71; RA 64; 

RBH 66 

ThalU; LA t6. 71: RMA 10: LPS 19: LT 33 
Third Day: CC26 

Carl Thomas: RA 72; RBH 70; RS 68 
Cyndi Thomson: B200 185; CA 25: CS 18, 48 
Three Mo' Tenors: CX ti 
Thrill Da Ptaya: HS 44; IND 37; RBA 64 
Thug Law: RBA 100 

Los rigres Del Norte: HS 37: IND 31; LA 8; RMA 6; 

LT 23; RMS 8 
LosTrgrillos: LA 73; LT 21; RMS 9 
Tlmbaland: RA 74: RBH 77 
Aaron Tippln: CA 70: CS 13; Hioo 40; HA 59; HSS 

5 

T.I.: B200 197; RBA 48; RS 72 
Tod; B200 147; MO 14: RO 9 
Tommy Torres: LPS 31: TSS 37 
Tower Of Power: C) 18 

Toya: HS 12; DSA 21; Hioo 32; HA 36; HSS 51; RS 
51; T40 19 

Train; B200 57; A40 2, 23; AC 18; Hioo 19; HA 18; 

T40 15 
Randy Travis: CA64 

Trick Daddy: B200 80; RBA 49; Hioo s8; HA 50; 

RA22; RBH 33 
Trick Pony: B200 175; CA 21; CS 4; Hioo so; HA 

47; HSS 62 
Los Tri-o: LA 35; LPA is: LPS 32 
Travis Tritt: B200 176; CA 22: CS 5; Hioo 41: HA 

35 

Los Tucanes De Tijuana: LA 58; LT 22; RMS 10, 28 
Shania Twain: CA43; CCA 4; IND 23; PCA 22 
Tweet: RA 70, 74; RBH 73. 77 
Twista: RBC 35 
Ronan Tynan: Mftf 9 
Steve Tyiell: HS 35; IZ4 

Tyrese: B200 159; RBA 54; Hioo 76; HA 73; RA 21; 

RBH 24 
Moses Tyson, Jr.: 0420 

-u- 

U2: B3O0 s8; INT 24; PCA 15; A40 i2; Hioo 56; HA 

54; T40 32 
Uberzone: DC 45 
UB40: Jffj 

Unde Kradcer B300 141; A40 14; AC 10 
Unktn StatkMi: B200 133; CA12; INT 19; CS 53 
UrtMn Knights: CJ 6 

Usher B200 9; RBA 4; DC 47; Hioo 6, 37; HA s. 

29; RA 1. 47; RBH 3. 44; RS 37. 49; T40 21. 27 
Utah Saints: OC 18 

-V- 

lad VFla^uU! IT 18; LA 2/,; LPA 9; LPS 5. 38; LT 
Ian Van Oahl: DSA 1^ 

Luther Vandross: B200 113; RBA^,oi DC 36; Hioo 

99; HSS 45; RA 45. 75; RBH 43. 79; RS 39 
VangelisiCLs 
TownesVan Zandt:INT2i 
PhilVKsar:CA63:CS 47 
JfmmJe Vaugtian: SI 4 
Tony Vega: TSS 14 
Ve^e Tunes: INO 29 
The Verre Pipe: A40 34 
AlklaVlll^nul: LA 19: RMA 12 
V.I.P. Music & Arts Seminar Mass Owlr: M 11 
Virtue: a"38;C4 6 



Vita: RP 24; RS40 

Cartos Vlves: LPS 8; IT 6; TSS 5 

-w- 

The Wallers: PCA 21: RBCu 

Mel Walters: Bl 8 

Watdeclc DC 46 

Clay Walker: CA 74: CS 28 

Hezeklah Walker: 0439 

Crystal Waters: DC 30 

Russell Watson: CX3 

Wee2er: B200 104; PCA 34; MO 34. 38 

Westbound Soljaz: HSS 42: RBH 97: RP 6: RS 13 

KirkWhalum: CI 22 

Whatever. GIK: DC 49 

Peter White: CI 3:HS34 

Wild Horses: CS 49 

Hank Williams |r.: CCA 7: CS 55 

Doug Williams: 6^23 

Lee Williams And The Splrtlual QCV OH 37 

Melvin Williams: GAzj 

Willie \L:WM\', 

Mark Wilts: CA 48 

VanessaWilliams:CX5: INT 25 

Tim Wilson; CA69 

CeCe Winans; cr 16: (S4 3 

The Wiseguys: EA 12; HS 28: A40 37 

Lee Ann Womack: B200 149; CA 17; AC 5; CS 58 

Won-G: HSS 28; RBH 86; RP 3; RS 7 

TheWord:Sii2 

Dan7tWortey:CS4i 

Chdy Wright: CA 40 

Finbar Wright: WMg 

KckeWyatt: HSS 35; RA 52; RBH 57: RS 26 

-Y- 

Yanni; NA s, 6. 8 

TrishaYearwood: CA39: Htoo84 
PeteYom: HS 6; MO 28 
Young Phantom: RS 74 

-z- 

Rob Zombie: MO 24; RO 15 



-SOUNDTRACKS- 

American Pie 2: STX 18 
BandKs: STX 17 

Bones: B300 66; RBA 33; STX 5 
Bridget Jones's Diary: B200 196; STX 14 
Captain Corelli's Mandolin: CX 13 
Coyote Ugly: B200 89; CA 6; STX 6 
Crouching Tiger, Hidden Dragon: CX 10 
Down From The Mountain: CA 34; STX 21 
Driven: CA 72 

Exit Wounds - The Album: STX 24 
The Fast And The Furious: STX 22 
Grease: STX 2s 
Hannibal CX 12 

Hardball: B200 183; RBA 98; STX 12 

Josie & The Pussycats: STX 19 

Kingdom Come: 6A 10 

A Knight's Tale: B200 135 ; STX 8 

Mamma Mia!: B200 169 

Moulin Rouge: B200 174; STX 10 

0 Brother. Where Art Thou?: B200 26: CA 3 ; 

INT 9; STX 1 
On The Line: 8200 47; STX 2 
The Princess Diaries: STX 16 
Remember The Titans: STX 20 
Save The Last Dance: B200 180; STX ii 
Serendipity: B200 163; STX 9 
Shrek: B200 123; STX 7 
Spongebob Squarepants Original Theme 

Highlights: STX 23 
Tae-80 Inspirational: Walk By Mth...Nat By 

Sight: <i4 IS 
Training Day; B200 49; RBA 22; STX 3 
WWF: Tough Enough: B300 191; STX 13 
Zoolander: STX 15 

-VARIOUS ARTISTS- 

on TKe BHIboord 300 

aassical Hits: 138 
Easy Rock: 178 

FB Entertainment Presents: The Goodllfe 

Album: 70 
God Bless America: 4 
Now 6: 134 
Now 7: 20 

Now That's What I Call Christmas!: 30 
Pulse; 76 

Red Star Sounds - Volume One: Soul 

Searching: 139 
Songs 4 Worship — Holy Ground: 179 
Songs 4 Worship — Shout To The Lord: 61 
The Source Hip-Hop Music Awards 2001: 160 
Totally Hits 2001:10 

Wow Hits aooa: The Year^ 30 Top Christain 
Artists And Hits: s 2 
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Modern Rock Trades 





< 


z 
o 

IS 
£ 


TITLE ImprmfPfCKHOlni'i label 




ARTIST 






15 


HOW YOU REMIND ME — 




NictielbKk V 






12 


1 WISH YOU WERE HERE 










10 


ALIVE .1 . 




P.0.0 






12 


IN THE END 




Linkiri Cjik '. 








MY SACRIFICE . 










19 

s 


FADE 

CONTROL ■ . 

STAY TOGETHER FOR THE KIDS -Ji 




PuAfle 01 Mudd V 

Blink-!f.? 




If- 






9 


21 


DOWN WITH THE SICKNESS cmhw 




D;ilur-j.,-il :.- 




a 


23 


SMOOTH CRIMINAL NMiiiubtMiHMttu 




Alien Hi 1 1 11 r 




12 


9 


THE PEOPLE THAT WE LOVE mm 




BllSh '1.: 






^5 


CHOP SUEY . 




System Of A Down 




15 


5 


IN TOO DEEP mmulak 










26 






^"iMl 




16 


8 


DIG IN IT, 




Lwny Kravitz 






10 






Lii 




IH 




WASTING MY TIME 




Defaull 






3 


CRAWLING IN THE DARK i.^.iinrvu. 




Hoobcistsnh 




22 


6 


I'LL BE HERE AWHIL£ 




311 V 




: 


33 


CRAWLING 




linhinPark ... 




27 


2 


BLURRY i~_,vw.i^K». 




Pudta* Of Mudd 




19 


19 


CLINT EASTWOOD *^ 




Gotmi ■:■ 




21 


IS 


GIVING IN A 




Adema v 






4 


FEEL SO NUMB <,.-v. ......... 
















Kit) Roa 






^, 


CLICK CLICK BOOM > .... IhIi. i , 






3 


PRAISE 




Su^rt!llOySl 






3 


FOR NANCY ( COS IT ALREADY IS) 










4 


SAVE ME ,»» .uc 




RemyZefo v 








LAST NITE ™u 




The Sl/oktis .... 






3 


TROUBLE CMM 




CoMptey V 






2 


BEAUTIFUL jmp-- 




File kef stick 




26 


7 


HUNGRY -..^ 




DaM Navarro v 






17 


ISLAND IN THE SUN g«v.>*^«. 




Weeier -,. 




32 


7 


BADMAGICK 




Godsntack 




36 


14 


BODIES ... 




Dtowning Puol ., 




3S 


20 


SHORT SKIRT / LONG JACKET 

PHOTOGRAPH 

IN THE MIDDLE :<...vaw. 




Cakfl '. 
Jtonmy Eat world 






i 








[26 


THE ROCK SHOW ■ 




Blink-182 V 





RIO D 




2 




D 



Adult Contemporary M 



TITLE lnioriiii,'Promcition lal)t-i 







39 


ONLY TIME 1^ 


Enya v 






d7 


IF YOU RE GONE :■■■>■-.■ 


malcliboi: twenty 














3 


35 


THANK YOU ^■■ 


Dido V 




4 


24 


THERE YOU LL BE , . ... . s™> 


Faith Hill v 




5 


51 


1 HOPE YOU DANCE uu<m*.m»— < 


LmAnnWcmxfc v 




6 


18 


ALL OR NOTHING 


0-Iown V 




7 


10 


1 WANT LOVE n....a.~^ 


Elton John v 




11 


10 


I'M ALREADY THERE 


Lonestar 


V 


• 


2B 


ONE MORE DAY 


□Mmonit Rio v 




9 


25 


FOLLOW ME < ...AUH< 


Untie Krackcr 




10 


22 


NEVER HAD A DREAM COME TRUE um»*»«* 


S Club 7 v 




12 


26 


MORE THAN THAT . 


Backslreel Boys v 




IS 


13 


SIMPLE THINGS .v.-i-ir.M* Jim Bhckman F«aturtng Rcbocca Lynn Howard 




13 


58 


THIS 1 PROMISE YOU j« 






U 


5 


GOD BLESS AMERICA 


Cell no D)an 




21 


5 


HERO ^MliPQWili^ 


Enrtqiie lgle<ias 




17 


109 


1 KNEW 1 LOVED YOU 


Savaga Gantof) -v 






16 


DROPS OF JUPITER (TEU ME) c»#«. 


Iiain 




16 


84 


1 NEED YOU to.-».OM«cn 


LeAnnRiines 


HI 


79 


TAKING YOU HOME 


Don Honlfj 


aii 


22 


9 


SOON - L 


LeAnnflMMs 


-1 


?2 


12 


NEVER TOO FAR 


ManahCarttv 


81 


24 


d 


DROWNING 


BackstrMt Boys 


e> 




3 


FROM A LOVER TO A FRIEND ■ 


Paul McCartney 




?'/ 


3 


SORCERER 


Stem Nicks v 








EMOTION 


Ocsltny a CItilil v 








GONE .>~ 


'NSync w 


i 






WHEN rr S OVER .v . . 


Suyar Ray 




28 


16 


GOD BLESS THE USA >.« ^-..^ .^'i.^ N.^.-.r^ 


Lee GmmvDod v 






WALL IN YOUR HEART v< 


SMtty LynriL' 



NOV! 
2 


MBERIO 1 
001 1 


M^^SI Mainstream Rock Tracks.. 




3 
< 


z 

Si 


TITLE IfTipnnt/PfomoIion Labtl 


ARTI5T 








HOW YOU REMIND ME f><^..-.. 


Nickelbacic v 






3 


MY SACRIFICE Crr-i-;! 






9 


GETS ME THROUGH 


Osy Osboutrte 


o 




12 


FADE 


Slaiikl . 






19 


CONTROL 


Puddle Of MixU v 






11 


1 WISH YOU WERE HERE -uAtK 


lncubu!i . 




[ 


22 


DOWN WfTH THE SICKNESS liMtoM 


DisturbBd ^- 


o 


9 


12 
26 


ALIVE . 

SCHISM T>.DMM>NmK<w 


POD ■. 
Tool V 


'1 


U> 


32 


IT'S BEEN AWHILE ■tbffrtt'C 


Staird .. 








THE PEOPLE THAT WE LOW uim 


Bush 






7 


DIG IN 


Lenny Kravili . 




- 


8 


IN THE END . 


UnkinPM V 






30 
5 


CRAWLING 


Lint, r Pi ■ . 






15 


FEEL SO NUMB a*.m. 

CHOP SUEY iMKnCMM. 


SystemOfADoAti . 


CD 






WASTING MY TIME m 


OelBull 








BAD MAGICK *wm.ww 










PRAISE 


Sevendust 'i- 






18 


GIVING IN 






31 


2 


BLURRY . :.»»<Mw,^.»K. 


Puddle Ot Mudd 






13 


SMOOTH CRIMINAL H»>«~ti....^ 


AJit'fi Ant Fann ■. 




'/y> 


25 


BODIES A..!^ 


Drowning Pool 






3 


SUNSHINE 


Aerosmiin -, 




22 


IS 


HALO 1 Snl '. 






2 


FOREVER -**!...< 


KiO ftock 




12 


3 


MOURNING M,... 


Tantrk ... 






3 


GOD GAVE ME EVERYTHING y-^ 


Mick Jaii^irt 








BE UKE THAT ... ^ 


3 Doors Down v 


€&> 




5 


STEPPIN' AWAY .. .. 


SleiBOfTiuD 




30 


7 


MAYBE TOMORROW ".^>t.i« 


Metfi ^- 


i 


28 


13 


CLICK CLICK BOOM <a..«ixHe 


Saliv.3 -. 




25 


26 


OUTSIDE .M^o'iiD 


Staind 




?7 


21 


ASTOUNDED ■ - 


T,in1r^'- , 






CRAWUNG IN THE DARK ■ 


Hoobastarih 








NOW OR NEVER , 


Den.' 




36 


d 


BLACK & WHITE . . 


Statlc-X V 








PAYBACK 


Flaw -. 








NEXT HOMECOMING - 


Collectivs Soul 








LIPSTICK AND BRUISES ■ 


Lil =.■ 



I Top 40 Tracks . 



Adult Top 40 Tracks. 



Compled from a national BanvK otarplayRippM by Broadens DsU Systvms' Radio Track service 9B mamsuean^ rack sta- 
tiws. 77 modem rock slaliara, SOaduk c anmnpofBiv staDom and 82 adult Tofi 40 stations ars ekedTDncally monAored 24 Iraur^ 
a day. 7 days a wtrek Top 40 Tracks is compilkd Irom a riaiional »mple MainslreBm Top 40 . Rhyttvnic Too ^ and AdiA Top 
40sUliDni.The2S2TopUTracksstatx>n3araelKtronicaBrrTK)nitored24hoursaday.7daysa\>re«k. ToD401(acks awards tiul- 
Ms based on increase m audience tnpre^uiru On the remairang dclectinn based cham. tracks wdi mcrease n detecDorts 
owr the prewus week are biJeled reQanJtess o1 chan moveinent A record wtiich has buen on tlw cbart lor mote Uian 70 wmiks wil {jenerttHv ixii rvci-rvi; 
weeks Aiipowcr swarded K) songs appeanng n the top 20 Ofi bolTi Itw BOS Avplay and Au dwnce charts tor the iirst one widi mcieases in both detections 





i 


1 WEEKS ON 1 


TITLE tmpriniPromoiion L.tbi;i 




o 


1 


15 


ONLY TIME 


Enya V 






3B 


DROPS OF JUPITER [TELL ME) It.ur -. 




3 


38 


HANGING BY A MOMENT . .. 


litedouse v 


1 


6 


25 


SUPERMAN (IT'S NOT EASY) .. 


Five Fcf F.;int(ii:; ^ 


5 


21 


BE UKE THAT-.; 


3 Doors Down v 




i 


24 


WHEN IT'S OVER ..^m*-k 


Sugar Ray v 




7 


21 

36 
29 
20 

9 


rr-S BEEN AWHILE »<>e»ntBt 
DRIVE ,1, 
THE SPACE BETWEEN 
EVERYWHERE ■■ . - 
WHEREVER YOU WILL GO < 


StaInd V 




8 
9 






10 

13 


ThaCaMMg v 


«Bl 




12 


STUCK IN A MOMENT YOU CAN T GET OUT OF 


U2 : 




16 


4 


STANDING STia 


Jewel 




12 


41 


FOLLOW ME i.at»vt..*i». 


Uncle Kracker .. 




11 


19 


I-M A BEUEVER u.»»w»i.>o<.^ 


SnusliMoutti V 




1 


15 


TURN OFF THE LIGHT 


Nffity Futladi) -, 




IS 


51 


THANK YOU i .-, 


DKlo V 




21 


S 


FALUN- - j>jsii^m&sn ^ 


AiiciaKeys 




17 


58 


IP YOU'RE GONE i...*^-^: 


matchbox twenty ii 




]-j 


32 


HERE'S TO THE NIGHT = 


tveij ... 




20 


8 


LAST BEAUTIFUL GIRL ...>.-i,-^; maKhbox twenty 






5 


DIG IN . 


Lenny Kravitz 




26 


6 


SOMETHING MORE i^.un. 


Train v 




: 1 


9 


PEACEFUL WORLD »^ John Mede 


icamp Featunng tndia.AriB 






20 


BAD DAY 


Fuel V 


m 




3 


HOW YOU REMIND ME HM-MiiEuMi 


Nitkclhack n,. 




22 


18 


EXTRA ORDINARY >i..»T«>>wM,«ni 


Betler TTian Eaa 






3 


PACIFIC COAST PARTY "Mr«« 


SnMsfi W'.iul'i .■ 


m 


33 


3 


HERO i.r« 


Ennqiw Ig/asias 






4 


1 WANT LOVE ElkT Ji.i 1 . 




29 


9 


ANALYSE '.V. 


The Crantwmes -,• 


& 




12 


TROUBLE 


CottJpiay ■, 




39 


2 


JUST CAN'T LAST >m.m{6 


Natalie UercftanI i.^ 






17 


NEVER LET YOU DOWN 


nif Vprvi.' Pip" 


& 


36 


3 


FEELS SO RIGHT 


Eagle- Eye Cherry 






2 


MY SACRIFICE 






37 


17 


START THE COMMOTION .<miu.^*««»>> 


riieWtaeguys v 






2 


ANSWER THE PHONE , 


Sufiaf Riiy "■■ 


@> 






BREATHING : ■■ 


Ulehouse 








SOMEONE TO CALL MY LOVER 





a bullut. irwii iT n lu^isleis sn incrcrase ftucords bekxH die lop 2D are retixrwd trum irw clinrt atlif 26 
audiencen'ofi40Trackse«:luded). v Videoclipavailabiity.<D2a01.BiKK>anVBPICDniniuiicaDons. i 





s 


j WEEKS ON 1 


TITLE 

Imprinl'Pioniotmn Label 


o 






I'M RfiAL 

JeniHfiTl InpDi FiutiHlng J» Riilr 
t»« 






15 


FALLIN 


o 






FAMILY AFFAH 
Maryj Bl«e 


o 






TURN OFF THE LKiHT 

N-jii furls*) 


o 






HESO 

EnoquemiMia 












13 


EVERYWHERE 

U>.lielieBirin<ti 






20 


IT'S SEEN AWHILE 


o 




13 


ONLY TIME 






19 


HIT EM UP STYLE (OOni) 

giu Camrdl 






18 


FILL ME IN 






36 


HANGING BY A MOMENT 

Ulfthouu 






10 


GONE 






12 


BE UKE THAT 

JOoortDmn 


o 




3 


GET THE PARTY STARTED 






" 


DROPS OF JUPITER jTEU MEI 








LET ME BLOW V A MIND 

-.1- ' ]!■ .i',-' Slrrlmi 




21 


13 


SUPERMAN (IT'S MOT EASY) 
fl*e For Ftfllitino 




16 


7 


EMOTION 

Qp^nny i CTiiM 








IDOII 

tflp 


o 


72 


15 






17 


WHERE THE PARTY AT 

Jiiggm ioge Win Nnv* 




1^ 


19 


URCMINOME 

UUMT 






4 


DIFFERENCES 


1 


19 


10 


azo (H.O.V JL) 






3 


LIVIN' IT UP 

Jii Hul# Fsatiairtg Case 


o 


-- ' 


SMOOTH CRIMINAL 

Mien iljTl fam 




: S 


DROWNING 


o 


] ' 


U GOT rr BAD 




2 


HOW YOU REMIND ME 






11 


ONE MINUTE MAN 
Most Maaemsirmr EkoO 




24 


WHEN tT'SOVER 


1 


28 


5 


rM A SLAVE 4 U 




7 


mjCK \N A MOMENT YOU CANT OH OUT OF 


1 


U 


22 


THE SPACE BETWEEN 
Djw UdtrMW Band 






4 


WMAT S GOING ON 

All bij/ rrdf 






21 


SOMEONE TO CAU MV LOVER 


o 




WHEREVER YOU WILL OO 














AM TO PM 

;:hi '.lin.n «Uiai 






25 


PEACHES A CREAM 

n: 


C3 




2 


STANDING ST1U 


O 






DANCE WITH ME 
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ADVERTISEI 

TbuchTunes. ^ 

Digital Jukebox Most Played 



'loT "Billboard' 



1 .5 Million Americans Interact Weekly. 
Over 2 Million Plays a Week and Climbing... 



SONG NAME iaselname 


AfiTIST 


This 
Week 


Lost 
Week 


2Wks 
Ago 


S 

is 












COlVBOy AIUNTIC 


KID ROCK 


1 


1 


1 


107 


ONLY GOD KNOWS WHY ATUWC 


KID ROCK 


2 


2 


2 


79 


WITH ARMS V.'iD- OPc'.| ,mnD-UP 


CREED 


3 


3 


3 


IfVI 
1 w 


KRYPTONITl : ■-U 


3 DOORS DOWN 


4 


4 


4 


67 


SMOOTH (FEAT RC3 THOVAS) ARISTA 


SANTANA 


0 


0 


0 


1 06 


HOTEL CALIFORNIA (LIVE) GEFfEN RECORDS 


EAGLES 


g 


g 


g 


10 


HIGHER WIND UP 


CREED 


7 


6 


7 


83 


YOU SHOOK ME ALL NIGHT LONG ATCO 


ACCIC 


8 


7 


8 


Til 


MY OWN PRISON WINauP 


CREED 


9 


10 


10 


1 67 


SWEET HOME ALABAMA WCA 


LYNYRD SKYNYRD 


10 


9 


9 


22 












BELIEVE WARNER aiWS 


CHER 


1 


1 


1 


157 


MUSK MAVERICK 
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2 


2 
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LANDSUDE REPRISE 
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4 


4 


97 


DONT SPEAK mm 


NO DOUBT 


4 


3 


3 
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DANCING QUEEN PavDOR 


ABBA 
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5 
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MAMBO NO 5 (A LRTLE BIT Of „) 6M6 RECORDS 


L0UBE6A 
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6 


6 
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WILD WORLD ASM 


CAT STEVENS 
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7 


10 


10 
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9 
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10 
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SHAGGY 
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LET'S GET IT ON MOTOWN 


MARVIN GAYE 


2 


2 
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ANGEL (FEAT RAYVON) MCA 


SHAGGY 


3 


NEW 
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RIDE WIT ME (FEAT dlY SPUD) UNIVERSAL RECORDS NELLY 
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3 


3 
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THE DOCK OF THE BAY ATIANIIC 


OTIS REDDING 
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4 


96 


WHArS GOING ON MOTCWN 


MARVIN GAYE 


D 


5 
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El UNIVERSAL RECORDS 
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7 


6 
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MS JACKSON AHISTA 


OUTKAST 


8 
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MERCY MERCY ME MOTOWN 


MARVIN GAYE 
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8 
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OWT GET ENOUGH OF YOUR LOVE, BABE MEHCUm BARRY WHITE 


10 


9 


9 
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COPPERHEAD ROAD MOA 


STEVE EARLE 


1 


1 
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GOO BLESS THE U S A MGA 


LEE GREENWOOD 
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2 


2 
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MY MARIA ARISTA 


BROOKS & DUNN 
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3 


3 
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POP A TOP ARISTA 


ALAN JACKSON 
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6 
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NEON MOON AHBIA 


BROOKS & DUNN 
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4 


4 
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THIS KISS WARNER BROS 


FAITH HILL 
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5 


5 
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CRAZY UCS 


PATSY CLINE 


7 


8 


7 
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FRIENDS IN LOW PLACES CAPlTa NASHllLLE 


GARTH BROOKS 


8 


7 


8 
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AMIE MERCUW PURE PRAIRIE LEAGUE 


9 


10 


10 
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10 


9 


9 
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1 


1 


135 
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— ~ — ' 
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2 


2 
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3 


3 


3 


74 


BIDI BIDI BOM BOM EMI LATIN 


SELENA 


4 


4 


4 
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LOS TOROS BAND 


5 


5 


8 


59 


CUVAOO EN UN BAR WEA LATM 


MANA 


6 


7 


5 


77 
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SELENA 


7 


6 


6 


93 
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CORNEUO REYNA 
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O 


8 


7 


25 


LA CUMBIA DEL GARROTE UNWRSAL WCORDS 
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9 


9 
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MANA 
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3 
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3 


3 
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LEADER OF MEN snoRUNNfR 
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4 


4 


4 


4 
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5 


5 


5 


30 
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6 


6 


6 


32 
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SLIPKNOT 


7 


8 


8 


56 


BREATHE R0Ai5RUNN£R 


NICKELBACK 


8 


10 


11 


4 


BORN ON THE BAYOU fAOTASY CREEDENCE CLEARWATER REVIVAL 


9 


7 


7 


27 


FORTUNATE SON FANTASY CREEDENCE CLEARWATER REVIVAL 


10 


9 


9 
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Ugly 
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Wliere The Party At 
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Fill Me In 
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Litetime 
U Remind Me 
Superman (It's Not Ensyl 
Girls. Girls. Girls 
One Minule Man 
Gal The Party Started 
Only In America 
Love Of A Woman 
I Dnii 
Raise Up 

Where I Come From 

My Sacrifice 

Drowning 

Angry All The Time 

Dance With Me 

I Wanna Talk About Me 

Drive 

U-<' 

You Gets No Love 

lavu Of My Lik' 

On A Night Uke This 
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I'm A Survivor 
«1 

I'm A Thug 




Feelin' On Vo Booty 
You Rock MyWorid 
Dig In 

Stuck In A Moimat You Caa't Get Oil (H 

Run 

Riding With Private Malone 
I'm A Slave 4 U 
What's Going On 

Where The Stats M Sliipes Aji4 The E«$le F^f 

Wrapped Up In You 

Wo Thuggin' 

I Wish You Were Here 

I'm Tfyin' 

Whenever. Wherever 
Alive 

A Woman's Worth 

□iddy 

Who We Be 
fade 

Complicated 
With Me 

Wherever You Will Go 
What Am I Gonna Do 

Control 

Lights. Camera. Action! 
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God Bless The USA 
AM To PM 
Family Aflair 

Wbtn Thi Stin And Stripei fM Tkt Eagk Fly 
Raise Up I 
America The Beautiful 
Where The Party At I 

ib:iK<ll:jc ,\rrSo; ISc Ss (MCoWiMI I 

Maybe 

Someone To Call My Lover 
Can'l Fighl The Moonlight 
Everything U R 
Lilelime 

God Bless America 
This Is Me 
ChampioR 
Get Mo 

Put Your Arms Around Me 
17 Don't Mess With The Radio 
Bye-Bye Baby 
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I'm Your Girl 

n--*i:«. ?siTi„oirii 
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Do U Wanna Roll (Dolittle Thonw) | 
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38 
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IDoll 


Bootylicious 
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Who We Be 


Nothing's Wrong 
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Stranger In My House 
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S4 
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48 
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How We Do 
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Whatcha Wants To Do 
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My Projects 


Yn 


58 


49 
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Crvstal 


All Or Nothing 




56 


3 
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Used To Love 
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Gona Have ll 


Because 1 Got High 
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You Gels No Love 


Fill Mo In 


62 


54 


20 


On A Night Like This 


Let's Be Friends 


63 


57 
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Bounce 


WeThuggm' 


64 


62 
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Think Big 


Break Ya Neck 


65 


61 
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Roll Out (My Businessl 


Giris. Gills, Giris 

J,F, .■ 1:. J - iM .li-.i-.1UJI.1GI 


66 


65 
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Diddy j 


Jump Up In The Air 
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75 
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Fatty Girl 


There She &oei 
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Dinsin Wit Wol<» iWliire My Tribe Al?l 


La Bomba 

f./ . ■■I'vUuiail 


69 


64 


27 


Never Had A Dream Come True 


Take You Out 


70 


55 
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1 Wanna Be Bad 


Make It Vibrate 
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What II Feels Like For A Giri 


Furniture 


71 


59 
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I'm Hoi 


My Life 


73 
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Little Sister 


Po' Punch 
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Jem On II 1 


Us Against The World 
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To The Music 

s-T.--. > iMIAl 
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GET IN ON THE SPIN. 

TOUCmUNtS IS THE LEADING PKOVIDER Of 
MUSIC'ON-DEMAND COMMERCUL JUKEBOXES. 

OUR PROniETARY SOFTWARE HAS REVOLUTIONIZEO 
THE JUKEBOX INDUSTRY AND IS A WIN/WIN FOR 
ARTISTS, UBELS AND SONGWRITERS. 
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LOVE OF MY UFE 


BriMMiXDilMv 


51 


D 


FAMILY AFFAIR 0 


MarY J. Blige v 




60 


60 


DIG IN 


Lenny Kravitz 


52 


2 


[2 


1 


19 


I'M REALO 

T III..-- C Xii^.l [ S U U(«f (IW£ Bewlt S J Aa 


JcnnHir Lopez Featuring Ja Rule V 

««.) GntiA Jtrtnii o ttii*< nor 
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56 


57 


I'M A SURVIVOR 

' It .wAMiini'i! iSiUTre^.f' 


Riba 

0 MCI fWiluft M.UN £(fT 


53 


3 




2 


22 


FALLIN' 0 


Alicia Keys 
*o - 


1 


® 


61 


67 


4 


»1 


Nelly 
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® 


B 


9 


7 


HERO 

M T«>4ti IE Itfnm P Rrrv M 


Enrique Iglesiss 9 


4 


® 


58 


58 
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I'M A SLAVE 4 U O 


Britna^ Spears v 
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H 
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TURN OFF THE LIGHT 
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® 


59 


52 
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STUCK IN A MOMENT YOU CAN'T GET OUT OF 


U2 . 


52 
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tfi« GREA7 


EST GAINER / AIRPLAY v . 




6 


57 
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29 


YOU ROCK MY WORLD 
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Michael Jackioa 9 


10 


UOOTITBAOO 

JlkSfLUUMllhtnpriJBwIAHait 


Usher -9 


58 


49 


34 


I'M A THUG O 


Trick Daddy ^ 


17 


7 


4 


4 


16 


DIFFERENCES 


Gimwina v 


4 


59 


54 


47 


FEELIN' ON YO BOOTY O 

«n,>,lHl.-^■ 




36 


CD 


a 


12 


11 


LIVIN' IT UPO 

'.I.; . -.1 . .h ■,t.,.i.j(.(BijSWerrt»| 


Ja Rule Featuring Case 

OMiTM.rL.U'Ji.niH.i'J- i. M . 


8 ■ 


M 


34 


33 


6 


WHAT'S GOING ON 


All Star Tribute 

©r 1 .. -|>.-| 


27 




7 


7 


31 


frs BEEN AWHILE 

.iAM*ht''''Su«iii 


Staind « 

IWMmMBUMCUTiro 


5 


® 


63 


70 


3 


RUN 


GeergaSksit 


61 


® 


11 


13 


18 


ONLY TIME 


Enya 


10 


® 


64 


71 


3 


RIDING WITH PRIVATE MALONE 


OavidBall . 


62 


® 


17 


26 


10 


HOW YOU REMIND ME 


NtefcalbMli V 


11 


® 


M 


82 


3 


WETHUGGIN'O Fal Joe Fealunng R. Kelly v 

lbnCur.arliHri*,R>:ii4f Re<iivua< O 1 ' ": i- .trici-i 


63 


12 


13 


17 


11 


EVERYWHERE 


Michelle Branch v 
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® 


72 


77 


3 


WRAPPED UP IN YOU 


:i,mh Brooks 


64 


13 


10 


5 
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WHERE THE PARTY AT O 

J C-o-i H W Col IB CmcvB J Ilu:r_B M tat}tt*^< 


Jagged Edge With Nelly 


3 


(65) 


65 


66 


8 


1 WISH YOU WERE HERE 


Incubus V 
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63 


® 


22 


23 


7 


EMOTION 


DesUiiy ;. Child ■ 




® 


79 


83 
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WHO WE BE O 


OMX . 


66 


IS 


IS 


20 


11 


UGLYO 

rAMUpd II IMWf A MM*) 


Bubba Sparxxx 9 


IS 


® 


67 
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I'M TRYIN' 

:i M J, iC W-b. J Sii^iaAMi) 
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67 


1« 


12 


8 


28 


HIT EM UP STYLE (OOPS!) 0 


Blu Cantred 

9Q 


2 


® 


71 


74 


3 


WHENEVER, WHEREVER 

1 ■ i:, i.v-ii II ■ "II-. 'i-iUlasIn 


Shakira 


68 


17 


16 


18 


23 


FILL ME IN O 


Craig Dav4d v 

a ® o o • • ifMMr nmtMMM 


15 


® 


74 


87 


3 
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69 
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19 


21 


22 
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40 


ROCK THE BOAT 


Aaliyah v 


ts 
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<^ 


69 


76 
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FADE 


Staind ■ 


69 
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21 


DROPS OF JUPITER (TEU ME) 
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27 


32 


GONE 


"N Sync 
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84 
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WHEREVER YOU WILL GO 


The Catliag v 

■>:«i>.BUUCljT 


21 


23 


19 


HANGING BY A MOMENT 

ilAi'ifi«i;tf^(d(i 


Uhhousa 9 

DfBanWWUMBUUan 


2 


® 


3 


A WOMAN'S WORTH O 


Alicia Keys v 

tt.jiii?- 


72 


22 


14 


10 


16 
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ALIVE 


POO . 


7.1 


23 


24 


24 


12 


SMOOTH CRIMINAL 


Alien AM Farm 9 
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23 


74 


62 


61 


10 


COMPLICATED Carolyn Dawn Johaaaa 9 


59 


24 


25 


25 


16 


BE LIKE THAT 

-F MEi' F. 1 S A - »41 U flMtftt T Hn*<t 


3 Doors Down v 


24 


75 


70 


75 
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WITH ME 


Loneslar '•' 

OE'..v.'.i£..M- r 


70 


® 


29 


30 


14 


RAISE UPO 




25 


® 


77 


78 


7 


WHAT AMI GONNA DO 

JttBTmlTTnacJCinii t,-itti 


T|nH9 

RCA MAM cm 


71 


26 


28 


36 


10 


LIFETIME 0 


Maxwell ^ 


26 


® 


82 


92 


5 


UGHTS, CAMERA, ACTION! 0 


Mri Cheeks 


77 


27 


20 


14 


22 


U REMIND ME O^^^^ 
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® 


78 
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IN THE END 

Odiirnnllri.-Ptni 


Unkin Parh 9 

Wv-'Brm MSUUfUf 


78 


28 


26 


15 


29 


LET ME BLOW YA MIND O 


Eve Featuring Gwen Stefant 


2 


79 


75 


68 


5 


CONTROL 


Puddle 01 Mudd ■ 


68 


® 


30 


31 


17 


CANT DENY IT 0 

«L<*)(t i> Jt'iw •lT'ain»t,IS>uliU'JDJlm»0# 


Fabolous Featuring Nate Doog 


25 


® 


87 


85 


8 


WHAT IF O 


Babyface ^ 
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® 


uo 
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S 


CARAMEL O ^ ^ 


City High Featuring Eve 


30 


SI 


73 


62 


12 


EVERY OTHER TIME 


LFG -•■ 


44 


® 


41 


38 


11 


SUPERMAM (IT-S NOT EASY) 


HveFerRoMM 9 


31 


82 


68 


65 


9 


WHEN GOD-FEARIN' WOMEN GET THE BLUES 

UWcfllrf»*lV^.>t, .Sj IIii 


Monina McBdile v 

KCA ititw»^ ALBUM an 


64 


® 


43 


44 


24 


1 DOM O 


Toya V 


32 


S3 


88 


88 


20 


JUST IN CASE O 


Jaheim 

0 , 1 ■■ :'.^ 


52 


® 


35 


49 
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GIRLS, GIRLS, GIRLS O 




33 


84 


80 


64 


15 


1 WOULD'VE LOVED YOU ANYWAY 

MiW"«»'*'-«'i'''C"|-'« ' "ly'-i 


Trialia Veorweod 9 

• WCA WfAi MBUM OJT 


44 


34 


I31 
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AM TO PM O 


Christina Milian v 


27 
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85 


79 


17 
19 


I'M A BELIEVER 


Smash Mouth v 
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® 
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69 


GET THE PARTY STARTED 


Piak V 

tanMJUUCin 


35 


S& 


89 


97 


THE WAY 

A Hits V OlKi USmAtlwnil 


JiH Scon V 


60 


® 


36 


46 
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DROWNING 


Backstreet Boys 


36 


87 


90 


93 
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CRAWLING 


LinkinPark v 79 
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28 


18 


ONE MINUTE MAN 


Missy "MisdemeaiMH^ Elliott v 
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88 


91 


94 
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BAD DAY 
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18 
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6 


ANGELS IN WAITING 
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33 


35 


17 


ONLY IN AMERICA 
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Angle Stone v 90 
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44 
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81 
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CONTAGIOUS The Isley BroUiere Featuring Ronald tsley AKA M( Biggs ■ IV 
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56 
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LOVE OF A WOMAN 
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Travis Tritt 9 
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41 
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BREAK YA NECK O 

ni m ^ VrtHA Vai^aM tamid&S SnnliilM J (•lamnwA MuC Smli) 


Butta RtiyiiMS 9 92 




® 


47 


50 
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MY SACRIFICE 


Creed 


■12 


® 


96 


100 
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DO U WANNA ROLL (DOLITTLE THEME) 0 R L. Snoop Dogg & Lil' Kim 93 

■ " ■ 1 .- fil..i t.n.- I -1 1'. 


43 


37 


84 
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GOD BLESS THE USA O 


Lee Greenwood v 
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42 


39 
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WHERE 1 COME FROM 


Alan Jackson 
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NE 


w 
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ROLL OUT (MY BUSINESS) O 

i:t. •:i.- 


Ludjicris ■ 95 
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39 


40 
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DANCE WITH ME O 

OJb'MlDJinMjeoYallP&irM >.v.--UScln«xtl 


112 9 
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YOU GETS NO LOVE O 

'■1 " Ft., lit M l»t.iu^^^wI 


Faith Evans 
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FROM HER MAMA (MAMA GOT A") O 


Juvenile - 97 
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ANGRY ALL THE TIME 
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SET IT OFF e 
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TAKE YOU OUTO 
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Singles and Tracks Song Index 



Chart Codes: Hot too Singles (Htoo); Hot R&B Hip/Hop Singies (RBH); Hot Country Singies (CS) artd Hot Latin Tracks (IT), 
TITLE (Publisher ■ Licensing Org.) Siieet Music Dist., Chart, Position. 



ti Qackie Fn»t. ASCAP/BMG Sonjs. ASCAP/Wdlly^ 
BjsemeW. ASCAP/WReel.A5CAP) Hioo w; RBH 27 

-A- 

Aim (Souliah. ASCAP/Famous. ASCAP). HL Hioo 71 

AU. OVER ME (Sony/ATV Tree. BMI/CosnHI. BMI/Hai- 
m Gordon. ASCAP/Musk Sa\es, ASCAP/Pyle Of Hits. 
ASCAP). HL.C5 35 

AU YAU (Vlrulnia Beach, ASCAP/WB. ASCAP/Mag-A- 
ooh, ASCAP/Black FownUin, ASCAP/EMI April. 
ASCAP/FoShawna. ASCAP/Mass Cofrfuiioo. ASCAP/757. 
ASCAP). HL/WBM,«BH 77 

ALWAYS ON TIME (Slavvf^ ASCAP/ Aurv1iu&, 
ASCAP/OJI'V.BMI) RBH-)/ 

AMERICA WILL SURVIVE fNot Usted) CS 55 

AMOft, AMOR. AMOR {Pham. QMt) LT 19 

AM TO PM (Songs 04 Uniwiul, BMt/Havana Brown, 
BMI/Murl/n. ASCAP; Univ^fsal-PotyGram immtalionaL 
ASCAP). WBM, Hi<«i w. RBH 80 

AMGEIS IN WAfTlMG fWB. ASCAP/Cal IV. 
ASCAP^Q'5h^iugtimi".iyAvrniic,ASCAP/Pf«nnuSk III, 
BMI/Wide (Kean, BMI). HL/WBM, H10069 

AMGRY AUTHE TIME flitlnrtiirl. BMI/Bnicp Robison. 
BM0.HL.C5 1. H1U047 

AQUI ESTUYYO (Arpa. BMI) LT 1,9 

AREA cooes (Ludacris, ASCAP/Bubba Gcr. 
BMI/Noontime Tunn. eMl,''Wam«f-Tam«rtane. BMI/Nale 
Doss, BMI/LchsrmSonKS. BMI/Music In Three, 
BMI/Btllee. BMI/Mu^ic K Medua imemational. BMI/EMI 
April, ASCAP ^IWB. ASCAP). HL/WBM, RBH 59 

El AYUDAHTE (PrD(T>ociof>es Miisicales HR, S A. 
BMI/PewmusklM. BWDLTiS 

AZUl (F.I.P.P., BMI/Ciear Mind, ASCAF^, WBM. LT 17 

-B- 

BABV I UED (Unichapped. BMI/Mike Curb. BMI/Dia- 
mand Sloan. BMI/FWy. BMI/Chappell & Co.. ASCAP). 
HL/WBM. CS AO 

BAD aOV FOR UFE (Don'O. BMI/Me Again. BMI/Dee 
Mac, BMI/lankc Combs, 6Mt/EMI Blackwood. BMI/Oia- 
mond Rob, ASCAP/jusIin Comte. ASCAP/EMI April. 
ASCAP/SrislMsy. BMI/Uore-D, ASCAP/OKG, BMI). ML 
RBH 100 

BAD DAY (UrWiienal Songs Of PotyGram lntematio<ial. 
BMI/Pene( Pig. BMI). WBM. Hioo 88 

BAD INTUmONS (Mahogany G0I Music. ASCAP) RBH 

41 

BAIJJN' OUT OF COtfTROl (So So Del. ASCAP/EMI 
ApriL ASf AP/Mate Ooss. BMI/B.ibvbo/5 Ifltte. 
SESACyMoontime South, SESAC/WBM. SESAC/Rahman 
Gtrffin. 6MI/NWK. BMI/)NB. BMI), HL/WBM. Hioo lOO; 
RBH 5S 

BEER RUN (Romeo Cowboy; ASCAP/I Want To Hold 
Your Songs, BMI/Duc«S,ASCAP/Hollo*«n. 
ASCAP/Soi»y/ATV Cross Keys, ASCAP), HI, CS 24 

BE UKE T>UT (Escalawpa. BMI/Son^S Ol Uiwversal. 
BMI). WBM. Hioo jj, 

BESAME (Hecho A Mano. ASCAP/EMI April. 
ASCAP/Pecrmusic 111. BMI) LT 46 

BUSSED (Famous. ASCAP/Sortgs Of Uniwerul. 
flMI/Sony/ATV Cross Keys. ASCAP/Onaty. ASCAP), ML, CS 
*S 

BREAKYANEOCaTiah-s.BMI/Ajn'INulhin'GMn'On 
Bul Funking. ASCAP/WB. ASCAP/Elvis Mambo, 
ASCAP/ aiotler. ASCAP/Music 0* Windswept. 
ASCAP/ScoHSlo(ih,ASCAP/TVT.A5CAP/Moel>e(oWa*tie. 
BMI). WBM. Hioo 92; RBH 38 

BRING OM THE RAIN (Bro 'N S<s, BMI/Esles Paifc, 
BMI/Moraine. BMI /Utile Chatterbox. BMI), KL^ CS 20 

BROTHA (Ugmoe. ASCAP/ UnwwMl. ASCAP/Alegna, 
BMI/I. BMI/Uncle Bobbys BMI/EMI Blackwood. BMI/jake 
& The Phatmao. ASCAfO, ML Mioo 90; RBH 35 

BURN Qiwenile HelL ASCAP/BMG Songs. 
ASCAP/CaieersflMC BMI/Honeycomb Hideout, ASCAP) 
R8H76 

BUSTtR (Gable. BMI) RBH 93 

BUTTERFUES (Universal. ASCAP/latcat. ASCAP/Dirly 
Dre. ASCAP/Petlecl Song, PRS/SPZ. BMI) RBH 32 

BYE-BYE BABY fHe^ly Tunes. BMI) RBH 89 

-C- 

CAOA VEZ Tl EXTRAHO MAS (LGA. BMI) LI 10 

CAN HEAVEN WATT (Full Of Soul. BMI/EMI Black- 
wood, BMI/Soufvang, BMI/Tollest Tree, ASCAP/Dream 
Works Songs. ASCAP/O-Zik, ASCAP/Music Pie<es. 
ASCAP/563.A5CAP/Zomba. BMI/D. Mercado. 
ASCAP/Plaything. ASCAP). HL/WBM. RBH 79 

CANT DENY FT CI Brasco. ASCAP/Desert Storm, 
BMI/Cypherdeff, ASCAP/EMI April. ASCAP/Songs Of Uni- 
versal. BMI/loshuaS Dieam, BMt/WB. ASCAP/Suje. 
ASCAP). HL/WBM. Hioo ?9. R6H 13 

CARAIMKPladis. ASCAP/EMI April. ASCAP/Hd-eh. 
ASCAP/Te-B«ss, BMI/SliKhrrwn's, ASCAP/ Universal, 
ASCAP/Blondie Rockwell. ASCAP/EMI Blackwood, 
BMI/Orand ftega/. BMI/Careers-BMG. BMO. HL/WBM. 
Hioo 30; RBH 12 

CARRY OIKGrwihorse, BMI/Curb Coogresalioo. 
SESAQ. WBM. CS 36 

CHIlilH' IN YOUR BENZ (Dirty Dre. ASCAP/Jatcat, 
ASCAP/Tre Angeli. A^CAP/Uniwfial. ASCAP) RBH 91 

COID OME COMIN' OH (Suteen Stars. BMI/Dixie 
Stars. ASCAP), HUCS39 

COMOni A BESOS (Sir (George. ASCAP/ LanfraiHo, 
ASCAflLT34 

COMO 0LV1DM (Lanfrarx.0, ASCAP/Arena Flna. 
ASCAP/Songs Of Peer. ASCJVP) LI 19 

COMO SE CURA UNA HERtOA (Rubet. ASCAP/Univef- 
sal Mu%ka. ASTAP/Adam Rhode-;. ASCAP /lanfranco. 
ASCAP) LTn 

COMO U EXTRANO (Rtghtsong. BMI) LT 31 

COMPUCATED (EMI Full Keel. ASCAP/ April Btue. 
ASCAP/EMI Blackwood, BMI/Zomba. BMI/Blakemore 
Averwe. ASCAP). HU CS lo; Hioo 7;, 

CON CADA etSO fW8, ASCAP/Osorio. ASCAP/Ele 
phani Star, BMl/t.areefs-BMG. BMI) LT 3o 

CONTAGtOUS (R KHIVL BMI/Zomba. BMI). WBM. Hioo 
91: RBH 36 

COirTROL a>lhium Glass. ASCAP/Puddle Of Musk. 
ASCAP/WB. ASCAP), WBM, HiOO 79 

CRAWUHG (Zomba. BMI/Chesterchaz. ASCAP/Big 
Bad M(. Hahn. BMI/Hotvlisctosure Agreement. BMI/Rob 
Bourdon. BMI/Ker^i Kobayashi, BMI). WBM. Hioo 87 

DMKE Wnn HE (Da Twelve. ASCAP/Justin Combs. 
ASCAP/EMI April. ASCAP/C.Silh. ASCAF^. HL. Hioo 451 
RBH 36 

DAYS Of AMERICA (Hef>rY Paul. 6MI/D»ve Robb>ns, 
ASCAP/Hamstein Cumberland. BMI) CS 60 
DEIAME EHTRAR (Mot Listed) LT 6 



OERECHO A lAV10A{Pee( Intl., BMO LT 17 

OE VEROAO (Desmone. BMI/LaTy ]a. ASCAP/WB. 

ASCAP/Big One Three. SESAO LT 43 

OIDOY (DotHwio. ASCAP/ Itw Waters Ol Nazereth, 

BMI/EMI Blackwood. BMI/Chase Chad, ASCAP/EMI April. 

A5CAP/BDR ASCAP/Zombd, ASCAP/Robert Hill, BMI/Uni- 

verul- Songs OF PolyGram, BMI). H L/WBM, Hioo 69: RBH 

21 

DIFFERENCES (Milk Chocolale FacIor\t ASCAP/Hand 
In My Pockel, ASCAP/ Sony /ATV Tunes, ASCAP/Mus*c Of 
Windsw«>pl. ASCAP). H L, Hioo 7. RBH 3 

DIG IN (Misi Bcisic, ASCAP) Hioo ^2 

DOCS MY RING BURN YOUR FINGER (Tinkie Tunes. 
ASCAP/ M,irlli.i RoAd, ASCAP/Bug. BMI) CS 58 

DONT STOP (FUNKIN' 4 JAMAICA) (Sony/ATV Songs. 
BMI/Rye Songs, BMI/Mi. Manhattan. BMI/Oura, 
BMI/EMI Blackwood, BMI/Ensign. BMIiTtMMnas Brown. 
BMI/The Braids. ASCAP/Zomba. ASCAP), HL/WBM. RBH 

D0N7 YOU FORGO IT (The Ox And The Fish. 
SOCAN/Wamct Chapp*ll, SOCAN/Oirty Ore, ASCAP/fal- 
cat. ASCAP/Uni^rsal, ASCAP), WBM, RBH 75 

DO U WANNA ROll(DOLnTU THEME) [Show You 
How Daddy Ball, ASCAP/Uh Oh, ASCAP/En^ign, BMI/My 
Own Chit, BMI/EMI Blackwood. BMIi' Notorious K.I.M.. 
BMi; Warner- Tamerlane. BMh'Saja. BMl/Sortgs Of Laslra- 
da. BMI/Sonv/ATV Songs. BMI/ICF, ASCAP/Fox Film. 
BMI/Btack Fountain. ASCAP/EMI April ASCAP), ML/WBM. 
Hioo 93: RBH 61 

DRIVE (EMI April, ASC AP/Hunglikeyora, ASCAP). HL. 
Hioo ^8 

DROPS OFJUnTER (TEUME) (EMIApril, ASCAP/EMI 
Blackwood. BMl/Blue Lamp, ASCAP/Wurnteftvood. BMI). 
HL. Hioo 19 

DROWNING (Zomba.ASCAP/Brar>donBrody. 
BMI/Wamer-Ianfterlane, BMI). WBM, Hioo 36 

-E- 

EASY FOR ME TO SAY (Blackened, BMI). WBM, CS 30 
EMOTION (Gibb Brothers. BMI). HI. Htoo 14: RBH 33 
ENIOY YOURSELf fPioceed, BMl/Divine M.ll. 

ASCAP/WB, ASCAP/Tonya Von, BMI/Beat Wise. 

BMI /Warner- Tamerlane, BMI). WBM. RBH 74 
ENLAMISMACAMA(Edimu<La.ASCAP) LI 38 
tSTAS QUE TE PELAS (Ser-Ca, BMI) LT 13 
EVERY OTHER TIME IProspeCt. ASCAP/MartybagS. 

ASCAP/Noi-ie Do?, BMI) Hioo 81 

EVERYWHERE (I'm Wrlh Tht Band. ASCAP/WB, 

ASCAP/line One. ASCAP/EMI Virgin, ASCAP), HL/WBM. 

Htoo 13 

FADE (Greenfund. ASCAP/ i.m nobody, ASCAP/My 
Blue Car. ASCAP/ pimpYug. ASCAP/WB, ASCAP). WBM, 
Hioo 70 

FALUN' (LeIUm. ASCAP/EMI April. ASCAP). HU HiOO 
3, RBH 29 

FAMILY AFFAIR (Mary [_ Blige. ASCAP/ Universal-MCA, 
ASCAP/Fame. BMI/Music CH Windswept. ASCAP/Frve 
Card. ASCAP/Ehis Mambii. ASCAP ,'WB. ASCAP/ Ain't 
Huthin" Goin" On But Funking. ASCAP/CopyngW 
Conltol/Aswh Lewis, BMI/AsiahTown. BMI/Luctii Lou, 
BMI). WBM, Hioo 1; RBHi 

FATTY GIRL (Sony/ATV Tunes, ASCAP/LI Cool J, 
ASCAP/ llliolic. ASCAP/Ludacris. ASCAP/EMI April. 
ASCAP/ENOT. ASCAP/EKOP, BMI/Sony/ATV Songs. 
BMI/The Waters OF Na/rtelh, BMI/EMI Blackwood. 
BMI/lustm Combs. ASCAP/jae'wofts. ASCAP), HL, Hioo 
94; RBH 40 

FEELIN' ON YO BOOTY (Zomba. BMI/R.Kelly^ BMI), 
WBM, Hioo S9; RBH 13 

niL ME IN (Songs 0( Windswept Pacifw, BMI/Wamer 
Chappell. PftS/WB. ASCAP), WBM. Hioo 17 

FORMAL IHVTTE (Stop Trying To Copy My Music, 
BMI/The W.ilefs Ol Na^erelh. BMI/EMI Blackwood. 
BMI/Chase Chad. ASCAP/EMI ApriL ASCAP). HI. RBH 6; 

FROM HER MAMA (MAMA GOT A**) (Money Mac k. 
BMI) Hioo 97; RBH 48 

-G- 

GET IMO (Papj George. ASCAP/Slill N-The Walef. BMI) 
RBH 88 

GET TME PARTY STARTED (Stuck In The Throat. 

ASCAP/Famous, ASCAP), HL. Hioo 35 

GEniN'BACKTOYOU (Liltte Tornadoes, BMI/Llttle 
Poncho's, BMIi'Brad D^^ivis, BMI) CS ^4 

GIRLS. GIRLS. GIRLS (Lil Lu Lu. BMI/EM) Blackwood, 
BMI/F.O.B., ASCAP/Unkhappell. BMI/Savrtlc. 
BMI/Supei Songs Unlimited. BMI), HI, Hioo 33; RBH B 

GOD Bl£SS THE USA (Songs Of Unrversal. BMI/Uni- 
wrsal SongS 01 PolyGiam InlrrnaliorMl. 8MI/Mus#c Coi- 
pofalion Of America. BMI/Sytamore Valley; BMI). WBM. 
CS3J; Hioo 43 

GONE CTennman Tunes. ASCAP/Zomba. 
ASCAP/WaJeRo. BMI/South Hudson. BMI). WBM. Hioo 
20: RBH 71 

GOODBYE (EMI April. ASCAP/AirControl, 
ASCAP/Them Damn Twins. A5CAP/So So Del. 
ASCAP/ Bab^bo/s Little, SESAC/WBM, SESAC), HL. RBH 
J5 

GOOD MORNING BEAUHFUL (life Of The Record, 
ASCAP/Sevens International. ASCAP/Mighty Moe. 
ASCAP) CS 19 

GRIMEY (Off Da Veliabulb. BMI/EMI Blackwood. 
BMI/The Waters Of Naiereth. BMI/EMI April. 
ASCAP/Chase Chad. ASCAP). HL, RBH 69 

-H- 

HANGING BX A MOMENT (G-ChiUs. BMI/Sung-i 04 
DreaniWorks. BMD.CLM. Hioo 21 

HERO (Enrique Iglnias, ASCAP/EMI April. 
ASCAP/RK* Drorte. ASCAP/f.letmphonic ASCAP), HU 
Hioo 4 

HEROE (Enrique Iglesias, ASCAP/EMI April, 
ASCAP/Rrve Droite. ASCAP /Metro phonic. ASCAP) LT 1 

HIT 'EM UPSTYU(OOPS0 (Cyplron, BMI/EMI Black- 
wood, BMI).HL.Hiooi6 

HOMELAND (Curb Magnasong. SESAC/Red Qu'll, 
BMI/Moraine, ASCAP/House Of Trout. ASCAP) CS 59 

HOW WE DO ICol-Beast. ASCAP) RBH 91 

HOW YOU REMIND ME (Wa rnfi- lam w lane. BMl/Nwk 
elback, SOCAN), WBM, Hioo 11 

-i- 

I ALWAYS UK£0 THAT BEST (Sony/ATV Cross Keys. 
ASCAP/Still Working For The Man. BMI/Tomrify Lee lames, 
BMI/EMI Blackwood. BMI/Garden Angel. BMI), HL, CS 48 

I BREATHE IN. I BREATHE OUT (Sony/ATV Cross Keys. 
ASC AP/Ien ten, ASCAP), HL, f.S 3? 



I DO!! (Stiw 8. Tone^ ASCAP/Toy-Toy. ASCAP) Hioo 32 
I DONT HAVE TO BE ME (^l MONDAY) (MAS Ven 

lure. BMI/Mistefss<ppi. BMI/Care^-BMG, BMI), HL, CS 

IFYOU EVER FEEL UKE LOVIN* ME AGAIN (Warner 
Tamerlar»e. BMI/Ensign. BMI). HL/WBM. CS z8 

I GOT LOVE (One Shol Deal. SESAC / Male Dogg, BMI) 
RBH 60 

I'LL aY WITH YOU a'AMOUR TDUJOURS) (Media 
Songs, SRL/Warner Bros. «aly. SRI /Warner- Tamerlane, 
BMI). WBM. Hioo 96 

IlLTVIT (My Own Chit, BMI/EMI Blackwood. BMl/Tray 
TrayS, ASCAP/LiI r,angst,i, ASi_AP;Koke Is II, 
ASCAP/Perk's. BMI/Unwersal Duchess. BMI/ Bridgeport. 
BMI/Rubbei Band.BMI/LJnrvPrsal-SongsOf PolyCiiam 
International, BMI /Show You How Daddy Ball, 
ASCAP/ EMI ApriL ASCAP/Black Founta). HU. RBH 66 

I'M A BEUEVER (Slowbndge. SESAC/Foray: SESAC). 
HU Hioo 85 

I'M A SLAVE 4 U (EMI Blackwood, BMl/the Waters Of 
Hazereih, BMI/EMI Ap<il.ASCAP/Chase Chad. ASCAP). 
HU Hioo 55 

I'M A SURVIVOR (PorthPkkin'.ASCAP/Murrah. BMI). 
WBM. CS 7: Hioo S3 

I'M ATHUG (r.isl N' Gold. BMl/Sory/AW Songs 
BMf),HUHi00 58. RBH 23 

CM HOT (Fric k Seinwn. ASCAP/Zomba. ASCAP/EMI 
April. ASCAP/EMI Blackwood. BMI). HL/WBM, RBH 54 

I'M MOVIH' OM (Munah. BMI/WB, ASCAP/Rithard 
And Castle, AS( AP). WBM, CS 34 

I'MREAKNuywican, BMI/Sony/ATV Son^s, BMI/Cori 
Tiffani. BMI ,'Sony/AIV Tunes, ASCAP/M.lk Chocolate Fac- 
tory, ASCAP/Mawkeens, ASCAP/ Slavery; BMI/D) trv, 
BMI/S(ane City. ASCAP/N alional League. ASCAP/Ej<Olica, 
ASCAP/Songwrilers Guild 01 America. ASCAP/Songs 0* 
Universal, BMi,'While), HL/WBM. Hioo 2; RBH 14 

I'MTRYIN" (PiKir.c Wind. SESAC/4I4. SESAC/Songs Of 
Wndswept Pacific, BMI/ Gotta haveaMe. BMI/Almo. 
ASCAP), HL/WBM. CS 11; Hioo 67 

rM YOUR GIRL [Kire-3, ASCAP /Universal, 
ASCAP/Dena Cali 3. ASCAP/ Syc 3. ASCAP/Money Mad' 
ness. ASCAP) RBH8) 

IN ANOTHER WORLD (Sony/ATV Tree. BMI/Wenonga, 
BMI/Songs Of Nashville DreamWorkj., BMI/Uno Mav 
BMI/Cheny River. BMI/Hookltr»e East, ASCAP/ Madeleine 
Grace, ASCAP), CLM,'HLC5 37 

INOaNTE POBRE AMJGO (BMG Songs, ASCAP) IT 16 

IN THE END (Zomba. BMI/Big Bad Mr. Hfllm. 
BMI/Nondi« losure Agreement, BMI/Rob Bourdon. 
BMI/Kenji Kobayashi, BMI/Zomba. ASCAP/ Chestcrchai. 
ASCAP). WBM, Hioo 78 

I SHOULD BE SlIEPING (EMI April. ASCAP/Jersey Girl, 
ASCAP/EMI Blackwood. BMI/Mar>i Alan Springer. BMO CS 
S/ 

rrS BEEN AWHILI (Greenfund. ASCAP/ i.m. nobody; 
ASCAP/ My Blue Car. ASC AP/ pimp Yug. ASCAP/WB, 
ASCAP). WBM. Hioo 9 

rrS OK (Unwrsal Muslca. ASCAP) LT 48 

I WANNA TALK ABOUT M£ (Sorty/ATV Tree, BMI). HU 
CS 6: Hioo 49 

I WIU SURVIVE (Unrvrrsal Songs Ol PotyGram Inle*- 
naitonal. BMI/HopeChest. BMI/Careers-BMG. BMI/Hugh 
Preslwood. BMI/Zomba. BMI/Teren h Up. BMI), HL/WBM, 
CS 49 

I WISH YOU WERE HERE (EMI April. ASCAP/Hung- 
likeyotJ, ASCAP). HI. Hioots 

I WOULD'VE LOVED VOU ANYWAY (Dannasongs, 
BMl/Ensign. BMI/SongsOf UiWversal, BM1),HLWBM, 
H100&4 

IZZO (H.O.VX) (111 lu lu, BMI/EMt Blackwood, 
BMI.'Ye Worid, ASCAP/lobete. ASCAP), HU Hioo 22; RBH 

28 

JIGGATHAT R***A(L1 Lu Lu, BMI/EMt Blackmwd. 
BMI/EKOP. BMI/Sony/ATV Songs, BMI/ENOT. 
ASCAP/Sony/ATVTunes.ASCAP).HURBH85 

JUMP UP IN THE AJR (BrHlgeporl, BMI) RBH 9/ 

)UST IN CASE (Divine Mill, ASCAP/WB, ASCAP/Fmga/ 
Goal. ASCAP.'Uh Oh, ASCAP,' Famous. ASCAP/ Ensign, 
BMI/EMI April. ASCW^. HUWBM, Hioo 83; RBH 31 

JUST LET ME BE IN LOVE (Kamsiein Cumberiand. 
BMt/Baby Mae. BMI/GlitlerTish. BMI/Buna Boy; 
BMI/Wenonga. BMI), HL/WBM. CS ^3 

-K- 

KNOCK YOURSEl/ OUT Qae'wons. ASCAP/luslin 
Combs, ASCAP/EMI April, ASCAP/rT»e Waters Of Nu- 
ereth, BMI/EMI Blackwood. BMI/Chase Chad. ASCAP}. 
HURBH47 

_L- 

LA CALANDRIA (Vander, ASCAP) LT 40 

LET ME BLOW YA MIND (Scott Storch. ASCAP/ Blotxlle 

Rockwell. ASCAP/Universal, ASCAP/Dead Game, 
ASCAP/WB. ASCAP/ Ain't Nuthrn' (kjin" On But funtdng. 
ASCAP/Music Of Windswept. ASCAP/Fiw Card. 
ASCAP/ Elvis Mambo, ASCAP /TVT, ASCAP/ Blackjack. 
ASCAP). WBM, Hioo 28 

LET'S RIDE (Zomba. BMI/Tu(f Huff. BMI) RBH 63 

LET'S STAY HOME TONIGFfT (Lew's Dadd/5 Musk, 
ASCAP/ Daddy's Downstairs /^ain. ASCAP/Chiysafe, 
ASfAP/M.ik(NJ Undfi Myf lathes, ASCAP) RBH 78 

UFE DON'T HAVE TO BE SO HARD (Acuff-Rosc. 
BMI/Milene.ASCAPl.HUCS 38 

UFETIME (Sony/ATV Tunes, ASCAP/MuswwIL 
ASCAP/Gan Zmira. ASCAP/Famous. ASCAP). HU Hioo 26; 
RBH; 

UGHTS. CAMERA, ACTI0N1 (Mr. Cheeks. ASCAP/One 
Shot Deal. SESAC/Slone Dtarrwod. BMI), HU HiOO 77; 
RBH 19 

irVIN' FT UP (Slawry, ASCAP/Whilc Rhino, BMI/Ilt 
Rob, BMI/Dj trv. BMI/Black Bull. ASCAP/ jobele. 
ASCAP/Songs Of Universal, BMI/Ensign. BMI), HL/WBM. 
Hioo 8; RBH 6 

mi lONG GOOOBYl (WS, ASCAP/Untveisat Island. 
PRS). WBM. CS 39 

LOVEOFAWOMAN (Songs 01 Usirada. BMO. WBM. 
CS 5; Hioo 41 

LOVE OF MY UFE (Cancelled Lunch. ASCAP/ Univenal- 
PolyCiram Intetnalional, ASCAP). WBM. Hioo 51; RBH 11 

THE LUCKY ONE (Lrve Slow, BMI) CS 53 

-M- 

MADE TO LOVE YA (Uncle Bobby; BMI/EMI Black- 
wood. BMI/fiMta/ Goal. ASCAP/tMl April, ASCAf^. HL. 
RBH4S 

MAN OF ME (Universal-MCA. ASCAP/Zomba. 
ASCAP/Teren It Up. BMf).WBM.CS 21 

MENTIRA (i n Be Rigtil Bark. ASCAP) II 32 



ME VAS A EXTRANAR (Vandei, ASCAFO ir 9 

Ml HUriASU (IN Ediciones, BMQ IT 23 

MORE THAN A WDHUM (VW^nia Beadi, ASCAP/WB, 
ASCAP/HerbiUdous, ASCAP/Black Fountain. ASCAP). 
WBM, RBH 68 

MY LIFE (UMle, ASCAP/ Utmersal -MCA. ASCAF1 RBH 

81 

MY SACRina aremonti. BMI/SIapp, BMI/Dwight 
Frve,BMI) Hioo 43 

-N- 

HAOA (Peer Inl'U BMt) LT JB 

NEVER BE TTIE SAME AGAIN (Starts. ASCAP/WB. 

ASCAP/Carpa Noche.ASCAP/DavriMtKcn/te.ASCAP/ln 
Tha Bloot), ASCAP/( arpers-BMG, BMI/Wu-lang, 
BMI /Warner- Tamerlane. BMI). WBM. RBH 70 

NIGHT DtSAPPCAR WFTH YOU (Umversal Songs Of 
PotyGram tnlenkational. BMI/McConus. BMI). WBM, CS 
43 

NO ME CONOCES AUN (I dimonsa, ASCAP) LT 4 
NO MORE DRAMA (EMI April. ASCAP/Ftyte Tyme. 

ASCAP/Screen Gems EMI, BMI). HL. RBH 8/, 

NOTHING IN THIS WORLD [Hat Irsted) RBH S7 
NOTHING'S WRONG (D Baby; ASCAP/WB. 

ASCAP/Nichguepc.ASCAP/TNO.BMI/luiteBool^ 

ASCAP), WBM, RBH 86 

-O- 

O ME VCV O TE VAS (Crisma. SESAQ LT 8 

ON A NIGHT UKE THIS (Warner- lameriane. 
BMI/lnslirKt ASCAP), WBM. CS 4; Hioo so 

ONE MINUTE MAN (Mass Confusiofi, ASCAP/WB. 
ASCAP/Wrginia Beach. ASCAP/Liidacns. ASCAP/EMI 
April. ASCAP). HL/WBM. HiDO 37; HBH J9 

OWY IN AMERICA (Sony/ATV Tree. BMI/Buffalo 
Prairie. BMl/Don CooK. BMI/Route Six. BMI). HU CS 3; 
Hioo 39 

ONLY TIME (EMI Songs, BMI/EMI Blackwood. BMI), 

HU Hioo 10 

-P- 

PEACHES 4 CREAM (NLankf. BMI/Juslin Combs. 
ASCAP/EMI April ASCAP/Da Twelve. ASCAP/CSills. 
ASCAP/Tragasm. ASCAP/EMI Blackwood, BMI/|anKe 
Combs, BMf). HU RBH 49 

PENA OE AMOR (i&H. ASCAP) U 41 

PO' PUNCH (Swoir, ASCAP/Frashy Boy; ASCAP/Only 
Pocket Change. ASCAP) RBH 9B 

tl PRIMER TONTO (E dmiusa. ASCAP) IT 2^ 

PROMESAS (Flamingo. BMI) LT 22 

PUEDEN DEOR (FMOA, ASCAf^ IT ; 

PUT IT ON ME (Ain l Nuthin' Goin' On But Funking, 
ASCAP/WB, ASCAP /Way 2 Quik. ASCAP/Krwf -Turn'At, 
ASCAP/Mus« (JlWirxJswep(,AVAP/BtoIlw,ASCAP/Elk'ts 
Mambo, ASCAP /TVT, ASCAP/Scolt Storch. ASCAP). WBM. 
RBH 67 

POT YO HOOO UP (SMwIe. ASCAP/STD. ASCAP/EMI 
Blackwood, BMI/Ground Controt. BMI). HU RBH 82 

-R- 

RAIS UP (Zomba. ASCAP/Xumbaya. ASCAP/Vlrglnia 
Beach. ASCAP/WB, ASCAP). WBM. Hioo 25; RBH 9 
REAL UFI (I NEVER WAS THE SAME AGAIN) (Mafor 

Bob. ASCAP/Ca-Jn, BMI/W»irskey Gap. RMI), WBM,CS 16 

REENCARNACION (F.I.RP., BMI/Wacwf Tameflane, 
BMI) LT 33 

RESUMIENDO (Hecho A Mano. ASCAP/EMI April. 
ASCAP/Songs Of Castillo. BMI/UnrversAl- Muslca Unica, 
BMI) LT 14 

RIDING WITH PRIVATI MALONE (Twang Thang. 
ASCAP/Wiiiid & I. BMl/K, Wi'lK BMI) C_S 8; Hloo 62 

ROCK THE BOAT (Hertiilicious. ASCAP/Rap Tracks. 
ASCAP/F Bfats. AST AP/WB, ASCAP/Black fountain, 
ASCAP/EMI April. ASCAP). Hl/WBM. Hioo i8; RBH 4 

ROU OUT (MY BUSINESS) (ludacris, ASCAP/EMI 
April. ASCAP/Vlrginia Beadi. ASCAP). HU Hioo 9S: RBH 
46 

RUN (Famous. ASCAP/Akno. ASCAP). HU CS 9: H 100 

61 

-S- 

SAINTS a. ANGELS (House Of Fanw. ASCAP) CS 2s 

SALADO [BMG Edim, ASCAP) LT 37 

SE QUE ME VAS A OEJAR (Crisma. SESAC) LT 12 

SERA PORQUE TI AMO (Mot Listed) II 21 

SET II OFF (Money Mack. BMI) Hioo 98; RBH 42 

SHHH (l^n Tlgga. BMI/C.K. )oin(/. BMl/DHG, BMI) IT 

J4 

SHME (Money Mack. BMI) RBH 90 

SHIVER (EMI Afinl ASCAP/Pang Toon, BMI/>ersey 
Girt. ASCAP/EMI Blackwood, BMI/Zomba. BMO. HU CS 26 

SIDCWAYS (EMI Blackwood. BMI/EMI Town Street. 
BMI/Halley Creek. BMt/Vip Vipperman, ASCAP), HU CS 41 

SI TV SUP1ERAS (San An^d. ASCAP/ Fooomusic, 
ASCAP) II 39 

SMOOTH CRIMINAL (Mijac. BMt/Wamer Tamerlane, 
BMI). WBM, Hioo 23 

SOME DAYS YOU GOTTA DANCE (Sony/ATV Cross 
Keys, ASCAP/Beavrrs Brand. ASCAP/Copyright Manage- 
nwflt. ASCAP/Song Audion. ASCAP/MRBI. ASCAP), HL 
CS3? 

SOMEONE TO CAli MY LOVER (Black ke. ASCAP/EMI 
April. ASCAP/Flytf- Tyme. ASCAP/WB, ASCAP/D. Bunnell, 
ASCAP). Hl/WBM, RBH 95 

SOMETHIN* IN THE WATER (Al Andersongs, 
BMI/Songs 04 Windswept Pacific, BMI /My life's Work. 
BMI/Yellow Deserl, BMI/MiRhty F4icc, BMI/Sony/ATV 
Tree, BMI M ow- Monkey, BMI), HI. t S 37 

SON OF A GUN (Black Ice. BMI/EMI ApriL 
ASCAP/FMr 'ynw. ASCAP/Quacki-ibush, ASCAP/Uitrver- 
sal-PofyCirim lntemfll«onal, ASC AP). HU RBH 50 

SPECIAL DEUVERY (Scamon. ASCAP/lustin Combs, 
ASCAP/EMI April. ASCAP/Harve Rerre, BMl/EZEIpee. 
ASCAP). HU RBH 64 

THE STAR SPANGLED BANNER (Publk Domain). 
WBM, CS $6; Hioo 38; RBH ^8 

STUCK IN A MOMENT YOU CANT GET OUT or (U2. 
ASCAP/ Unrversal-PotyCrfam Intemaiional, ASCAP), WBM, 
Hioo 0 

SUERTE (F,I.P.P.. BMI/Aniwl. BMI/Sony/ATV Latin. 

BMI). WBM.lt 2 

SUERH HE TEHIOO (UrWversal Muska. ASCAP) LT ^ 
SUPERMAN (ITS NCFT EASY) [EMI Blackwood. 

BMI/fivf For Fighting. BMI), HU Hioo 31 

-T- 

TAKE AWAY (Mass Confusion. ASCAP/WB. ASCAP/Vir- 

glnia Bencti, ASCAP). WBM. RBH 73 

TAKE YOU OUT (Nyrraw. ASCAP/EMI April, 

ASCAP/lJncle Bobby, BMI/EMI Blackwood. BMI/Dango. 

BMI). HU Hioo 99; RBH 43 

TANTTTA PEH» (Noi Lreted) LT 3 

TI HE PROMETIDO (EMI April. ASCAP) LT 44 

TTUT-S lUST THAT (Sony/ATV Cross Keys, 



ASCAP/Gnnnin- Garrett ASCAP/EMI Blackwood, 
BMI/Songs Of Sea <>ayle, BMt). HU CS 46 

THATS WHAT BROTHERS DO (Almo, ASCAP/Paci5c 
Wind. SE SAC/ald, SESAC). HU CS 4^ 

THATS WmEN I ICWE YOU (LMI April, ASCAP/Phil 
Vassar. ASCAP), Hues 4/ 

THERE WIU COME A DAY (Caceers-BMG. BMI/Sil- 
verkiss. BMI/Songs OF DreamVftwks. BMO. CLM/HU CS ;o 

THIS AirT NO RAG. ITS A FLAG (CD6, BMI/Wooley 
Swamp. BMI) CS ^i 

THE TIN MAN (Acufl-Rose. BMI/SongwrilefS Ink. 
BMI/EMI longitude, BMI/EMI Full Keel. ASCAP), 
CLM/HI/WBM.(S27 

TO qUOn SHAKESPEARE (WB, ASCAP/ Plalinuni 
Plow. ASCAP/Annotation, ASCAP). WBM. CS 52 

TRANS OF EXPRESS (Organised Hoin. BMI/God 
Given, BMI/Giiat Bootn ASCAP /Chrysalis, ASCAP/Wnt 
East. BMI/Slrert lop, ASCAF^ RBH 99 

TU ERES HE|OR (B'N Tune. BMI) LT 47 

TU RECUERDO Y YO (Peer l^t^. BMI) LT 36 

TURN OFF THE UGHT (Helstar. SCXAN), WBM. H 100 5 

-U- 

UGLY (Vligima Beach, ASCAP/WB, ASCAP/Two Hint- 
dred Miles From Crvilizarion. BMI/EMI Blackwood. BMI). 
HL/WBM. Hioo 15; RBH 7 

U GOT IT BAD (l),R, IV. ASCAP/EMI April. ASCAP/So 
So Del, ASCAP/ BabyboyS Utile. SESAC /Noontime South. 
SESAC/WBM, SrSAt), HI. Hioo 6; RBH I 

UH HUH (Hiico Sou^^ ASCAP/Tabulous. 
ASCAP/Musk 01 Windswrpl. ASCAP/SonBS Of Peer. 
ASCAP/Maichnimh, ASCAP/ Peenunes, SESAC/Hale Yeah, 
SESAC/Momirtgsidetrail, ASCAP/TrackshyMalice, 
ASCAP/larell Houston. ASCAP/Oreux Frederk, ASCAP) 
RBH 94 

UNA MUIER COMO TU (Copyright ConlroO U yo 
U REMIND ME (Smooth C, BMI/Songs Of Windswept 
Pacific. BMI/Bullerman Und. BMI/GlKcl2m. ASCAP/Unl- 
versal, ASCAP/Songs Of Univefsal. BMI). WBM. Hioo 27: 
RBH 44 

USTED SE ME LlfVD lA V1DA (Vforld Deep Music. 
BMI/Sony/ATV Latin. BMI/PSO Ltd.. ASCAP) LT 5 

-V- 

VAS A SUFRtR (Edimonsa, ASCAP) LT 45 
VOLVERE lUHTD ATI (WB. ASCAP) LT 35 
VOY A QUITARME EL ANHIO (3000 Amw. 
ASCAP/Rafa. ASCAP) LT 26 

-W- 

THE WASH (WB, ASCAP/ Ain't Nuthin' Goin' On But 
Funking. ASCAP/My Own Chit. BMI/EMI Blackwood. 
BMI/MahoganyGot Musk. ASCAP/ Kf*oc- Turn' Al. 
ASCAP/Million Dollar. BMI). HL/WBM, HBH 51 

THE WAY (Blue's Bab^t ASCAP/lotcat. ASCAP/Dirty 
Dre. ASCAP/UnivMsal, ASCAP). WBM. Hioo 86; RBH 34 

WEEKEND (Kliaralroy. ASCAP/B.BUck, ASCAP/WB. 
ASCAP/Sony/ATV Tunes. ASCAP/Keobo, 
ASCAP/LaCoriya-5 Songs, ASCAP/Oat BuUTod, 
ASCAP/New Nation, ASCAP/ Chrysalis. ASCAP/Monstcr 
bland. ASCAP). HL/WBM, RBH s6 

WE GONNA MAKE FT Qae'wons. ASCAP/justin Combs, 
ASCAP/EMI April. ASC AP/Paniro's, ASCAP/A. Maman 
Musk. ASCAP). HI. RBH 53 

WE RKHT HERE (Boomer X. ASCAP/sAvtU, BMI) RBH 

71 

WE THUGGir Ooseph Cartagena. ASCAP/jeH/s tints, 
ASCAP/Ron G. BMl/Zomba. 6MI/R-Kell>^ BMO. WBM, 
Hioo 63; RBH 17 

WHAT AM I GONNA DO [Harrindur. BMI/Uncle l»kr\ 
8MI/BMG Songs. ASCAP/Zovrklion, ASCAP/T.|. Beats, 
BMI). HU Hioo 76; R8H 24 

WHAT IF (ECAF. BMI/Sony/ATV Songs. BMI). HU Hioo 
80; RBH 30 

WHAT I REALLY MEANT TO SAY (Sony/AIV Cross Keys, 
ASCAP/Sony/ATV Tree, BMI/Chris Waters. BMI/StiU 
Woriong For The Man. BMI/Tommy Lee James, BMI). HU 
CS18 

WHATS GOWG ON QLUl April, ASCAP/flAarvIn Gaye 
Estate, ASCAP/lobete, ASCAP/Stone Agate. BMI). HU 
Hk>o6o: RBH 96 

WWHEVER. WHEREVER (F.I.P.P.. BMI/Aniwi. 
BMI/Sony/ATV Latin. BMI), WBM, Hioo 68 

WHENGOfrAARirWOMENGETTHE BLUES 
(Sony/ATV Cross Keys, ASCAP/Satcher Songs, ASCAR. 
HUCSi^; Hioo 82 

WHERE I COME FROM (WB. ASCAP/Yee Haw, ASCAP), 
WBM, CS j: Hkx) /,4 

WHERE THE PARTY Al (Them Damn Twins, ASCAP/Ak 
Control. ASCAP/EMt April. ASCAP/So So Def. 
ASCAP/Babybo/s Ultle, SESAC /Noontime South. 
SESAC /Jackie Frost. ASCAP/BMG Songs, ASCAP). HU 
Hioo 13; RBH 20 

WHERE THE STARS AND STRIPES AND THE EAGLE 
FUr(Aculf Rose. BMI/Milene. ASCAP), HU CS u; Hioo 40 

WHEREVER YOU WIU GO (Amedeo. BMI/Alei Band. 
BMI) Hioo 71 

WHO WE 8£ (Boomer K ASCAP/s4vil1, BMI) Hioo 66; 
RBH 18 

WTTH ME (Sony/ATV Cross Keys. ASCAP/Onaly, 
ASCAP/Songs Of Universal, BMQ. Hl/WBM. CS 14; Hioo 
75 

A WOMAN'S WORTH (Lellow. ASCAP/ EM I Vf I. 
ASCAP/Skylv* ASCAP), HI. Hioo 72; RBH 22 

WRAPPED AROUND (EMI April. ASCAP/Sea Gayfe, 
ASCAP/Love Ranch. ASCAP). HU CS 17 

WRAPPED UP IN YOU (Wanwr Tatneriarw, BMI/SHI 
The Cow, BMI). WBM. CS \2: Hioo 64 

-Y- 

YO MO SOY ESA MU)ER (So«^ On The Rocks. 
GEMA/Careers BMG, BMI/Universal Muska. BMI/FeruL 
BMI/No limitations, BMI) LT ^0 

YO QUERIA (Cumi, ASCAP) LT 1$ 

YOU CAITT TOUCH ME (Warner Tanwflane. BMI/Ryan 
Montgomery: BMI/Sony/ATV Songs, BMI/EKOP, 
BMI/Sony/ATV lunes. ASt AP/f MOT, ASCAP/Nikki-Poo. 
BMI/AsiahTiTwn, BMI). HI /WBM, RBH 87 

YOU GETS NO LOVE (Chyna Baby: BMI/Janke Combs. 
BMI/EMI Blackwood, BMI/Michaelangelo Sautsberm 
ASCAP/Glona'sB»^ASCAP/|usl»r> Combs. ASCAP/EMI 
April. ASCAP/Haleem, ASCAP /Scamon. ASCAP/WRIcoil, 
BMI).HUHioo46;RBH id 

YOUMG'N (HOLLA BACK) (D. Bnsco. ASCAP/Deserl 
Storm. BMI/The Waters Of Naiereth. BMI/EMI Black- 
wood. BMI/Chase Chad. ASCAP/EMI April. ASCAF^, HU 
RBH 65 

VOU ROCK MY WORLD (Ml(ac, BMI /Wart»er- Tamer - 
Lane. BMI/EMI Blackwood, BMI/Roditey lerkins, BMI/EMI 
April. ASCAP/LaShawn Daniels. ASCAP/Ensign. BMI/Fred 
lerkins III. BMi/Genefatk)ns Third, BMQ. HL/WBM. Hioo 
S7:RBHi6 
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NOVEMBER 

Nov. 2-3, Second Annual Americana 
Music Assn. Conference. Hilton 
Suites. Nashville. 615-352-0006. 

Nov. 3, 2001 Member Celebration, 
presented by the Pacific Northwest 
branch of the National Academy of 
Recording Arts and Sciences, JBL 
Theatre and Sky Church. Seattle. 310- 
392-3777. 

Nov. 3. 2001 Music Business Sem- 
inar, presented by California Lawyers 
for the Arts. Loyola Law School. Los 
Angeles. 310-998-5590. 

Nov. 5, Music Row Celebrity Bowl- 
ing Bash, presented by the TJ. Martell 
Foundation, Hermitage Lanes. Her- 
mitage. Tenn. 615-256-2002. 

Nov. 5, Sprint Music Row Celebrity 
Coif Tournament, presented by the T.J. 
Martell Foundation, Governor's Club. 
Brentwood. Tenn. 615-256-2002. 

Nov. 6, BMl 49th Annual Country 
Awards, BMl Nashville office. 615- 
401-2000. 

Nov. 7, Cyberspace and the Law. pre- 
sented by California Lawyers for the 



Arts, Ken Kdwards Center. Santa Mon- 
ica. Calif. 310-998-5590. 

Nov. 7. MAP Awards, presented by 
the Musicians' Assistance Program, 
Regent Beverly Wilshire Motel, Los 
Angeles. 310-559-9334. ext. 162. 

Nov. 8, MTV European Music 
Awards. Kesthalle. Frankfurt. 44-207- 
478-6615. 

Nov. 8, SESAC Country Music 
Awards. Nashville. 615-320-0055. 

Nov. H, Up Close & Personal With 
Quincy Jones, presented by the Los 
Angeles chapter of the National Acade- 
my of Recording Arts and Sciences, 
Skirball Cultural Center, Los Angeles. 
310-392-3777. 

Nov. 8, Wine & Music AHcionado 
Dinner, presented by the T.J. Martell 
Foundation, Americas Society, New 
York City. 212-833-5444. 

Nov. 9-11. Cosmicbeach Electronic 
Music Festival. Montego Bay. Jamaica. 
305-945-0700. 

Nov. II, Bogart Backstage: On 
Tour for a Cure, presented by the 
Neil Bogart Memorial Fund. Barker 
Hangar, Santa Monica, Calif. 310- 
358-4970. 

Nov. 11 13. 13th Annual EPM En- 
tertainment Marketing Conference. 
Universal City Hilton & Towers. Los 
.\ngele.s. 212-941-0099. 
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Nov. 12. Empowerment Strate- 
gies for a Changing Music Indus- 
try, presented by the Chicago chap- 
ter of the National Academy of 
Recording Arts and Sciences and the 
Rock and Roll Hall of Fame. Cleve- 
land. 312-786-1121. 

Nov. 13. Amen! Christian Music 
Conference, Robert Treat Hotel. 
Newark, NJ. 516-621-6424. 

Nov. 13. Billboard/Prudential Music 
& Money Symposium, St. Regis. New 
York City. 646-654-4660. 

Nov. 14, Real Stories Panel— Wo- 
men in the Business, presented by 
ASCAP, ASCAP building. New York City. 
212-621-6243. 

Nov. 15. Seventh Annual Pricewat- 
erhouseCoopers Global Entertain- 
ment, Media & Communications 
Summit. Waldorf-Astoria Hotel. New 
York City. 646-394-2413. 

Nov. 15, The Music Industry After 
9/11. presented by AIMP. Dillon's, New 
York City. 212-758-6157. 

Nov. 19. Shortlist of Music Prize 



Event, Knitting Factory. Los Angeles. 
323-463-0204. 

Nov. 30-Dcc. 2. Caribbean Music 
Expo 2001. Renaissance Jamaica 
Grande Hotel. Jamaica. 246-436-0578. 

DECEMBER 

Dec. 2. Second Annual My VHl 
Music Awards, Shrine Auditorium, Los 
Angeles. 212-258-7800. 

Dec. 4, Recording Academy New 
York Heroes Awards. Roosevelt Hotel. 
New York City. 212-245-5-440. 

Dec. 4, 12th Annual Billboard Mu- 
sic Awards, MCM Grand Hotel, Las 
Vegas. 646-654-4660. 

Dec. 4. The Circle. Musical Theater 
Works. New York City. 516-621-6424. 

Dec. 5. Chicago Heroes Awards, pre- 
sented by the Chicago chapter of the 
National Academy of Recording Arts 
and Sciences, Adier Planetarium, 
Chicago. 312-786-1121. 

Dec. 6-8, 2001 Aspen Artist Devel- 
opment Conference, St. Regis Aspen. 
Aspen. Colo. 970-544-8292. 
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COVENANT HOUSE GALA: The fund 
raising dinner gala benefiting 
Covenant House California will fea- 
ture a musical performance by Ray 
Charles. The event, which will take 
place Nov. 8 at the Millennium 
Biltmore Hotel in Los Angeles, will 
also include a silent auction. Cove- 
nant House provides such services 
as health care, employment assis- 
tance, and substance abuse coun- 
seling to homeless and at-risk 
youth. Contact: George Z. Lozano 
at 323-957-7447. 

OPRY AT THE RYMAN: Such artists 
as Vince Gill, Marty Stuart. Porter 
Wagoner, and Steve Warinerwill be 

taking part in a special Grand Ole 
Opry show Nov. 1 1 at the Ryman 
Auditorium in Na.shville. Proceeds 
will aid victims of the Sept. 1 1 
tragedies. Tickets are available for 
$25. $35, or $50 each. Contact: 
Jessie Schmidt at 615-846-3878. 

MOTORCYCLE LOVE RIDE: Billy Ray 
Cyrus will perform at the kick-off of 
Love Ride 18. a motorcycle fund- 
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raising event Nov. 1 1 at the Glendale 
Harley Davidson dealership in Glen- 
dale. Calif. Jay Leno will serve as 
grand marshal, and Peter Fonda. 
Robert Patrick, and Lorenzo Lamas 
will be honorary grand marshals. 
Proceeds will go to a variety of char- 
ities including disa.ster-relief organ- 
izations. Contact: Steve Levesque at 
310-860-9170. 

SPOTLIGHT AWARDS: The Creative 
Coalition's Spotlight Awards Gala 
will take place Nov. 12 at Sotheby's 
in New York City. Caroline Rhea 
will host the event, which honors 
Harry Behfonte. Steven Van Zandt, 
and Russell Simmons for their 
humanitarian work. Bruce Spring- 
steen and Max Weinberg will also 
be participating. The event will 
raise funds for the Creative Coali- 
tion, a nonprofit organization that 
represents entertainers in social 
and political issues. Contact: Kym 
Spell at 212-512-5566. 

WILSON FUNDS: The Fourth Annual 
Carl Wilson Foundation Benefit Con- 
cert and 5K Walk Against Cancer, 
which took place Oct. 14 in Los 
.Angeles, raised more than $70,000 
for the Carl Wilson Foundation. The 
foundation has now gathered more 
than $220,000 to support cancer 
research and assist cancer victims. 
Contact: Bob Rich at 818-707-0313. 

INDIE MUSIC BENEFIT: New York City- 
based independent act.s — including 
Violet. Annie Minogue. Burr John- 
son Band. Kevin Brennan Band, and 
Ernesto — are joining together Nov. 
13 to aid the Port .Authority Police 
World Trade Center Disaster Sur- 
vivors' Fund. The Budweiser-spon- 
sored event, which will be hosted by 
Michelle Dell of I logs & I leifers. will 
take place at Don Hill's in New York 
City. A $10 cover charge will be taken 
at the door. Contact: Sarah Geist 
Rosen at 847-4.32-8177. 



Dec. 8. Third Annual T.J. Martell 
Foundation Family Day. Basketball 
City, New York City. 800-78.';-2873. 

Dec. II. 40th Songwriter Show- 
case, presented by the Songwriters 
Hall of Fame. Maker. New York City. 
212-957-9230. 

Dec. 19. Entertainment Lawyers: 
How to Find One and What to Expect, 
presented by California Lawyers for the 
Arts. Ken Kdwards Center. Santa Mon- 
ica. Calif. 310-998-5590. 

JANUARY 

Jan. 9-12. 29th Annual Internation- 
al Assn. for Jazz Education Confer- 
ence. Long Beach Convention Center 
and Hyatt Regency Hotel, Long Beach, 
Calif. 785-776-8744. 

Jan. 20-24. MIDEM 2002. Palais Des 
Festivals. Cannes. 212-370-7470. 

Jan. 29-Feb. 3, Countiy in the Rock- 
ies, presented by the TJ. Martell Founda- 
tion. Crested Hulle. Colo. 8(H)-785-2873. 

FEBRUARY 

Feb. 12-14. M3 REPLItech North 
America. Los Angeles Convention Cen- 
ter. Los Angeles. 800-800-.5474. 

Feb. 20, Bril Awards. Earls Court. 
London. 44-207-385-1200. 

MARCH 

March 2-3, Global Entertainment & 
Media Summit, New Yorker Hotel. .New 
York City. 973-228-4450. 

March 9-12, National Assn. of Re- 
cording Merchandisers Convention & 
Trade Show, San Francisco Marriott, 
San Francisco. 856-596-2221. 

March 14-16. Billboard/Airplay 
Monitor Radio Seminar & Awards. 
Fden Roc Resort, Miami Beach, Fla. 
646-654-4660. 

JUNE 

June 24 26. M3 REPLItech Eur- 
ope, Amsterdam Rai, Amsterdam. 
800-800-5474. 

Submit items for Lifelines. Good 
Works, and Calendar to Jill Pes- 
selnick at Billboard, 5055 Wilshire 
Bind., Los Angeles. Calif. 90036 or 
at jpesselnick(^billboard. com. 
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BIRTHS 

Girl. Elizabeth Ann, to Annie and 
Brad Rosenberger, Oct. 11 in 
Pasadena. CaliL Father is senior 
VP of film and TV for Warner/ 
Chappell Music. 

Girl. Gianna Marie, to Dawn 
and John Strazza, Oct. 17 in 
New York City. Father is VP of 
crossover promotion at Jive 
Records. 

MARRIAGES 
Kristina Scott to Michael Patter- 
son. Oct. 20 in Las Vegas. Groom 
is a producer and mix engineer. 
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George Strait Breaks His Silence I n m ■ 
To Herald Nashville's 'Road' Dillboard 



BY JIM BESSMAN 

NEW YORK— George Strait is in a 
lalkatiw itkhkI, as he e>'es the Nov. 6 
release of his MCA Nashville album. 
The Road Less TYaveled. So the obvi- 
ous opening question for the reticent 
Strait — who.se representatives claim 
he does inter\nev\'s "about as often as 
pigs fly"— is. "Why so silent?" 

"1 guess probably the fact that I've 
been able to get away with it," says 
Strait, laughing out loud. "But it's real- 
ly jast a time thing — 1 |only| have just 
so much time. I used to do a lot of 
intennews in the early '80;;. when my 
career started, but it came to a point 
when I decided I didn't want to talk 
anymore, and people kind of under- 
stood that and left me alone." 

The personable artist "doesn't mind 
so much talking about the music and 
the music business," he notes, "but it's 
the personal things that I don't feel like 
1 need to or even want to share with 
everybody in the world — not that 
everybody in the world cares. And I've 
had some tragedy in my life |his eldest 
child died in a car accident in 1986]. 
and ttiat's a big part of it. But I'm sit- 
ting around here today with nothing 
else to do and bored to death, .so I'm 
figuring out who to call. " 

Jokingly assuring his interviewer 
that this talk isn't a Candid Camera TV 
show gag. Strait in fact does proceed 
to talk about the music — particularly 
the tracks on The Road Imss TYaveled, 
which he agrees is aptly titled. 

"It tells the truth somewhat," he 
says, singling out the title track, writ- 
ten by Buddy Brock and longtime 
Strait catalog contributor Dean Dillon. 
"I try to do my own thing and do 
what's right for me and not be pushed 
into doing things I don't want to do. 
Not that Dean necessarily wrote it for 
me. because he's taken the road less 
traveled himself. But it's about the 
choices you have to make, like when I 
decided I wasn't going to do interviews 
for a while: I had my reasons, and if it 
was going to cost me my career, that's 
just the way it was going to be, and it 
wouldn't be the worst thing that ever 
happened to me. 

"And that's how I looked at making 
changes in producers throughout the 
years." Strait continues, "which was 
a scary thing to do but always seemed 
to work ouL" 

The soft-spoken singer says that the 
proce,ss of making The Road Less Vrav- 
eled, which he co-prixiuced with MCA 
Nashville president Tony Brown, was 
consistent with his previous outings. 

"We went through tlic same steps," 
he says. "I'm always l(x)king for great 
Slangs, and not being much of a song- 
writer, 1 depend on great .songwriters 
to send them to me. I go through tons 
of stuff, and sometimes you just find 
material that kind of fits and becomes 
something special. This time was one 
of those special times . . . and it's one of 
my better efforts in a while. " 

Strait tries to isolate lead track 
".She'll l^ve You With a Smile" as one 
of his favorites, but then comes upon 
the next cut and first single. "Run." 



"I find myself liking every one of 
them, " he sa>'S. also citing his cover of 
Rodney Crowell's "Stars on the Water " 
and especially Merle Haggard's "My 
Ufe's Been Grand," which closes the set 

"The first time I heard it, I fell in 
love with it, " Strait says. "1 can really 
relate to a lot of what I lag says because 
my life's been grand, with 'good times 
and bad times and hard times.' The 
only thing I can't say is I've 'done time,' 
but otherwise the lyrics rang true for 
me, so I felt 1 should just learn it and 
do it onstage and .see what happens — 
and the crowd just got right into it." 




Haggard was "definitely a big influ- 
ence on my career," Strait adds, re- 
counting how he sang "tons of Hag- 
gard's songs back in the honky-tonks" 
during his club-heavy, pre-record-deal 
days. Dave Weigand, MCA Nashville's 
senior VP of sales and marketing, 
proudly points out that since debuting 
at MCA 20 years ago with the 1981 
album Strait Country. Strait has sold 
more than .S7 million alburas, includ- 
ing 25 platinum titles — "more than 
any other country artist in history." 

Weigand further tallies 15 Country 
Music Assn. (CMA) awards and 1 1 
Academy of Country Music trophies. 
"I fe's the cornerstone of any country 
station playlist, whether it's a major 
metro market or even a small AM .sta- 
tion in heartland America." Weigand 
adds. ""Any time of day you can hear 
Run' — and a little later a classic like 
[1982 hit] "Amarillo by Morning.' But 
both are iastantly recognizable George 
Strait songs. They don't sound like 
anybcxly else, and he's crafted a very 
successful career by being a trendset- 
ter — not a follower. " 

To extend Strait's career, Weigand 
.says, the label concocted a unique 
grass-roots marketing campaign in his 
top 25 markets, encouraging major 
sports venues to add " Run " to their in- 
house play systems. Additionally, there 
are promotional events featuring 
album cuts from 7?!^ Road Less TYav- 
eled and contests at major country 
nightclubs around the country, as well 
as a Yahoo promotion involving 
streams and an artist spotlight feature 
on the Web site's country section. 

Strait's longtime publicist Kay West 



says the album is also being backed 
with a print and network radio ad cam- 
paign, a consumer print interview with 
the As.sodated Press, and various cable 
TV network buys, as well as a spot on 
the CMA Awards show — which takes 
place the night after street date and 
includes a Strait performance. 

Meanwhile, MCA Nashville has 
spiked the "Run" single with a three- 
week "e-blast" e-mail campaign to 
8,000 music industry professionals, in- 
cluding every PD, music director, and 
consultant in the country radio for- 
mat, Weigand says. ""The song was the 
No. 1 most -added [title) the first week 
and went top 1 0 after four weeks, mak- 
ing it one of the fastest-moving in his 
entire career." 

At Dallas/Fort Worth. Texas, main- 
stream country station KSCS, Linda 
O'Brian, a-ssistant PD/music director 
and host of the station's alt-country 
show, ///■// Country Cafe, says that 
Strait's hits are played at the top of 
every morning drive hour, with two 
album tracks programmed back-to- 
back during later slots. 

"He remains such a constant — like 
Tony Bennett. " O'Brian says. "They're 
both stylists, and how many are there 
in our format that you can say that 
about? I le hasn't changed one iota — 
and never has to. And though he's not 
really a writer, he has the gift of pick- 
ing a song." 

O'Brian echcxs Strait in being par- 
tial to "My Life's Been Grand," calling 
it a ""slow, mushy. Western swing thing 
that if you're a guy and play it, you'll 
get lucky," she says. John Gusty, sales 
manager at the West Knd Tower Rec- 
ords outlet in Nashville, also cites the 
Haggard track as "a g(K)d sign" for the 
new album's commercial prospects in 
the country marketplace— in light of 
its current torpor. 

' I really care about |Strait| as an 
artist, but |his last albums have been) 
ballad after ballad after ballad — and 
not enough country," Gusty .says, not- 
ing that "people who like country 
music have gone elsewhere." 

But Strait, who is managed and 
booked by Na.shville's Erv W(X)l.sey Co., 
thinks that "countr>' music is always 
going to be country music " and "no 
matter how far outside the lines we go, 
we'll always come back to traditional 
country mu.sic." In fact he has been in 
the middle of the current counhy vs. 
pop debate since his first album. 

"I remember that in '81, country 
radio was pretty pop, and everybody 
wanted a crossover record — and all of 
a sudden it came back Ln traditional," 
Strait .says. "Now it's kind of swung 
the other way a little bit but it always 
comes back." 

Either way. Strait who is "keeping 
my options open" about continuing 
with his superstar stadium tour pack- 
ages next year, scoffs at the concept of 
an intentional pop crossover. 

"Why'd I want to try thai? " he asks. 
"I'm a country singer. I love all kinds of 
music, but country is where my loyal- 
ty lies. That's just me and what I do, 
and I'm not going to change it" 
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retailers donated shelf space to 
rund-raising CDs. Performers and 
labels alike teamed for benefit 
recordings and concerts. 

IxK)king back, another label exec- 
utive says, "Mercury's death had an 
impact, but the disease has now tran- 
scended that death, meaning — posi- 
tively — that I don't know if society 
and the music business needs the 
touchstone of a celebrity death as a 
call to action, which is to say we've 
come a long way in 10 years." 

SENDING A MESSAGE 

Immediately following Mercury's 
death, dance music artist manager/ 
producer Bob Caviano noted in Bill- 
board, "AIDS is wiping as out in more 
ways than one. Aside from the pure 
loss of life, how are we going to fill the 
creative gaps left behind?" 

Caviano called for the music indus- 
try to launch "a foundation to offer basic 
assistance and advice on how to obtain 
essential services ... and a clearinghouse 
for information on such things as pre- 
scriptions, doctors, and emotional sup- 
port groups" {Billhoani. Dec. 14, 1991). 




In the spring of 1992, with help 
from a number of execs, Caviano 
founded LlFEbeat: The Music Indus- 
try Kights AIDS. Months later, Caviano 
himself died of the disease. 

LlFEbeat survived, raising $7 million 
to date through a variety of industry 
events and artist-donated proceeds. 
LIFEbeat-fiinded programs bring live 
performances to AIDS treatment facili- 
ties, create public service announce- 
ments (PSAs) starring high-profile 
artists, and pay for HIV-education booths 
on concert tours and in nightclubs. 

"We make sure everything we do is 
directly connected to the music 
industry," LlFEbeat executive direc- 
tor Alan R. Fields says. "Reaching peo- 
ple through the medium of music — 
particularly young people — sends a 
very strong mes.sage." 

LlFEbeat has a board of directors 
comprising representatives from radio, 
TV, and record labels and has the 
broadest participation of any industry 
AIDS group. Its PSAs featuring the 
likes of Destiny's Child, 'N Sync, and 
Linkin Park run on BET and VHl, as 
well as radio stations across the coun- 
try. Its reps have gone on tour with 




Staying hl iwwd . LlFEbeat representatives went on tour with Ozzfest la&t .summer, setting up a booth at each show to dis- 
tribute educational materials, answer questions about HIV, and distribute condoms. Tour organizer Ozzy Osbourne added a 
2.5-cent .surcharge to OzzfesI ticket prices to benefit the organization. 



Tina Tbmer and Lilith Fair, handing 
out educational materials. And artists 
from Rod Stewart to Luther Vandross 
have donated concert proceeds. 

"When we're able to reach the artist 
and the management, very few people 
have declined to participate," Fields 
says. They respect what we're doing 
and invariably want to help." 

LlFEbeat is not masic's only AIDS 
charity. The Red Hot Organization has 
produced some of music's most inno- 
vative and high-profile AIDS benefit 
CDs across a range of genres, from rap 
lAmerica Is Dying Slnwly) to Latin 
music (Silencio^Muerte) to country 
{Red Hoi & Country). Using money 
raised from these discs, Red Hot pres- 
ents grants to existing AIDS organi- 
zations around the world. The group 
has donated $7 million in grants since 
its inception in 1989. 

But Red Hot has been having a hard- 
er time of late. While the group's first 
release, the Chrysalis Cole Porter trib- 
ute Red Hoi & Blue — featuring Iggy 
Pop, k-d. lang. Neneh Cherry, and oth 
ers — soldabcxjt 1 million a)pies world- 
wide, more recent projects haven't 
tared as well. The Verve/Antilles Brazil- 
ian-themed Red Hot & Rio .sold only 
350,000 units internationally, and the 
Bar/None Portuguese-language Onda 
Sonora failed to reach sbi figures. 

Red Hot co-founder and president 
John Cariin attributes part of the prob- 
lem to changes in the music business: 
"When we started, the appetite for 
albums and tasteful concept compila- 
tions was healthy. By the late '90.s, the 
industry had transformed into a sin- 
gles-driven pop commodity business." 
Tliis made marketing compilation CDs 
more difficult through radio and retail. 

The other reason for declining sales 
is an increasing trend to "narrow-cast" 
Red Hot's messages by targeting small- 
er musical niches and more specific 
communities affected by AIDS. Cariin 
admits that recent projects "aren't the 
biggest you could imagine in a com- 
mercial context" 

Yet with virtually no overhead and 
no paid employees, Red Hot can oper- 
ate without blockbuster sales. Red Hot 



& Riot is due out next spring from 
MCA/lJniversal. The tribute to the late 
Nigerian Afrobeat artist Fela Kuti — 
who died of AIDS — will include such 
artists as Macy Cray, D'Angelo, Erykah 
Badu, and Me'Shell Ndegeocello. Red 
Hot hopes to distribute $200,000 in 
grants this year, aimed primarily at 
African groups and U.S. projects tar- 
geting minority women. 

Like Red Hot Cla.ssical Action: Per- 
forming Arts Against AIDS has found 
it increasingly challenging to raise 
money in recent years. Founded in 
1993. the organization has raised $.3.5 
million to date through special events, 
house concerts, donor programs. CD 
releases, and merchandising. Since 
1997, Classical Action has been a fund- 
raising program of Broadway Care.s/ 
Equity Fights AIDS; Classical Action's 
CDs and products are distributed 
through Broadway Cares' aitilogs and 
events, as well as over the Internet 
(classicalaction.org). 

Artists working with the organiza- 
tion include soprano Renee Fleming. 




Classical Action 

I'. rfiMiniii!; \rl> \"iiiu-l Ml'^'^ 



flutist James Galway, pianist Jean- Yves 
Thibeaudet and violinLst Joshua Bell. 

Classical Action founding director 
Charles Hamlen says that record com- 
panies and artists have been enthusi- 
astic supporters of the group's mission 
since the beginning. "That enthusiasm 
has not diminished at all." But he has 



noticed a change among consumers: 
The general public has the impre.ssion 
that the AIDS crisis has subdued, and 
it's somewhat passe." 

While charitable organizations 
make grants to AIDS organizations in 
the wider community, the music 
industry has also made efforts to take 
care of its own. The National Academy 
of Recording Arts and Sciences estab- 
lished MusiCares in 1989 to focus 
resources on financial and medical 
crises faced by people in the industry. 
Among other things, the organization 
has offered applicants monetary assis- 
tance to pay for HIV/AIDS treatment 
MusiCares also provides information 
about HIV prevention at health fairs 
set up for music professionals; such 
fairs were held recently in lx)s Angeles 
and San Francisco. 

INDUSTRY INVOLVEMENT 

"The record industry's relatiorLship 
with AIDS has mirrored our broader 
culture's dealing with it." says Peter 
Calvin. VP of product development at 
Atlantic Records. 'At the beginning, 
there was a call to action, and I think 
the industry rose to the challenge. 
Then, with the arrival of various drugs 
that have helped people, the issues 
may have receded a bit. Now, as I see 
this world epidemic coming into con- 
sciousness, I see a recommitment 
coming as people become aware of it. " 

Atlantic, Galvin notes, has been 
involved in a number of ways, particu- 
larly through its artists. In conjunction 
with LlFEbeat. Jewel entertained at an 
AIDS hospice. Evan Dando worked the 
registers at record stores soliciting 
donatioas. and Everything but the Giri 
hosted an after-party while on tour, 
where guests' cover charges went to 
the charity. Galvin says. "Clearly, musi- 
cians are concerned and involved." 

A string of new projects demon- 
strate performers' ongoing commit- 
ment. RoccoLanzilotta, VP of creative 
marketing for Columbia Records, 
notes that Columbia and Sony Music 
in general Iiave long helped raise funds 
for such organizations as Gay Men's 
Health Crisis. AIDS Project LA, and 



the American Foundation for AIDS 
Research. These efforts continue with 
the new all-star benefit recording of 
■'What's Going On." Spearheaded by 
Bono, the Playtone/Columbia project 
includes dozens of musicians ranging 
from Britney Spears to Michael Stipe, 
Ja Rule to Jennifer Lopez, Fred Durst 
to Mary J. Blige. 

After the song was rush-released to 
radio in early September — it is No. 60 
on The Billboard Hot 100 this issue— 
a CD containing nine mixes of the sin- 
gle shipped to stores Oct. 30 with an 
initial pressing of 350,000 units, priced 
to sell for less than $10. 

Originally, all pnKeeds ftfom "What's 
Going On" were slated to benefit 
Artists Against AIDS Worldwide, but 
Lanzilotta says, "the tragedy of Sept 
1 1 changed what was going on. " The 
profits will nmv be divided between the 
AIDS organization and the United 
Way's September 1 1th Fund. 

Lanzilotta says that "What's Going 
On " is proof that musicians are still on 
the front lines of the battle against AIDS: 
"There's a lot of heart in the music busi- 
ness. Bono didn't have to ask twice for 
any of the.se arti.sts — they all came out to 
support this cause. And every record 
company that was asked to allow their 
artist to be irKluded, they all did." 

"What's Going On " is not the only 
current AIDS benefit disc. The musical 




theater community— which in the last 
decade brought the i.s.sue to Broadway 
with Falsettos and Rent — came togeth- 
er in New York City this past spring to 
stage an all-star concert presentation 
of Bill Russell and Janet Hood's AIDS- 
themed musical. Elegies for Angels, 
Punks, & Raging Queens. This fall, 
Fynsworth Alley released a CD of the 
concert, featuring such vocalists as 
Stephanie Pope. Norm Lewis, and Alice 
Ripley. Part of the proceeds will bene- 
fit the Momentum AIDS Project. 

Meanwhile. Peter Gabriel has assist- 
ed in as.sembling a compilation album, 
Spirit of Africa (Real World), in the U.K. 
to raise awareness about AIDS in Afiica 
and benefit the Mercury Phoenix Thist, 
an AIDS charity established by the sur- 
viving members of Queen (Billboard, 
Oct 6). Artists performing on the proj- 
ect include Youssou N'Dour. Papa 
Wemba, and the late Bernard Kaban- 
da. who died of AIDS two years ago. 

RADIO, TV, RETAIL HELP OUT 

Radio statioas have played their role 
in the fight against AIDS, primarily by 
airing PSAs and sponsoring events with 
(Continued on next page) 
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local AIDS organizations. Ftankie Blue. 
VP of operations and programming at 
WKYV New York, estimates that 90% 
of his station's fund-raising efforts since 



its inception in 1995 have been for 
AIDS and have brought in about 
$500,000. \VKTU has wwked with Cay 
Men's Health Crisis on dance-a-thons 
and donated proceeds from compila- 
tion CDs to \arious groups, while Blue 
was the featured guest at a 1998 break- 
fast for LlFEbeat that raised S72,000. 

Blue notes that his rhythmic top 
40 station's listeners are among those 
most affected by AIDS: "I'm sensitive 
because we're an 18-34 radio station, 
and most of the key demographic 
that usually dies from HIV and AIDS 
is in that bracket. We also have a 
large gay population in New York and 
WKTU's audience." 

Dorsey Fuller, assistant PD at R&B 
KKBT (the Beat! Los Angeles, says his 
station is also attuned to ^UDS because 
its young, minority-heavy listenership 
is disproportionately affected. "The 
hip-hop generation is not immune to 
AIDS — in fact, it's right in the middle 
of it" he says. "AIDS is still something 
taboo in terms of speaking about it 
openly in the .African-American and 
latino communities, but we're a voice 
to our community and need to let peo- 
ple know that this epidemic is attack- 
ing our communities in unusually 
high percentages." 

If the R&B/hip-hop audience was 
slower than others to react to AIDS, 
Fuller says, the death of rapper Eazy-E 
from the disease in 1995 changed the 
situation similar to how Mercury's 
death hit the rock world. "Up until that 
point, people, especially young people, 
thought this was something that hap- 
pened outside their community. But 
when Eazy-E passed away, it opened a 
lot of folks' eyes that this epidemic is 
here in this community, and we need to 
take the proper preventive measures." 

The Beat has donated proceeds from 
its Summer Jam and Holiday Cool 
Down multi-act R&B shows to the 
Minority AIDS Project Atlantic record- 
ing artist Sunshine Anderson was one 
of the featured performers at the con- 
cert this summer. The station also relies 
on PSAs and news updates on weekly 
programs to keep its listeners informed. 
Fuller sav'S. 'We need to understand hew 
to protect ourselves and prevent the next 
perwn from getting the disease." 

TV has also spread the word about 
AIDS. MTV— which launched just 
eight weeks after the first reported case 
of AIDS in the U.S. in 1981— has been 
at the forefront of prevention and edu- 
cation efforts. The network has aired a 
number of special news programs on 
the subject and created educational 
spots that have reportedly generated 



more than 650,000 phone calls from 
vie^vers seeking additional information 
about safe sex. MTV also included one 
of the first HIV-positive characters on 
TV: Pedro Zamora. who was on the 
third season of The Real World. 

"Our first mission is to entertain. " 
says Brian Graden, MTVs president of 
entertainment. "But in as much as we 
do that well and have a dominant share 
of the lyouthl audience, that comes 
with a certain responsibility to reflect 
our viewers' lives honestly." 

As AIDS has evolved. Graden says, 
so has MTVs approach. In the late '80s, 
the nehvork's main concern was rais- 
ing awareness. In the early '90s. the 
focus shifted to "education about pro- 
tecting yourself." With the advent of 
improved treatments in the late '90s, 
MTV moved its emphasis to living with 
HIV. Now. Graden explains. "We'll have 
to do a full-circle campaign about .safe 
sex, because if you're 20 today, you've 
never known a world without HIV." 

I lip-hop artisfproducer P. Diddy 
will host a half-hour special called 
Staying Aliiv on MTV on World AIDS 
Day. The shov\' will focus on the glob- 
al dimensions of the epidemic. 

Retailers, too. have donated re- 
sources — mainly by working with com- 
munity groups, donating proceeds from 
fund-raisers, and opening floor space 
for charity-related merchandise. Sacra- 
mento. Calif.-based chain Tower Rec- 
ords. Video, and Books, for instance, has 
helped rai-se money for such activities 
as AIDS walks in Nashville, Chicago, 
and .Atlanta and the Boston-New York 
AIDS Ride biQ'cle trek. 

Individual stores have also worked 
with local radio stations to produce 
benefit compilation CDs. such as the 
ones KKSF San Francisco has pro- 
duced annually for the past 1 1 years to 
raise money for the San Francisco 
AIDS Foundation. 

Wayne Ennes. Tower's San Francis- 
co-based Northwest territory director, 
says, "AIDS is probably the biggest 
thing that we are driven to get involved 
in, in all our territories. " 

COMMITTED MUSICIANS 

Many musicians have made individ- 
ual commitments to light AIDS. Rock- 
er Ozzy Osboume has taken a LlFEbeat 
rep on his Ozzfest metal tours for the 
past hvo summers to hand out educa- 
tional materials and condoms at the 




GRADEN 



multi-act shows. The Epic artist has 
also added a 25-cent surcharge to tick- 
et prices to support the group. 
"I don't do it for any praise, but it 



makes me feel good," Osboume says, 
noting that his motivation is deeply 
personal: "1 know quite a few people 
who died from AIDS and quite a few 
who've got it today What I'm afraid is 
going to happen is because it's not 
being shoved down tlie public's throat 
every fiw minutes, people think it isn't 
there anymore. You have to remind 
people that it's not going avNBy, and it's 
still killing people. " 

Universal recording artist Elton 
John has long stood in the forefront of 
artists fighting AIDS. His Grammy 
.Award-winning performance with 
Dionne Warwick. Stevie Wonder, and 
Gladys Knight on Arista's ""That"s What 
Friends Arc For"" in 1 985 was. pop's first 
high-profile AIDS benefit record. 

In 1992. John announced that he 
would donate proceeds from all future 
singles to AIDS charities, and that 




same year, he created the Elton John 
AIDS Foundation. Relying on dona- 
tions, fund-raisers, and merchandis- 
ing, the foundation has distributed $30 
million to date, via grants for educa- 
tion and direct care through a rela- 
tionship with the National AIDS Fund. 

This fall. John will headline The 
Concert: 20 Years with AIDS, a Dec. 12 
benefit at the Universal Amphitheater 
in LA Alicia Keys, Bon Jovi, Craig 
David. LeAnn Rimes, Matchbox TVen- 
ty, Pete Yom, Rufus Wainwright and 
Sting will join the bill, with proceeds to 
benefit AIDS Project I A. and the Elton 
John AIDS Foundation. 

Osboume, who says the disease led 
him to "curb my wandering ways " 
many years ago, notes that musicians 
can reach people who might not oth- 
erwise heed prevention messages, 
"We in the entertainment business 
are recognizable figures. If people like 
us as artists, they're going to listen 
to us. So it's a responsibility of ours 
|to talk about AIDS]." 

POSITIVE ARTISTS 

HIV-positive artists have mked feel- 
ings about whether they bear a partic- 
ular responsibility to talk about AIDS. 

Beyond Freddie Mercury and Eazy- 
E, every genre of the music industry 
has lost artists to AIDS. From disco 
diva Sylvester to pop songwriter Peter 
Allen, B-52's guitarist Ricky Wilson to 
Israeli singer Ofra Haza, the deaths 
know no musical boundaries. 

Other musiciaas are living with HIV 
today — although many are reluctant 
to disclose their status. Styx bassist 
Chuck Panozzo, for example, went 
public about having AIDS this summer 
when he started working to promote 
AIDS awareness with the Human 
Rights Campaign, the nation's largest 



gay political organization. But Panoz- 
zo's announcement came a full decade 
after he was diagnosed with HI\'. 

Holly Johnson, former frontman 
of British pop group Frankie Goes to 
Hollywood — best remembered for its 
1985 top 10 hit "Relax"— says, "I'm 
not surprised so fev\' have gone pub- 
lic. From then on, you are — in other 
people's eye.s — HIV-positive first and 
an artist second." 

Johnson was diagnosed with AIDS 
two weeks before Mercury's death in 
1991 and went public about his condi- 
tion in 1993. He wrote about it candidly 
in his 1994 Centurv' U.K. autobiogra- 
phy A Bone in My Flute: although the 
txxjk was never published in the U.S., it 
will belatedly become available here as 
a CD-ROM through Johason's Web site 
(hollyjohnson.comi before Chri.stmas. 

Johnson has not shied away from 
discussing HIV. even though it may 
have hurt his career. " I'm not the most 
easily marketable thing in today's 
world: a gay man with HIV infection." 
He has also been involved in a few 
charitable events. But even as he con- 
tinues to record on his own Pleasure- 
dome label, he has not made AIDS a 
central theme in his music. 

""I try not to be drawn into being a 
mascot for the HIV communit>'." John- 
.son says. "I don't want to be the AIDS 
poster boy for the music industry." 

Jazz pianist Fred Hersch takes a dif- 
ferent approach, using his own visibil- 
ity to encourage other HIV-positive 
artists to go public. "With my first 
Grammy nomination in 1994. 1 felt I 
could get people's attention," he says. 
"My goal was not to see myself in News- 
week or on CNN. but to suggest to peo- 
ple that if >'ou're positive, it's best being 
out about it As an arti,st it's important 
not to keep those kinds of secrets," 

While Hersch acknowledges that 
"there are people in all areas of music 
who are in the closet about their Hl\' 
status," he says that being open has 
been "personally and artistically lib- 
erating" for him, without any nega- 
tive consequences. 

A Nonesuch recording artist known 
for his interpretations of Billy Strayhom 
and Thelonius Monk — as well as his 
own compositions — Hersch has also 
put together three benefit CDs for Clas- 
sical Action, the latest being a Richard 
Rodgers centennial collection that he 
produced featuring sw jazz pianists. 

Through benefit performances, 
charity recordings, and house concerts 
to benefit Classical Action, Hersch esti- 
mates he has helped raise a quarter- 
million dollars for AIDS. "1 can't write 
a check for $250,000," he says. "But I 
can create work that will raise that 
kind of money" 

THE NEXT DECADE 

MTV's Graden says the record 
industry has earned ""a mixed report 
card — like anyone else" during the 
epidemic's first 20 years, but says it 
"deserves credit for being at the fore- 
front as an industry. " 

As the third decade of AIDS begins, 
though, many insiders wonder about 
the challenges that lie ahead. AIDS 
fund-raising has dropped precipitously 
in recent years. As AIDS explodes in the 
developing world — where funds are 
desperately needed — new treatments 
bring a new sense of complacency in the 
U.S. and Westem Europe, where funds 



are most often raised. Meanvs+ule, other 
causes arise that seem more immedi- 
ate and urgent than a 20-year-old issue. 
The Sept 1 1 tragedies in New York City. 
Pennsylvania, and Washington. D.C.. 
are only the latest example. 

"I believe there will be a new call to 
action to deal with AIDS." Atlantic's 
Galvin says. 'The figures are stagger- 
ing and impossible to ignore." 

The statistics are sobering. In the 
U.S. alone, nearly 500.000 people have 
died of AIDS since 1981. According to 
the Centers for Disease Control and 
Prevention, close to 1 million Ameri- 
cans are living with HIV and another 
40.000 people are infected every year. 
Among those newly infected, half are 
less than 25 years old. and more than 
70% are black or Latino. 

Worldwide, the picture is even more 
grim. According to the United Nations, 
more than 36 million people world- 
wide were living with HIV/AIDS at the 
end of 2000 — 25 million in sub-Saha- 
ran Africa. Almost 22 million people 
had died of AIDS by the end of last 
year, including 3 million deaths in 
2000 alone. The U.N. estimates that 
15,000 people are infected with HIV 
every day. with 95% of infections 
occurring in developing nations. 

Grappling with the changing 
demographics of the epidemic is one 
challenge. Convincing people that 
AIDS remains a global crisis despite 
progress in medical treatment is 
another. But foremost among the dif- 
ficulties ahead is what singer Johnson 
calls "a kind of fatigue around HIV as 
a fashionable i.ssue." 

Pianist Hersch says the advances of 
the last decade have given people a 
false sense of complacency around 
AIDS: "People are tapped out. When 
people don"t open the obituary pages 
and see young, talented men and 
women dying all the time, they feel like 
AIDS is manageable and chronic. Our 
message now has to be, "It's not over." " 

As AIDS organizations — viithin the 
music industry' and in the culture at 
large — struggle with declining contri- 
butions and dwindling resources, they 




look ahead to an uncertain future. 

Red Hot's Cariin says he's not opti- 
mistic about what lies ahead for his 
organization, and he's dismayed that 
he doesn't see other groups picking up 
the slack. "We're one of the few com- 
panies in the world that uwits to go 
out of business. But we want to go out 
of business for the right reason: be- 
cause we're not needed anymore." 

Classical Action's Hamlen concurs. 
"Obviously, we'd be thrilled if we could 
put ourselves out of a job. The most 
success vs'e could have is if we shut 
down because we weren't necessary 
any more. But we're not there yet " 
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Creed 

Continued from page 5 



fuel driving the act since its 1997 
Wind-Up debut. My Own Prison. 
through its 1999 mega-smash 
Human Clay and the forthcoming 
Weathered (due worldwide Nov. 
20). Although Stapp asserts that 
he and guitarist/songwriting part- 
ner Mark Tremonti do not create 
music with the intention of 
directly affecting the thoughts 
and emotions of their fans, it's 
becoming an increasingly wel- 
come by-product. 

"The words I write. I write for 
myself." Stapp says. "The idea of 
those words connecting with peo- 
ple who are also searching for 
light at the end of the tunnel is 
gratifying. This band has seen a 
whole lot of the country over the 
past few years, and it's been sad to 
feel the tension and anger among 
kids. If one of our songs can help 
break or relieve some of that ten- 
sion, that's a staggering, truly 
humbling gift." 

As the overall demeanor of the 
U.S. evolves in the wake of the 
Sept. 11 terrorist attacks. Stapp 
says he sees one potentially posi- 
tive result being a palpable .shift in 
attitude among young adults. 

"It's a little sad." he muses, "to 
think that something so huge and 
horrifying would have to happen 
in order to jolt people into recon- 
sidering the way they view the 
world. But it's happening, and 
that's what counts. People — kids, 
in particular — want to have a 
good, positive future, and they're 
going to reach beyond the anger 
or whatever has been dogging 
them to get there." 

Whether or not Stapp. Tremon- 
ti, and drummer Scott Phillips are 
comfortable with the concept. 
Creed contributes to that emo- 
tional shift by offering music that 
seems to be extending a proverbial 
hand of hope to its audience. "My 
Sacrifice." the single that previews 
Weathered, firmly proves that 
point with a pervading tone that 
is. by turns, intimate and warmly 
empathetic to the innate, almost 
primal need for human connec- 
tion. It effectively ups the ante of 
Human Clay's plaintive hits "With 
Arms Wide Open " and "Higher." as 
Stapp's simple-yet-well -drawn 
prose is complemented by a grind- 
ing, funk-spiked groove and 
appropriately heavy guitars that 
will likely draw fond compari,sons 
with Led Zeppelin's "Kashmir. " 

"That song is driving people 
crazy." says James Lonten. man- 
ager of a Borders Books & Music 
in New York City. "The second it 
hit radio, we started getting re- 
quests for it in our store. Weath- 
ered is going to be the rock record 
to beat this quarter, without a 
doubt. The single has a recogniz- 
able sound, which is good, but it's 
also easily one of the band's 
strongest songs." 

The beauty of this project is that 
it's not limited to mainstream 
audiences: Indie-rock fans are also 



showing interest. 

"Creed will never be mistaken 
for an underground favorite, but 
they have a heav7 sound in a lot of 
their material that draws the 
interest of kids who like their rock 




music to be extra-aggressive." says 
Marlon Creaton. manager of Rec- 
ord Kitchen, an indie retail outlet 
in San Francisco. "This new 
album has a nice bit of word-of- 
mouth building because of the 
single. It has a pop feel, but it's 
not too light. The guitars are hot." 

Radio is having an equally pos- 
itive reaction to "My Sacrifice." 
Since its shipment to rock radio 
in early October, the track has 
become a runaway smash. Among 
the early supporters of the song 
have been WXRK New York. 
KROQ Los Angeles. KLOL Hous- 
ton, WYSP and WMMR Philadel- 
phia, WKLS Atlanta. KIOZ San 
Diego, KSJO San Francisco, and 
KDKB Phoenix. 

The track has become Creed's 
ninth top 10 entry on Ihe. Airplay 
Monitor Active and Mainstream 
Rock Charts. It is the band's 
eighth top 10 hit on the Her- 
itage Chart. 

Such positive initial response to 
the single is encouraging to Stapp. 
who believes that Creed has hit its 
creative stride with Weathered. 

"Everything about this record 
is turned up a few extra notches." 
he says. "The uptempo songs 
rock harder than anything we've 
imagined doing, and the softer, 
chilled songs have more depth, 
more complexity. We went for 
broke on this album — no bound- 
aries, no limits." 

Part of what makes the record 
work is the fact that the band 
waited until after their nearly 
two-year tour supporting Human 
Clay before writing or recording 
new material — a move that Stapp 
believes allowed the band to 
"breathe and think and evaluate 
the lives Iwe'vej been leading. I'm 
proud of the fact that we've pre- 
viously been able to write good 
music while traveling from one 
city to the next. There's a very 
specific, special energy going into 
the songs when you do that. But 
I honestly prefer to be able to 
concentrate on nothing more 
than the ideas at hand without 
outside distraction." 



In crafting the tunes on Weath- 
ered. Stapp and Tremonti often 
locked themselves in a room and 
"freestyled" ideas until something 
would gel. It is a style of writing 
that Stapp admits requires 
"immeasurable, unbreakable" col- 
laborative trust. "And the thing is 
that Mark's like my brother. We 
have this unexplainable connec- 
tion. I can be fearless and free in 
front of him in a way that I'm not 
able to be with almost anyone el.se 
in my life." 

In fact, he notes with a smile, 
he and Tremonti have a code of 
priorities: "God. family, and 
Creed — nothing has or will ever 
come before that, and nothing 
will ever come between Mark and 
me. We're as tight as two people 
can be." 

It is the result of their intense 
bond that Stapp believes he has 
the courage to dig as deep as he 
does in his lyrics. "If I was stand- 
ing in the room with anyone else, 
there might be some inhibition. 
But I'm compelled to try to keep 
up with Mark when we come 
together to write songs, to give as 
much as he does from the heart." 



tracing the Cherokee portion of 
his heritage. 

"Every time I heard the intro to 
the song, I envisioned a tribal 
Indian chant," Stapp says. "That 
sent me on a mission to get more 




'People — kids, 
in particular- 
want to have a 
good, positive 

future, and 
they're aoing 
to reach beyond 
the anger or 
whatever has 
been dogging 
them to 

get there. ' 

—SCOTT STAPP. CREED 



One of the pair's more com- 
bustible collaborations (which 
arc published by Tremonti/Stapp 
Music/Dwight Frye Music. BMI) 
on Weathered is "Who's Got My 
Back." a tune that saw Stapp 





information on my background 
and reconnect with that part of 
my history." 

He eventually found a reserva- 
tion — and Bo Taylor, a man fluent 
in ancient Cherokee chants. 

"It had to be ancient, not mo- 
dern: there's a huge difference 
between the two." Stapp ex- 
plains. "We brought Bo into the 
studio and played him the music. 
He caught the vibe immediately, 
stepped up to the mic. and belt- 
ed out four or five different 
chants. The first chant he did is 
the one that we used on the 
song. It's so moving to me. It lit- 
erally brings tears to my eyes 
every time I hear it." 

The band's pride in the final 
outcome of Weathered has made 
the prospect of diving back into 
the industry's marketing machine 
seem less arduous than it might 
otherxvise be. 

"We're actually anxious to get 
back out there and promote this 
record." the singer says. "This was 
originally going to be a March 
release, but none of us thought we 
could wait that long." 

That attitude suits Wind-Up 
president Steve Lerner just fine. 
"This is the kind of scenario you 
dream of when you run a label: a 
great record by a band that actu- 
ally cares enough about its out- 
come to commit fully to its pro- 
motion." he says. "It inspires you 
to go the extra mile." 

The linchpin to Wind-Up's mar- 
keting strategy is the Internet- 
rooted Creed Pager. Upon visiting 
the band's Web site (creed.com). 
one can download the pager, 
which offers a free, timed-out 
download of "My Sacrifice." as well 
as exclusive video footage of the 
band in the studio, up-to-date 
band news, and tour announce- 
ments. The pager will also have 
interactive elements that will 
allow fans to communicate with 
the band directly via online post- 
ings and e-mail. 

"That's the best part of doing 
this: having a direct line to the 
fans," Stapp says. "Having the 



chance to hear their thoughts and 
address them in a personal way 
that's validating for everyone 
involved — especially the band." 

In addition to the pager, the 
band (which is managed by Jeff 
Hanson and Jeff Cameron of the 
Orlando. Fla.-based JHMP. Inc.) 
will bolster interest in Weathered 
by making the standard round of 
TV. radio, and press appearances, 
.^ready locked in are spots at the 
Billboard Music .Awards and VHl 
Honors (both in early December). 
In addition, the band has been 
confirmed to appear Nov. 17 on 
Saturday Night Live. Other high- 
profile performances are to be 
confirmed shortly. 

The band is also expected to 
journey to Europe for a .series of 
promotional appearances shortly 
after the release of the album. 
(Wind-Up is distributed in the U.S. 
by BMG. with Sony handling the 
label elsewhere in the world.) 

"Europe is always an important 
consideration with our bands, and 
we're committed to widening 
Creed's visibility overseas with 
this project." Lerner notes. 

The performances that come 
with such an extensive promo- 
tional tour will provide an op- 
portunity for Creed to test-drive 
new material for a 2002 headlin- 
ing concert tour that is expected 
to keep the band on the road for 
at least a year. Dates are still being 
locked in. but the trek will be 
booked by Ken Fermaglich of the 
Agency Group in New York City. 

"Live performance is one of the 
many areas where Creed excels." 
Lerner says. "They take their 
songs to an incredible new level of 
intensity. This new album is going 
to sound amazing live." 

Creed's reputation for passion- 
ate live shows has led to consis- 
tently sold-out events. During the 
past two years, the band has 
played to more than 2 million 
fans worldwide. 

"We were out on tour for a long 
time, and wherever we went, 
there were people telling me how 
much certain songs meant to 
them and how they felt so close to 
them." Stapp says. "That means 
more to me than any other kind 
of attention. It's important to feel 
as if you're doing something 
worthwhile, and in this band. 1 
feel like 1 am." 

Stapp believes that being road 
animals has helped establish 
Creed as a band of substance. 

"You can't hide anything on- 
stage. There are no filters, noth- 
ing to hide behind. It's just you. 
your songs, and the audience. Our 
mission is to take people on a full- 
range journey of emotions. " 

And right now, that journey is 
punctuated by a desire to lead 
their fans toward the bright con- 
clusion, one that Stapp explains 
"is intended to leave you on the 
positive end of a catharsis. I'd 
never suggest denying the pain. 
Just understand that pain should 
not be an indefinite emotion. It 
should be momentary. You should 
come out on the other side, better 
or smarter for it in some way." 
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Latin Retail 

Continued from page 5 

although Iglesias' new release dropped Oct. 
30, Anthony has a salsa record due Nov. 20, 
and Shakira's next album streets Nov. 13 
(see story, this page). 

.As a result, .says Erika Grande, a buyer for 
the Ann Arbor, Mich. -based Border Books & 
Music chain, "this forces you to really know 
what you're buying and to try to find your 
own hits rather than wait for the labels to 
find hits. You also have to stick to what you 
know. It's certainly not a time for experi- 
ments or developing artists. We have to focus 
more on quality than quantity. It's really a 
time for retailers to clean house." 

A different tactic is being undertaken by 
West Sacramento, Calif.-based Tower. Nation- 
al Latin market coordinator Monica Ricardez 
says the chain is tr>'ing to establish itself in 
the Latin market by stocking more titles. "We 
have been trying to better our product selec- 
tion," she says. "I believe that in the U..S. mar- 
ket, Latin music is still very young. More and 
more distributors are looking into it. The 
growing interest from labels will make more 
product available." 

The key to increasing Latin sales may be 
held in product programs customized for spe- 
cific demographic areas. At the Minnetonka, 
Minn.-based Musicland Group, which oper- 




ates Musicland, Sam Goody, Media Play, and 
On Cue stores nationwide, a computerized 
system tracks which categories of Latin music 
sell well at any given store. 

The process enables retailers to more effec- 
tively cater to their potential Latin music buy- 
ers in each city, marketing manager Joseph 
Burch says. "We know that in Miami, a tropical 
artist is going to sell much better than a region- 
al Mexican artist," he explains. "If something is 
popping at a particular store, lour Latin buyerj 
J.C. [Gonzalez] rushes to make sure that those 
stores are filled with the product." 

West Coast chain Wherehouse Music, based 
in Torrance. Calif., launched separate. Latin- 
only stores called Tu Musica to cater to such 
demographic demands in 1998. "Kor an Anglo 
chain, that's a big step, " .says Isabelle Salazar, 
senior Latin buyer for Wherehouse/Tu Musi- 
ca. Even in Wherehouse stores, Tu Miisica's 
"store within a store" sections offer a variety 
of Latin music categories. 

Ritmo Latino, an independent chain oper- 
ating out of Neptune, N.J., has opened Ritmo 
Rock specialty stores to specifically focus on 
the sub-genre of Latin music. David Massry. 
president of the l^tin-only retailer, says that 
currently, rock en espanot is the genre that 
"is growing and has potential. We've been 
opening the stores where there is demand 
from the Latin community. " 

Once Latin music customers enter a retail 
store, whether they can quickly and easily find 
an interesting title may mean the difference 
between a sale or a frustrated customer. That 
is why most retailers are trying to have 
trained, bilingual staff on hand to help. 

"We tr>' to make people feel at home. If Lati- 
nos don't speak English, they may feel intim- 
idated," Salazar explains. "AKso. |when| a man- 
ager receives product, they are able to 
(identify whether it is] rock en espafiol. 
norteno. tropical. That's part of the training. 
We give them the knowledge." 



Likewise. Tower's Ricardez says that main- 
taining a bilingual staff is currently a chal- 
lenge and that the goal is to place bilingual 
employees in key Latin stores. But Borders' 
Grande argues that this is less important, due 
to the high number of listening stations and 
visuals in its Latin sections. 

Most retailers cite such in-store displays as 
one of the primary ways to attract Latin music 
buyers. At key Musicland stores, for example, 
the Latin section has its own special signage 
to distinguish it from the rest of the store. 
Displays of top l-atin music product are often 
placed next to regular top product displays, 
making selections easy to find. Endcaps and 
posters are also featured prominently. 

In-store promotions surrounding impor- 
tant Latin holidays or events continually 
target the Latin customer. Tower has held 
campaigns in September honoring Mexico's 
independence, while Musicland stages pro- 
motions for Cinco de 
Mayo and the Latin 
Crammys (see story, 
page 12). 

Grande points out, 
as most retailers do, 
that they don't neces- 
sarily "need a holiday 
any more to create a 
promotion. In July, we 
did a world-music pro- 
motion, with about half 
of the titles being La- 
tin. Right now. we're 
trying to work a diver- 
sity type of promotion. 
We do things for Latin 
titles that we would do 
for pop and rock." 

Carrying other La- 
tin-related products is 
an additional custo- 
mer-interest tactic. At 
some Ritmo Latino 
stores, Spanish-lang- 
uage books are now 
available. "Not too 
many people are .selling 
[Spanish] books," Mas- 
sry explains. "I think 
there's a need." 

Out-of-store adver- 
tising campaigns are 
becoming increasingly 
crucial in the current 
Latin market. Where- 
house's Salazar says, 
"Right now, about 80% 
of our advertising bud- 
get goes into radio. 
Print is also important, 
because you can visual- 
ly advertise something. 
TV is, and will be. the 
No. 1 way to advertise 
product in the music world, but it's so expen- 
sive. There are more Latinos on TV', and that 
is helping the industry. We've been doing a lot 
of advertising, and now the fourth quarter 
looks really good." 

Musicland's Burch and Gonzalez point out 
that upcoming releases by Shakira. Anthony, 
and Iglesias, as well as Carlos Vives and Luis 
Miguel, are likely to sell well and that they are 
working on a pre-awareness campaign to let cus- 
tomers know that these albums are imminent. 

Indeed, retailers are optimistic that the 
genre will reignite by the end of the year. But. 
like the music industry as a whole, unfore- 
seen circumstances are always a concern. 

Grande says. "1 think there's certainly a 
lot of expectations on a few titles. But it can 
change tomorrow. Ever>4hing I had planned 
last week completely disappeared because 
of cancellations. " 




Slialiira 
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Spanish, closely supervising — as she is wont 
to do — every single process in its production. 

Laundry Sert'ice (Epic) hits stores Nov. 20. It 
includes 13 tracks — four of them in Spanish — 
all either produced or co-produced by Shakira. 
She al.so either wrote or co-wrote each tune. 

A pop album with tinges of rock, it veers from 
"Objection" — best described as a rock'n'roll 
tango — to the Middle Eastern strains of "Eyes 
Like Yours" and such sweeping ballads as 
"Underneath My Clothes." Yet iJiroughout, Sha- 
kira sounds like Shakira — with a blend of pop 
appeal and sophistication, her trademark yodel 
in ftjil force — even when she sings in English, 
which she began learning only a couple of years 
ago but sounds totally at ease speaking. 

Tm more in control 
than ever," the 24-year- 
old says. "I'm the only 
one who knows exactly 
what I want and the 
direction I want to go in." 

That single-minded- 
ness is already paying off. 
iMundry's first single, 
"Whenever, Wherever," 
topped the Billboard I lot 
Latin tracks chart for 
five weeks in its Spanish 
version, "Suerte." And in 
what may be its first 
bilingual foray, MTV is 
airing the video in reg- 
ular rotation in both 
its English and Span- 
ish versions. 

MTV senior VP of 
music and talent pro- 
gramming Tom Cald- 
erone stresses the im- 
portance of crossing the 
star over by showing the 
English version of her 
song while maintaining 
her heritage by playing 
the Spanish version. He 
adds, "We're really excit- 
ed about this release." 

Laundry Service is 
arguably the first true 
major crossover into the 
English market by a 
Spanish-speaking artist 
After all. Marc Anthony. 
Jennifer Lopez, Gloria 
Estefan, and even En- 
rique Iglesias were ei- 
ther bom or raised here, 
and Ricky Martin was 
fluent in English for 
years before his English- 
language album debut. But Shakira is a Colom- 
bian national who makes sure to mention her 
country when she's on national T\'. That element 
Epic Records president Polly Anthony says, 
"Lends to the intrigue and the exotic nature of 
the whole campaign. We're more of a melting 
pot as a culture ttian ever before. 1 think we're 
more curious than ever before. A young girl in 
her early 20s is still a young girl in her early 20s. 
no matter where she's from." 

Laundry Service is essentially, like most of 
Shakira's material, an album about love, written 
since the singer has been inwlved in a romance 
with Antonio de la Riia, the son of Argentine 
president Fernando de la Riia. It features poetic, 
remarkably well-crafted lyrics and a musical 
fusion that is equally proxwative and accessible. 

"The reason I named it Laundry Service is 
becau.se I've spent the year dedicated to my two 
great passions: love and music." Shakira says. 



"Those two elements are like soap and water. It 
was a deep cleansing, almost like being reborn." 

The parallel rings true on other levels. Shaki- 
ra, repre,sented by former Madonna and .Michael 
Jackson manager Freddy DeMann, is being 
groomed for huge success. A major TV campaign 
is planned around the release, including appear- 
ances with Jay Leno and Rosie O'Donnell. 
"Shakira is going to be the next superstar, I feel 
it in my bones," DeMann says. (He has already 
negotiated a worldwide deal for her as a Pepsi 
spokesperson.) "She's made a record that is not 
in one particular style. She's written some amaz- 
ing power ballads, she's written some amazing 
pop songs. I think she'll appeal to some of Ricky 
Martin's audience but [also] clearly to some audi- 
ences that go for rock stars and folk singers." 

DeMann sought out Shakira after hearing 
her perform in 1999 on a TV special alongside 
Melissa Etheridgc. This was prior to her 
appearance last year at the Latin Grammys, 
which was televised on CBS, when her per- 
formance of 'Ojos Asp' made audiences nation- 
wide sit up and take note. 

"We've been waiting for eight years to make 
an English-language album." says Polly Antho- 
ny, who first saw Shakira perform eight years ago 
at a New York City club. "1 remember being mes- 
merized. She's a total package: a writer, produc- 
er, singer, and dancer. When you have someone 
like Shakira, the possibilities are endless." 

Shakira burst onto the Latin pop scene six 
years ago with Pies Descalzos (Sony), an album 
of original material (written with Luis Feman- 



BORDERS" 



do Ochoa, who also co-wrote and produced 
Laundry) that redefined the scope of Latin 
female pop performers. The follow-up, Donde 
Estdn los Ladrones?, and an MTV Urtplugged 
album established Shakira as the best-selling 
Latin female artist of her generation, appealing 
equally to rock and pop audiences. 

The trick in crossing her over lay in appealing 
to a large pop audience without compromising 
her highly personal music, lyrics, and sound. 
With that in mind. Shakira worked mostly with 
tried-and-tested collaborators, including Ochoa; 
Lester Mendez; her longtime drummer, Bren- 
dan Buckley; and Tim Mitchell, with whom she 
co-wrote "Whenever, Wherever " 

"I like to find affinity," says Shakira, who also 
included a track she worked on during the 
course of one morning with songwriter/produc- 
er Glen Ballard (Dave Matthews Band, Alanis 
Morissette). "Why risk it and work with some- 
one that has a big name but with whom I have 
only a small friendship? Plus, in the studio, I like 
things my way. And working with someone who 
has the same attitude \vould be too hard. So I get 
together with people who know both my defects 
and my strengths." 

iMundry is more elaborate and deliberate than 
its predecessors. But the inclusion of four Span- 
ish-language tracks is to help Shakira retain her 
core audience. To that end. Sony Discos, which 
released Shakira's Spanish-language alburas, is 
working on coordinating all Spanish media activ- 
ities in the U.S., while Sony Music Latin Ameri- 
ca is doing the same in other Latin markets. 
Sony Discos chairman Oscar Llord says, "Our 
basic objective is to support Epic's initiative with 
this primarily English[-language| album and 
make sure that through our operations, we can 
create the highest awareness level with the Span- 
ish fan base." 

Shakira says, "My Latin market is as impor- 
tant, or more [so], than others. It's not that I'm 
abandoning one territory for the other On tlie 
contrary: I'm expanding." 
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Music & Money Symposium 
Adds More Key Execs 



The countdown to Billtraard's Music & Money Symposium continues, as 
business luminaries prepare to convene in New York City for an informative day 
of networking and Idea sharing. The symposium, taking place Nov, 13 at the 
St. Regis Hotel, will bring together an elite group of executives and entrepreneurs 
from the global music and financial services Industries to discuss current issues 
and opportunities relating to the music business. 

Newly added to the lineup are Ivan Lustig, managing director/head of media 
Investment banking at ABN-AMRO; Rob Horowitz, VP of Credit Suisse First 
Boston; and Nicholas Henny, executive VP/CFO of Universal Music Group. They 
join an agenda that already features John Frankenhelmer, co-chalnnan, Loeb & 
Loeb LLP; Phil Leigh, VP/analyst, Raymond James & Associates; Michael 
Nathanson, analyst for SanfonJ C. Bemstein & Co.; David Pullman, founder/ 
chairman/CEO, the Pullman Group; Pat Quigley senior VP/chief marketing 
officer, DataPlay; Ash Rajan, director of global client equities. Prudential 
Securities; Kari Slatoff. partner. Zelnk:kMedia; Robert Stovall, senror VP/senior 
market analyst, Pnjdential Financial; Harold Vogel. president of Vogel Capital 
Management; and numerous others. 

Additional highlights of the event include an exclusive interview with AOL Time 
Warner co-COO Richard D. Parsons conducted live by legendary broadcaster 
Larry King, and a morning keynote address by Cliff Friedman, senbr managing 
director of Constellation Ventures. 

The symposium Is sponsored by Pmdential Financial and presented In associatkxi 
with Loeb & Loeb LLP For further infonnation, contact MIchele Jacangelo at 
646-654-4660 or visit www.blllboard.com/events/mm. 
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upcoming 

Billboard Music Video Conference & Awards 
Beverly HJlon • Los Angeles ■ Oct 3 1 - Nov. 2. 2001 
Billboard/Prudential Music & Money Symposium 

St. Regis • New Yoik Cily • Nov. 13. 2001 
Billboard/Airplay Monitor Radio Seminar & Awards 

Fden Roc Resol • Miami Beach • March 14-16 2002 

Billboard Latin Music Conference A Awards 

Miami • May 2002 
for more info: Mtchele Jacangelo 646.654.4660 
bbevents@bUlboard.com 
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COMING MONDAY: PKsh has drnwn a die-hand legion of 
admirers thanks to its ever-changing live shews, v>+iich have 
at times included full performances of albums by ifie Beatles 
and ihe Iblklng hleods. Now that tfie group Is on indefinite 
hiatus, the recent release of the first six-volume installment of 
the archival live Phish series is helping to soothe the frayed 
nerves of fans. An overview of the first batch of releases will 
appear exclusively on billboard.com. 

Also featured online this week are reviews of U.K. eleclronica 
pioneer Aphex Twin's latest Warp/Sire album, Druktfs, 
plus reviews of recent concerts by rapper Redman and 
Kinks principal Roy Davies. 

News contact: Jonathan Cohen • |acohen@billboard.com 
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Billboard Music Group events & happenings 



of the week 

^INTERNATIONAL 
e BUYER'S GUIDE 

M ^ Looking for the ultimate music 
industry directory? The 2002 
Internalional Buyer's Guide goes 
on sale Dec. 5. The new edition 
contains more than 15,000 listings 
of music industry resources from 



more than 50 countries, including in-depth information on service and supply 
organizations, record labels, music publishers, wholesalers, distributors, 
manufadurers, and more. 

To order o copy of the new Internalional Buyer's Guide or any other Billboard 
directories, coll 800-344-7119 or 908-363-4156, or mail your order to 
Billboard Directories, 575 Prospect St., Lakewood, N.J. 08701. The cost of 
eoch guide is S12S (add S7 for domestic shipping, S15 for international). 

For information on advertising in Billboard diredories, contact Jeff Serrette at 
800-223-7524 or 646-654-4697, or email iseirette@billboaid.com. 
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Dribble, Dribble 




Members of 'N Sync appeared on the season launch of 
NBC's NBA Inside Stuff OcX. 27, leading a discussion of 
their recent charity event, 'N Sync Challenge for the Chil- 
dren. Shown on the hardwood, from left, arc the group's 
I.e. Chasez. Lance Bass, and Joey Fatone, Inside Stuff cs)- 
host Summer Sanders, host/executive producer Ahmad 
Rashad, and 'N Sync members Chris Kirkpatrick and 
lustinTimbcrlake. 




Qty of Hope Raises 
$5.1 Million 

The 2001 Oty of Hope Spirit of Life award was presented 
to Vivendi Universal executive vice chairman Edgar Bronf- 
man Jr., with proceeds from the accompanying dinner ben- 
efiting the City of Hope National Medical Center and Beck- 
man Research Institute. A total of $5.1 million was raised, 
breaking all previous records. Gathered at the event in the 
photo above are, from left in the bottom row, Sisqo, Roger 
Oaltrey, Universal Music Group chairman/CEO Doug Mor- 
ris, Terry Dexter; Bronfman, Berry Gordy, Shelby Lynnc, 
Richie Sambora, and lndia.Arie. In the top row, from left, 
are Vivendi chainran/CEO Jean-Marie Messier; Universal 
Music Group president/COO Zach Horowitz; Johnny Lang; 
and Zach, Taylor, and Isaac Hanson. In the photo below is 
Bronfman with performers Mary J. Blige and Smokey 
Robinson. In all, the City of Hope has raised more than $35 
million in 'rts 27-year history. 
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Sweet Release: Steve Yai 




Guitar virtuoso Steve Vai is all 
abuzz. The avid beekeeper, 
who gathers honey twice a 
year from his own backyard, 
has just harvested a hearty yield of 
some 976 pound.s. 

That makes for plenty of great 
Christmas presents. Vai says, but he 
also has a sweeter ambition for the 
golden spread. He auctions the 
majority of it to benefit his non- 
profit organization Make a Noise. 

"We collect funds for Make a 
Noise's CD-listening library pro- 
gram for public high schools in 
Southern California. " Vai .says. 

A former pupil of guitar great Joe 
Satriani who has contributed to 
recordings by Frank Zappa, David 
Lee Roth, and Whitesnake. Vai 
spread his wings into the worid of 
beekeeping because he was "look- 
ing for something interesting or 
eclectic" to do. A Hollywood neigh- 
bor kept a honeybee hive, he 
says, and as a result, his 
garden looked beautiful, 
because "honeybees are 
one of the primary 
sources of pollination 
for fruit trees and 
various plants. " 

When Vai, 41. 
moved to a two-acre 
property in nearby 
Encino, Calif., he 
wanted to plant and 
maintain a vibrant back- 
yard. "1 did some research 
and found out that bee- 
keeping isn't that hard to 



do," he says. "The whole process 
only takes one to two hours, once a 
month." The actual harvest of the 
hundreds of pounds of liquid gold 
takes all day hvice a year. 

Though he has been involved In 
.several stinging incidents — includ- 
ing one dramatic encounter in 
which a cantaloupe-sized chunk of 
bees fell on his unveiled head — Vai 
.says that honeybees are generally 
mellow, gentle creatures and that 
you don't really need to protect 
yourself around them, though 
these days he always does. 

Vai has also learned that his 
hobby is helping the environment. 
"1 discovered that 95% of all wild 
hives are gone as a result of urban- 
ization, and that there's a mite 
that's been killing off honeybees," 
he explains. "There is a great need 
for beekeepers." 

As Vai readies the release of his 
10-disc boxed set The Secret Jewel 
Box on his Favored Nations label, 
he combs through books on bee- 
keeping, .surfs the Internet, and 
subscribes to the monthly 
Bee Culture. "1 started out 
with one swarm, and now 
I have five 
colonies," 
he says. "It's 
just a great 
hobby for me. It's the only 
time in my life that I get to be 
away from everything and be 
with nature." 

JILLPESSELNICK 
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JUST IHi: 1¥0 OF US' by Matt Caffney 



Across 

1 What Bon Jovi was, 

;)eatl or alive 
7 Musical key: abbr. 
11 Chest muscle, 
fof short 

14 Wrestler who 
appeared tn the 
video for "Girls Just 
Wanna Have Fun" 

15 Band thai did a bal- 
lad called "99' 

16 Classic new wave 
album of 1982 

17 Musician wtio 
gave the v/orld 
muscal twins 

19 "Thnller" video 
aclress. wilti 
54-across 

20 Peach" 
(AHman Brothers 
album) 

21 Jon v/rth an explo- 
sive band 

23 Won't Zip il 

26 Part of a burger 

28 A German tennis 
fan served no 
lail time tor slab- 
bing hei 

29 Baltimore l^/e^ 

31 _ halt (slopped) 

34 Penny or Nathan 

35 Of wtiom Ritchie 
Valens sang, "since 
stwteflme. 

I've never been 
Jhe same" 

36 Gene Simmons, 
by birth 

38 'Crouctiing Tiger' 

director Lee 
SSBrrtehambiOTt-pop 

orouplbe 

Twins 

41 "Lend _ Tenor' 
44 He werrt to 

Hollywood 
48 Woodwind 

secten props 
48 'Beat rt! Just 

beat il!' 

50 Survivor htte word 

51 Counlry singer 
Gary who starred 
on LesMiser- 
ables" on Broadway 

52 Picturesque region 

The sohitkm to 



ot Austria 
54 See 19-across 

56 "I hate to break 
up 

57 Stuan Leslie God- 
datd, familiarly 

60 Added bonus 
62BonJovi's'„ 

of Roses" 
63 1970s group that 

pioneered ine iwln- 

guttar sound 

68 Band tnat wrote 
the lync "It's no 
better to be safe 
than sorry" 

69 Org most NBA 
players once 
played under 

70 Micfiael Jacltson 
and Elvis Coslello. 
astroiogically 

71 'You were my 

■ ("Build Me Up, 
Buttercup" line) 

72 C^ntty rack cfvoice 

73 Some "Billboard" 
pieces 

Down 

1 Edwin Starr song 
quoted In a "Sem- 
feld" eptsode 

2"Pnnce 
("Aladdin" song by 
Aian Menken) 

3 They used to air 
"Friday Night 
Videos" 

4 Accepts the 
challenpe 

5 "Only nme ' is her 
latest hit 

8 "_ Cruel" (hit tor 
Elvis Pre&lev and 
Bobby Brown) 

7"TtKPond." to 
Americans and 
Bnls abbr 

B Georgia bliiesman 
Buddy _ 

9 Sitting on 

10 Mister for 
Counitng Crows 

11 Twins Craig and 
Charlie Retd. 
wim Ttw" 

12 Dexy's Midnight 
Runners sang 

this week's pozle on be 



10 her 
13 Not real 

sophisticated 
18 Evian product 
22 'Reba_ McEn- 
tire" (eponymous 
1986 album) 
23 -Weird Al" 
YankovKS paro(ty 
o( "Lola" 

24 Elvis Presley's mid- 
dle name 

25 Top 10 hit for ttie 
Thompson Twins, 
who weren't 
really tvnns 

27 More like 

2 bve Crew 
30 "Rival" ol NY, NY 

32 Peter Gabnel 
shook It 

33 Tov/ing org 
36Giossef than gross 
37 Prefix with vision 

or pop 
40 U2 hit with the line 
"You ask me to 
enter, but then you 
make nw crawr 

42 New Bohemians 
leader, once 

43 Wd m many 
job titles 

45 Cream's was v^ite 

47 Mistake-undoing 
devKes 

48 Take a (try) 

49 Blood. Sweats 
Tears hit subtrtled 
"That Sweet 
Old Roll ' 

51 Hit otf "Lionel 

Richie" 
53 They're mo^ved 
55 Important call for 
ttvecops 

58 Cave that's mus»cal 

59 General of 
chicken fame 

61 Les Etats- 

(Amenca. to 
Celine Dion) 

64 Sarcastic syllable ot 
laughter 

65 Tuixish leader 
66Kindofn>ilk 
67 Places for sopho- 
mores and 
seniors: abbr. 

faadeapmSt. 



by Mark Paris! 
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A STUNNING COiXECTION FROM 
THE MOST SIGNIFICANT FEMALE ARTIST 
IN THE HISTORY OF POPULAR MUSIC. 
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$18.98 CD, $12.98 CASSETTE, $24.99 DVD & $19.98 Vf 




Who shall set a limit to the influei 



I? -Ralph Waldo Emerson 
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Madonna 

hos more top 10 singles 
than any uucmon in history 

THE BEST SONGS OF A DECADE 

Madonna has sold 

150 million+ 
albums 

Also out nouj on DVD & VHS 

The Drowned 
s World tour 200I 






VOLU 



iN3W3SUH3AaV 




NOVEMBER 13, 





